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from coast to coast

A section % the huge Indianapolis warehcuse,
Srom which thousands of Neallory Approved
Precision Products are distsibuted yearly to
all parts of the country.

When you buy and install a Mallory part, you know that you won’t have service kick-
backs. For fifteen years, experience has proved that Mallory means premium quality—

that Mallory performance is something you can depend upon. Yet Mallory Approved
Precision Products cost you no more.

What’s more, these Mallory products are unusually complete. There are no gaps in the

lines of vibrators, capacitors, replacement controls. They’re easy to order and quickly
available, since Mallory distributors are conveniently located.

Then, too, Mallory distributors are especially selected for their ability and desire to serve
you. You’ll find them equipped to give you prompt, efficient service . . . detailed infor-
mation on prices, parts and catalog numbers . . . special assistance on problems of man-
agement, sales and advertising.

No matter how you look at the service picture, it’s true today, as it has always been, that
you expect more and get more from Mallory.

See You at the Radio Parts Show in Chicago—Booth 106

P. R. MALLORY & CO., Inc., INDIANAPOLIS 6, INDIANA
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And suddenly the
tables are turned!

i we say Sudbentyy” 7

Yeah . . . about as sudden as the income tax deadline! Only no one knew
for certain when this table-turning situation would arrive, and find our
shopping gal friends upsetting many an unprepared dealer.

But it's here now! Today the lady has a choice. She doesn’t have to take
second-rate merchandise. She's once more a SHOPPER . . . and sales are
again being made only when you offer her values like . . .

FIRST ON THE MENU — The Shelvador#*

Here's a feature that really whets a woman's buying appetite!
Yes, it's the Crosley Shelvador®, the exclusive Crosley develop-
ment that puts 28 feet of front-row food at a housewife’s finger-
tips . . . saves her steps, minutes and trouble cvery time she opens the door.

Here’s the only refrigerator that helps get easicr, faster breakfasts, lunches
and dinners. It's the "Speed Way For Meals” . . . the feature that gives
Crosley dealers the strongest self-demonstrating sales story in the field. Of
course, it's backed-up by all the refrigeration improvements women expect

today . . . including the Oversize Froster, the new peak-efhciency Electro-
saver unit typical of Crosley engineering and manufacture.
The tables won't be turned on Crosley dealers. They have the Shelvador* ! *Reg. U. S. Pat. Off.
R
MORE FOOD FOR THOUGHT—AND VICE VERSA \@
& e That's right . . . ranges! And again they're studded /g‘;i"“/“
=t = e with an array of features that add up to easier meal "Wﬂ 10
S £ o preparation for women, easicr sales for Crosley dealers. For example
- il "'_G_:, —— there's a waist-high broiler, an over-size oven, complete insulation
L i ... in gas as well as electric models.
\ l - 1 They're an important part of a woman's plan to farnish her
S = -

" kitchen in the modern, practical manner; an important part of a
\/ \‘_/ dealer’s plan to build sales on a sound basis of customer satisfaction.
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DON'T FORGET —THEY'VE BEEN OMN A DIET

Home makers have heen starved for merchindise
of all kinds. 30 when it comes to kitchens, ~hzaces
are ycur custorrers want a complete re-dcing. And
there’s no better, ezsier, more pract:cal «a~ to
accorr plish that than by furnishing a kizchen the
Crosley way.

That includes the sale of a Crosles 3e-=izink
The Servisink has so many be-kind-to-wormen fza-
tures (includ.ng amp.e space for all uten:iiz, knze-
recessing for si--down tasks, and comparier <adi-
nets for extra shelf space) that it captules ferine
fancy right off the bat. And that means i caphres
sales for Crosley deaers!

ANE OF COURSE THEY WANT MUSIC WITH THEIR MEALS Yes, . . . radios for every room in the home.
Large consoles that add a distinguished tone
to living rooms . . . compact table models
for rumpus rooms, bed rooms, or to sit atop
the smartest end tables.

They give Crosley dealers every oppor-
tunity to meet demands for smart styling,

THE CROSLEY CARROLLTON

Heres a supe-b instrument for
lovers of rad o and racorded music.
The _uxurious cabinet of hand-
rubbed mahcgany conplements the
finest home furnishings; electronic
engineering ncludes Crosley FM
(Frecuency Modulation), Floating
Jewel Tone System and Master
Tone Contro. . }n excellence of tonal
delivery and distinct ve appearance
this model represents Crosley crafts-
mansaip at i-s Jest.

electronic improvements, and exclusive fca
tures. The latter include the famous Crosley
Floating Jewelf Tonc System, (the permanent
sapphire stylus that rides on sides of record
grooves, eliminates s-c-r-a-t-c-h-i-n-g). The
Crosley Master Tone Control, which provides
a choice of 64 different tonal combinations
for radio or records is another outstanding
feature.

Hlustrated on the left are three models

representative of the complete radio line
shoppers find at their Crosley dealers!

THE CROSLEY DEBUVTANTE

It occupies no more room than a

dining room chair . . . bat it has
improvements and features formerly / // {j ;‘; J/ 7
found only in the most expensive g /s m

radios. That’s why this model is a e
favorite among zpartment dwellers
and owners of smaller homes. Fea-
tures include: Crosley Floating
Jewel+ Tone System, Crosley FM
(Frequency Modulation), Continu-
ous Tone Control, Jam-proof Auto-
matic Record Chanper.

Sooner or later (and probably sooner!) every
home appliance dealer will face the fact that
the end of shortages means an end of “order
taking.” That's a sales problem that can’t be
tabled indefinitely . . . and one that shonldn’t
be tabied any longer than absolutely necessary.
We've outlined a few reasons why Crosley
dealers are ready for the table-turning period
. why they will continue to come out on
top in sales. Those basic reasons are some-
thing for everyone to think about nouw.

THE CROSLEY RONDO

The same sleek appearance, front and
back, makes the Rondo a smart addi
tion to any end table. Sturdy construc-
tion and plenty of power bring per-
formance to a par with smart styling.
Has Enclosed Loop Antenna, Slide
Rule Dial, Continuous Tone Control

TPatentec C RLGJQ I E¥ Division—~The Aviation Corporation
L Cincinnati 25, Ohio (' 4

A

Refrigerators » Home Freezers » Kitchen Sinks and
Cabinets « Ranges « Laundry Equipment « Radios
+ Radio-Phonographs « FM . Television « Short
Waves Radare Home of WLW, ""The Nation's Station’®

o
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4427 North Clark St

When you've set down every-
thing you can think of for the
transformer you need, there’s
still one vital specification to

be added—

MERIT QUALITY.

& TRANSFOR

TELEPHONE

Long Beach 6311 CHICAGO 40, ILL.

How’s Your Timing?

Did you ever warch a broadcast
and note the director waiting for the
split-second to starc things going?
Do you recall the tenseness of the
audience as the second hand swept
toward “air-time”? Timing is im-
portant in merchandising, too.

Your kind of timing doesn't re-
quire a sweep-second hand, but it does
need a sharp eye cocked on the calen-
dar for two or three months ahead.
We're in the middle of Spring now,
but in terms of merchandising plans,
you should be set for July and Au-
gust—for summer selling of summer
merchandise.

Biggest things here are portable
radios, portable phonographs (plus
their accessories), records, and ap-
pliances like fans, room coolers,
refrigerators, freezers, etc. That'’s
where a business paper like RADIO
& Television RETAILING comes
in. When you look through the
pages of this issue you’ll notice a
main theme: editorial and advertis-
ing information on what’s doing
several months from now.

Our ads are featuring summer mer-
chandise, plus consumer promotion
for leading national media. Manu-
facturers are building demand for you
and are telling you far enough in ad-
vance so that you can order the right
stock for the right time. Also, you
have ample time to prepare your
window and floor displays; to start
your own local promotion, and to
make sure that you clinch sales when
the customer walks in.

Of course, youre all ready for
Mother’s Day, May 11, and Father’s
Day, June 15. How about for the
big weekend of July 4? Here's a
chance to sell portable radios for
going-away - time-—metchandise that
will give fun and pleasure to the en-
tire family. Latch on to events like
these and tie them in with manu-
facturers’ promotion and your own
selling plans.

Check this issue of RADIO &
Television RETAILING against
your calendar—now. Note again
the activities for the months ahead.
Then, get going. By the time the
calendar rolls around to the hot
days, you’ll be busy cashing in on
your well-founded plans, and in
planning for a long, prosperous
Fall season leading to Christmas.

Good timing keeps your cash regis-
ter so busy it can’t sing “Time On
My Hands.”

The Publishers

RADIO & Television RETAILING « May, 1947



/947!5 Garod's Silver Anniversary Year.

Through the years we have acquired the

“know-how" in engineering and construc-
tion . ..the “know-how” in radio merchan-

dising and promotion. We have a radio

/Ve¢0/ LUXURY PORTABLE line that will see you through all kinds of

business conditions. Today, with customers
A new model. ..a better -portable. Weighs less
than 61/, pounds witk batteries. Famous Garod
electranic circyit. “Invisible’ built-in antenno. Gay Radios are designed forimmediate business.
colorful cabinets. You'll sell them by the hundreds
! during the Summer vacation and travel months. These models on d:splay
at the Blackstone Hotel in Chicago

$ 95 List Price May 13 to 16.
AC —DC Less Botteries
Battery

asking ‘“‘more for their money” Garod

p €O
_pﬂONoG

/Vzw “ENSIGN"’

Here's o Gorad "leader” that beats the field for
valve. AC-DC model, in attractive walnut plastic
cabinet. New Gorod Alnica specker for wide
tonal range. In Ivary cabinet at slightly higher cast.

. 371995

GAROD RADIO CORPORATION ¢ 70 Washington St., Brooklyn 1, N. Y.

RADIO G Television RETAILING » Asay, 1947
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' Lovely styling and exceptional perfarmance
make the new 552 one of the liveliest numbers
among the fast-moving, popular Arvia tablz radios.
» Bottom-loaded cabinet. Edge-lightad, slide-rule
dial. Automatic volume confrol. High output
speaker.\ Unusually selective and sensitive.

It's a quality set at a pick-me-quick price!

THE ARVIN "MIGHTY-MITE"— small in
size but big in power and tone. Unb-eak-
able ivory cabinet. Quality at lowest
price. Model 444A.

:‘““\“\. . ... the name on many profit-building products of

e

NOBLITT-SPARKS INDUSTRIES, INC., Columbus, Indiana

RADIO & Television RETAILING e May, 1947



For finer tone

ELECTRIC

RADIO TUBES
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G-E TUBES LEAD:

VEN THOUGH you’re handling a product
known to be the finest of its type, it pays to
advertise! That way lies the path to profits! So when
you install and sell General Electric radio tubes,
the public still should be told and re-told that your
shop is local sales headquarters.

Stunning displays like the one shown here,
spark an aggressive campaign of G-E tube adver-
tising and sales he}f*s created for one purpose
only: to acquaint radio owners in your area with
your facilities to serve them. Thus your circle of
customers widens; your income grows.

GENERAL @) ELECTRIC

FIRST AND GREATEST

RADIO & Television RETAILING + May, 1947

RADIO TUBES

. Monica Lewis, popular singing star,
in this 21" by 26" window card, draws
attention to the fact that YOU install and
sell G-E radio tubes. Handsomely litho-
graphed in four colors, varnished,
backed and easeled, the display is a
“traffic-stopper’”. Like the many other
G-E sales helps for 1947, it will make your
cash-register ring to the tune of G-E

product-popularity.

‘ Write for your free copy of the
General Electric sales-helps Booklet
ETR-51, illustrating and describing
the big, elaborate array of G-E 1947
display, advertising, and promotion
material available to radio service-

men and tube dealers. Also tells how
fo use each item best and most profit-
ably. Filled with marketing hints!
Send far Booklet ETR-51 TODAY]I

Many of the G-E pieces subordinate any tube
message to the theme of your quality radio service.
This service theme is carried through on counter
displays, blotters, direct-mail carfs, newspaper
mats—many other items which actively sell for you
day-in and day-out.

Make 1947 your biggest year by taking full ad-
vantage of G-E technical leadership—universal
owner acceptance—brilliant new advertising ma-
terial that's ready to help yox secure the volume
tube business waiting for you! Electronics Depart-
ment, General Electric Company, Schenectady 5, N.Y.

176+F5-8680

NAME IN ELECTRONICS



| GET MORE OUT OF LIFE WITH TELEVISION ]
§ . o‘J

lllustrated: The Plymcuth-— with
Television, FM-AM Radio, Auto-
matic Phonograph — Cabinets
designed by Herbert Rosengren

el the most
ewith a DocMord Jelesed

Only direct comparison can show how far Du Mont outshines all other sets. Compare
the size, britliance and clarity of the image. Compare the quality of sound. Compare the ease and accuracy
of tuning. Compare styling and workmanship of the cabinets. See and hear

the new Du Mont Telesets. See; Hear: and Compare.

oUMONr

7@7&«% e /;Lea‘Z“ i felbrsrion.

ALLEN B. DU MONT LABORATORIES, INC. GENERAL TELEVISION SALES OFFICES AND STATION WABD, 515 MADISON AVE., NEW YORK 22, N. Y.

DU MONT'S JOHN WANAMAKER TELEVISION STUDIOS, WANAMAKER PLACE, NEW YORK 3, N.Y.

* HOME OFFICES AND PLANTS, PASSAIC, NEW JERSEY
Copyright 1947, Allen B. Du Moni Laboratories, Inc.

*Trade-mark

RADIO & Television RETAILING « Moy, 1947



The World’s
Most Wished-ior Radio

Becharges Its Own Batteries

e

£ i \a'aé'o

The set that has everything
— that does everything
and does it everywhere




- T v

Available in popular sizes and ranges for switch-
board and panel requirements; including DC,
AC (power frequencies and radio frequencies)
rectifier types, and DB meters. Ask your local

WESTON representative for full details, or write

+..Weston Electrical Instrument Corporation, 581
Frelinghuysen Avenue, Newark 5, New Jersey.

et S

RADIO & Television RETAILING o May, 1947



N every way it’s the finest portable G.E. ever

built, and ready right now in ample quan-
tities at the very beginning of the portable
selling scason. You never saw a portable with
so many selling features. It has standard broad-
cast and five short-wave bands with push-
button controls. And its power and tone com-
pare favorably with big console models.

o

TO BOOST SUMMER PROFITS

Standard and 5 short-wave bands
Ploys on bottery or a-¢ current
Rechorgeable battery

Built-in charger

Visible battery indicator
Push-button controls

3 gang condenser tuning

615" Dynapower speaker

Sturdy die-cast oluminum case

Lucky owners of G-E Modcl 260 can play
this de luxe portable as freely as their radio at
home because its battery power can be re-
newed over and over again simply by plugging
the set into an a-c outlet. For full information,
see your G-E Radio Distributor or write to
Electronics Department, General Electric Com-
pany, Bridgeport, Conn.

THE FIRST AND GREATEST NAME IN ELECTRONICS

GENERAL @) ELECTRIC

PORTABLES - TABLE MODELS - CONSOLES « FARM SETS

RADIO & Television RETAILING + May, 1947

175-F5

. AUTOMATIC PHONOGRAPH COMBINATIONS - TELEVISION
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Collier’s Stakes Out
America’s Richest Market

RADIO G Television RETAILING s May, 1947



...The Age of Acquirement

i

o
I

For advertisers who think ahead, Collier’s
stakes out America’s richest market . . . the
25 to 45 year age bracket...the “Age of
Acquirement.” These men ond women in the
prime of life... establishing homes, acquir-
ing possessions...know what they want...are

anxious to buy. And the “buying plans” of

Collier's readers are ambitious...well above
those of the average buyer...a fact recently
brought to light in a nation-wide survey
made by The Psychological Corporation. To
obtain your share of this profitable market
costs less...through Collier’s...than through

either of the other “Big 3" weeklies.

Your Budget Buys

0Deeper Market Penetration

The lower cost of a Collier's page...the lowest of the
“Big 3" weeklies . . . puts better continuity within reach
of the average advertiser. It means more insertions . . .

more impressions .. . more weeks of national coverage.

Greater Consumer
Concentration

Collier’s reaches the men and women who buy. Among

the “Big 3” weeklies, Collier's families have the greatest

percentage of men and women in the “Age of Acquire-

ment". . . the 25 to 45 year age group..

RADIC & Television RETAILING o May, 1947
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ET IT storm and thunder! In any
L weather, at any time of the day
or night, FM reception over the new
Delco Console Combination is amaz-
ingly static-free. Always, the pro-
grams are magically clear—perfectly
reproduced.

There are scores of good, solid engi-
neering reasons for the thrilling per-
formance of the new Delco Combi-
nation. It has 14 tubes plus rectifier,
with three short-wave bands in addi-
tion to AM and FM . . . a big 15-inch
speaker for finer reproduction . . . a tone control
providing 12 different bass and treble combina-
tions . . . and many more advanced features.

The record player features a special lightweight
tone arm with jeweled-point pick-up, and han-
dles fourteen 10-inch or ten 12-inch records. It
rides smoothly in and out on a ball-bearing roller
mechanism, and shuts off automatically after
the last record plays.

14

Q pELco rADIO

Mo:yFM

witt we Mfew

L

PUSH-BUTTON TUNING FOR FM, TOO! The new Delco Console
Combination provides push-button tuning for both AM and FM.

Exquisite workmanship and unusual distinction
of design mark the 18th-century cabinets. Two
models are available: R-1251 in walnut, and
R-1252 in mahogany—both masterpieces of
fine furniture.

To see and hear the best of all that's new in
radio, ask your United Motors Service distributor
to demonstrate the new Delco Combination and
other popular Delco radio models.

DELCO RADIO

A GENERAL MOTORS PRODUCT

Delco radios are distributed nationally by
United Motors Service. See your United
Motors distriburor about the Delco radio line.

RADIO & Television RETAILING ¢ May, 1947
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THE SONORA ALL-AROUNDER— 20,600,000 readers ,' as a
of five of America's major magazines will see

SONORA'S sales-packed ad on this model —w 1l be
eager to hear its matchless "Clear as a Bel/l"" tone . . . n
see its eye-catching beauty. More than just a port-

able, the ALL-AROUNDER is large enough to give

g

-
el
o

st $48.85

. PLUS BATTERY

complete big-set performance, light enough to carry
anywhere. Covers the full standard broadcast band.
Plays from a self-contained barttery pack, AC and
DC. This beautifully designed two-tone model is your
profitable answer to the huge demand for portbles.
12" wide, 9" high, ¢" deep. Gert full details today!

. , To—
O
THE SONORA SERENADE —Take profitablc 4 et

advantage of the demand for compact phono -radio

Combination in Ivory Plastic
$42.95 LIST, INC. FED.TAX

combinations with this sleek, nationally advertised Combination in Walnut Plastic

SoNORA model in gleaming white plastic. Repro- $39.95 LIST,ING FED. TAX
duces records and plays full standard broadcast

band with famous “Clear as a Be/l” tone. Phonograph

equipped with new type lightweight pick-up arm. No
aerial or ground required. Gert your share of the n “ 0 r
big phono-radio business with the exceptionally low-

Clear as « Bell
HOME ENTERTAINMENT AT ITS BEST

SONORA RADIO & TELEVISION CORP.
325 North Hoyne Avenue  Chicago 12, lllinois

RADIOS « FM + TELEVISION SETS » RECORDS PHONOGRAPHS + RECORDERS

priced SONORA Serenade!

RADIO & Television RETAILING « May, 1947 15



Plenty of sales features you

- eEn ey Sun

75 ACWeH TV SELL
THE Weslinghotse

This powerful, lightweight 3-way portable has
LOOKS . . . PERFORMANCE . . . and is PRICED RIGHT.

Your radio prospects are name conscious. Your
radio prospects want a real value. They get both
in the 118. It’s the portable that will be your
summer sales leader. It has a well-known name.
Itis a real competitive value. It has sales features
you can demonstrate . . . that prospects can see
and hear for themselves.

Home Radio Division, Westinghouse Radio
Corporation, Sunbury, Pennsylvania.

Tune in Ted Malone Monday through Friday
11:45 A. M. E. S. T. American Broadcasting
Company Network,

16
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RADIO TELEVISION
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FUNNEL MO\RE "SALES
YOUR WAY W\I\'I'll

THE CHICAGO TRIBUNE'S
SELECTIVE.  AREA
ADVERTISING

PLAN

You'll get faster results . . . more sales . . . in the multi-million dollar Chicago
Market using the Tribune's Selective Area Advertising Plan.
This new, flexible plan gives you, your distributors and your dealers the

kind of campaign ycu want.

EACH DEALER GETS:

1 Selective coverage of his local market

YOU GET:
1 Better identification of your local outlet:

2 Prominent display of his name and location 2 Enthusiastic dealer support

3 The low rate of just 224t a line! 3 Advertising that pays off right away!

You can reach 63.4% of the $414,757,552
home appliance volume in the Great Chi-
cago Market when you place your message
before Tribune-reading families. Tribune

) et Floe Hold's Geealost </’/éllf.’}/lll her
rates per line per 100,000 circulation are

ameng the fowest in America. Marck  average net paid total circulation:
Daily, ovar 1,040,000; Sunday, over 1 500,000

Chicago Tribune

Faster results stem from this plan.
Using it, you can get the jump on compe-
tition and get maximum benefit from
the significant facts revealed in the
Tribune's Durable Goods Study . . . one
of the most compr;zhensi've analyses
ever made among consumers in the
Great Chicago Market.

To learn how this plan can serve your
specific needs, write your nearest
Tribuna representative, as shown below.

H. N. King, Chicego Tribune
830 Tribune Tower, Chicago 11

E. P Struhsacker, Chicago Tribune
270 E. 42nd 5t.. Mew York City 17

Fitzpatrick and Chamberlin
155 Montgomery %t., San Francisco 4

W. E. Bates, Chicago Tribune
Penobscot Building, Detroit 26

MEMBER: AMERICAN NEWSPAPER ADVERTISING NETWORK, INC., FIRST 3 MARKETS GROUP, AND METROPOLITAN SUNDAY NEWSPAPERS, INC.
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Tele-Tone TAG-A-LONG

A 3 way portable . . .
batteries or AC-DC power

+ Latest tube complement plus selenium rectifier

- Quick starting . . . plays immediately on AC-DC current
* Alnico permanent magnet speaker

- Size only 9% x 32" x 7

- Weighs only 5/2 lbs., including batteries

« Uses baHeries that are universally available

« Fyll vision slide rule dial

+ Self contained loop antenna >
« Simulated leather cabinet with plastic front and back tao re tal | at

less -
batteries

Tele-Tone IVORY DYNA=MITE
in sparkling IVORY

You know the value of the famous Tele-Ton2 DYNA-MITE. .. now wait “til
- 1 you experience the tremendous “jmpulse demand for this handsome little
tO re t al l at handful in gleaming IVORY. It's a big pesforme:.

Still available in
: walnut plastic at $17.95

Tele-Tone SHORT-WAVE

and standard broadcast radio

sensofional is the word for this set. It has a full range standard | tai
broadcast band . . . AND short wave band from 18MC to SMC. to rEta“ at

it cortaifis a 5" permanent magnet speaker . . . in @ walnut
plastic cabinet with a coffee colored grill. You won't be able

to keep it in stock!

RADIO CORPORATION —609 West 5ist Street—New York, N. Y. —Deft. 42
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Distributors-Dealers

SOME TERRITORIES
STILL OPEN




Federal's Program
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NO SIR? Zenith’s Policy Is
RADIONICS

EXCLUSIVELY

IT’S A POLICY That Means Better Radios . . .

Zenith’s skills and efforts are geared en-
tirely to Radionic development and prog-
ress. The scores of pace-setting sales fea-
tures for which Zenith has long been
famous have been a natura! result of this
concentration of effort. The New Way to

’

Zenith dealers are not “bogged down’
by unproved brands of refrigerators,
washing machines or other items forced
on them as part of their radio franchise.
Zenith dealers are free to select the lead-

IT’S A POLICY That Means Better

Zenith’s pledge of rigid adherence to
this policy of “Radionics Exclusively”
in the future as in the past is your as-
surance that Zenith radios will continue

to be “Always A Year Ahead!” This su-

Play Records with the Cobra Tone Arm,
Zenith’s built-in I'M antenna, the Radi-
organ, the Consoltone circuit—these are
hut a few of the sales-making develop-
ments made possible by Zenith’s policy
of “Radionics Exclusively?

IT'S A POLICY That Means Better Dealers . . .

ing items they want in other lines to
complement Zenith radios . . . they are
known for the quality of every line they
.. better
dealers . . . appreciate this independence.

carry. Progressive dealers .

Business . . .

periority of product means better busi-
. consist-
ent, profitable business resulting from
the good-will of customers who know

ness now. and in the future . .

the satisfaction of supertor performance.

The Day Is Coming. ..

when manufacturers cannot “force” unwanted merchandise

on dealers. When that day arrives, the value of the Zenith franchise
. . the radio dealer’s “Declaration of

Independence” . . . will be greater than ever.

RADIO

€6 000000 000000000000 00000000000000000000000600806000000cs0 .LQNGD\SHN(E. .

ZENITH RADIO CORPORATION CHICAGO 39, ILLINOIS

30 Years of Radionics Exclusively
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MAKING TUBES/IS/EASY..

L

G1515151515151515

HYTRON CATAPHORESIS COANT-
NG MACHINE —Filament wire
proceeds from the large spool at
top center through oxidiz ng
oven, cataphoresis coating beth,
and two small ovens. Finally, the
coated wire is wound on the
‘cylindes at the left.

A jawbreaker from the Greek, cataphoresis
means simply “the movement of suspended
particles through a fluid under the action of
an applied electromotive force.” At Hytron,
filaments are not sprayed with electron-emis-
sive coating, because that way precise control
cannot be achieved. Rather, coating is electri-
cally deposited by the cataphoretic movement
of the carbonate molecules.

Drawn through a special coating solution,
the filament wire itself serves as the anode;
and a metallic plate, as the cathode. The solu-
tion consists of a triple precipitate of barium,
calcium, and strontium carbonates plus a
binder —all suspended in a special organic
medium. A precisely adjusted electromotive

® [G1515151515151515151515151515151515151519]

SPECIALISTS IN RADIO RECEIVING TUBES SINCE 1921

®
: Sl

force uniformly deposits and bonds the
electrically-charged salts onto the filament
wire. Baking problems are simplified; coated
wire is spooled directly on a cylinder, ready
for use.

This new Hytron method of filament coating
is so simple, so precise as to texture, weight,
and adhesion. One wonders why it is not uni-
versal. The answer is simple. Cataphoresis
coating is easy only if you possess the trade
secret of the Hytron coating formula. Also,
the applied voltage, timing, and resultant con-
trol of texture and emissive qualities in mass
production represent months of persistent
research. You profit by superior performance
from all Hytron coated-filament tubes.

YTR

1 _aap0 TUBE L

MAIN OFFICE: SAl!M,MASSACNUS(YYS
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[istening 4|, Stewart-Wamner
roves "' s today's superior

FM-AM radio

5 T . . THE MUSIDORA —FM-AM CONSOLE RADIO-PHONOGRAPH. Plays 10- and
C 2 ' 12-inch records “intermixed” on automatic changer. This master
instrument re-creates music with a depth and richness you’ve never
heard before . . . against a background of velvet silence . . . without
fading or static. The improved Stewart-Warner FM circuit gives you
performance as real as a personal appearance! Full-cycle AC tonal
range, so important in playing symphonic records. Two album
compartments, 2 built-in aerials, 8 tubes plus rectifier.

NEW AM RADIO-PHONOGRAPH

THE NEW CONSOLETTE—WITH AUTOMATIC REC-
ORD CHANGER. More than ever, it’s the perfect
combination for good music and good fun. Easy
to move to porch or recreation room . .. good
to look at . .. and wonderful to hear! Rich, full
tone you'd expect only in a big console. Big,
clean volume for dancing. Handles up to 12
records. Quickly detachable legs turn it into a
table or chairside model. Smooth AC operation,
with full-cycle tonal range. Five tubes plus
rectifier.

A Model for Every Purpose—A Radio for Every Room
Stewart-Warner

AM /g%v 3 S %/Wé “ %mm

CHICAGO 14, <l (LLINOIS

“THE CONSOLE IN A JEWEL CASE'"—PERFORMS EVERYWHERE

AlR PAL-Smaller than a phone, yet a full-power AC-DC radio. Not « tinny toy! Slide-rule dial, planetary tuning, built-in
aerial. Weighs only 31 Ib. Ebony, walnut, or lustrous ebony plastic. Plug it in anywhere ... home, office, train, hotel;

24 RADIO & Television RETAILING « May, 1947



Look out for brick-bats

(n that éoayaer‘@ﬁ

1\, 08T national advertising looks mighty
attractive, Mr. Radio Dealer. But look
under the pretty flowers—is there a hidden
brick-bat? How much work does that adver-
tising do for you?

No such questions plague Sparton dealers.
Benefits of Sparton’s sparkling, full page,
four-color ads, now appearing in leading
national magazines aren’t spread thin as
watered milk over 500, 50, 20, or even 10

dealers per area.

§+C+M-P-* makes national advertising local

Under S.C.M.P.* (Sparton’s plan that cuts
distribution costs and ends retailing night-
mares) there’s only ONE Sparton dealer in
each community. So, a person who reads a

Sparton ad is directed to that one dealer—
easily located through the vellow pages of
the telephone directory.

Here’s
natienal advertising that really tcorks locally.

See what a difference it mukes!
Sparten dealers get full value from every ad
in every magazine reaching their territories.

Yes sir, advertising like that is welcome as
flowers in May! And there’s more too—com-
hine the S.C.M.p*
Sparton’s top quality and low retail price—

other features of with
add for good measure important new product
news soon to be announced
the full story.

then you have

It pavs to be a Sparton dealer!

THE SPARKS-WITHINGTON CO., JACKSON, MICH.
Radio and Appliance Division—Plant 5

Radio’s Richest Voice Since 1926

SPARTON CO-OPERATIVE MERCHANDISING PLAN. A proven exclusive
E [ ] [ ] [ ] ® method of profitably retailing radios and home appliances that has been

and is being advertised regularly to consumers in leading magazines.

RADIO & Television RETAILING o May, 1947

ONE
Nt i ZZﬂ/

DEALER

7

in each community

Check These
Profit-Increasing Features

One exelusive dealer in each

area

National advertising that
works locally

Direct factory-to-dealer
shipment

Low consunier prices

Factory prepared and dis-
tributed promotion helps

Seasonal promotions
Uniform retail prices
Products styled by
outstanding designers

25
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Superheterodyne receiver with ... full range
tone control . .. builtin loop aerial ... six
tubes (including rectifier) . .. two dual pur-
pose tubes give eight tube performance
Alnico V Permanent Magnet Speaker . . .
Automatic volume coutrol. Edge lighted
slide rule dial.

*

Latest type record plaver with . .. Foolproof
automatic changer for ten or twelve inch
records.. . Featherweight low-pressure tone
urri ... Crystal pick-up... Permanent needle.

*

Cabinet styled by top designer to fit any
decorative scheme . . . in satin walnut finish
. storage space for 180 records.

*
MODEL 4708
A distinclive Conselelle with a Popul P ic
l dislinclive ‘Consalelle with a Popular Price
Here is an instriment of inspired design and precision engi- Q’lg Llgineliniad
: highe: zone
neering for the customer who wants the very best value for the E e s O
money he has to spend. Air King is offering this exceptionally ook A A K ok k k ok k%
P apislods brice. The Crown Princes 7 . ;
fine consolette al S lZl.ll;.',l'\ IO\\.I)I‘ILL. .I he (‘r(.mn Princes /9 '0/?0;/”%/ 0/ Lo Tince 1920
Consolette combines a high fidelity radio receiver and the 4

finest dual post automatic record plaver for quality reprodue-
tion of fine music. It is a set that your customers are looking ]
for. a set you will be pleased 1o displayv. Produced by the

skilled craftsmanship of Air King for naturalness of tone and “ A D l

lasting beauty—it will be a proud addition to any home. Division of HYTRON RADIC & ELECTRONICS CORPORATION

* WE HAVE A LIMITED NUMBER OF DISTRIBUTOR AND DEALER TERRITORIES OPEN *
Write or wire: Air King Products Co., 1523-29 63rd St., Brooklyn, N. Y. Export Address: Air King International, 75 West Street, New York 6, N,Y.

The Ryl Fmily of Radic

“Twenty-Six Years of Specialized Electronic Skill Behind Every Air King Radio”
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<>
VOICE RECORDING
SALES andSERVICE

[‘ .
PASS THE WORLD’S
FINEST CUSTOMERS ...

No mere radio-phonograph, RECORDIO by Wilcox-Gay,

is a profitable provider of wholesome home entertainment to attract quality- to see and hear

conscious buyers by the score. A four-way performer—Recorder-Radio- “

Phonograph-Amplifier—RECORDIO appeals to a vast, uncrowded market

of upper income prospects. Not only does every RECORDIO sale return a

handsome profit, bat it also sets up at least twelve additional repeat sales of % WM
RECORDIO Discs and Needles each year. Farsighted dealers are shrewdly (- Z‘; E E) :
supplementing their earnings and preparing for the big swing to home M@
recording by featuring the completely enjoyable entertainment possible only QM

with RECORDIO...the world’s finest home recording instrument. Is

your big opportunity—don’t hesitate. Write today for further details.

T M. REG. U S PAT.

WILCOX-GAY

Setlige line”

1M

CHARLOTTE, MICHIGAN

WILCOX-GAY CORPORATIONI
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” LOH({ Speal(ers
3"‘1 :_ R.Cprﬁi licers
S '.iS’ i_l-.ll_i_stfa’t. d

B FINE ACOUSTIC
EQUIPMENT

JENSEN MAHUFACTURING COo.
5625 SOUTH LARAMIE
CHICAGOC 3% ILLINOIS

Please send me copy of the 1947 Jensen catalog as
soon as it comes trom the press.

NAME____————
ADDRESS I

CITY e _ZCONE STATE .

28
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FOR EVERY ROOM

There is nothing finer than a Stromberg-Carlson

Most of your customers do their serious listening
on the Stromberg-Carlson radio phonograph in
the living room.

But how about the bedroom? The kitchen? Or little
brother’s room? They’re good listening spots, too.
And even though space is at a premium,

big-radio performance is what’s wanted.

And that means Stromberg-Carlson’s bright new
table models . . . with performance packed into
every inch! So how about suggesting an extra
Stromberg-Carlson—one that has all the
extras—to your next customer?

The Stromberg-Carlson Co., Rochester 3, N. Y. makers of radios, 2
radio-phonographs, television receivers,sound equipment and industrial
systems, telephones, switchboards and intercommunication systems.

THE NEW WORLD—Model 1121-M2—Auto-
matic radio-phonograph. In bleached mahog-
any or English brown mahogany. Push-but-
tons for eight stations. Plays twelve 10-inch
records or ten 12-inch records in sequence.

THE VAGABOND—Model 1105—A really light-
weight portable. Operates on long-life battery
or AC-DC house current. Standard broadcast.
Built-in loop antenna. Alnico 5 permanent-
magnet dynamic speaker,

e

THE GEORGIAN — Model 1135-PF — Auto-
matic radio-phonograph. In matched African
swirl mahogany. Push-buttons for twleve sta-
tions. Patented ‘““Acoustical Labyrinth’ and
matchless Carpinchoe speaker. With com-
plete FM and engineered for wire recording.

THE MODERNAIRE—Model 1101-HPW—Auto-
matic radio-phonograph. In walnut. Standard
broadcast and spread-band short-wave. Alnico

-4/ 5 permanent-magnet dynamic speaker. Plays

twelve 10-inch records or ten 12-inch records
in sequence.

THE DYNATOMIC—-Model 1101-HB (Brown)
or 1101-I (Ivory). Streamlined ultra-modemn
plastic. Special hand hold in cabinet top. Alnico
5 permanent-magnet dvnamic speaker.

there is nothing finer than a STROMBERG'CARLSON

RADIOS, RADIO-PHONOGRAPHS, TELEVISION«SOUND EQUIPMENT and INDUSTRIAL SYSTEMS » TELEPHONES, SWITCHBOARDS and INTERCOMMUNICATION SYSTEMS

30

ROCHESTER 3, N. Y.
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The Dealer’'s Role as
Expert Buyer and Seller

Large numbers of consumers are certainly influenced by self-styled
“experts” who “‘rate,” among other things, radios and electrical appli-
ances, and by some out-of-the-field publications which “expose” alleged
servicing and merchandising “rackets.”

The dealer should not discount the weight some such groups throw
around, nor should he lull himself into such false beliefs that he can
easily explain away charges that some of the products he sells are not
acceptable or too high-priced; the charges that many servicers are gyps.

It isn’t as easy as that, because the self-appointed “expert” employs a
very effective weapon in selling his theories to the consumer. That
weapon is the “no-axe-to-grind” angle, and many a credulous consumer
falls for it, hook, line and sinker. The retailer should keep himself
posted on the activities of all agencies which may commend or attack
his products and his services. If he does this it is not likely that the
customer will be able to “spring” something on him.

Some “disinterested” product investigatory agencies do a certain
amount of good. In numerous instances they have been of real service
to sellers as well as to buyers. On the other hand, some of their opera-
tions have been unfair, under-handed and thoroughly reprehensible.
Some have “planted” questionable evidence, while still others have pub-
lished untrue statements as a result of ignorance.

Tt e honest manufacturer and honest merchant have nothing to be
ashamed of in their products or in their methods.

The retailer who handles numbers of the same models, renders free
under-guarantee service and charged-for-out-of-guarantee service, knows
much more about the product than any one-sample buyer can. He
Enows how these products perform in the home. He knows what his
customers think of them.

Actually, then, the dealer is zhe expert. When it comes to “rating”
a product, he shouldn’t take a back seat for anyone. He’s seen some
poor products praised by the experts; some good ones given an un-
earned black-eye. It’s up to him to gain the confidence of his customers
by giving them the benefit of his expert experience, backed by his good
reputation and his ability to select and service outstandingly good
products.

All over the country there are good merchants whose opinions are
respected and trusted by customers—dealers whose roles as experts
are unassailable.

This is the sort of position we should all strive to occupy.

RADIO & Television RETAILING ¢ May, 1947

O. H. CALDWELL, Editer * M, CLEMENTS! Publisher % 480 LEXINGTON AVENUE, NEW YORK 17, N. Y
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RADIOQ, Electrical Appliances

RUMORS PERSIST THAT REGULATION W will
be killed by Congress before it adjourns. The time-
payment controlling directive’s death will speed
installment- buying.

NO BUYERS' MARKET IN TELEVISION sets this year.
In spite of all efforts by manufacturers to get video re-
cetvers out in sufficient numbers to meet the large de-
mand, the sales surface hasn’t even been scratched. Deal-
ers who put a set in a neighborhood are soon besieged by
the new owner’s friends and relatives who've been wit-
nessing in-the-home demonstrations.

NOWADAYS, IT'S DIFFICULT TO FIGURE
WHAT’S IN GOOD SUPPLY in the radio-appliance
field, particularly from a nationwide viewpoint. Due
to shipping difficulties and other conditions, some
products which are abundant in some localities are
quite scarce in others. Because of this situation there
has been considerable buying going on between re-
tailers.

SUMMER SELLING SEASON IS AT HAND, and dealers
are ready ro plug sales of portables, fans of all sorts, and
room coolers (if they can get ’em). Right now, the port-
able radio supply situation looks pretty good, and the
electric fan outlook is bright, with considerable stock
available.

HOME APPLIANCE LIST PRICES, at present levels,
seem to be “set” for the balance of 1947, as far as
well-known brands are concerned. Most manufac-
turers agree that they are not contemplating any
substantial ups or downs.

COMBINATION REFRIGERATOR-FREEZER, each with
its own door, will hit the market late this summer. It
will be made by General Electric and is termed a "super-
duper” model by company officials.

CONSIDERABLE “OUTDOOR” SELLING and home
demonstration is now going on in spite of the con-
tinued shortage of some products in this field.

A COMBINATION RADIO AND TELEPHONE hookup,
developed for rural areas, is the newest telephone system
for farms and ranches. One such system, installed on an
experimental basis in Cheyenne Wells, Colorado, serves a
small group of ranches about 20 miles from town. The
set-up was described by Paul W. Blye, of Bell Labs, in a
General Electric science forum recently broadcast.

“TODAY TELLING IS GOOD SELLING. If you have
only a floor sample use that to make a demonstration.
If you don’t have a sample, but have a circular, use
the circular . . . The public is tired of the ‘brush-off’.”
—Edward ]. Hegarty, manager sales training, Elec-
tric Appliance Division, Westinghouse.

32

DISTRIBUTORS ARE TIGHTENING UP ON
CREDIT all over the country, and so are retailers.
The latter are switching from open-credit to use of
tacilitics offered by lending agencies in financing
customer purchases.

RIGHT ON THE HEELS OF CHICAGO’s big annual
Radio Parts and Electronic Equipment Show, May 11 to
16, will come the National Association of Music Mer
chants with its 1947 ges-together at the Palmer House,
June 2nd to Sth. Both shows contribute heavily to the
welfare of the industry, and are always well attended.

NO 20 PER CENT TELE AMUSEMENT TAX after
all, when Internal Revenue Bureau rescinded a pre-
vious ruling which would have levied such tax
against public places where television receivers are
in use.

NEW SHOW WINDOW DISPLAY TREND is nation-
wide use of price tags on all merchandise shown. Used
to be that prices were nearly always left off high-priced
items. Nowadays, it's different. A price on everything is
informative and helpful, retail merchants have discovered.

SYLVANIA LAUNCHES INTENSIVE national con-
sumer advertising campaign to promote good-will
for radio servicemen and stimulate sales of replace-
ment tubes for home receivers. Ads will emphasize
the dependability, honesty and skill of the local radio
merchant.

AN ILLINOIS DEALER WHO HAD $45,000 worth of
“priority” orders for Westinghouse products sent custom-
ers a letter. 'This letter gave date money was deposited,
the price change, if any, and the prospective buyer's exact
place on the list. The dealer offered 1o refund the mone)
if the customer so requested. The large majority were
satisfied to wait—appreciated the merchant's honesty and
interest in their welfare.

COMPETITION IS BACK IN THE OIL BURNER
INDUSTRY. Intensive selling campaigns being
launched by dealers now that supply and demand
are running neck-and-neck. Today, there are about
rhree and a quarter million burners in use.

RADIO & Television RETAILING « May, 1947



Records, and Television, TODAY

DO DEALERS WANT LONGER DISCOUNTS —
higher list prices? Or do they want short discounts
and low list prices? The Harry Alter Co., well-
known Chicago distributors, quizzed a number of
retailers on this subject; received 116 answers as
follows: 59 decalers voted for better discounts with
higher list prices. 57 merchants voied for status quo
—short discounts, low list prices. Says Alter’s “Fort-
nightly” bulletin: “The results are not conclusive and
only prove one thing—that under the American
capitalistic and free enterprise system, there can be
no regimentation of ideas.”

YALE & TOWNLE'S TIP TOI IRON, now being ner-
chandised, will be followed by at least two new small
appliance items in the near future.

LOW-PRICED FM TABLE MODEL receivers will be
introduced some time this year by Stromberg-Carl-
son Co. The company’s first FM sets were made in

1939.

A MILLION NEW HOMES FOR ’47, and this does not
include farm dwellings, looks like a suve thing. Dealers
who follow the new home business will be safe in esti-
mating that about $600 per home, on an average, will
be spent for radios, major and small electrical appliances.

APPROXIMATELY $17,000,000 WORTH OF RADIO
receivers of American Manufacture will be purchased
by Latin American countries in 1947, the U. S. De-
partment of Commerce estimates. Greatest demand
is expected to be in Brazil, Chile and Cuba. Brazil,
it is estimated, will buy nearly 200,000 sets costing
almost $6,000,000, while demand in Mexico is esti-
mated at about 160,000 receivers; in Chile 94,000,
and in Cuba 60,000.

CARPETING AND RUGS TOTALLING 68,000,000 to
70.000,000 yards with a dollar volume of $250,000,000
will be made this year in the U. S., says Merrill A. Wat-
son, president of the Institute of Carpet Manufacturers
of America. A lot of vacuum cleaners will be needed to
keep these floor coverings clean.

AVALANCHE OF REQUESTS for display material,
sales helps, etc., pouring into jobber and manufac-
turer headquarters. Alert merchants are ordering
signs and display pieces; welcoming the variety of
selling aids available. Never before has such great
interest in ad and display material been evinced by
retailers, say distributors and makers.

RADIO & Television RETAILING « May, 1947

ONLY 29 PER CENT OF THE PEOPLE OWN REC-
ORD PLAYERS in working condition, Columbia
Recording Corp. survey reveals. “In 1946 there were
300,000,000 records sold, and still only 29% of the
homes contain a record player”, points out Paul
Southard, Columbia’s vice-president in charge of
sales, who adds “This is indicative of the potental
sales volume per machine.”

A NUMBER OF MUCH-SOUGHT-AFTER SMALL AP-
PLIANCES are still being sold under the counters by re-
tail merchants. Dealers find it more difficult to hold onto
small appliance “samples” than the major items because
customers can pick up the former and walk away with
themn.

KELVINATOR REFRIGERATORS AND RANGES
still scarce, and officials see no easing of the de-
mand in relation to the supply until 1948, accord-
ing to Tom Joyce, general manager Raymond
Rosen & Co., Philadelphia jobbers.

THEY’RE REALLY GOING TO TOWN with the new
lamps! Backed up by huge ad campaigns which stress
incandescents, fluorescents, health lamps and other special
numbers, dealers are more than ever light bulb-conscious.
Retasl merchants are ringing np new profits in the new
bulbs; are finding them easy to sell along with the old re-
liable staple types. Nowvel lamp window displays getting
results for the live-wires.

WHEN PRODUCTION RATE CATCHES UP WITH
BUYING rate it’s time to se//—time to stop wishing
for wrap-up sales. All over the country, merchants
who make real efforts to merchandise their stocks
are the fellows who'’re not stuck with flocks of shelf-
warmers. In the case of small radios, some dealers
permit themselves to be “sold” on the belief that such
sets are not moving. Slews of small radios can and
are being sold via that time-tested method—good
salesmanship. Every home in the United States can
use one or more extra sets. The right thing to do is
to point out the need to each and every customer.

INTRICATE TELEVISION WAVEFORMS even to those
in a single scanning line and to a fraction of that line,
are picked out, expanded either vertically or horizontally,
and can be recorded when desired, by means of the new
Du Mont Type 280 oscillograph recently announced by
Allen B. Dy Mont Laboratories, Inc., Passaic, N. ].
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.ﬁf‘QNLY’RCA VICTOR MAKES THE VICTROLA

34

The latest of the new 1947 Victrola
radio-phonographs—the 67V1 is sure
to be a hit with vour customers. See
the full-page color advertisements in:
Life—Mayv 12.

Here’s a sinart. classie modern in
striped walnut vencers. On the right,
the radio chassis tips forward for

Profits are sure with RCA VICTO]

‘Pmm 6‘” Atk PW THE NEW VICTROLA 67V1

simplified tuning . . . the automatic
record changer—under the lid at the
left—plays 10 twelve-inch records or
12 ten-inch records. And, the exclu-
sive RCA Victor “Golden Throat™
3-way acoustical system brings out
the full, golden tones ol records and
radio programs.

g&m v Jhread”

Proved by “Curtain” tests to be the finest tone system
in RCA Victor history! Richer, higher fidelity is produced

by the “Golden Throat”. .

. the exact balance of cabinet,

loudspeaker, and electronic amplification.

RCA’s 48 vears of clectronic engineering experience—
plus Victor’s 27 vears of leadership in sound reproduction
techniques has gone into the development of this exclusive

3-way acoustical system.
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. 10( ay an tomorrow

ROFITS . . . big profits from steady sales
Part- yours—todav and tomorrow—with these
new RCA Victor radios and Viectrola rasdio-
phonographs. Here are the finest instruments in

from coast to coast join to build a powerful
demand that will last long after this “Sellers’
market” has passed. The exclusive “Golden
T'hroat” 1one system joins other RCA Victor

the history of RCA Vietor . .. presold lor vou by developments to produce the performance your
an advertising campaign ol unequalled force. customers want . . . and will wait for.

Dvnamic advertisements in sparkling color in Try these instruments . . . listen to them in
Life. Collier’s, and Saturday Evening Post; and action. Compare them with any other sets in the
the popular RCA Victor program . . .“Music price range . . . then, vou’ll know why customers
America Loves Best”. . . on 148 NBC stations demand the new RCA Vietor instruments.

kil

THE “GLOBE TROTTER,” THE “PERSONAL” and THE “ESCORT”

T'hree stunning, lightweight portable radios—espeeially designed
for vour customers’ enjoyment wherever they go. Each smartly
cased set has the rich tone of the “Golden Throat™ with plenty
of volume for real listening pleasure.

See the (ull color advertisement in:
Life. June 2; Collier’s, May 31: Saturday Evening Post, May 31

THE “GLOBE TROTTER”—3.way portable
in aluminum and plastic. Lift the dial eover

: and it plays instantly—on AC, DC, or batteries
—close the dial cover and it turns off auto-
matically. Equipped with RCA tnbes and RCA
batteries--radio-engineered for extra listen-
ing hours.

THE “PERSONAL”—only 614" high—built like
a fine camera. las rugged, long-life RCA batteries
—radio-engineered for extra listening hours,

and tiny but sturdy war-developed RCA Preferred
Type tubes. Comes in blaek, brown, or maroon
alligator-plastic.

THE “ESCORT”—features a battery
that’s rechargeable from any AC
current outlet. Plays as a portable

and on the house enrrent like a ‘ {3 §
table radio—even plays while o7y i
recharging! Luggage-type case, : i3

coated with extra-sturdy, plastic,
chromium trim.

““Victrola’*—T. M. Reg. U. S. Pat. Off.

<,

Cgi PORATION OF AMERICA
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Kenneth C. Prince, the show's
General Manager, & Executive
Secretary EPGEM.

e Xy

Jack A. Berman is President of
Radio Parts & Electronic Equip-
ment Shows.

Parts Industry Convenes for Annual Event.

® In the midst of one of radio’s
liveliest years, and with news of new
product developments crackling
through all levels of the trade,, the
1947 Radio Parts & Electronic Equip-
ment Show is all set for a spectacu-
lar session for the week of May 11
at the Hotel Stevens in Chicago.
Early counts on the advance regis-
trations at the Show indicate that all
records will be broken for this fam-
ous event. Announcements from the
Radio Parts & Electronic Equipment
Shows, Inc., revealed the total ad-
vance registration to be 2,054, In-
cluded in this figure are 885 member-

exhibitors, 39 guest exhibitors, 367
radio “reps,” 489 members of the
National Electronic Distributors As-
sociation, and 274 non-NEDA mem-
bers. The Show is sponsored by the
Radio Manufacturers Association
(parts division), Sales Managers
Club Eastern Division, the Associa-
tion of Electronic Parts & Equip-
ment Manufacturers, and NEDA.
The show corporation handles the
actual staging of the event, with Ken-
neth C. Prince as general manager.

The complete list of exhibitors
shown on these pages includes some
158 manufacturers, who are ready

o o
LIST OF MEMBER-EXHIBITORS

Advance Electric & Relay Co., 1260 W. Second St..
Los Angeles, Calif. ..
Aerovox Corp., 740 Belleville Ave, New Bedfnrd
MasS.y crerer - qems - won O 0 - & T SEET s - 85
Alliance Mfg. Co, Mahonmu Rd Alllance Ohio. .123
Alpha Metals, Inc., 363 Hudson Ave., Bklyn‘,
N. Y. o....144

Alpha W|re Corp 50 Howard St New York ...125

American Coil & Engineering Co., 1271 N. Herm-
itage Ave., Chicago, IIl. . 116

American Condenser Co., 4410 N Ravenswood Ave.,

Chicago, . . . . ... .. 129
Americau Mn:rophone Co. 370 Fairoaks Ave. =5
Pasadena, Calif. e

American Phenolic Corp., 1830 §. 54t Ave.,
Cicero, I . .
American Radio Hardware Co., Inc.. 152.4 Mac-
Questen Pkwy., So., Mt. Vernon.,, N. Y. 2= 125,
Amperex Electronic Corp., 25 Washmuton St.
Brooklyn N. Y. . .....
Amperite Co., 561 Broadway, New York, N. Y. . 60
The Astatic Corp ., Harbor & Jackson Sts., Conneaut, s
Ohio tw.. 1] . oewe. comss g
Atlas Sound Corp., 1443-39th St., Brooklyn ....134
Audio Devices Inc., 444 Madison Ave New York 148
Barker & Williamson, 237 Fairfield Ave, Upper
Darby, Pa. .. ... ... ...... 77
Belden Mfu Co 647 W Van Buren St Chu:auo.
1 128
Bell Sound Systems, Inc., 1183 Essex Ave ., Colum-
bus, Ohio ... 43
Bliley Electric Co., Union Station Bldg., Erie, Pa.. 78
David Bogen Co., Inc., 663 Broadway, New York . 40
William Brand & Co., 276-4th Ave., New York .. 13
British Industries Sales Corp., 315 Broadway,
New York 112
Bruno Tools, 9330 Santa Monica Blvd.,
Hills, calif.
Brush Development Co, 3405 Perklns Ave, Cleve-
land, Ohio ... . 118
Bud Radlo, lm:, 2118 East 55th St. Cleveland,
Olic] .M. AN 5 A . ... . Pt e -
Burgess Battery Co, Foot nf Exchange St., Free-
port, |l 147
Burlmuton Instrument Co, 2145 N. Fourth St
Burlington, lowa ... ......... . ... .
Camburn, Inc., 32-40—57th St., Woodside, N. Y. 143
Carron Mfg. Co., 415 S. Aberdeen St. Chicaga, HI. 57
Centralab, 900 E. Keefe St., Milwaukee, Wisc, = 68
Chicago "Transformer Div., 3501 Addison St.,
Chicago, . .. ... ..... ... . LE
Cinaudagraph Speakers, Inc.. Slater, Mo, Azlm "3
Clarostat Mfg. Co., Inc., 130 Clinton St., Bklyn. 124

...... B'erlerly

Condenser Products Co., 1375 N.
Chicago, 1l ... . ... ... ... . . .. ... ...
Continental Carbon, Inc., 13900 Lorain Ave., Cleve-
land, Ohio ... ..150
Cornish Wire Co. Im: 15 Park Row, New York .. 48
Crolt;?me, Inc., 3701 . Ravenswood Ave., Chicago,

Branch St.,

Dial Light Co. of America, Inc, 900 Broadway
New York . = 109
Drake Electric Works Im:, 3656 N. Lincoln Ave,
Chicago, I1Il. ... . .. ... . .. . a1
DuMont Electric Corp 34 Hubert St., New York.. 12
Duotone Co., Inc., 799 Broadway, New York .. . 20
EasYterlr(l Amplifier Corp. 794 East 140th St., New
ork ... ..o
Eastern Elel:trcnn:s Corp, 41 Chestnut St., New
Haven, Conn. .. ... . ... _..... . ... .
Eckstein Radio & Television Co.,, 914 La Salle
Ave., Minneapolis, Minn. .. ... .. ., . 9
Eitel-McCullough, Inc.. San Bruno Calif. .14
Electric Soldering lron Co., Deep River, Conn. . 58
Electronic Engineering Co.. 3223 Armitage Ave.,
Chicago, il.
Electronic Laboratorles, Im:, 122 W. New York
St., Indianapolis, Ind ..
Electro Products Labs.,
Chicago, IMl. - ... ... ... ... . ........
Electro-Voice, lnc, Buchanan, Mich. . 15
Electrovex Co., Inc., 31 Fulton St. Newark N. J. 122
The Erwood Co Crystal Lake, 1Il. ... . ... 105
Federal Telephone & Radio Corp., 67 Broad St., s

New York

General Celnent Mfg Co., 919 Taylor Ave, Rock-
ford, I ... .. .. ...... 96
General Electric Cu, 1 River Road Schenectady,
NYAS.H. . 3s...--. 07 Fr B BTL
General Inriustries Co.. Taylnr & Ohlo Sts., Elyria,
Ohio Ll . e . 3 110
General Transformer Corp, 1250 W. "Van Buren
St., Chicage, Wi ... .. .. . .. ... 63
Guardlan Electric Mfu Co., 1621 W. Walnut St..
Chicago, Il
The Halldorson Co.,
Chicago, 1l. . .
The Hallicrafters Co, ‘2611 s,
Chicago, Ifl. ...... .. ... . ... )
Hammarlund Mfg. Co., 460 West 34th St ‘New

4500 Ravenswood Ave.,

Tndiana Ave.,

York
Hardwick, HlndleY lnc, 40 Hermon St., Newark,

N. J.
Hickok Electrical Instrument Co. 10514 Du Pont
Ave., Cieveland, Ohio ... .. .. ... .. ... . 142

RAD!IO & Television RETAILING « May, 1947



Charles Golenpaul is the Vice-
President of the Parts Show
Corporation.

J. J. Kahn is Show Corp. Secre-
taty & Chairman aof the RMA
Parts Division.

Sam Poncher is Treasurer of
Radio Parts & Electranic Equip-
ment Shows.

Show Opens in Chicago

Full Week of Meetings, Exhibits and Dinners at Hotel Stevens

with elaborate booths displaying such
products as tubes and parts, batteries,
condensers, resistors, volume con-
trols, test equipment, potentiometers,
vibrators, transformers, coils,
switches, relays, record changers,
phonograph motors, microphones,
sound equipment, cabinets, racks and
panels, intercommunicators, power
supplies, insulation and insulators,
aerials of all types, kits, transmission
lines, hardware, connectors, technical
services, itc.

Badges have already been mailed
to the registrants, who have been
cautioned to bring the badge with

them when they come to the show, to
avoid waiting in line. No one will
be admitted to the exhibition hall
without the proper identification
badge, except on Open House Day,
Friday, May 16.

Principal speaker for the Keynote
Dinner, to be held on May 12, will
be Bill Cunningham, celebrated
sports writer and radio commentator.
Mr. Cunningham is an expert speaker
and a brilliant commentator on the
conduct of American business under
the free enterprise system. All
those who plan to attend the Keynote
Dinner are urged to get their res-

ervations immediately.
Announcement has been made by
Jack Berman, of Shure Brothers,
president of the show corporation,
that Monday, May 12, will be desig-
nated NEDA Day. (It was previ-
ously scheduled for Thursday, May
15). Events during that day will
include a special breakfast by NEDA
for member-exhibitors and a lunch-
eon meeting for members of the
Radio Manufacturers Association,
Electronics Parts and Equipment
Manufacturers, Sales Managers Club
Eastern Division and NEDA.

(Continued on page 136)

Hytron Radie & Electronics, 76 Lafayette St.,
Sajem, Mass,

Indiana Steel Products Co, 6 N. Mn:hluan Ave,
Chicago, III. .. .. ... .... 38

Industrial Condenser Corp, 3243 N
Ave., Chicago, Ill.

Insuline Corp. of America 3602—35!h Ave, Lonu
Island City, N. Y. 114

International Resistance Co, 401 N. Broad st.,
Philadelphia, Pa. . ... ... 's8A

Jackson  Electrical Instrumnet Co, 1618 S.
Patterson Blvd., Dayton, Ohi

Jackson Industrles, Inc., 1708 S State St Chlcauo
s ad. % aia 156

J-B-T fnstruments, Inc.,
Haven, Conn.

Jensen Mfg. Co.. 6601 S. Laramie Ave., Chlcago,
1

California
141

"441 Chapel St., 'New

JF.D. Mfg. Co, 4117 Ft. Hamilton Pkwy.
Brooklyn, N. Y. 117
E. F. Johnson Co., Waseca, Minn. . 73

Kenyon Transformer Corp., Inc., 840 Barry St
New York LS ol
Kings Electronics Co 372 Classon Ave.. Bklyn. .. 9%
Lectrohm, lnc., 5125 West 25th St., Cicero, 111...132

Lenz Eleztric Mfg. Co., 1751 N. Western Ave.,
Chicago, 111 104

P. R. Mallory & Co, 3029 ‘E. Washmuton St..
Indianapolis, Ind. 106

Marion Electrical Instruments, Stark Street Gate,
Manchester, N. H. ...

John Meck Industries, Inc., Llherty & Peunsylvann
St., Plymouth, Ind. 133

Meissner Mfg. Co. 936 N. Mmchlgan Ave, Chlcago, -
i

Merit Coil & Transformer Corp., 2427 N. Clark
St., Chicago, 111, . .. 52
James Millen Mfg. Co
Malden, Mass. . v TEYONEY] - O
Milwaukee Stampmg Co. 800 South 72nd St.,
Milwaukee, Wis. . co... ... 136A
National Co. luc., 61 Sherman St.. Malden, Mass. . 70
Nationa:|l Union Radio Corp.. 57 State St., Newark,

Inc.,‘ 150 Excnange “st..,

N
Newcomb Audio Products Co., 2815 s. Hill St

Los Angeles, Calif. .. . .. . ....
Operadio Mfg. Co., St. Charles, . ‘139
Oxford Radio Corp, 3911 S. Mlchluan Ave.,

Chicago, Il ... . .... 59
Panoramic Radio Corp., 242 W. 55th’ St New

York ... .. 3. 115
Park Metaiware Cn, Inc.. Bank St., “Orchard Park

Y. 136

N.
Par-Metal Products Cnrp, 32. 62—49th St Long
Istand, N, Y. ... . ... 2
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Pernlm, Inc., 6415 N. Ravenswood Ave., Chicago,
I

Philmore Mfg. Co., 113 Unlversny Place New York 119
Pioneer Electric & Research, 7212 Cncle Ave.,
Forest Park, Ill. .... . P
Potter & Brumfield Mfg. Co. Prmceton, Ind.. 53
Precision Apparatus Co., Inc., 92 Hovace Hardlnu
Bivd. Eimhurst, L. 1N Y ..152
Premax Products Division Niagara Falls, N. Y. 18
Presto Recording Corp.,, 242 West 55th St
New York
Price Electric Corp East Seconrl & East Church
Sts., Frederick, 145
Pyramid Electric Co 415-21 Tonnelle “Ave.,
Jersey City, N. J. ... ... .. . .. .. ..... 157
Qulalx;pNichols Co., 526 East 33rd Pl., Clucago,mo

Racon Electric Co, Inc.. 52 East 19!h St., New
York: socwoiscuioies s .158
Rad-El-Co Mfu Co., 6200 Euclid Ave. Cleveland.
Ohic!  mra . M et . . A TR . ARCISE 87A
Radiart Corp. 3571 West 62nd St.. Cleveland, Ohio 79
Radio City Products Co., Inc., 127 West 26th St.,
New York .. = ol - 430
Radia Corporatmn ‘of America. Front & Cooper
Sts., Camden, N. J. A ey ol
The Radio Craftsmen, Inc., 1341 S. Michigan Ave..
Chicago, l. .. ..
The Rauland Corp., 4245 N. Knox Ave, Chn:auo
1]

Raytheon Mfu Co, Newton, Mass. .... .. 99
The Recordisc Corp., 395 Broadway, New York .. 27
Recoton Corpr., 212 Fifth Ave., New York .

Reiner Electronics Co., Inc., 152 West 25th St.,
New York .. .. ... . ... . .. ... ...
Rek-0-Kut Cs., 146 Grand St.. New York .... 5§

John F. Rlder, Publisher, Inc., 404 Fourth Ave.,
New York . 0

Howard W. Sams & Co, Inc., 2924 E. Washlnuton
St.. Indianapolis, Ind. . AN 31

Sangamo Electric Co.. Sprlnufleld 1.

Walter L. Schott Co., 9306 Santa Monica Blvd
Beverly Hills. Calif. ....

Shui-Antenna-Mount, Inc., Sea Cliff, N.Y. L. a2

Shure Brothers, 225 W, Huron St., Chicago. IIl. .. 87

McMurdo Silver Co., 1249 Main St., Hartford.
Conn. ... ....... . . ) - 138

Simpson Electric Co. 5 5200-18 W. Kinzie St.,
Chicago, VM, = .. .. ... 9G - B T e
Mark Simpson Mfg Co., Inc., 32-28—49th St.,
Long Island, N. Y. \EXK® - X O 6 . 46
SNI(I2I Mfg. Co., West  Lake Ave. s Glenview,
Snyder Mfg. Co., 22nd & Ontario Sts B Phlladel-
pha, Pa. .. ... ... 66

SollaI Electric Co., 2525 Clybourn Ave., Chicago,

Iy  pogwcped . iwreee.. 30

Sclar Mfg. Corp., 285 Madison Ave New York .. 92

Special Products Co., 9115 Brookewlle Rd., Silver
Spring, Md.

Spirling Products Co

64 Granid St.,

Sprague Products Cn.. Marshall St., North Adams,

Mass. .. . 6 k5 . - ok 0 R e 89

Standard Transformer Corp., 1500 N. Halsted St.,
Chicago, Ill. ..

Stzomberu CYarIson Co, 100 Carlson’ Road Rm:hes»1
er, N.

Supreme Instruntents Cmu, Greenwood, Miss. .. .102

Sylvania Electric Products, Emporium, Pa, . 50

Talkiﬁ-Phone Co., 1512 S. Pulaski Rd., Chicago,

Technical Anullance Corp., 41.06 Delong St..
Flushing, N. Y. .. .. ..... 1

Tefex, Inc., 12 N Washmuton Ave., Mlnneapohs
Minn. . DR g 1121

Thordarson  Electric Co, 500 W. Huron “st..

Chicago, I, oo 126
Trimm, Inc.. 1770 Bertﬂu Chicago, 1T 2% e 100
Triplett Electrical Instrument 286 Harmon Rd.

Bluffton. Ohio YR e PLaS =t 121

Tung-Sol Lamp Works, Inc., 95 'Einhth Ave.,
Newark, N. J. . ... ... ...... 107
Thle Turner Co., 909—17th St. N.E.. Cedar Raplds, "
4

United Transformer Colu 150 Varick St., New
Yorky eomrmmr s s ww ey

University Loudspeakers, 225 Varick St New York 16

Utah Radio Products Div., 624 S. Mlchngan Ave.,
Chicago, Ill. 1 97

Va;:loI Products Co., 317 E. Ontauo St., Chlcauo,

Vertrod Corp, 60 East 42nd St., New York ... 69
Ward Leonard Electric Co., Mount Vernon, N. Y. 127
Ward Products Corp., 1523 East 45th St., Cleve-
land, Ohio .. .. ... . .... 80
Waterman  Products Co.,
Philadelphia, Pa.
Webster-Chicago Corp., 5610 Bloomnnudale Ave..
Chicage, Nl . 155
Webster Electric Co, Clark & DeKoven Aves..
Racine, Wisc. . 137
Westinghouse Electrical Corp, Blomfleld, N. J .17
Weston Electrical Instrument, 614 Frelmuhuysen
Ave., Newark, N. J. ... 54
Wirt Co., 5221 Greene St., Phlladelphra Pa. ... 146
Workshop  Associates, !nc.. 66 Needham St..
Newton Highlands, Mass, Co.o....41A
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Merchandise in the Whiting window display is varied and up-to-the-minute.

Discs are sold via a modern counter on one side, album bins on the other.

Featuring Four:

New England Retailer Has Almost Forgotten “‘the Honeymoon.”

® “Our policy is just this. We sell
the way we’d like to buy!”
Sherman E. Whiting, of Bridge-
port, Conn, is speaking, and account-
ing for the very nice volume of busi-
ness piling up in his trim, modern
store at 248-52 Fairfield Ave.
Whiting’s can be called specialists
in the “Big Four” combination of
radios, appliances, records and serv-
ice; amid these four departments a
number of resourceful and aggressive
merchandising ideas are working
wonders for this established retailer.
It has been almost five months
since the sales force at Whiting’s
held a meeting and faced the fact
that “the honeymoon is over.” Defi-
nite plans were made to get the store

back to its prewar levels of energetic
selling.

The concern has two main show-
rooms. In one of them, the appliances
and smaller radios are shown, and
the other has its big stocks of rec-
ords. To the rear, in a “salon” type
sales room are the more expensive
consoles including FM and television
—adjacent to the service departments
and various stock rooms.

Doing the Whole Job

Whiting’s believe strongly .in the
idea that “you’ve got to service what
you sell—we like to do the whole
job for the customer” and in addi-
tion to a well-equipped radio service

department, there’s a special room
for automatic washer repairing and
servicing. In radio, one service ex-
pert works inside, and two of them
operate outside.

This dealer depends mainly on sev-
eral well-tested promotions to bring
the business in. The store does an
unusual amount of telephoning, for
one thing. Over 5,000 names and
phone numbers are in the Whiting
file and the salesmen maintain an
active phone acquaintance with as
many of these as possible, Many of
the customers on the list know these
calls and expect them; in many cases
they have actually learned to depend
upon the store’s suggestions as to
what new appliance should be sent

Double entrance and triple display windows are the “front’ fcatures of the store layout which Whiting’s have found ta be the “sellingest’ plan,




Careful repairing and detailed bookkeeping are features of Whiting service.

Here, Mr. Whiting himself demonstrates a quality combination for a customer.

Big Money-Makers

Takes Positive Steps to Enlarge His Satisfied-Customer Group

out—even if the appliance runs into
the higher price brackets.

There is a special effort to check
the detailed needs of the prospect
family and to suggest only the mer-
chandise that is appropriate and help-
ful. It has been found that this policy
often cuts immediate sales but pays
off in the long run. That is, if an old
customer tries to order a water heater
of the wrong capacity for the family
needs, Whiting’s will discourage the
purchase. Once the customer is con-
vinced that Whiting’s does have some
genuine concern for his welfare, he
is likely to become a regular and
loyal buyer.

Information Is Mailed

The extensive lists of names are
also used for consistent mailing of
manufacturers’ literature, It has been
found here that people like to read
these more than they used to. The
public has heard about so many added
features in radios and record players,
the descriptions are of real interest.

Whiting has a special theory about
newspaper advertising. He believes
that fewer ads and bigger ones are
more effective. Instead of running
several small ads during the week,
he likes the idea of taking a full page
on Sunday. It makes a big splash,
and gives the store a prestige it
would never get from smaller scat-
tered advertising. He also points out
that the bigger space provides the
chance to show more diversified lines
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—to hike the appeal and to widen the
audience.

In this advertising, the preferred
style is the use of the single word
“Whiting’s,” to avoid identifying the
name itself with any particular line
of merchandise while the store stocks
several lines, and to imply that the
store is familiar and well known.
These ads run at regular intervals, as
a part of a drive to make the store a
“habit” with the buyers of Bridge-
port. If the concern were going to
adopt a slogan, this would probably
be it, because Mr. Whiting believes
that one of the smartest things a re-
tailer can do is to get people into
the habit of buying in his store.

Whiting sells a great many expens-
ive combinations (his lines include
GE Musaphonic, Capehart, Scott,
Freed-Eisemann, Zenith, RCA and
Philco) and a lot of them are sold on
time. He has found that in cases
where time payments are being ar-
ranged, customers very often will
respond to the suggestion that a big
assortment of records ($25 or so) be
added to the bill. This also gives the
buyer a better start in building a
record library, and helps to make a
regular record customer out of him.
It also adds to the customer’s satis-
faction with the new instrument, by
giving him fuller enjoyment via a
more interesting variety of discs to
play.

Smaller radios are by no means
neglected, however, as the store has

glass shelves running the full length
of the showroom displaying a com-
plete assortment of table models. The
space beneath it is mot lost; consoles
and a few combinations are placed
neatly against the wall and many of
these are topped with midget sets.
This helps to make more room for
the “musical” part of the store where
the bigger units are shown along with
the Whiting piano lines.

The same convenience is offered
for the more serious customers on
the record side of the store. There’s

(Continued on page 132}

Refrigerators are demonstrated against a back-
ground of new table model radios on shelves,

SR e



It’s the Net-Profit Figure

That Keeps Your Business in the Black.

Houw to Orviginate and Implement « Money=-Saving Drive

The happy medium the retailer
should seek to attain in business is
that which provides a fairly distrib-
uted balance between income and
outgo, the while permitting him to
enjoy the fruits of his labor in the
form of profit.

The secret of success in operating
a retailing business comes only when
the dealer pays equal attention to
all the departments of his establish-
ment. These include selling, buying
and operating functions.

Gross sales and gross profits, how-
ever large, mean nothing at all un-
less they can be eventually broken
down into satisfactorily large net
profits.

Assuming that he is not losing po-
tential profit through poor salesman-
ship, too-high prices or merchandise
msuited to the requirements of the
sonsumers in his locality, the dealer

40

who finds that he’s done a land-office
business without adequate profit
should scan his operation costs with
a view of reducing them wherever
possible. Such procedure is espe-

cially necessary nowadays when buy--

ers are becoming more and more
“choosey” and competition is in-
creasing. Also, it will not be long
before the trade-in problem will once
again become a real headache in the
radio and appliance retailing field,
which is another reason for going
economy-minded.

Plug Those Lealk:s!

While it is impossible to attain a
hundred per-cent efficiency in running
a business there are always a number
of functions which cost the dealer
too much to carry out. There are
always leaks here and there which

INCREASE Profits

by

can be plugged up.

But before cutting down on ex-
penses and leaks in his business, the
dealer must ferret them out—know
where they are, and make a plan for
treating them so that worthwhile
savings can be attained.

The best way to go about chopping
out unnecessary expense is to have a
thorough housecleaning. The poorest
way to do it is to pick at this chore
in a half-hearted, plan-less fashion.

There are three stages to any drive
the dealer undertakes in an endeavor
to cut and slash over-costly opera-
tions or losses through inefficient
methods.

First, the dealer should make up a
check-list of his entire business set-
up. Second, he should work out a
plan of attack, and third, he should
launch a vigorous campaign-—an all-
out one—and follow it through until
he has hit at every department, and
has covered every angle.

Some of the little leaks in his busi-
ness may seem to be too picayune to
even merit attention on the part of
the dealer, but when he throws a
bunch of them together he will see
that they always represent a large
sum. It is a fact that the large ex-
pense items are always in front of
his eyes, but the little items are the
ones quite likely to escape his at-
tention.

Beforehand Action

The dealer’s store operation may
be compared with the sailing of a
ship. The pilot must realize that no
matter how powerful the ship’s en-
gines; how staunch her hull or how
many knots she’s capable of making,
leaks will sink her. It doesn’t matter
much whether there’s one big hole in
the ship’s hull—or many small ones.
Unless they’re plugged up, the vessel
will head for Davy Jones’ locker.

No matter how much business the
store does or how high the gross
profit-rate is, any business will be
sunk sooner or later by top-heavy
overhead.

The time to take action in money-
saving drives is before the sheriff’s
shadow falls across the door. In this
way a healthy business condition can
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be brought about through foresight
rather than through last-minute des-
peration.

Many a business in any field one
wants to consider has chopped its
operating cost to the bone when it
finds itself faced with financial dis-
tress and is under pressure by credi-
tors. All too many such harassed
merchants have found that their ef-
forts at economizing have been too
late. They have locked the stable
door after the mare’s been stolen. On
the other hand, every profitable busi-
ness has only become healthy through
planned pruning out of unnecessary
overhead costs.

The point is, if the dealer doesn’t
voluntarily cut costs now, he’ll be
more than likely to find himself
faced with the necessity for doing it
as a last resort. And then it may be
too late.

How to Save Money

Accompanying this article is a
panel which outlines ten possible
sources of waste in the radio/appli-
ance business. This is designed to be
used as a check-list to help the reader
prepare a plan for continuing to keep
his business in the black.

Now’s the time to look around.
Are you paying good money to in-
efficient sales, service or office help?
Can you cut down on what you spend
for such items as light, heat and rent?
Are you losing money through faulty
record-keeping, failure to post all
charges, etc?

Can you cut down on your delivery
costs now that delivery demands on
the part of consumers are increasing?
Do you have the proper facilities and
follow-through in collecting?

Is your service department oper-
ating profitably, or do you pay out
more for wages and parts than you
take in? Can you chop your adver-
tising budget and still obtain satisfac-
tory results? Is your in-store break-
age and damage rate out of line? Is
your bookkeeping system antiquated,
cumbersome, too costly to operate?
Are you paying too much for the
money you borrow?

These, and many other questions
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need to be answered intelligently by
the smart dealer in insuring a long
and happy life for his business.

Unless careful supervision is exer-
cised, for example, over the service
department, and unless service me-
chanics do their work conscientiously,
a lot of money can be lost in a very
short time.

Following are some of the things
which can head the maintenance sec-
tion toward red ink business: Break-
age of new replacement parts during
process of repairing, breakage of
original components in the customer’s
radio or appliance, “burying” of new
parts which cannot be found when a
job is at hand. The foregoing are
just a few of the costly phases of
improper operation in the servicing
end of the retailer’s business.

So far as the mechanics themselves
go, the dealer should make every ef-
fort to get honest, efficient men on
his staff. The servicer who “rigs”
his reports of time spent on each
job is as unprofitable an employe as
is the sloppy mechanic who breaks
things through carelessness.

With outside selling on the way
back, the merchant is usually con-
templating increasing his sales force
at this time, and here again he must
practice careful screening of pros-
pective sales personel.

our Coslis

Many a dealer has been rooked via
phony sales reports on the parts of
time-wasters. He should choose only
hard-hitting, conscientious salesmen,
and should not tolerate the “carry-
ing” of drones by the men who are
really producing.

As previously stated, the merchant
needs to scan his delivery problems
with an eagle eye. First, he should
insist that his “rolling stock’ be prop-
erly driven and correctly maintained.
Next, he should make sure that those
who drive his cars or trucks plan
their routes for pick-ups and deliv-
eries so that there will not be any
unnecessary back-tracking.

Yes, sir, “regular” business will
soon be the order of the day, and
regular business means competitive
selling, selective buying and a greater
vigilance over every nickel which
goes out to pay for keeping the show
going. The sound business formula
is profitable selling, and this can only
be attained through the doing of as
much business as possible at the low-
est possible cost.

Merchandising is settling down to
normal. The days of wrap-up selling
are about over. In a market where
there are now too many dealers, num-
bers will fall by the wayside, and
only the strongest and thriftiest will
survive.

Check-List for Expense-Chopping

N~

AN W AW

calls?

™

8. Is in-store damage and breakage too high?
9. Is money being wasted in too cumbersome bookkeeping systems?

10. Is present method of finaucing costing you more than it should?

. Are you paying wages to inefficient sales, service, or clevical belp?
Can you cut down on costs of rent, light, beat?
. Are you losing money through faulty record keeping?

. Ave your delivery costs out of line?

Is your advertising budget too large?

. Are your collection methods faulty?——

Can you reduce the number of free service jobs and come-back repair
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Tyaical window ditp<y of the Pennsyl-aria organization shows brilliantly lighted
areas arranged so thct the pedestrian’s eye is first caught and then pulled back

into the imterior of -1e store.
Good House stores.

® A popular and vital step now being
taken by retailers, is the setting up
of new merchandising programs to
meet the buyers’ marker.

Good House Stores, a retail or-
ganization spscializing in appliances
in the Philadelphia area, are insti-
tuting such a program in order to
be 100% ready for that new market.

A follow-up of a new sales plan
started last year, the new program
has three elements—(1) To constant-
ly originate the type of advertising
and sales promotional effort that will
get a fast turnover in a buyers’ mar-
ket, (2) to stress “knowing the mer-
chandise” as the first requirement for

This salesman is trained in new oppliances—here
he explains garbage disposal unit to a prospect.

£t right is Harrry Boyd Brown, dynamic head of

all store personnel, and (3) to wel-
come the new appliances and new
products that mean plus profit and
plus sales for retailers.

This program has been formulated
by the company’s new head, Harry
Boyd Brown, who has attracted wide
attention in the appliance field since
he became president of Good House
Stores last June. For 18 years a key
figure among merchandising execu-
tives of the Philco Corp.,, Mr.
Brown’s change from the manufac-
turing field to that of retailing was a
matter of national interest.

The new Good House plan includes
special attention to the training of
employees, in addition to the devel-
opment of original, low-cost sales
promotions. Their new methods, cov-
ering so many important phases of
retailing, may serve as valuable guid-
ance to other dealers.

Mr. Brown, who is known coast-
to-coast as an expert speaker on mer-
chandising subjects, recently pre-
sented a full outline of his ideas in
an address for a marketing confer-
ence in Baltimore, Md.

“The answer to getting fast turn-
over in a buyers’ market,” he said,
“consists in the main of retail sales
promotions that can be used by thou-
sands of dealers simultaneously over
the United States—retail sales pro-
motions that move the merchandise at
retail in volume in a given length of
time and at a profit.

“New promotions with stimulating
sales ideas should come along in a
continuous flow to convince a hesi-
tant public that now is the time to

Sales

buy appliances for the home.

“Promotions galvanize into buying
action those many thousands of peo-
ple in whose minds the desire, the
urge to own, is just beginning to
ripen into action. Promotions skim
the cream of that ever rising poten-
tial market.

Prometions Are Music

“They keep the wholesalers, the
dealers, and the salesmen, both
wholesale and retail, on their toes,
alert, active and enthusiastic. Pro-
motions are the martial music, the
college band, to business. They over-
come laziness, indifference, timidity,
and the danger of getting into a rut.

“Three or four such retail sales
promotions each year keep any article
of merchandise on a continuous na-
tionwide turnover and at a profit. In
other words, making the public a deal
—an offer, and this does not mean
cutting the prices.

“And the secret of a successful re-
tail promotion rests primarily in the
advertising copy, whether it be news-
paper advertising, direct mail adver-
tising, or radio advertising. It must
be the type of advertising copy that
when run on Monday sells the mer-
chandise in volume on Tuesday at a
profit—the kind of advertising the
value of which is based entirely upon
the immediate business produced, and
with such things as prestige, publicity
effect, accumulative effect, momen-
tum, and consumer consciousness con-
sidered only as by-products.”

The Good House Stores have or-
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ganized a specialized sales promotion
laboratory whose function it is to
originate, create and test sales pro-
motions for manufacturers. If such
promotions prove profitable, the
Philadelphia stores will make them
available, through the manufacturer,
to other dealers throughout the
country.

World’s Greatest Salesman

It is imperative that such sales
promotion be backed up with sound
store salesmanship, hence Point Two
in Good House’s merchandising pro-
gram. Each store salesman MUST
KNOW the product he is selling. Mr.
Brown stressed this point by saying:

“The world’s greatest salesman is
not a topflight executive, he is not
a world-famous manufacturer, nor a
manufacturer’s salesman, nor the
moving spirit behind a huge jobbing
house. He is not the wholesaler’s
salesman—nor even the proprietor of
a retail store.

“He is a retail salesman who really
knows his stuff, who is really inter-
ested in the product he is selling, and
who really understands consumer
psychology.

“I maintain that a good retail sales-
man is the greatest salesman in the
world because he is the salesman who
really makes the sale. No merchan-
dise can be considered sold until it
is in the hands of the buying public.

“The fellows ahead of him in the
procession have made a sale and, in
some cases, probably have had a
tough time making it. When the man-
ufacturer’s salesman gets his order
from the wholesaler, the wholesaler
is buying something on which he
not only hopes, but expects, to make
a substantial profit. And when the
jobber’s salesman completes the
transaction, he is taking an order
from a store executive who counts
on turning over the merchandise at
a figure that means an addition to his
bank account.

“But when it comes to the retail
salesman’s turn, he is selling and
nothing else but! He is selling to
the buyer with the least money, and
he is selling against the stiffest com-
petition. No matter what he is sell-

ofion

ing, everybody in the world is his
competitor. He is selling his article,
whatever it is, against the competi-
tion of the grocery man, the butcher,
the landlord, the gas company, and
the tax collector.

“He is selling to the man or woman
who doesn’t expect to get anything
except pleasure or service or com-
fort out of that which is being bought
—and who is balancing the cost of
a new car, a new hat, or a new radio
against the bills coming in the first
of the month, from a dozen unrelated
and supposedly competitive sources.
They are competitors—the toughest
sort of competitors—because they are
the necessities of life, the things
none of us can do without.”

Now for Point Three: new prod-
ucts. This point frequently offers
opportunity for both original sales
promotions and carefully planned
sales training.

The Good House Stores welcome
new brand names or products. One
product they introduced in their city
was the Calcinator, the household
garbage incinerator that is rapidly
being offered for sale in all sections
of the country. In line with company
policy, the Good House Stores ad-
vertised the Calcinator, backed their
advertising with sales meetings and

Specialisis

Are Scientifically Working Out a Formula for Fast and Profitable Turnover

also featured their new product
prominently in window displays.
Thus the Calcinator, like many other
items, was first brought to the atten-
tion of the Philadelphia public with
whom it gained favor.

In a similar vein, as the pioneer re-
tailers, the Good House Stores have
added a line of Tempo phonograph
records. They now handle these rec-
ords exclusively and are proud that
they were the first in the East to
handle this line. Tempo’s products
were handled with the same zest for
active promotion, window display and
sales training as Good House’s other
items. Since space is limited, how-
ever, they find it feasible to handle
only one line of records.

Program Goes Forwuard

It is in these many ways that the
Good House Stores of Philadelphia
have gone ahead with a modern sales
program with an eye towards a pros-
perous future. A rapid expansion
program is also in operation.

In addition to his duties as com-
pany president, Mr. Brown also in-
tends to continue his talks before
manufacturers and wholesalers stress-
ing the same principles he has in the

past.

An example of how "'service’ is written all over a maintenance center—this one at Media, Pa.

DEPARTM
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Philco RADIO

Model 204 ac-dc-superhet table receiver,
beam power pentode audio system, electro-
dynamic speaker. Five tubes including
rectifiers, Features a wood plastic cabinet
with a leather-grained pattern, trimmed
with ivory plastic bezel and knobs with
bronze inserts. Base also finished in con-
‘rasting ivory. $34.95. Philco Corp.. Tioga
& C Streets, Philadelphia, Pa.—RADIO &
Television RETAILING

Zenith FARM RADIO

Model 6GO038R farm receiver operating
on battery pack or on 115.volt ac-de—
an appropriate circuit for areas where
rural  electrification approaches. Broad-
cast reception coverage from 535 to 1820
kc: marine, aircraft, weather and police
in the 1780 to 5750 range: international
shortwave on 5650 to 18,400 kc, covering
the 16. 19, 25, 31, 38, 42 and 49-meter
bands. Telescoping whip antenna permit-
ting use in any room. Six-button Radiorgan
tone control, tuned r-f, 8 Alnico speaker.

Traditional style cabinet in mahogany
measures 11 7/16” high by 25 5/16” wide
by 12%" deep. Zenith Radio Corp., 6001
W. Dickens Ave., Chicago 39, Ill.— RA.
DIO & Television RETAILING

Sonora PORTABLE RADIO

Model WDU-233 three-way portable re-
ceiver tuning 535 to 1620 kec. Four tubes
plus selenium rectifier, avc, built-in loop
antenna. Decorative dial is forest green,
gold and white—with red pointer. Plastic
carrying handle.  Buff-colored luggage-
type cabinet with blending metal grill and
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contrasting chocolate-brown plastic trim.
Measures 12” wide by 9 high by 8
deep. Weight, less batteries, 7Y% lbs.
548.85 list. Sonmora Radio & Television
Corp., 324 N. Hoyne Ave., Chicago, Ill.—
RADIO & Television RETAILING

Musagrand COMBO

Console radio-phonograph with auto-
matic record changer. Superhet with slide
rule dial, built-in antenna. Storage space
for approximately 132 records in albums.
Walnut finish cabinet with stationary top.
measures 31”7 by 18” by 23'2”. $119.95.
Eckenroth Co., 32 Ross St.. Brooklyn, N. Y.
—RADIO & Television RETAILING

Garod PORTABLE RADIO

Silver Anniversary Model 5D3 3.way
portable receiver, 5 tubes, engineered to
play anywhere on ac, dc, or batteries.
Built-in loop antenna in front-raising plastic
cover. Tunes 540 to 1650 kc. Uses five
flashlight cells for “A" supply, one 672
volt for “B”. Weighs less than 6!2 lbs.
with batteries, Comes in maroon pastel
and blue & ivory—brightly colored two-
tone combinations. Vinylite strap.. Ham.
mered metal case measures 6” high by
8" wide by 42" deep. $39.95 retail less
batteries. Garod Radio Corp., 70 Wash-
ington St.. Brooklyn 1, N. Y.—RADIO &
Television RETAILING

GE FARM RADIO

Model 280
table unit, tuning 540 to 1710 k¢ on stan-
dard and 5.8 to 18,3 mc for shortwave.
Powered by 1.5 volt “A” and 90-volt “B”
batteries made by Burgess, Ray-O-Vac
Eveready or General. Undistorted power

two-band farm receiver,

output of 0.15 watts, 6 Alnico PM
speaker. Wide grill, modern styled cabi-
net measures 97" high by 18" wide by
12” deep. General Electric Co., Electronic
Dept., Bridgeport, Conn.—RADIO & Tele-
vision RETAILING

E-L VIBRATOR INVERTER

Model 2120 inverter for operating stand-
ard ac phonograph motors from 110-volt
dc. Designed for dealers to sell to those
who wish to operate ac phonos in dc
areas—mounts conveniently out-of-sight in
radio cabinets. Maximum output capacity
of 35 volt-amperes—operates over normal
power range of 12 to 24 watts. Channel
type chassis, cadium finished. No mov-
ing parts except vibrator (E-L model
2507) which has normal life of 1,000 hours.
Also operates clock motors when used to
drive motion displays, $11.95 list. Elec-
tronic Laboratories, Inc., 24 W, 24th St.,
Indianapolis, Ind.—RADIO & Television
RETAILING

Emerson FM-AM RADIO

Model 528 table receiver, first postwar
FM-AM unit from this tirm. AC superhet
with inverse feed-back circuit, automatic
volume control. FM band cover 88 to 108

mec. Walnut

cabinet,
Emerson Radio & Phonograph Corp., 111
Eighth Ave., New York 11, N, Y.—RADIO
& Television RETAILING

veneer

$99.95.
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Air King PORTABLE RADIO

“Royal Troubadour” model portable 3-
way receiver, superhet with Alnico 5 PM
speaker, Four miniature tubes plus
metallic selenium rectifier, avc, die-cut
antenna. Provision for external aerial.
All-wood case bound in simulated leather.
$37.95. Air King Products Co., Inc., 1523
Sixty-third St., Brooklyn 19, N. Y.—RADIO
& Television RETAILING

Bendix AIRMARINE PORTABLE

Three-band 3-way portable receiver for
use “at home. afloat, or in the air’—
newest unit of “Flightweight’” line. Band
coverage is 195 to 410 kc (for airport con-
trol towers, civil airway stations., radio
range, marine beacons, etc.): 540 to 1620
kc for standard broadcast; and 2000 to
5800 kc for marine communications. Range
filter for the first band. Slide rule dial.
on-off switch in cover latch, two enclosed
loop antennas for reception and direction
finding plus external antenna connector.
Operates on 150-hour battery pack. or
ac or dc. Dynamic speaker. volume control
and tuning control. Cabinet of full grained

I

“Tolex” Textileather; designed by Robert
Bingman. Measures 62" by 11" by 12%",
weighs 9 Ibs. Bendix. Radio Division,
Bendix Aviation Corp.. Baltimore 4, Md.—
RADIO & Television RETAILING
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Andrea COMBO

Model CO-UIS5 two band table radio-
phonograph with automatic record changer.

. Covers 545 to 1700 kc for standard broad-

cast and 5.85 to 22.5 mc for shortwave
ac only. All parts “climate sealed” for
protection against extreme temperatures
and humidity, Alnico 5 PM speaker, full-
vision, edge-lighted glass dial. Controls
for tone, on-off-volume, station selector and
wave band. Self-contained loop antenna
plus provision for outside aerial. Cadmium-
plated chassis. Disc changer plays 10 12

or twelve 10”7 records. Walnut finish
cabinet in modern classic design, con-
trasting grille. Measures 16 11/16” wide
by 12%"” high by 18%"” deep. Andrea
Radio Corp., 27-01 Bridge Plaza North,
Long Island City 1, N. Y..—RADIO & Tele-
vision RETAILING

Temple COMBO

Mode! G-722 radio-phonograph console,
standard broadcast plus shortwave. Push-
button tuning, 10" speaker, all-directional
builtin aerial. Newly designed fool-proof
automatic disc changer playing 10" and
12 records intermixed with automatic
shut-off. Extra storage space for albums.
Cabinet of rare wood and mahogany
veneers. Templetone Radio Mig. Corp.,
New London, Conn.—RADIO & Television
RETAILING

Stewart-Warner FM-AM COMBO

Model A92CR6 radio-phonograph with
AM (540 to 1600kc) and FM (88 to 108 mc)
and intermix record changer handling 107

and 12" discs. Six push buttons, 8 tubes
plus rectifier, builtin high impedance loop
for AM, self-contained dipole loop for FM.
(Provision for external aerial in either
case.) AC operation. Two r1ecord storage
compartments. Stewart-Warner Corp., 1826
Diversey Parkway, Chicage, IIl.—RADIO
& Television RETAILING

Fada TABLE COMBO

Model 602 superhet ac deluxe radio-
phonograph with automatic record
changer. Tunes 528 to 1680, untuned r-f
stage, 2-gang condenser, avc, beam power
output, 5 PM speaker with Alnico 5 mag-
net. Continuously variable tone control,
built-in loop antenna, illuminated slide
rule dial. Ckanger plays 10" or 12" discs,
fully enclosed. Rim drive motor, Astatic
L70A crystal cartridge, 9" flocked turn-
table. long Kfe needle. Cabinet of ma-
hogany veneers measures 17° wide by
13%"_ high by 16%" deep. Fada Radio
& Electric Co., Inc., 30-20 Thomson Ave.,
Long Island City 1, N. Y..—RADIO & Tele-
vision RETAILING

Farnsworth FM-AM COMBO

Model GK-143 radio phonograph con-
sole, 13 tubes and a rectifier, FM, short-
wave and AM. automatic record changer.
Drift-corrected push-button tuning, shielded
rotatable biltin-tenna for AM, builtin
dipole for FM, beam power output. Push-
pull amplification, ave, 12” PM Alnico
speaker. Disc changer handles twelve 19~
or ten 12 records and automatically
shuts off. Mahogany cabinet, Chippen-
dale style with canted cormers, decorative

carving and fretwork, ogee bracket feet
and break front. Farnsworth Television &
Radio Corp.. Ft. Wayne, Ind.—RADIO &
Television RBRETAILING

(Continved on page 46)
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New Lines for Betailers

Echophone FM-AM COMBO

Model EC-404 radio-phonograph fea.
turing AFC on FM-—automatic frequency
control for frequency modulation, which
provides electronic correction of any error
in mechanical setting of push buttons.
Twin PM speakers, 15 tubes. separate
push-button and manual tuning on broad-
cast band, manual tuning on shortwave.
Tunes 540 kc to 18 mc. Two spread bands
—one from 9 to 12 mc, the other from 15
to 18 mec. Automatic record changer, bass
boost in audio system. Record storage
space. Cabinet in either mahogany or
walnut—an 18th Century Georgian break-
front credenza. $600 retail. The Halli-
crafters Co., 4401 W. Fifth Ave., Chicago
24, NL.—RADIO & Television RETAILING

Callmaster INTERCOMM

Improved Model CM-10 electronic inter-
communicator (master and sub station
shown) designed for increased sensitivity
and power output as well as economy
and dependability. High lustre mahogany
plastic cabinets. Sold as “packaged unit”
readily installed by user. Lyman Elec-
tronic Corp., 12 Cass St., Springfield, Mass.
—RADIO & Television RETAILING

Clarion COMBO

Model 11305 “Symphonette’”’ ac-dc super-
het radio-phonograph with improved type
automatic record changer. ‘‘Clari-Therm’
requlator cuts initial current surge, to in-
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crease life of tubes. “Clari-Disc” rectifier
to expand tonal range and increase power.
Four tubes plus rectifier, ave, 5” speaker
with 2.15-0z. Alnico 5 magnet. Tunes 540
to 1712 ke. Glass dial, two simple radio
controls front-mounted. Phono has Zeph-
Weight pickup, Clarion ‘Floating Stylus”
tipped with osmiloy. Plays twelve 10" or
ten 12" discs. Cabinet with center-
matched sliced walnut top, front and sides:
contrasting darker woods in frame work:
scroll type grille front. Measures 13" high
by 17%"” wide by 17" deep. Warwick
Mig. Corp. 4640 W. Harrison St., Chicago.
II.—RADIO & Television RETAILING

Phantom RADAPHONE

Ear-plug radio using no electricity, no
batteries, no tubes. Tunes in stations
when clips are attached to aerial and to
ground. Can be used as telephone (up to
100 #t.) when two units are clipped to
opposite ends of wires; talking and listen-
ing done through same rubber plug. $2.98
retail. A. M. R. Corp., (representatives)
Breslin Toy Mart, 1186 Broadway, New
York 1, N. Y.—RADIO & Television RE-
TAILING

Ellis TELETABLE

Table of kiln dry furniture hardwood,
made especially for table-model television
sets. Features cut-out center, to allow for
dissipation of excess heat. Designed at
correct height for correct vision: sizes to
fit various makes and models. Finished
in authentic wood stains protected with
three coats of finishing lacquer. Ellis
Mfg. Co., 130 W. 3rd St., New York 12,
N. Y.—RADIO & Television RETAILING

Amplicall INTERCOM

Electronic intercommunication system de-

signed for quality reproduction, conven:_

ience, versatility, economy and good ap.
pearance. Available with facilities for use
of up to 24 master stations (permitting as

many as 12 simultaneous conversations.)
All combinations of masters and sub-sta-
tions to suit needs of offices, plants,
etc., for detpartmental or inter-depart-
ment systems. Available with or without
handset. Visual busy signal, individual
locking-type push-buttons, illuminated on-
off volume control, plug-in cable connec-
tions, balanced line wiring system. Mod-
ern style case in walnut plastic. Rauland
Corp., Chicago 41, IIL.—RADIO & Tele-
vision RETAILING

Telecoin RADIO

Coin-operated receiver, designed for use
in hotels, motor courts, hospitals, etc., 5
tubes, ac, volume control pre-set to elim-
inate excessively loud playing. Designed
to discourage vandalism and tinkering—
18-gauge steel case and chassis, recessed
controls, baked enamel finish to resist

stains and burns. Weighs 20 lbs., meas-
ures 9” by 10” by 7%”. Telecoin Corp.,
12 E. 44th St, New York, N. Y.—RADIO
& Television RETAILING

Packard-Bell COMBO

Model 673 console ac radio-phonograph
with automatic disc changer. Continuous
treble tone control, ave, 10 PM dynamic
speaker. Builtin low impedence antenna,
and “stationized dial.” Crystal type low-
pressure pickup, changer handling twelve
10” or ten 12" discs. Record storage
space on either side. Compact cabinet

’7/ i _“:‘

)
~-«-€.

available in both period and modern de-
sign.  Packard-Bell Co., 3443 Wilshire

Blvd., Los Angeles, Calif.
vision RETAILING

(Continued on page 48)

RADIO & Tele-

RADIO & Television RETAILING » May, 1947



ot a Were Cluim but o FACT.
Fmerson hadio

IS THE INDUSTRY’S BIGGEST SELLING LINE

Emerson Radio “Moderne” Model
517. AC.DC superheterodyne. Choice

of Ivory o.r IYIar-00.11 ;?la?!ic. $2995

cabinet

Radio and
Television

Emerson Radio Portable Pocket
Model 508. Self-contained in Tenite

case. Less batteries . 33495

These are the down-to-carth facts which get to
the core of the merchandising situation. Emer-
son Radio models and price range—Emerson
Radio retail sales volume and dealer profit—

‘Emon,

™ ’ ;QJ

Emerson Radio Model 540. World’s
Smallest AC.DC superheterodyne.
Choice of Walnut, Ivory, Red, Green
plastic cabinets, In walnut
finish. . . . . . « .

Emerson 3-Way Portable Model 536.
(AC-DC and battery operation.) Ideal
traveling companion —all

new features. Less batteries. $3 99')

Emerson Radio Model 543. AC.DC
superheterodyne. Ebony or ivory plas-

tie cabinet. Gold colored
grille. Carrying handle. $24<95
In Ivory $27.95

Emerson Phonoradio Model 525.
With automatic record changer for 10-

inch and 12-inch records. $8995

Emerson Radio—backed by widespread, hard-
hitting constructive promotion—is the
“INDISPENSABLE LINE®” — the outstanding

window and store feature — in every retail

are absolute TOPS in the radio business today. operation. CAPITALIZE it.

EMERSON RADIO AND PHONOGRAPH CORPORATION +« NEW YORK 11, N. Y.

World’s Largest Maker of Small Radio
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More New Lines Shown

Ranger PORTABLE

Model 118 triple-purpose superhet port-
able—ac-de battery marine receiver with
battery-recharging circuit. Two bands—540
to 1550 k¢ and 195 to 410 kc including
marine radio-beacon frequencies. Operates
as marine direction finder, with builtin
balanced low-impedance loop. Battery
charging circuit will recharge both “A“
and “B” batteries via “‘Batt-Charge” switch P
while set plays on 110-volt ac or de—
manufacturer says battery life can be ex-

tended from five to ten times. Cabinet of
etched aluminum and Dupont plasticized
fabric measures 10%" wide by 7° high by
6" deep. Weighs 7 lbs. 8 oz. with batteries.
Electronic Specialty Co., 3456 Glendale
Blvd., Glendale, Calif.—RADIO & Tele-
vision RETAILING

TELEVISION RECEIVER

Model VK100 console television receiver
with 10" screen. Five controls, Cabinet of
hand-rubbed matching woods designed for
any style room. Measures 41%" high by
31%"” wide by 227" deep. Galvin Miq.
Corp., 4545 Augusta Blvd., Chicago 51, Il
—RADIO & Television RETAILING

Porto BARADIO

Improved model combination bar and
radio, ac-dc superhet, built-in loop anten-
na, PM speaker, automatic volume control.
Chassis completely housed and protected
against any liquid. Dials and handles of
tenite. Bakelite cabinet comes in three
color combinations — walnut-with-ivory,
black-with-ivory, and ivory-with-gold.
Twenty-one piece set includes 2 decanters.
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6 highball glasses, 4 jiggers, ice tray &
tongs and 6 mixers, Measures 10" wide,
7%" high by 24" long. Weighs 19 Ibs.
Porto-products, Inc., 412 N. Orleans St.,
Chicago 10, IIl..—RADIO & Television RE-
TAILING

National RECEIVER

Model NC-173 communications superhet
receiver tuning 540 to 31,000 k¢ and 48,000
to 56.000 kc—calibrated band spread cov-
ering the 6, 10-11, 20, 40 and 80 meter
bands. Automatic volume control (opera-

tive for both phone and cw reception, 13
tubes, voltage regqulated circuits, new ad-
justable threshold noise limiter. Operates
from ac or battery or other separate source,
Modern streamlined gray cabinet—speaker
to match parent unit. National Co., Mal.
den, Mass.—RADIO & Television RETAIL.
ING

Photo-Vision PHOTO FRAME

New Model 500 fluorescent illuminated
picture frame, for use on radio, piano,
mantel, dresser, table, etc.. to enhance
quality of photographs. Adjustable for
customer’s frame, Available in three finish-
es: Brass plated (gold tone), two-tone wal-
nut, and two-tone mahogany. Additional

)

//'

F;

uses include for sheet music, book prop,
artist’s easel, plaques, all types of frames,
mirrors, diplomas, documents, reading
lamp, desk lamp, etc, Unit for 8 by 10
photo, fluorescent tube included, has list
price of $12.95; for 11 by 14 photo, $14.95.
Photo-Vision, Inc., 35 W. 43rd St, New
York 18, N. Y.—RADIO & Television RE-
TAILING

Ferrar RADIO

Mode! TA-61B table receiver with 6 tubes
including rectifier. Tunes 535 to 1650 ke,
ac-dc superhet, 2-gang variable condenser.
Power output of 1.5 w; 5 Alnico speaker,
Weighs 14 lbs, Walnut cabinet measures

15%2" long by 10%” high by 8” deep.
Ferrar Radio & Television Corp., 55 W.
26th St., New York 10, N. Y..—RADIO &
Television RETAILING

Gray AUDOGRAPH

Dictation instrument for offices—records

on paper-thin unbreakable Flexograph
discs .synchronized  with Visible .Index
Strip. Plays back through plastic feather-
weight headset. New type record position-
ing control, with small light over the
groove indicator. Comes with featherlight
hand microphone and typewriter control.
Index shows minutes dictated and minutes
remaining on disc. Records come in 3
sizes—largest has capacity of 100 aver-
age letters. Streamlined and lightweight—
only 16 lbs. Measures 9% by 91%” by
6%2”, The Gray Mfg. Co., 230 Park Ave.,
New York, N. Y.—RADIO & Television
RETAILING
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FULL SIZE 3-way portable
Battery life over 125 hours

® Plays on AC-DC or Self-contained
Batteries

Superior tone ~ ® Honeycomb grill

Gorgeous deluxe 2-tone coated
fabric covering

Push-up handle — brass fittings
Alnico 5 P.M. speaker

Built-in loop antenna

Leather identification tag

Compare This Table Radio With Any $35 Set on the Market &

FULL SIZE table model radio
in modern plastic cabinet

® 6 tubes including rectifier

® 5" alnico permanent magnet speaker
® Full vision illuminated dial

® AC-DC superheterodyne

® Built-in loop antenna

® High sensitivity —excellent tone

® Complete with built-in aerial

MINERVA

Fince 7979

ﬂm&cialaf%a’tm Write today for further details on complete Minerva Line

MINERVA NATIONAL SALES GORPORATION

78 READE STREET NEW YORK 7, NEW YORK
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PRODUCTS OF RADIO AND TELEVISION MANUFACTURERS

Listing the companies whose lines cover one or more of the six groups of greatest importance to retailers and distributors
Compiled by RADIO & Television RETAILING, 480 Lexington Ave., New York 17, N. Y.
i
" . . E|w R R
The following manufacturers of radio receiv- ol = L Manufacturers not listed may furnish data for = 2 = =
e o . Slg|g 2 X . L. 2|2 s
ers have returned our editorial questionnaire = E|l2l&ls £ the next issue. No advertising obligation. ft S S E 5(¢
a o ae e 52| |x|E Tate P |5 |3 £1E
giving the information needed for these listings |5 |€|2 /2 F|& Additions or revisions will be made monthly. EIE|Z (L8]
(S|~ la|<|S z=|S|=lal<|8
I |
Abbott Instrument, Inc., 8 W, 18th St., New York, N. Y..... . Fred M. Link, 125 W. 17th St., New York, N. Y.. .. .o....... =
Admiral Corp., 3800 W. Cortland St., Chicago, Hl.......... o o o Magnavex Co., 2131 Bucter Rd., Ft. Wayne 4, Ind.. ......... .
Aero Communications Co., 231 Main St., Hempstead, L. I.. . Maguire ln(luslrles. Inc., 936 No. Michigan Ave., Chicago, Ill.| ¢ | ¢ | o .
Air Associates, Inc., 5827 W, Centry Blvd., Los Angeles 45, Cﬂl‘f- ° Maujestic Radio & Television Corp., St. Charles, Ill.. ..., .... oj o o
Air Communications Co., 2233 Grand Ave .» Kansas City, Mo.| e | » . Marco Industries, 245-A So. Beverly Dr., Beverly Hills, Calif.. | o | o | o | o
Air King Prod. Co., Inc., 1523 63rd St., Brooklyn, N. Y.. e| o Mason Rudie Products Co., Kingston, N. Y................ o| ®
Airplane & Marine Instruments, Clearfield, Pa.............. o 8| ® E. W. McGrade Mfg. Co., 406 W, 3ith St., Kansas City, Mo... | o | » O
Allied Radio Corp., 833 W, Jackson Ulvd-. Chicago 7, 1ll.. ... | o | @ Mec-Rad Div., Black Industries, 1400 E, 222nd, Cleveland 17, 0 .
American Communications Co., 306 Broadway, New York, N. Y. | o | o John Meek Industries, Plymouth, Ind.., .. ................. o » .
Andrea Radio Corp., 43-20 34th St., Long Island City, N. Y. | ¢ | o | o Medeco Mfg., Co., 5 W, 45th St,, New York, N. Y.. e o] o
Ansley Radio Corp., 41 St. Joes Ave., Trenton, N, J...... ... Gl (LLCH () Mezard Corp., 1601 S. Burlington Ave., Los Angeles. o o | o [
Apex Industries, 192 Lexington Ave., New York 16, N, Y.. . Mcissner Mfg., Co., Y36 N. Michigan Ave., Chicago, Il o o o o |
Atlantic Mfg, Co., Hamburg, Pa.. .. ... ... ... ... ....... & i1 Midwest Radio Corp., 909 Broadway, Cincinnati, Ohio. .. ... LR |
Atomic Heater & Radio Corp., 104 Park Row, New York,N. Y. | » James Millen Mfg. Co 150 Exchange St., Malden, Mass.. . | " ‘ ¥
Autocrat Radio Co., 3855 N. Hamilton Ave., Chicago ...... | » Minerva Corp. of .»\merun, 238 William St., New York, N. e o o
Automatic Radio Mfg. Co., Inc., Brookline Ave., Boston. . | o | o Molded Insulation Co., 335 E. Price St., Philadelphia 4.1, Pa.. . "
Aviola Radio Corp., Phoenix, Ar 3c e . P ] . Monitor Equipment Co., 610 W, 219th St., Riverdale, N. Y.. .| e | e '
Baronette Radio & I‘ube Corp,, 22 ifth Ave., New York, N, . e Musitron Co., 'The 223 W, Erie St., Chicago, Il o
Rex Bassett, Inc., 311 N. W. 1st Ave., Ft. Lauderdale, Fla.. l [ ] National Co., Inec.,, 61 Sherman St.,, Malden, Mass.. .. ....... . | o
Bell Radio Co., 125 E. 46th St.. New York, N. Y.. .. .. ..... LI 1 National Design Service, 96 Liberty St., New York, N. Y... L.
Belmont Radio Corp., 3921 W. Dickens Ave., (,luc.ngo, I1.. e/ o o @ l . National Union Radio Corp., 57 State St., Newark 2, N e ['® ’
Bendix Radio, Div. of Bendix Aviation Corp., Baltituore, Md...[e| o] i | o Noblitt-Sparks Industries, Inc., Columbus, Ind......... .
Biltmore Radio Corp., 15 Ave. “A”, New York 3, N. Y....... e o | o Northeastern Engineering, Ine,, Canal St., Manchester, N. H . |
Cavalcade Industries, 39 S. La Salle St., Chicago, Ill.... ..., L | Northern Radio Co., 2208 4th Ave., Seattle, Wash.. .. ... )
Collins Radio Co., 2920 First Ave., Cedar Rapids, Iowa. .. ... | Olympic Radio & Tele,, Inc., 510 Sixth Ave., New York, N. | o !
Colonial Radie Corp., 254 Rano St., Buffalo, N, Y.......... o/l i} wi e Packard-Bell Co., 3143 Wilshire Blvd., Los Angeles, Calif.. o o o |
Columbia Electronic, Ine.,, 185 E. 122nd St., New York, N. Y. | ¢ | @ Panoramic Radio Corp., 242 W, Sath St., New York 19, N Y. | &
Communications Co., Inc., 300 Greco Ave., Coral Gables, Fla.. . Philco Corp., Tioga & C Sts., Philadelphia, Pa............. o o] 0| @
Communications Equip. Corp., 134 W, Colo. St.,, Pasadena, 1, Cal. ! . Pilot Radio Corp., 37-06 36th St., Long Island City, N, Y.. e | @
Concord Radio Corp., 901 W. Jackson Blvd., Chicago. ..l e @ . Port-O-Matic Corp., 985 Madison Ave., New York, ) (p— °
Continental Electronics Ltd., 252 Norman Ave., Brookly . l Precision Specxalues. 210 N. Western Ave., Los Anzeles. Calif. | o | »
Crosley Corp., 1329 Arlington St., Cincinnati, Ohio......... o| o] 0| ® Press Wireless. Inc., 1475 Broadway, New York 18, N. Y.. | o
Crystal Products Co., 1519 McGee Traflieway, Kansas City, Mo.| o Quality Industries, 25 E. Jackson Blvd., Chieago 4, Il....... ol e
Delco Radio, Div. of General Motors Corp., Kokomo, Ind.. o @ ° Radio Craftsmen, Inc.,, 1311 S. Mwhlgnn Ave., (,lucagu ...... Y
DeWald Radio Mfg. Corp., 35-15 39th Ave., Long Is. City, N Y. o | e Radio Engineering Laborumnes. Inc., 36th St., L. I. City, N. Y. .
Allen B. DuMont Laboratories, 515 Madison Ave., New York. . . Radio Laboratories, 2701 California Ave., Seattle 6, Wash.. .
Dynavox Corp., 40-35 21st St.. Long Island City, N. Y., .. ... . IRadio Mfz. Engineers, Inc., Peoria 6, Ill.. .. ... ............ ol o
Eastern Electronics Corp., 41 Chestnut St,, New Haven, Conn.. | o | » Radie Navigational Inst. Corp., 305 E. 63rd St., New York 21. . .
Echophone Radio Co., 2611 So. Indiana Ave., Chicago, Ill.... | | o | @ Radio Process Co., 7618 Melroua Ave., Los Angeles, Calif.. L]
Eckenroth Co., 32 Ross Street, Brooklyn, N. Y............. P Radio & 'l'elevnmon, Inc., 2-14 Madison Ave., New York, N. Y. . @ G
Eckstein Radio & Television Co., 1400 Harmon PI1., aneapolis " P9 Radio Wire Television Inec., 100 Ave. of the Americas, New York
Eleetromatic Mfg. Co., 88 Unlversnv Pl., New York. Y.. e | o | o RCA Victor Div., Radio Corp. of America, Camden, N, J.. ... | o el o| o] @
Electronic Corp. of America, 170 53rd St., Brooklyn. N. Y o | o | o Regal Electronies Lorp 20 W. 20th St., New York, . M
Electronic Devices Co., 601 W, 26th St,, New York, Y.. e| o | @ . Remler Co., 1Ltd., 2101 Bryant St., San Franecisco, Cali M
Electronic Laboratories, Inc., 24 W, 24th St., lndmnnpolu, Ind o{ @ E. M. Sargent Co .» 219 9th St., Oakland, Calif.. .
Emerson Radio & Phono Corp., 111 8th Ave., New York Y.| o o | @ ° Scophony Corp. of America, 527 5th Ave., New Yorl( LY. .
Emor Radlo, Ltd., 400 East 118th St., New York, N. Y . Scott Radio Labs., Inc., 4450 Ravenswood Ave., Llucngo, .. ol o .
Espey Mfg. Co., Inc., 528 E. 72nd St., New York, N Y o o L) Searle Aero lndustnes, Inc., P. O. Box 111, Or.nnge, Calif.. e | o
Fada Radio & Electric Co., Inc., Long Island City, N | e e e Selectograph Mig. Co., 502 W. Colo. Ave., Colurado Spes., Colo .
Farnsworth Television & Radio Corp., Fort Wayne, lnd ...... ol o ol @ . Sentinel Radio Corp., 2020 Ridge Ave., Evanston, II1.. .., . . .. el e
Federal Telephone & Radio Corp., 591 Broad St. , Newark, N. J.| ®# | ¢ | o | o o o Setchell-Carlson, Inc., 2233 University Ave., St. Paul, Minn.. . °
Fisher Radio Co., 41 E. 47th St., New York, N. Y........... L L Sheridan Electronics Corp .. 2850 S. Michigan Ave., Clucago .. o o
Fisher Research Lab., 1961 University Ave., Pnlo Alto. Calif.. . Y Signal Electronies, Inc., 114 E, 16th St.,, New York, N. Y.. .. - ||l
Flush Wall Radio Co 15 Washington St.,, Newark, N, J.. .. ... . Silver Co., McMurdo, 1240 Main St., llartford 3, Conn ....... o/ o
F. M. Radio Mfg. Co., ine. . 10314 Superior, Cleveland Ohio...| o | @ Sonora Radio & Television Corp., 325 N. Hoyne Ave.,Chicago | o | ¢ | o | o [
Freed Radlo Corp., 200 Hudson St., New York, N. Y........ o e Sparks-Withington Co., Jacksen, Mich.. .. ... ... ..., . ... el e |
Galvin Mfg, Corp., 4515 Augusta Blvd., Clucago, lll v | 8 | @ o]l @ | ® Stewart-Warner Corp., 1826 Diversey Pkway., Chicago, Ill.. .. | ¢ | o | @
Garod Radio Corp., 70 Washington St., Brooklyn, N. Y o| o @ Stromberg-Carlson Co., 100 Carlson Rd Rochester, N. Y . o| o] @
General Electric Co .. Bridgeport, Conn.................... e o @ Symphonic Radio & Electromc Corp., Main St., Cambridg ass. | e | @
Gilfillan Bros.,, 1815 Venice Blvd., Los Angeles, Calif......... . ol o Taybern Equipment Co., 120 Greenwich St., New York, N. Y.. P
Globe Electronics, Inc,, 225 W, 17th St.,, New York, N. Y..... | ¢ | @ Telequip Radio Co., 1901 S. Washtenaw Ave., Chlcazo, lll o o] »
Hallicrafters Co., 2611 S. Indiana Ave., Chicago, IIL.. ... o | » Teletone Radio Co., 609 W. 51st St., New York, N. Y o | o
Hammarlund Mfg, Co., 460 W. 34th St.,, New York, N. «| @ Televox, Inec., 451 S. 5th Ave., Mt. Vernon, N. Y,.. ol o
Harris Mfg. Co., 2422 W, 7th St,, Los Angeles. ........ | o Telicon Corp., 851 Madison Ave., New York, N. Y., o o @
Harvey Machine Co., Inc., 6200 Avalon Blvd., Los Angeles. .| e o] @ Templetone Radio Mfg. Corp., New London, Conn o o | @
Harvey Radio Labs., Inc., 447 Concord St,, Cambrxdge. Mass. . . ° Transmitter Equipment Co,, 345 Hudson St,, New York 14 (o ‘ ol o
Harvey-Wells Electromcs. Inc., Southbridge, Mass.. ......... el ® Trav-Ler Radio & Tel. Corp., 571 W. Jackson, Chicago. .. ... -
Herbach & Rademann Co., 522 Market St.,, Philadelphia, Pa., . ° Trebor Radio Co., Box 497, Pasadena, Calif............... ol e
Hoffman Radio Corp., 3430 So. Hill St.,, Los Angeles, Cale.. . e| o] @ Union Electronics Corp., 38-01 Queens Blvd., Long Island City | o | o
Howard Radio Co., 173a Belmont Ave., Chicago, IIl.. . o o @ United States Television Mfg, Co., 3 W. 61st St +New York, N.Y.| 0| 0| @
Hudson-American Corp., 25 W, 43rd St,, New York 18, N . Vibraloe Mfg. Co., 325 Miguel St .+ San Franciseo. Calif.. ... .. ol
Industrial Electronic Corp., 505 Court St., Brooklyn 31, N Y. | e Viewtone Co., 81 Willoughbv St., Brooklyn, N, Y........... ol o) o
Industrial Tool & Die Works, Inc., Minneapolis, Minn.. . V-lectrical Engineering Co., 828 N. Highland Ave., Los Angeles | o o] o
International Detrola Corp., Beard Ave., Detroit, Mich.. ol o @ Walker, Inc., 684 S. La Fayette Park Pl.,, Los Angeles, Calif.. . | o .
Ray Jefferson, Ine., 40 E. Merrick Rd., Freeport, L. 1., . Warwick Mfg. Corp., 4640 W. Harrison St .» Chicago, Ill. . o) ol @
Jewel Radio Corp., 583 Sixth Ave., New York 11, N, Y o | e ™ Watterson Radio Mfg. Co., 2700 Swiss Ave., Dallas, Texas. PRI
Kaar Engineering Co., 619 Emerson St., Palo Alto. Calif.. o | o Wells-Gardner & Co., 2701 N, Kildare Ave., Chicago, Iil,. ol o .
Kingston Radio Co., Inc., Kokomo,Ind.. .................. o | o Western Electric Co., 120 Broadway, New York............. .
Kluge Electronics, Inc,, 1031 N, Alvarado St., Los Angeles 36, Cal, * West’n Sound & Elec, Labs., Inc., 2312 W. St. Paul Av., Milwaukee l 5
La Magna Mfg. Co., 51 Clinton Pl, E, Rutherford, 1. O Westinghouse Electric Corp., Receiver Div., Sunbury, Pa...... ol o] @
Lanrehk Radio Mfg. Co., 3931 Menroe Ave., Wayne, M.ch a Wilcox Electric Co., Inc,, 1400 Chestnut St., Kansas City, Mo.. .
Lear, Inc,, 110 Ionia Ave., N. W., Grand Raplds Mich.. o | o] @ Wilcox-Gay Corp., 601 Seminary St., Charlotte, Mich.. ....... ’ .
Lostradlo Corp., 4 St. Francis St .» Newark, . Zenith Radio Corn 6001 Dickens Ave., Chicago, Ill,, ., .. ... o o o| @
llncoln Electronics Corp., 653 11th Ave,, New York, N. e o o *Commercial or Special, |

* New address for Federal Telephone & Radio Corp., 1001 So. 2nd St., Harrison, N. J.

Reccived too late to alphabetize:

Republication prohibited.
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L. Charlton Grecnc Co., 9 Eliot St., Watertown, Mass. Home AM-FM & combinations.

For “Where to Buy Electrical Appliances,” see page 138.
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TEMPLETONE RADIO MFG. CORP. %3
Tomple

#“WHERE FM ALSO MEANS FINEST MADE”




Kate Smith caling VAN JOHNSON

in Hollpwood! [ %

‘‘Congratulations,
Van Johnson...

Van,you’ve always been one of my
very favorite screen stars. That’s
why I was so delighted to hear
your first record...You certainly
put both numbers across. They
sizzle with your personality.”

»»»»»

o, Fraa
: A
g !“‘2@{. A Y

@@@@@@@

i —
M-G‘M RE
1 RE

THE GREATEST NAME

_—

fod ) IN ENTERTAINMENT
)X ‘
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{ "‘;e'y‘
“Kate Smith,
you're a darling. ..

It sure makes me happy to know
you like my first record. No one’s
praise could mean more. By the
way, all Hollywood loves your
new M-G-M recording of ‘If I
Had My Life To Live Over’”".

M-G-M
DELIVERS TWO MORE

HIT RECORDS
A A

Blue Barron

and His Orchestra
Midnight Masquerade

Unless It Can Happen With You
M-G-M 10014

with the Melody Rangers
Mississippi Gal
Nobody's Fool

M-G-M 10015
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RECORDS

DEALERS REPORT they have found disc-jockey spon-
sorship extremely profitable. In one community,
record retailers have banded together on a co-op
basis. Platter spinner’s commercial tells of the stores
(the sponsors) which carry the discs, and gives the
addresses. The shows are just one big commercial
for the backers, but an entertaining one for the
listeners.

TICKET BOX-OFFICIE FOR MUSICAL EVENTS
in record stoves providing enterprising dealers with a
lLucrative source of walk-in trade. Ticket sellers as
well as mierchants benefit from two-way agreement.
Many stores have succeeded in getting the only agency
in town for certain symphony orchestras to locate on
the premises.

A RECORD SURVEY conducted by Columbia Rec-
ords, Inc., in 5000 homes across the country in every
income bracket, led Paul Southard, vice-president
in charge of sales to state: “We have all been too
conservative in our estimates (of the future of the
record business.)” The survey also indicated that
the market for players and discs is primarily a youth
market; and that “best artists” are the main reason
for record buyers’ decisions, followed by selection of
music available.

SHORT.AGE OF SKNILI.ED LABOR in manufacture
of records, still one of the biggest single botllenecks
to increased production of discs.

N \\\\ I
\{ 1

CONSUMER ADVERTISING undertaken by com-
panies manufacturing needles, record cabinets, al-
bums, and other disc storage units is of inestimable
value to the retailer. Ads point out decorative utility
of furniture record cabinets, usefulness of portable
record holders, advantages of needles that afford bet-
ter tone quality etc. Upsurge in national advertising
of record accessories will enable the dealer to do a
super selling job on these products.

N
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SCIHHOOL RECORD LIBRARIES another innovation

in modern education circles. Chicago schools receive
approved lists containing titles of childrei’s albumns
recommended for purchase in school libraries. Dealers
are stocking up on “suggested” records, because
Tunior usually brings his parents in to buy lim the
disc he leard in school.

OVERALL EXPANSION of record manufacturing

firms has given the industry its biggest vote of con-
fidence for a bright and prosperous future to date.
Both big and little platter-makers have been concen-
trating on stepping-up their production facilities.
Several of the firms have constructed additional re-
cording plants, both in this country and abroad, and
have opened foreign sales branches. Entry into the
field on a big scale of a giant in the entertainment
world, indicates that astute showmen are also certain
the record business is here to stay.

BASIC RECORD LIBRARY for clenentary schools,

combining phonograph records and incorporating
teaching notes v one package, has been made available
by RCA Victor's educational departiment. All records
i the lLibrarv are made of non-breakable plastic.
Leaders wn the musical educational field selccted the
repertoire and ouistanding artisis were engaged to
record the albuins.

BAND BREAK-UPS ACROSS THE NATION creatc

need for retailers to keep “‘hep” to latest develop-
ments, and aware of status of band’s popularity, or
of leader’s drawing power. Some artists (like Benny
Goodman), have announced their intention of con-
tinuing to record, while fronting a different group
of men.

SIEVERAL LEADING DISC MANUFACTURERS

are in the process of plunning all-out sales campaigns
on their own-brand needles and other record acces-
sories. These disc-makers are organiging specialised
departments, with scparaie sales managers to head
“accessory” selling and promotions.
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Here are three top items to be backed up by RCA

) Victor’s June promotion. Hard-hitting ads in
"LOOK" and 6 top fan and teen-age magazines
will be out calling on your customers . . . so have
your store promotions ready!

New Fifty-Second .i, ¥

Ray Kinney, his Coral Islanders, and
the Mullen Sisters have recorded their
sultry, romantic Song of the Islands (and
other Hawaiian favorites). Album P-176,
$3.15.

Street Jazz. Hot work by 8
Dizzy Gillespie —Coleman Haw-
kins, and their all-star orchestra.
Already a hit-seller, watch it soar with
its new ad-support! Album HJ-9, $3.75.

Don’t miss our NAAM Convention Ex-
hibit, Booth 90-21, June 1-5. There’s
something interesting in store for you . ..
and a royal welcome!

There’s extra profit to be made by fea-
turing your radio-advertised items. Tune
in your RCA Victor Show (Sundays, all
NBC stations, 2 PM, EDT) and follow up
with display!

"Fats’’ Waller Favorites. Your
June ads will follow up the big drive
scheduled for “Fats” Waller Memorial
Week. Order Album P-151, $3.15.

A full page in “LIFE,” June 9, will
put June’s entire Red Seal listing in
your customers’ homes. Another full
page in "TIME,” June 16, will pro-
mote the newest Menuhin album.
For quick, easy sales . . . display this

new Red Seal merchandise while it's g’;’i‘}%m‘l’;ﬁrorﬁjg;:ﬁggl D;;gg
news! “LIFE,” June 9, and “TIME, “June 16.

Menuhin: Concerto for Violin and
Orchestra—Béla Barték. Dallas

£ : ]
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Bernstein: The Airborne — Blitz-
stein. N. Y. City Symphony Orch.;

RCA Victor Chorale, Robert Shaw-
Director and Narrator. M/DM-1117
(Recordrama), $8. “LIFE,” June 9.

Merrill: The Whiffenpoof Song;
The Sweetheart of Sigma Chi. Russ
Case and his Orchestra with Male
Chorus. Record 10-1313, 75¢. To
be featured in “LIFE,” June 9.

Prices are suggested list prices, exclusive of taxes.

@ Your RCA VICTOR Distributor <
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® On the dealer’s ability to buy
wisely hinge his chances for tri-
umphant success in business or his
ultimate failure. The merchandising
of records entails great caution in
purchasing. Because of the contin-
ually changing demand and the short-
lived nature of many discs, retailers
must be on their toes every day to
keep informed of fluctuations in pub-
lic taste and temperament.

Before ordering discs the man who
does the buying should ask himself:
“Which artists and which songs shall
I buy?” “How many of each?” and
“Am I sure that this is the right time
to order?” Length of delivery time
varies with the companies, and an
order that is placed too late may
not se¢ll; one that is submitted too
early may tie up valuable capital.

Length of Popularity

Records, like many other types of
merchandise, grow “stale.”” Dealers
have learned from experience that
with the exception of classical and
“standard” albums and singles, very
few waxings can withstand the rigors
of the hit song surveys. If the “pop”
tunes aren’t sold when they are pop-
ular, they may never leave the deal-
er’s shelves. (Recordings that sud-
denly “revive” after many years, like
“Heartaches” are, of course, an ex-
ception.)

Analyzing the demand for records,
therefore, becomes a doubly difficult
task because of the changing nature
of public taste, and the wild-fire
spread of a particular tune or per-
sonality. The goal of “wise buying”
is to plan in such a way that the right
merchandise will be in the store at
the right time.

Many of the leading disc manufac-
turers have spent time and money
putting their best merchandising
brains to work preparing manuals
and pamphlets which instruct dealers
in the art of “buying.” One success-
ful retailer who has a turnover rate
of 11, and who finds his 5% return
privileges more than ample, explains
his good fortune by saying, “It’s a
combination of experience, common
sense and looking at the ‘record.”

No matter what outside factors
may enter the buying picture, the
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When Ordering,
Aim for :

/. GORRECT AMOUNT

OF STOCK

smart cealer utilizes his past book-
keeping records to help him antici-
pate his future needs. A man who
is new to the record business will
have to consider other such obvious
factors as store location, type of
clientele likely to be attracted, his
own personal background and ability
to handle “jazz” and “symphony”
specialties, etc.

Every established dealer has his
own method of stock control which
helped him stay successfully in busi-
ness. The system may vary with in-
dividuals, but on the whole most rec-
ord merchants maintain a perpetual
inventory on albums, a weekly count
of “pops,” and utilize envelopes for
standard singles.

Keep Accurate Count
Sales records of what has been
sold, as well as a complete list of
requests for merchandise which could
not be filled, should be kept up to
date. The “want slips” may provide
the key to the question of just what
else to order during the coming
months to round out the dealer’s
stock.

2. QUICK TURNOVER

Stock control is not an involved
affair, and can easily be handled in
its daily, weekly, and yearly periods.
It may involve a physical count of
stubs or checks at the end of each
day to see how many records were
sold, and at inventory time, a yearly
count of all stock in the store.

Systems have been worked out for
dealers which will allow them to fol-
low set formulas for determining the
rate of sale, maintaining a safety
margin of stock, and figuring out
their ‘“‘open-to-buy” privileges.

Manufacturer advertising in both
consumer and trade media is another
valuable guide which the alert re-
tailer can utilize to help him “shop”
for his records, If Company A is
devoting full-page ads in the slick
magazines to a selected group of rec-
ords, dealers can depend on selling
more of that group, and of selling
them faster. Following the same line
of reasoning, the record merchant
will be justified in ordering more of
the “plugged” selections for that
month.

Through the medium of the trade

(Continued on page 172)
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Plate glass front of Chicago store makes well-lighted interior onc large display window.

® The motto of the Garrick Music
Stores, 4141 W. Madison St., Chi-
cago, is “If It’s Recorded, We Have
It.”

Owners Sidney J. Boyer and Ben-
jamin F. Zimmerman are justifiably
proud of their large record stock and
ability to please all types of custom-
ers. The partners have purchased the
building which houses their store, and
have spent $50,000 in remodeling, re-
decorating and incorporating the lat-
est architectural improvements into
their establishment,

The owners estimate that on Sat-
urday, peak business day of the week,

an average of over a thousand cus-
tomers flock into Garrick’s.

One-third of the store, is devoted
to appliances and radios. The re-
maining two-thirds of the store is
given over to the display and sale
of records, as the merchandising of
discs still accounts for the bulk of
the business.

A large double counter runs
through the center of the store,
backed by a high cabinet containing
the huge stock of records for which
Garrick’s is noted. The counters are
alternately composed of glass, and
two-toned wood, permitting an ade-

DEALERS BOYER AND ZIMMERMAN KEEP THEIR
STORE IN THE LEAD BY:

I Maintaining Sisable Stock of Discs

o

vision Headquariers

3 Advertising at Frequent Iniervals

Continuing Building Their Reputation as Appliance, Radio, and 1cle-

4 Utilizing Latest Architectural Dewvelopments

(o}
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Keeping Store Colorful and Inviting

Disesd

quate display of record needles and
accessories, as well as an interesting
decorative effect.

One wall opposite these center
counters provides display space for
floor model radios. This display is
flexible, and lends itself readily to
different arrangements.

Dises Departmentalized

The other wall continues the “rec-
ord section” with high display tiers
for albums, sheet music, etc. These
racks are brightly colored and lighted
by neon tubes which follow along the
ridge of the displays, and also re-
ceive reflected light from the glass
counters beneath. These ‘“counter-
cabinets” are used for storage as
well as display purposes.

Stock is stored scientifically so that
clerks can locate discs quickly and
efficiently. Messrs. Boyer and Zim-
merman attempt to utilize every
square inch of space to facilitate
storage problems, and to convey a
feeling of “spaciousness” to the cus-
tomer.

“Shadow-box” groupings, devoted
to records, which are placed flush to
the ceiling and above the wall group-
ings, catch the customer’s eye as
soon as he enters the store. These
recessed stages are colorful and deal
with seasonal topics, dramatizations
of new recordings, or some other as-
pect of discs to provide added selling
punch.

Listening booths are small (just
large enough for one person), and
are sound-proofed. Traffic in the store
is so heavy, the partners found it
wiser and quicker to use small booths
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Build “Big

usiness’

and Added Profits

Chicago Dealers Go “All Out” in Modern Store Merchandising

to encourage quick customer turn-
over.

For the grand opening early this
year several radio and recording
stars were present, autographing al-
bums, and broadcasting from the
store via a local station on opening
night. The first Garrick Music Store
was located in the downtown Chi-
cago Loop, but owners Boyer and
Zimmerman found space too limited
in their downtown location, with no
possibility for expansion, and with
keen competition. The partners then
moved to a West Side location, and
took in nationally-known brands of
radios and combinations. While this
store was building its reputation the
purchase of the building at 4141 W.
Madison was accomplished.

Expanded Business
The partners actively cooperated
with the architect in drawing up plans
for the new store. They decided to
add a line of electrical appliances,
and rented a warehouse in the neigh-
borhood for storage of these larger
items. One of the front windows,
and approximately 14 of the floor
space inside the store is devoted to
appliances. One major appliance is
featured weekly in the window, with
other traffic items grouped around it.
The other display window usually
plays up a “furniture-piece” combi-
nation, or a group of table models.
A timely record display, which is
also frequently changed, shares the
window space.
On the floor behind this window,
and in full view of passers-by, is a
“live” television set, which continu-

RADIO & Television RETAILING o May, 1947

Eye-catching “shadow-box’’ murals devoted to records are flush with ceiling, level with top of ledges.

ally attracts a changing group of
people into the store from the busy
thoroughfare. Adjacent to this is a
table-model radio display which Mr.
Zimmerman designed. This floor
piece attractively displays the store’s
impressive variety of radios, phono-
graphs, portables, combinations, etc.
On the other side of the store, in
the rear of the appliance set-up, is
a complete stock of cameras and sup-
plies, which has been a profitable
source of income.

In the back, behind the center rec-
ord counter, a stairway takes cus-
tomers to the business offices and

to the television room. The video
room has been decorated in a home-
like atmosphere, with burgundy car-
peting, light green walls, and mod-
ern, comfortable furniture.

Located on the same street with
large department stores, movie thea-
tres, and other shopping facilities,
the Garrick store culls many of its
customers from “passing” shoppers.
Expenditure on redecorating to make
the establishment attractive and in-
viting has more than paid off. This
enterprising radio-appliance-record
store shows great promise of expand-
ing even further in all directions.
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Ringing Cash Register Is Sweet Musie
As Platter Sales Continue to Mount

® The flowers that bloom in the
spring have nothing on the colorful
and tuneful crop of discs coming the
dealer’s way this month. The cus-
tomer’s fancy can easily be caught by
the crooner’s love songs, the so-
prano’s arias, the sweet rhythms of
a dance band, or a movie favorite’s
personality as it is recaptured on
wax.

Buying incentives touched off by
Music Week (the first week in May)
are gaining more and more impetus
as dealers are following through with
outstanding merchandising and pro-
motion jobs tieing in with touring
road companies, personal appear-
ances, and the new releases.

Columbia Records, Inc, is offer-
ing Dimitri Mitropoulous in a dual
role as soloist and conductor of the
Robin Hood Dell Orchestra of Phila-
delphia in Prokofiev’s “Concerto No.
3 in C Major.” Isaac Stern in violin
selections from “Humoresque” and
Oscar Levant in a piano solo from
“Tristan and Isolde” are available in
another Masterworks album. Colum-
bia has also issued Sibelius’ “Sym-
phony No. 4,” Arthur Rodzinski con-
ducting the Philharmonic Symphony
Orchestra of New York. Daniza
Ilitsch, Richard Tucker and Mario
Berini are three new artists who have

MME. LLCREZ!4 BOR! HEADS A DISTINGUISHED LIST
OF SEVEN GRAND OPERA SINGSRS REPRESENTED OM
RCA VICTOR’S SECOND HERITAGE SERIES RECORECS.

OFFERS TWC NEW been signed to exclusive contracts by
carl sL N A SOMEWHAT Columbia, and who will take part in
?J‘\-FB RENT VEIN. the complete opera recordings to be

made at the Metropolitan Opera
House.

A Masterworks single recorded
by the Carnegie Pops Orchestra is
“Variations on ‘Pop! Goes the
Weasel.”” Movie star Errol Flynn

REVEL
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VAN
SOXERS’

‘EM SWOON [N HIS
RECORDS.

JOHNSON,

THE BOBBY-
IS MAKING

DELIGHT,
MGM

.Y BLOCH
» IN 5IG-
'S "BLDCK
CCLLECTION.

SR AT

makzs his Columbia rzcording debut
in Damas’ “The Thre: Musketeess,”
witlk orchestra conducted by Carruen
Dragon. The tale cf “Little Eed

. Riding Hood” is delightfully told on

four Columbia sides by David Allen,
with original incidental music.
“Goldilocks and the Three Bears” is
another David Allen album for child-
ren.

Columbia pop releases include a
new Woody Herman platter, “Ivy,”
flipover, “That’s My Desire”; Tony

{Continued on page 60)
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A EIGHT SONGS ARE FEATURED 1IN
THIS LATEST COLUMBIA ALBUM

BY FRANK SINATRA.

» JAM AUGLST TICKLES THE KEYS

IN HIS NIMITABLE WAY IN

DIAMONDS COLLECTION Of

"'FAVORITES.”

RED WARING AND
S PENNSYLVANIANS
PO A “"LISTENING
IME” ALBUM OF MU-
/' SICAL FAVORITES FOR
DECCA,




A Enric Madriguera, Latin  American maestro,
has signed a long term cantract with National

<€ Soledad Miralles, Sponish singer ond dancer,
is featured in a new disc album.

Shown below in consccutive order ore: Gordon
McRea, newly signed to Appollo’s talent roster;
Germaine Sablon, famous French singing stor, now
recording exclusively for Continental Records; and
Rainbow Records’ Toon Timers vocal group fea-
tured in severol Rainbow albums.

Disc Profits

(Continued from page 59)

Pastor in “Get Up Those Stairs,
Mademoiselle” and “Red Silk Stock-
ings and Green Perfume”; Louise
Massey and the Westerners rendering
“My Adobe Hacienda” backed with
“Starlight Schottische”: a “New Or-
leans Jazz” album featuring Kid Ory
and his Creole Jazz Band; Frank
Sinatra in two sides from his “It
Happened in Brooklyn” film, “Time
After Time” and “I Believe”; Harry
James, with Art Lund on the vocals,
doing “What am I Gonna Do About
You,” flipover, “I Can’t Get Up the
Nerve to Kiss You”; Buddy Clark’s
“If I Had My Life to Live Over,”
sided with “It Might Have Been a
Different Story.”

Dinah Shore’s current Columbia
album is entitled “A Date With
Dinah,” with orchestra and chorus
under the direction of Morris Stoloff.
“Songs by Sinatra” features eight of
the crooner’s top tunes. Axel Stor-
dahl’s orchestra provides the accom-
paniment.

Pop Singles

Columbia singles have been waxed
by: Xavier Cugat, “Cu-Tu-Gu-Ru,”
“Illusion”; Frankie Carle, “The Man
Who Paints the Rainbow in the Sky”
and “Unless It Can Happen With
You”; Cab Calloway’s “Necessity,”
flipover, “Hi-de-ho Man.”

Les Brown’s orchestra, Elliott
Lawrence, The Three Flames, Gene
Autry, The Modernaires with Paula
Kelly, and a variety of discs in the
novelty dance, country dance and folk

songs also been
waxed..

Of importance to opera lovers is
RCA Victor’s announcement of the
second “Heritage Series” release.
Mme. Lucrezia Bori heads the list
of seven Grand Opera singers who
are represented on this second release
of plastic re-issues of original mas-
ters. Mme. Bori is the only living
singer in the group; the others are
John McCormack, Pasquale Amato,
Celestina Boninsegna, Pol Plancon,
Jeanne Gerville-Reache and B. Mario
Sammarco. Each record is packed in
a distinctive gold envelope with back-
ground text on the artist and se-
lection.

The original cast version of hits
from the Broadway musical “Brig-
adoon” have been recorded by RCA
Victor. Plans are also under way for
the future release of an uncut ver-
sion of Handel’s “Messiah,” in a per-
formance by Sir Thomas Beecham,
and the Royal Philharmonic Orches-
tra. An album titled “Prayers and
Poems” of Francis Cardinal Spell-
man, Archbishop of New York, has
been recorded by the Catholic prel-
ate. It contains many of the selec-
tions which were published in Car-
dinal Spellman’s book of the same
name.

categories have

New Albums

Other Red Seal featured albums
are: Sir Thomas Beecham and the
London Philharmonic in Handel's
musical suite, “The Great Elope-
ment”; Serge Koussevitzky conduct-
ing the Boston Symphony in Pro-
kofieff’s “Symphony No. 5”; Robert
Shaw conducting the RCA Victor
Chorale and Orchestra, “Cantata No.
4” of Bach; Baritone Robert Merrill
has recorded “Home on the Range”
and “The Last Round-up” for another
noteworthy Red Seal single.

Victor’s Musical Smart Set albums
feature a “Rodgers and Hart” collec-
tion of sophisticated musical comedy
songs with Betty Garrett, Milton
Berle, Marie Greene and Vic Da-
mone; “Wayne King Waltzes,” Vol-
ume 2, is another collection of me-
lodic tunes styled in the King manner.

Victor pops include: Sammy Kaye,
“The Egg and 1,” flipover, “After
Graduation Day”; Tommy Dorsey’s
versions of “Time After Time” and
“It’s the Same Old Dream” plus
“Bingo, Bango, Boffo” and “Spring
Isn’t Everything”; Dennis Day’s vo-
calizing of “Mam’selle” and “Stella
by Starlight”; Bill Johnson and his
Musical Notes make their debut with
“Don’t You Think I Oughta Know”
backed by “Shorty’s Got to Go Now.”

(Continued on page 68
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BACKGROUND FOR BIGGER
MASTERWORKS™ BUSINESS IN MAY
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“MASTERWORKS*/
of the month

featured in: _ ! vt _ tact
TR, LHENINE The famous Columbia Masterwarks contact your

POST..May 10th Records “playbill" presents and pre- c OL u M BI A :

sells another great list-of magnificent

LIFE. ... May 19th performances by the finest artists. R Eco R D s

TIME .. May 26th Remember . . . your customers are .
among the readers —30,000,000 DISTRIBUTOR
strong—who will see this news. for stock
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Top Tunes of the Day

Songs Played on Air, Featured in Movies Help Dealers Plan Buying

® Top three tunes in the spot-light
are the ballad from the Broadway
musical “How Are Things in Glocca
Morra?”, Jack Lawrence’s tune
“Linda,” and the surprise revival
“Heartaches.”

Columbia has recorded a “Finian’s
Rainbow” album with the original
cast, and featuring Ella Logan. Single
discings of the tune are available in
versions by Tommy Dorsey, Buddy
Clark, Martha Tilton, Dick Haymes,
Johnny Long and Harry Babbitt.
“Linda” has been waxed by Buddy
Clark, Gordon Jenkins, Paul Weston,
Bob Chester, Charlie Spivak and
Chuck Foster. “Heartaches,” the tune
that catapulted to fame on the basis
of the original Ted Weems record-
ings on Decca and Victor, has also
been put on shellac by Joe Alexander,
Jimmy Dorsey, Harry James, Monica
Lewis, Ted Straeter, Richard Can-
non, Gordon MacRae, Red McKenzie,
Ted Martin, Cedric Wallace Trio,
Ray Smith, and the Bobby True Trio.

Other Hits

Second and third place tunes on the
survey sky-rocketed there from com-
parative oblivion. Other tunes that
show promise of being hits which ap-
pear on the “top tune” list for the
first time include: “We Could Make
Such Beautiful Music,” recorded by
Frankie Carle, Vaughn Monroe and
Monica Lewis; “That’s Where 1
Came In,” available on discs by Jo
Stafford, Perry Como, Dick Jurgens,
Ink Spots, Ray McKinley, and Jack
Fina. Andy Russell, Vaughn Monroe,
Dick Jurgens, George Paxton, Harry
Cool, and Mel Torme have put out
versions of “It’s Dreamtime.” The
Mexicali melody, “My Adobe
Hacienda,” is in the record repertoire
of Kenny Baker, Louise Massey, Din-
ning Sisters, Eddy Howard and Art
Kassel.

Other tunes on the way up, and
getting into their stride for the first
time are: “Maybe You’ll Be There,”
given a boost by the records of Betty
Rhodes and Jack Fina; “It Takes
Time,” as done on discs by Benny
Goodman, Doris Day, Louis Arm-
strong and Guy Lombardo; “The Egg
and I,” from the Claudette Colbert-
Fred MacMurray film of the same
name, as waxed by Dinah Shore, the
Merry Macs and Harry Babbitt. Ed-
die Bracken sings “I Got a Gal I
Love” in the film “Ladies Man,”
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which has been done by Frank Sin-
atra, Perry Como and Two Ton Baker
on wax. “What Am I Gonna Do
About You?” is from the same Eddie
Bracken film, and has been recorded

THE NATION’S MOST
POPULAR TUNES ON THE AIR
Listed in Order of Their Popularity

(Rapio & Television RETAILING'S
Own Survey)

Current Trend of
Ranking Papularity
1 How Are Things in Gloceca Marra....... ... >
2 Linda................. T e i oxead

Heartaches. . .............,........

3 ey
4 Anniversary Song.........................

6 We Could Make Such Beautiful Music. .. ... ﬁ
6 Managua Nicarague......................,

7 .
8
9

That’s Where | Came In
It Might Have Been a Different Story
I’ll Close My Eyes................
10 Sometimes I'm Happ: >
11 It's Dreamtime. . ... ..,
12 My Abode Hacienda,.......
13 There Is No Greater Love. ..
14 It's A Good Day........... i
15 Somata. . ... >
16 | Can’t Believe It Was all Make Believe. . . . ¢
>

17 Guilty
18 This Is The Night.

A Gal In Calico.

Stardust.......
19 Too Many Times. .
20 Rainy Night In Rio. .. ...
20 Maybe You'il Be There. ..
21 RosesinThe Rain........................

itTakes Time. ... .................... ...

22 For Sentimental Reasons 2 §
Same Time Same Place. N 4
The Egqgand|......... =

23 April Showers. ...... 5
Il GotAGaillove. .......................

24 My Number One Dream Come True.. .. ....
Sunrise Serenade. .. ......................

25 My Sentimental Heart. . ..................
Why Oh Why Did | Ever Leave Wyoming

26 BlessYou.................... >

27 Uniess It Can Happen With You

28 My Heart Goes Crazy..........
InThe Blue of Evening....................

You Can’t See The Sun When You're Crying >

29 LoveMNest...............................
Midnight Masquerade. .................... §

Twilight Time..............
30 Zip-A-Dee-Doo-Dah........
Sunset To Sunrise. . ...........
31 What Am | Gonna Do About You
Hlusion.......................
32 Do You Love Me As Much As Ever..
33 Beware My Heart................. 3
34 Would You Believe Me....................

by Margaret Whiting, Perry Como
and Skip Farrell.

“Unless It Can Happen With You”
is another of the relatively new tunes
that have gone places with Mr. and
Mrs. Andy Russell, Three Suns,
Frankie Carle, Lawrence Welk, Blue
Barron, Johnny Long and The Star-
lighters. “Midnight Masquerade” hits
the list for the first time, undoubtedly
boosted by the discs of Eddy Howard,
Sammy Kaye, Monica Lewis, Alvino
Rey, and Glen Gray.

Near the bottom of the list, but
making their survey debut are “Il-
lusion,” available on the records of
Hal Winters, Xavier Cugat, John

Paris, and Bobby Doyle; “Beware My
Heart,” going places on the impetus
of the Margaret Whiting, Les Brown,
Monica Lewis, Vaughn Monroe and
Twilight Three send-off; and “Do
You Love Me As Much As Ever?”
and “Would You Believe Me?”

Still showing signs of going up, al-
though not new to the hit tunes list-
ing are: “It Might Have Been a Dif-
ferent Story,” “There Is No Greater
Love,” “It’s a Good Day,” “I Can’t
Believe It Was All Make Believe”
and “Smoke Dreams.”

Songs which did not quite rise to
the top level, but which may do so in
the very near future include: “A Song
a Dance and You,” “If This Isn’t
Love,” “I Want to Thank Your
Folks,” “Mam’selle,” “Ask Anyone
Who Knows” and “Man Who Paints
the Rainbow.”

Motion Pictures Provide
Ample Dealer Tie-Ins

Films listed all feature outstanding
hit tunes which have been recorded
by a variety of artists. Watch for
movies to hit local theaters—then

cash in on added box-office appeal.
Bathing Beauties

Blue Skies

Canyon Passage

Carnegie Hall

Carnival in Costa Rica
Dead Reckoning

Down to Earth

Duel in The Sun
Humoresque

If I’'m Lucky

I'll1 Be Yours

It Happened in Brooklyn

It Happened on Fifth Avenue
I've Always Loved You
Jolson Story

Ladies Man

Lydia

My Heart Goes Crazy
Margie

New Orleans

Night and Day

Nora Prentiss

Smash-Up

Song of Scheherazade

Song of the South

Till the Clouds Roll By
The Best Years of Our Lives
The Egg and I

The Shocking Miss Pilgrim
The Fabulous Dorseys

The Night Is Young

The Razor’s Edge

The Time, The Place, and The Girl
The Thrill of Brazil
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TONE QUALITY SELLS PORTABLES

- ———-
A

ESTABLISHES NEW

STANDARDS OF CLARITY AND RANGE

Your customers demand more and more in tone quality.

ROOM As always, Phonola is foremost in faithful reproduction
8 6 2 ...1n clarity . . . and in range. Be sure to see the complete

Phonola display of acoustic and electronic portable phono-

COME IN!
SEE AND HEAR graphs at the convention.
THE NEW SINCE 1916 — THE NAME TO REMEMBER
PHONOLAS Famous for over a quarter century
N.AMM. of continued leadership in styling,
engineering advancement and fine
TRADE SHOW craftsmanship.

PALMER HOUSE
CHICAGO, ILL.

June 2nd to June 5th WATERS CONLEY COMPANY

ROCHESTER, MINNESOTA

SALES OFFICE AND PERMANENT DISPLAY ROOM-—224 SOUTH MICHIGAN AVENUE * CHICAGO 4, ILLINOIS
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RCA Recording Operas

Arturo Toscanini has agreed to
conduct the recording of two and
possibly more full-length operas, to
be made in RCA Victor’s New York
studios with Metropolitan Opera
stars singing leading roles, James W.
Murray, vice-president in charge of
Victor record activities, disclosed.
The famous conductor will use a spe-
cially assembled orchestra and chorus
for the recordings.

Simon Johs MGM Discs

Simon Distributing Co., 615 Penn-
sylvania Ave., N.W., 1, Washington
4, D. C., will distribute MGM rec-

i
s o =
i g
«§?$: G Lo
bl e
. pbuo
g e &
gt

 LUCKY 7
D Oh S S R
~ PROFT

PACKAGE

G

S e

ol

S L R

ords in Maryland, Washington, D. C.,
and parts of Virginia. James H. Si-
mon announced that Jack Whitney is
manager of the Washington MGM
record division, and that William
Ellis heads the Baltimore MGM rec-
ord division.

NAMM Plans Party

The National Association of Music
Merchants has scheduled a “for
women only” party to be held on the
opening day of the convention, June
2. Mrs. Charles E. Jackson will serve
as chairman of women’s activities. A
number of other informal features
have been planned for the women’s
entertainment.

display built for fast turnover!
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?}?ﬁiﬁ YOU get a line of the three fastest-selling Duotone Needles—Life-
tone, Filter Point and Duo Chrome!

You get the new “Lucky 7" counter card (illustrated), a three-in-one

You get one $1.50 Lifetone Needle FREE!
It all adds up to the biggest money-in-the-pocket offer we have

ever made!
RETAIL
QUANTITY ITEM VALUE
14 packages Filter Point Needles @ 25¢ $3.50
7 packages Duo Chrome Needles @ 25¢ 1.75
7 packages Lifetone Needles @ 1.50 10.50
$15.75
FREE 1 Lifetone Need!e 1.50
Total Value $17.25

This Duotone “Lucky 7" deal is hot! So cut yourself in NOW! Don't wait.
Contact your Duotone distributor—or phone, wire or write us direct.

EXPORT DEPARTMENT: American Steel Export Co., Inc., 347 Madison Ave., New York 1,N

DUOTONE COMPANY
799 Broadway, New York 3, N. Y.
Stephen Nester, President

Columbia-Meg Recordings

The first recordings from the stage
of the Metropolitan Opera, under the
Metropolitan-Columbia Records, Inc.,
contract, were made in special ses-
sion with Helen Traubel, soprano;
Torsten Ralf, tenor, and Herta Glaz,
mezzo-soprano. The session, which
lasted three hours, was conducted by
Fritz Busch, with the Metropolitan
Opera Orchestra, and recorded the
famous Love Duet from Act Two of
Wagner’s “Tristan und Isolde.”

Continental Expansion

Donald H. Gabor, president of Con-
tinental Records, New York City,
has announced that his firm intends
to build a new plant in Amsterdam,
Holland. Initial monthly production
abroad is expected to be over 50,000
discs. Emery Rozsa, national sales
manager, has left for Europe to
supervise plant construction, and es-
tablish European branch offices.

Continental has embarked on an
expansion program of both catalog
and distributor set-up. Continental
now has a production of over 900,000
platters monthly. Continental’s discs
are available in more than 14 foreign
languages, and in a variety of 4 fields
including popular, hot jazz, rhumba,
polka, western, spirituals, children’s,
and waltzes.

Decea Issues Booklet

“Boosting Your Sales With Effec-
tive Window Displays” is the title of
a new brochure published by Decca
Records, Inc.

The 24-page booklet is designed
to help record retailers develop in-
teresting window displays. Basically
an idea manual, it contains dozens of
suggestions for helping the dealer
help himself.

The material is grouped into ten
classifications, including large and
small windows, mass displays, movie
tie-ins, and others. It points up the
sales potential in each group and
suggests displays for the retailer.

Diamond Anniversary

N

Irvin R. Gwirtz, president Diomond Record Corp.,
recently celebroted his firm’s first yeor in busi-
ness. Diomond distributors now total forty,
locoted in key sections of the U. §
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DEALERS LIKE D:aMonD RECORDS

Jo

an

HERE'S WHY!

THE 2 LATEST JAN AUGUST RELEASES!

2070 Oye Negra
Jan’s Cucaracha

2078 )an’s Boogie
Tango Of The Rosas

List Price . . . 79¢
00000 000000000000 0000000000000 00

JOAN BROOKS AT HER BEST!

2064 Take Your Shoes Off, Baby
Tonight You Belong To Me

Szath-Mary and his Orchestra
List Price . . . 79¢

0000000000000 0000000000000000000

HARRY ““THE HIPSTER"” GIBSON
ALBUM D-9

2065 The Wclf Song
That’s The Stuff You Gotta Watch

2066 Bop Bop
Beer Pa-ty Saturday Night

2067 It Ain’t Hep
Leave Me! | Hate To Be Alone

Album List Single Record
Price . . . $3.12 List Price . . . 79¢
Q0000000000000 0000000000000000000

A "MUST” FOR JUNE SALES!
THE “WEDDING ALBUM” D-1
Don Baker, organist; John Ames, vocalist

2003 Wedding March
O Promise Me

2004 | Love You Truly
Because
Album List Single Record
Price . . . $2.80 List Price . . . $1.05

0000000000000 00000000000000000 0

ALWAYS A FAVORITE!
“MEMORY WALTZES” D-2
Roy Shield & His Orchestra: Jack Owens, vocalist

2041 Missouri Waltz
Alice Blue Gown

2042 Texas Moon
Three O’'Clock In The Morning

2043 Kiss In The Dark
Till W2 Meet Again
2044 Beautifi! Ohio
Wonde-ful One
Album List Single Record
Price . . . $3.91 List Price . . . 79¢

0000600000000 00000000000000000%00
THE GREATEST CHILDREN’S RECORDS
Narrated by Dick Kollmar with the Cisney Players
D-21 The Three Bears
D-22 Little Red Riding Hood
D-23 The Three Little Pigs
D-24 Cinderella
List Price . . . $1.05
USUAL TRADE DISCOUNTS

DIAMOND RECORD CORPORATION « 1650 BROADWAY, N.Y.19,
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EN SATIONAL 0Fprp,

This RECOTON VENDOR changed the history of
Needle Merchandising ... IT'S YOURS FREE!

Streamlined Plastiz & Metal
VENDOR ;.. Value $18,00: ...
FREE with order for only 12
jewel-tipped  needies. Your
cosk .. $27.75,

This ig the 4 Ke-at Vendo:r -hat has been
such a smash hit sales-produzer for cealers
atrractive from coast to coast. Retailers provide the

Streamlined . . .

R aed s‘;\’:;'sk::ergli?:'l-i:::n proof > its terr fic success in increased

) smort “jewelry type” tom volume and steady reorders . . . Store after

1 store raports that it's the one sure way to

f sell jewel-tipped needles and keep s2lling

i them bezause the vendor 'vends’ the needles

! in a coastant, pradit-building volume. Now

£ it's avcilable to every dealsr under a new,

« easy-te-work plen that will bring ths re-

' e & ! markab.e Vendo® into even the smallest

£n ‘extra salesman®'! Cus- [0 store . . . The Vendor is FREE with crders
toners ask for needle they

wan! . . . you simply lift for ONLY A DOZEN of RECOTON'S famous
f out way . .. let them select ;f‘ E. jewei-t pped needles (see Table Below).

eed e , . . salz is made. - - )
neess ST Order fzom your wholesaler immed:ately!

o

s

b ' :
K e ' 4 Karct Vendor includes List Price
>3 3 No. 212 Primus s
3 No. 1412 Hubypo nt 3.50
3 No. 412 Supra . o 5.00

\ Replcce needle sold framr |\ 3 No. 1512

& A} £ Symphanie 7.50
- e o o2 | TOTAL...12 NEEDIES. ..LIST PRICE.. . . $55.50
Iy tray. Ready for anothesr sale! X YOUR COST e ONLY $27.75
TN TGV -- DISPLAY VENDOR FREE
And for your Sdles Fersonnel . . . 225 Point Prem um Coupons Included

CASH IN on these RECOTON “"EXTRAS” . .. Tie in with national gcver-
{ising campaign now under way . . . take advantage of premiums for
neecle sales . .. new puckaging . .. new counter displays ... other aids!

RECOQTON

(’»\ 3 7/ %
%J%ﬁ” RECOTOM CORPORATION

25¢% Fourt'r Avenue, Now York 10
Visit Recoton Booth 26 at Parts Show, May 11-16, Hotel Stevens

MGM Records Window

The Electrical Center, 514 Tenth NW, Washington,
D. C., inserted this outstanding radio-record dis-
play window to feature its new stock of MGM
Records. Simon Distributing Corp. is the MGM
Records distributor for the Washington, D. C. area.

Capitol Sales Report

George G. DeSylva, chairman of
the board, John Mercer, president,
and Glenn E. Wallichs, executive
vice-president, Capitol Records, Inc.,
have released a statement reporting
on Capitol’s rapid growth since its
formation in 1942.

“Sales in 1946 continued to reflect
the advantages which accrue from
our close working relationship with
the motion picture industry,” the re-
port states. “We recorded motion
picture stories, musical scores and
the performances of motion picture
stars. Through cooperative efforts on
advertising, promotion and publicity,
the merchandising programs of pic-
ture studios and Capitol Records
were made more effective.”

Financial sections of the report
showed new highs in sales and earn-
ings for the year ended on December
31, 1946.

The Scranton companies were pur-
chased by Capitol Records, Inc., in
March, 1946, thereby giving the or-
ganization its own record manufac-
turing facilities.

Dollar sales volume of Capitol
Records, Inc., and the Scranton com-
panies, with inter-company transac-
tions eliminated, amounted to $13,-
082,797 in 1946. This was the largest
sales total in Capitol’s history, and
on the same basis of comparison, it
represented a 105% increase over the
1945 volume of $6,391,685.

Plans for operating Capitol Rec-
ords, Inc., during 1947, it was re-
ported, are based on the assumption
that public demand for records will
continue to rise. The company’s sales
for the first two months of 1947 were
100% above the total for the first two
months of 1946.

RADIO & Television RETAILING ¢ May, 1947



WIRE RECORDE

by WEBSTER

$14950

RETAIL
(Slightly -higher
west of Rockies)

Model 80

THE COMPLETE, PORTABLE
ALL-PURPOSE RECORDER

RECORDS AND PLAYS BACK

"3 A child can operate it, grownups will enjoy it! That's
the new popularly-priced Webster Model 80 Wire
Recorder. For use in business, in the professions, and
for home entertainment, Model 80 makes magnetic
wire recordings . . . plays them back immediately
with life-like fidelity and full room volume.

Wire recordings of voice or music are permanent,— can
be replayed thousands of times — or can be erased in
favor of new programs. Continuous recordings up to

} B one hour.
Easy to carry—weighs . . .
only 27 Ibs. complete. Housed in an attractive case, the Webster Wire Re-
Closed, the case re- corder includes a recording mechanism, microphone,
sembles an expensive amplifier, speaker, and three spools of recording wire,
overnight bag. (two 15-minute and one 30-minute). Full volume and
{ tone controls — for recording and playing back.

Available to accredited music and radio dealers.

WEBSTER l‘ CHICAGO

: NOW IT’S HERE!

Presenled by ﬁhe Makers Of Famous 5610 BLOOMINGDALE AVENUE l CHICAGO 39. ILLINOIS

l d . 7 /A . Al /; ,. - /
Webster Record Changers % é’: 2040 ¢ 74 /7704 V27

RADIO & Television RETAILING » Mgy, 1947
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Model RX Smooth Power Motor

guwer

THAT PLEASES YOUR CUSTOMERS

’
$

You’ll make better friends of your customers when
you equip your phonographs with General Indus-
tries Smooth Power Motors.

That’s because of fine performance from the
first instantaneous pick-up to the last note. Con-
stant speed, quietness and vibration-free operation
result in faithful, enjoyable reproduction.

These same high qualities characterize all
Smooth Power mechanisms, including recording
motors and assemblies and combination record-
changer recorders. From our complete line, you can
select fitting companions for your own fine products.

g~ the GENERAL

INDUSTRIES co.

DEPARTMENT ML ° ELYRIA, OHIO

68

Disc Proftits
(Continued from page 60)

Perry Como and The Satisfiers sing
“Little Man You've Had a Busy Day”
sided with “Kentucky Babe.” Freddy
Martin presents “I Can’t Get Up the
Nerve to Kiss You” coupled with
“Piano Portrait” for RCA Victor.
Charlie Spivak does ballad, “No
Greater Love,” and blues tune, “Born
to Be Blue.”

The Three Suns follow up their
initial Victor disc with “I Never
Knew” paired with “Unless It Can
Happen With You.” Phil Harris
does novelty tune, “Poppa, Don’t
Preach to Me,” and the hit tune,
“Necessity.”

Tex Beneke, Betty Rhodes and
Helen Carroll do other hit tunes for
RCA Victor on some new singles.
The blues, rhythm and country music
additions to Victor's catalog are well
represented in new waxings by Pat
Flowers, Texas Jim Robertson, Les-
lie Scott, Songs of the Pioneers,
Roosevelt Sykes, Spade Cooley, and
the Delta Rhythm Boys.

Capitol Records has created an al-
bum of dinner music called “Music
by Candlelight,” with the Hollywood
Studio Orchestra. Eight musical
mood-creating fantasies by composer
Harry Revel have been incorporated
into Capitol’'s “Music Out of the
Moon” album.

Andy Russell croons “Dreams Are
a Dime a Dozen” and on the flipover,
with his wife, Della, “Unless It Can
Happen With You” on new Capitol
disc. Stan Kenton beats out “Across
the Alley From the Alamo” and
“There Is No Greater Love.” On the
Jo Stafford discing of “A Sunday
Kind of Love” and “Ivy” the thrush
goes all-out in her individual singing
style. The Dinning Sisters vocalize
“If I Had My Life to Live Over”
paired with “My Adobe Hacienda.”
“Mama Blues” and “Midnight Mas-
querade” have been waxed for Cap-
itol by Alvino Rey. Jesse Price does
“You Can’t Take It With You” and
“Big Town Blues.”

MGM Records’ catalog and artist
line-up is increasing with each pass-
ing month. David Rose and his or-
chestra do two instrumentals, “Misir-
lou” and ‘“California Melodies,” in
the lush Rose style. Helen Forrest
sings the ballad, “The Egg and 1,”
and “Who Cares What People Say”
in another outstanding disc. Jimmy
Dorsey selects “Time After Time”
and the Latin-American “Quien
Sabe?” Art Lund’s melodic version
of “Mam’selle” puts this singer in
the top solo category. Carson Rob-
ison sings “Predictions for a Hun-

(Continued on page 76)
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ALBUM A-9: THE RUSSIAN YAR TZIGANY

128

129

130

Vocals by Gypsy Mischa Markoff
and Lonya Kalbouss

WHAT DO | CARE
WITHERED CHRYSANTHEMUMS

NO, NO, | DON'T WANT
OH! THOSE BEAUTIFUL DARK EYES

DRIVER, DON'T HURRY THE HORSES
THANK YOU MY HEART

ALBUM A-10: HAWAIIAN ALBUM

134

135

136

Hawallan Musical Romance by the
Mary Kaalhue Trio

MAKALA PUA
(Your Eyes Are Like The Flowers)
HOOHENO NO BEAUTY (The Beauty Hoola)

UA LIKE NO A LIKE (My Heart's Cholce)
NA LEI O HAWAII (Song of The Islands)

ALOHA OE (Farewell To Thee)
IMI AU 1A OE (King's Serenade)

ALBUM A-11: BRISSON AT HIS BEST

1049

1050

1051

1052

Singing International Favorites . . . Carl
Brisson & Orch. under dir. of Jerry Jerome

COCKTAILS FOR TWO
AS THE SUN GOES DOWN

DREAMING
THE LAST TIME | SAW PARIS

A LITTLE WHITE GARDENIA
A PINK COCKTAIL FOR A BLUE LADY

A BEAUTIFUL LADY IN BLUE
THE BELLS OF ST. MARY'S

APOLLO

Nl
O i/~

(esseirse

NUMBER SIX

SPECIAL RELEASE

RECORDS, inc.

EXECUTIVE OFFICES: 342 MADISON AVE., NEW YORK CITY

NEW YORK -« 615 10¢h Ave.,, New York 19, N. Y.
CHICAGO * 719 South State Street, Chicago, Il
DETROIT - 100-02 E. Atwater St., Detroit 26, Mich.
LOS ANGELES °* 2705 W. Pico Bivd., L. A. §, Cal.

ATLANTA -+ 367 Edgewood Ave,, S.E., Atlanta, Ga.
BALTIMORE * 2015 Maryland.Ave., Balt. 18, Md.
NEW ORLEANS * 418 Gravier St., New Crl'ns, La.
PHILADELPHIA * 1639-41 Vine St., Phila. 5, Pa.

WRITE FOR COMPLETE CATALOG

RADIO & Television RETAILING ¢ May, 1947
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RCA Victor Record

RCA Victor Record Merchandising Institute programs were heid in six regional meetings and offered
methods to aid in reg
business conditions. Shown at the New York meeting
general merchandise manager, and Jack L. Williems, advertising

dealers o complete survey of

field sales manager; Jack L. Halistrom,

manager who conducted the six regional meetings.

Columbia Expert Manager

Ralph Alarcon has been appointed
export manager of Columbia Records,
Inc.,, it was announced by Edward
Wallerstein, president. Mr. Alarcon
has been with the Columbia com-
pany and its predecessors for twenty
years and has had experience in all
phases of the record business.

Dealer Training Program

il

i

A

5 ’ﬁjw H_,,-_- :
b g - - 4
» . 3

o - e

djusting merchondising to competifive peocetime’
are (I. to r.): Herb ). Allen, record department

National Jobbers

National Records, New York City,
has announced the appointment of the
following distributors: Allied Music
Sales Co., of Detroit, Cleveland and
Toledo; Melody Sales Co., San Fran-

cisco; Burke-Mayer Asscciates, Los
Angeles; Sunland Supply Co., El
Paso, Tex.

Music Industry Board of Trustees

Shown at the organization meeting of the board of trustces for the music industry plonning and pro-
are: (front, seatedl Louis G. LoMair, elected chairman of the board
National Piano Manufacturers Assn.; Rbt. H. Helfrick, Band Instrument

motion program held in Chicago
of trustees; Robert A. Hill,

Manufacturers; (reor, standing) Jay Krous, Natl. Assn.
McDuff, Natl. Assn. of Music Merchants; and Max Targ,

70

i
i

of Musical Merchondise Manufacturers; E. R.
Matl. Assn. of Musical Mzrchandise Wholesalers. |

Freericas
Senest (flronograp,

ORDER NOW FROM THESE
AUTHORIZED DISTRIBUTORS

BIRMINGHAM 3, ALA.,

Steel City Supply Co., Inc.

SAN FRANCISCO 7, CAL,,

Edward F. Hale Co.

DENVER 17,COLO., B.K. Sweeney Elec. Co.
HARTFORD, CONN,, Francis Stern Co.
ATLANTA, GA., Edwards-Harris Co.
CHICAGO 11,ILL,,

General Utilities Dists., Inc.
INDIANAPOLIS 4, IND.,

Appliance Dists., Inc.

SOUTH BEND 18, IND., Colfax Co., Inc.
DES MOINES 9, IA,, H. E. Sorenson Co.
LOUISVILLE 2, KY., Appliance Dists., Inc.
NEW ORLEANS 19, LA,

Southern Radio Supply Co.

BALTIMORE 2, MD., Henry O. Berman Co.
BOSTON, MASS., Arvin-Salmanson Co.
DETROIT 2, MICH., Morley Bros.
GRAND RAPIDS 2, MICH,, Radio Dist. Co.
ST. PAUL 4, MINN.,

Motor Power Equip. Co.

KANSAS CITY 8, MO., Superior Dist. Co.
ST. LOUIS 8, MO.,

St. Louis Music Supply Co.

OMAHA 8, NEB., General Appliance Co.
RENO, NEV., Edward F. Hale Co.
NEWARK 2, N. ], E. B. Latham & Co.
ALBANY 4, N. Y., Empire State Dists.
BINGHAMTON, N. Y., Broome Dist. Co.
BUIFALO 5, N. Y., H. D. Taylor Co.

NEW YORK 10,N.Y,,

Times Appliance Co., Inc.

SYRACUSE, N. Y., Broome Dist. Co.
CHARLOTTE 1, N. C,,

Williams & Shelton Co., Inc.

CINCINNATI 2, O, Rodney Young Co.
CLEVELAND 15, O., Grossman Music Co.
OKLAHOMA CITY, OKLA,,
Miller-Jackson Co., Inc.

HARRISBURG, PA,, Jules Alexandre, Inc.
PHILADELPHIA 30, PA, H. & S. Dist. Co.
PITTSBURGH 3, PA, I. and M. Sufrin
SCRANTON, PA,, Broome Dist. Co.
PROVIDENCE 3, R. I, Republic Dist. Co.
CHATTANOOGA 2, TENN,,

Tri-State Supply Co.

MEMPHIS 2, TENN,,

Stratton-Warren Hdw. Co.

DALLAS, TEX., Padgett Dist. Co.

SAN ANTONIO, TEX., Southern Equip. Co.
SALT LAKE CITY 4, UTAH, S. R. Ross, Inc.
NORFOLK, VA, Bowers Wholesale Corp.
CHARLESTON 29, W. VA,,

Charleston Elec. Supply Co.

MILWAUKEE 4, WIS.,

General Utilities Corp.

“"‘j

y% INDUSTRIES

MICHIGAN CITY, INDEANA

2 d

o SRR
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VLTRATONE

Aorecricas

Compare Ultratone phonographs with any competitive make.
Compare them for appearance, tone, workmanship and price.
Compare and you'll understand why we say “Today's market
demands quality merchandise and Ultratone phonographs are buile
and priced for today’s market.”” But—don't take our word for it—
ask your distributor to send you a sample,

Contact your ULTRATONE dealer or write direct
3 MANUFACTURED BY

IVOUSTRIES

oo L SR

RADIO & Television RETAILING » May, 1947

MANUFACTURERS OF ZELTRATONE PRONOGRAPHS - MICHIGAN CITY, IND. U.S. A

B & o e L1t

Model PM-61. Portable. single record player.
3.tube amplifier, including rectifier. Tone con-
u'()ii Fidelitone nfe(i)d[e. I:il)'}v{'ood‘icabineﬁ cov-
ered in two-tone fabricoid. Recor

storage. Plays 10" or 12" records. ’3995

1

Model PM-70. Portable single record player.
Plays 10 and 12° records. 2-tube amplifier,
inciuding rectifier. Fidelitone needle. $mart
plywood cabinet covered in two-tone fabri-

coid. Plays 10* and 12" records. 52995

Model TA-7. Automatic record changer plays
and changes twelve 107 or ten 127 records.
3.tube amplifier, including_rectifier. Tone
control. Fidelitone needle. Beau- ’6995

tiful mahogany cabinet,

n
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Model 82 Rodio-Phonogroph
Combinotion with exclusive

Mirocle Eye Tuning.

For really lightweight, portable radio-phonographs, it's the
Sky-Weight—only eleven pounds—attractively encased in
fine leather-bound luggage case. Smart in appearance, fast-
selling—both the Sky-Weight Model 81 phonograph and
the Sky-Weight Model 82 radio-phonograph are being
featured by dealers everywhere.

CONTINENTAL ELECTRONICS LTD. BROOKLYN 22, N. Y.

72

MONEY
in your

o

POCKET"/

....

when Zu/ c/arr he handy Jensen Saleskit.
)"/ » cal rry the h y J alesk |
Radio Servicemen who cake the at $2.50 each. Needies are beauti-
Jensen Phonographi-Needle Sales-  fully packaged. Adds profit to every
kit on service calls say they would—"call. What's more, Jensen phono-
not be without it. This handy kit ,/'graph needles augmenc your work,
showri above,/helﬁs/demonst_raté assure full, clear tone of‘the instru-

fine needles; sells*on_sight; adds
$$8s to your inconfe.

Contains 3 Jensen Concert Nee:™

dles rerailing at $1 each, and 3
Jensen Genuine Sapphire Needles

JENSEN INDUSTRIES, fnc,

2\
329 SOUTH WOOD ST. = CHICAGO 12, [LL.

ments you repair;, make all records 1

sound betrer. ¢

Generous discounts 1o servicemen
boast your income. WRITE TODAY
for complece details.

Permeo Invites Dealers,
Clerks, to Become Poets

E. C. Steffens, Permo’s vice-presi-
dent and general sales manager, says
his whole organization has turned
into jingle writers, and Permo is in-
viting the trade to try its hand at
writing jingles—for prize money.

Sample verses mailed to record
people are:

SMILING SUE

“How about a long life needle?”
To each customer Sue would say—
And the sales of Fidelitone
Are increasing every day.
She knows what’s best in needies,
And exactly what they’ll do,
Customers like this well informed
And courteous—Smiling Sue!

DUMB DORA

And here we have the other “gal”—
Who'’s living in a dream,
She only does what she is told,
And is never on the beam.
She has no interest in a sale,
She wraps up what you buy,
Customers call her “Dumb Dora,”
And that’s the reason why!

Dealers and clerks are encouraged
by Permo to write a rhyme that deals
with clerical or merchandising meth-
ods in connection with Fidelitone
phonograph needles. If the jingle is
used, Permo’s Jingle Editor sends
winners a check for $10.00. Entries
should give the name of the store
where employed, the name of the
department manager, and should be
mailed to Permo, Inc., 6415 Ravens-
wood Ave., Chicago 26, Il

New Rainhow Artists

Rainbow Records, New York City,
has signed Jeanette Davis and Stan
Freeman to exclusive recording con-
tracts.

Victor Exee’s New Book

John Hallstrom, general merchandise manager for
RCA Victor, autographs one of the first copies of
his new book, ‘“Relax and Listen”’ for Victor or-
tists Tony Martin and Dorothy Kirsten.

RADIO & Television RETAILING « May, 1947
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A SECTIONAL RECORD ALBUM CASE . ..

answer for storing treasured things
neatly, smartly! But that is not all. As
the library and household grows, other
sections can be added!

The Morton Combinette features a fine
brass grill which gives protection to the
glass covered doors.

Second shelf will hold 10” record
album or books. Opens left and right—
design your own construction,

Where to keep record
albums, the book of the month, maga-
zines? These questions have posed an
irksome problem to housewives . . . so
Morton Designers set about finding an
answer. The result is “the Combinette”
—a cabinet designed to fit in with any  Shelves are deep—15%2" and 24” wide.
furniture, whether period or modern, Record compartment at bottom holds
that holds 10” or 12” record albums 10" or 127 record albums.

UPRIGHT (as they should be) and also  Top holds the average table model
affords space for books, magazines, combination Radio-Phonograph. Height
decorative objects. In short, the perfect  is 40”—just right for easy operation.

¢ © 0 o0 o

® o ! NATIONAL
o & o o
[

LY

B [ ] " [ ] & L] y__ TAKE ADVANTAGE OF COMBI-
& e NETTE'S LIMITED - EXCLUSIVE

e o o | S o SALES AND ADVERTISING PLAN!
e © 00 © © © © © o Tie-in with a National Promo-

2 [
e o o o
tion Campaign on the Combinette
1

with the sole rights to advertise
and sell the Combinette in your
town for a limited period of time.
R. P. co. Write today for further detalls
ond for dealer aids which are
! available.
666 LAKE SHORE DRIVE CHICAGO 1], ILL.

PERMANENT SHOWROOMS: American Furniture Mart, Chicogo; Western Furniture Mart, San Franasco; Furniture Manufacturers Building, Jamestown, N. Y.
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Audience Comedy Dises

H. Paul Warwick, president of Au-
dience Records, Inc., stated that spe-
cial performances by a group of Hol-
lywood stars are to be presented in
his firm’s first series of comedy al-
bums. These performances were
especially recorded for records. Com-
edy stars Amos 'n’ Andy, Jack Benny,
Edgar Bergen with Charlie McCarthy
and Mortimer Snerd, George Burns
and Gracie Allen, Eddie Cantor, Ed
“Archie” Gardner, Fibber McGee and
Molly are represented in the series.

Top-Ten Records will receive na-
tionwide distribution to record stores
through an exclusive representation
arrangement with sixty wholesale dis-
tributors of Monitor Appliances.

Receive Awards for Outstanding Recordings

Seated at the head table of the first Annual Recorded
won the awards: Ezio Pinza, Metropolitan Opera star:

Music Awards dinner held in New York are guests who

Milton Katims, violist; Frederick A. Kugel, editor

and publisher of the Review of Recorded Music which sponsored the event; Louis Untermeyer, toastmaster;

Wanda Landowska, harpsichordist; Eugene Ormandy,

conductor; Miss Lotte Walter who represented her

father, Bruno Walter; Aaron Copland, composer; William Nowinski, of the New York Philharmanic.

JOBBERS: It'sa Line” that draws em in

]

NOT ONE — NOT TWO 4

BUT 3 Mussarand RECORD CABINETS

B CUSTOMERS GO FOR
weis=| THEM, HOOK, SINKER
and the ENTIRE LINE!

o Spacious Top will Hold any Size
Table-Model Radio-Phono Comb.
o Walnut and Mahogany Veneers,

Superbly Finished,

o Packed in Air-Cushioned Cartons.

MCODEL #50

Holds
22 aibums . . .
264 records.
Dimensions:
31 x 18x 232

MODEL #30

Holds 8 albums . . . 96
records. Additional 7"
space for albums, books
or knick-knacks. 25% x

18% x i8
MODEL #40
Holds |1 albums . .

132 records. Additional
7' space for albums,
books or knick-knacks.
25% x 23, x 18,

=

MADE BY
(KENROTH (0.

32 ROSS ST., BROOKLYN, N. Y.
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NAMM Manual Pepular

William A. Mills, executive secre-
tary of the National Association ot
Music Merchants, has announced that
the sales training manual, “Merchan-
dising Music,” prepared by NAMM
has attained a distribution of more
than 5,000 copies sold. An additional
second run of 3,000 copies has been
made available,

“Merchandising Music” was pre-
pared under the direction of the sales
training committee, NAMM, headed
by Chairman George H. Beasley,
Texarkana, Texas, and assisted by
executive secretary William A. Mills,
and Walter F. Shaw, of the United
States Office of Education, who pre-
pared the manuscript developed
through the cooperation of some
three hundred of the outstanding men
in the music merchandising field in
the United States.

Davidson Distributors
Appointed in South

Davidson Manufacturing Co., Ea-
tonton, Ga., has announced its dis-
tributors for the line of “Brock” rec-
ord players: The Yancey Co., Atlan-
ta, Ga.; Watts-Newsome Co., Bir-
mingham, Ala.; McGregor’s, Inc.,
Memphis, Tenn.; Benjamin T. Crump
Co., Richmond, Va.; C. M. McClung
& Co., Inc., Knoxville, Tenn. For its
line of “Granola” record players
Davidson has appointed Norman
Brown, Inc., Memphis, Tenn.; Bon-
durant Bros. Co., Knoxville, Tenn.

Meove Recoton Offices

To take care of their constantly
expanding volume, the Recoton or-
ganization, formerly at 212 Fifth
Ave., has moved to new and expanded
quarters at 251 Fourth Ave.,, New
York 10, N. Y. They will occupy the
entire 15th floor with new show-
rooms, and greatly enlarged offices
and workrooms.
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Beautifully packaged
in a useful
record brush
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Wore Permo needles
s0ld than all other
longlife needles

combined,

e
e

o
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! Servicemen everywhere are
finding chis sturdily buile,

casy operating unit the per-
fect onc for installation,
Readily adaptable to sen-

’ sitive and complex sys-
tems. Symmetrical and
harmonizing in de-

sign to fit with ics
‘ surroundings.

2 82

i CRESCENT SPEAKERS designed
| and engineered to exact stand-
' ards. Faithfully reproduce AM-
{ FM and records with utmost

fidelity and true tone.
Sfandard Sizes 4”7 57 —53Y," _ 6"

b
CRESCENT INDUSTRIES, INc.

§“132-’54'W.BELMONT AVYENUE CHICAGO 41, ILLINOIS
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Philco Needle Display

Philco has made available to dealers this new
| phonograph needle merchandiser bearing the leg-
end, ""Famous for Quality the World Over.”

Disc Profits

(Continued from page 68)
dred Years From Now,” backed by
“Ain’t No Name Half As Purty as
' Arkansas,” for MGM’s “western”
catalog.

Lauritz Melchior has recorded the
immortal prayer, “Agnus Dei,” for
MGM Records. Flipover is “Danish
Children’s Song.” Ziggy Elman trum-
pets his way through “Please Mama”
and “Beside You” in two new MGM
sides. Raymond Scott’s initial MGM
discing is “We Knew It All the
Time” coupled with “Manhattan Ser-
enade.” Other MGM platters have
been made by Blue Barron, Hal Mc-
Intyre, and The Korn Kobblers.

Fred Waring’s “Listening Time”
album, recorded for Decca, includes
“That Old Black Magic,” “Blues in
the Night,” “Falling in Love With
Love,” backed with “Imagination,”
“Chloe” and “I Love You Too Much,”
“Scheherazade” coupled with “We’ll
Always Be Apart.”

Decca’s Personality Series fea-
tures: Andrews Sisters’ version of
“His Feet Too Big for de Bed” and
“Jack, Jack, Jack”; Dick Haymes’
vocalizing of “Mam’selle,” backed by
“Stella by Starlight”; Hoagy Car-
michael on “Sh-h, the Old Man’s
Sleepin’,” “Doctor, Lawyer, Indian

| Chief,” and other singles by the Mills
Brothers, Gordon Jenkins, Ernest
Tubb and Sister Rosetta Tharpe and
Sam Price Trio.

Offered in Decca’s ffrr series are:
Mendelssohn’s “Concerto in E Minor
for Violin and Orchestra,” with the
National Symphony Orchestra, Dr.
Malcolm Sargent, conductor; Tchai-
kovsky’s “The Sleeping Beauty-Bal-
let,” Stanford Robinson conducting
the BBC Theatre Orchestra; Schu-
bert’s “Sonata in E Flat Major,”
Kathleen Long at the piano.

Ray Bloch and orchestra do a
“Bloch Party” album for Signature
with tunes “Baia,” “Bambalina,” “Ar-
kansas Traveler” and “Turkey in the
Straw,” “Dark Eyes” coupled with

(Continued on page 79)
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.for more years. ..

J RECORDING CORPORATION -+ 242 WEST 55TH STREET - NEW YORK 19, N.Y.

Walter P. Downs, lid., in Canada

World's largest manufacturer of instantaneous sound recording equipment and discs

RADIO & Television RETAILING » May, 1947 I g



how’s this for new “headgear” ?

magtronic pickup!

GARRARD, the record changer with features to sell
gives you still another talking point. The new mag-
netic moving iron pickup is just another exclusive fea-

ture that sets Garrard so many rungs-of-the-ladder SVE“:\T_‘LE:ECORDS! —
above “mass-produced” changers. Don't overlook the hits on 0'““""2 ie:/i oz.
opportunity of selling the smooth-performing, profit- needle P
o winning Garrard with every fine phono-combination.
NEW HIGH F::_::‘L;rnc;m re Expensive scts deserve a better than ordinary changer!
. i
nou::\ch/‘n?zs:s:onse i flot 10
12,000 P

CHECK THESE OTHER FEATURES
OF THE GARRARD
MAGTRONIC PICKUP:

* natural sapphire repro-
ducer point

%  autput 4 valt af 1,000
cycles; no transformers
or extra amplifier stages
necessary

GARRARD

world’s finest automatic

RECORD CHANGER

'X‘ plug-in cannection to
pickup

KEEP YOUR EYE ON LOOK WHO'S

=8
GARRARD ADVERTISING! USING GARRARD! el
More and more customers are

being sold on Garrard as the
world’s finest automatic record
changer through the pages of

Carrard is featured as an
additional mark of quality
in these fine combinations:

THE FISHER

LIFE
SATURDAY EVENING POST FREED-EISEMANN
HOUSE BEAUTIFUL LONDON GRAMOPHONE
HOUSE 8 GARDEN PILOT RADIO
NEW YORK TIMES MAGAZINE SCOTT

GARRARD SALES CORPORATION ¢ 315 BROADWAY o DEP'T. B o NEW YORK 7, N.Y.
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Leo Pushes MGM Discs for Conn. Dealer

Mrs. E. M. Bishop, owner and operator of Bishop’s Studio, 35 Main St., New London, Conn., placed o i
stuffed lion to simulate “Leo’”” of MGM Records fame in her display window.

The life-sized Leo com-

bined effectively with his card-board replica to attract passers-by. The Plymouth Electric Co., 393 Chapel

St., New Haven, Conn.,, R. K.

Disc Profits
(Continued from page 76)

“Polly Wolly Doodle.” “Sing of
America” is a new Signature folk
music album featuring Monica Lewis
and Tom Scott.

New Signature singles include:
Larry Douglas’ rendition of “No
Greater Love,” flipover, “The Egg
and I”; another Douglas disc cou-
pling “I Can’t Get Up the Nerve to
Kiss You” with “That’s Where I
Came In,” and a waxing of “Beware
My Heart” and “Linda”; Monica
Lewis sings “Thrill Me” and “Made
For Each Other” and teams with Jef-
frey Clay on waxings of “Mam’selle”
and “It’s So Nice to Be Nice”; Bobby
Doyle does “Illusion,” flipover, “The
Story of Sorrento,” and “As Long as
I’'m Dreaming” plus “You’ll Know
When It Happens” on two other Sig-
nature discs.

An album of “Jan August Favor-
ites” has been released by Diamond
Records Selections include “Miser-
lou,” “Without You,” “Babaly,”
“Dark Eyes,” “Besame Mucho,” and
“Ay, Ay, Ay.” Diamond announces
that it has signed vocalist Jerry
Cooper to an exclusive recording
contract. New Diamond discs fea-
ture Richard Cannon singing “It’s a
Sin to Tell a Lie” and “Tomorrow”;
Joan Brooks rendering “Take Your
Shoes Off, Baby,” backed by “To-
night You Belong to Me,” and two

RADIO & Television RETAILING ¢ May, 1947

MacCatherine, manager, is the MGM distributor of the area.

Jan August singles, “Oye Negra,”
“Jan’s Cucarracha” and “Jan’s
Boogie,” backed by “Tango of the
Roses.” Harry Gibson, “The Hip-
ster,” is featured in another Diamond
album.

Apollo Records has signed Gordon
McCrea. The singer’s first disc for
Apollo is “Heartaches,” combined
with “If I Had My Life to Live

Over.” Other artists who have signed |

with Apollo are Chu Chu Martinez,
Eddie Davis, Josh White, and Joe
Meresco. Apollo album releases in-
clude: “The Russian Yar Tzigany,”
with Gypsy Mischa Markoff and
Lonya Kalbouss; “Hawaiian Album,”
with the Mary Kaaihue Trio, and
Carl Brisson’s “International Favor-
ites.””

Apollo singles include: The Mur-
phy Sisters’ version of “The Egg and
I,” coupled with “Rumble, Rumble,
Rumble”; Lee Richardson’s baritone
on “I'm Yours” and “I’'m in a Low-
down Mood”; The Smoothies’ vocal-
izing of “It’s a Sin to Tell a Lie,”
coupled with “The Same Old Dream”;
and Tommy Sosebee’s versions of
“Scars Upon My Heart,” sided with
“Death by the Roadside.” The Bar-
ton Bros. do a Yiddish comedy num-
ber, “Joe and Paul,” Parts I and II,
in another entertaining Apollo disc.

Disc Co. of America has recorded
a new children’s album, “The City
Sings for Michael,” with music by

(Continued on page 80)

COMING. ..

Watch for new AUDAX
products to be announced
SOONM .« o+ o+ ¢ o . o »

Aundax

RELAYED-FLUX

MICRODYN

TRADEMARK

“The Standard
by which
Others
Are Judged

and Valued”

AUDAX has mastered wide-range so
thoroughly that, today, even the low-
est priced MICRODYNE has a range
to 7000 cycles—(other models over
10,000 cycles). True,—wide-range
makes for naturalness but,—it is
highly objectionable if without gual-
ity. For example, of two singers, each
capable of reaching high C, one may
haveua pleasing voice—the other, not
at all.

It is the same with pickups. To
achieve EAR-ACCEPTABILITY, all
other factors must be satisfied. Of
these, VIBRATORY-MOMENTUM is
most important. The only way to test
EAR-ACCEPTABILITY of a pickup
is to put it to the EAR-TEST. The
sharp, clean-cut facsimile perform-
ance of MICRODYNE-—regardless of
climatic conditions—is a marvel to
all who know that EAR-ACCEPTA-
BILITY is the final criterion.

AUDAK COMPANY
500 Fifth Avenue
New York 18, N. Y.

“Creators of Fine Electronic-
Acoustical Apparatus since 1915
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with the "Knee-Action”
nylon-cushioned
jewel tip ...

¢ the miracle plastic, pro-
vides a gentle, floating “knee-action” ride
for the sapphire tip, effectively diminish-
ing needle scratch and surface noises.
Enthusiastic listeners report finer tonal
qualities and more life-like reproduction
of favorite records with the new Webster
Nylon Needle.
Stock it, display it now. Its outstanding
performance will multiply your customers’
record enjoyment and your necdle sales.

FREE, attractive lucite display with initial order, to
help you merchandise the Webster Needle profitably,

weester [} cuicaco

5610 BLOOMINGDALE AVENUE, CHICAGO 39

The Choice of Music Lovers

PRESENTED BY
THE MAKERS OF
WEBSTER
RECORD CHANGERS

80

| Columbia Personnel Head

Elmer Eldridge, left, is congratulated by Mefford
R. Runyon, executive vice-president of Colum-

bia, upon his

personnel.

| Dise Proftits

(Continued from page 79)
Composer Alex North and narration
by David Wayne. It is a story about
a boy who uses familiar sounds as
sign posts to lead him to his destina-
tion. Soledad Miralles, accompanied
by Carlos Montoya on the guitar, has
recorded an album of gypsy music
called “Flamenco.” “Songs We Re-
member” Disc album, recorded in
Spain, contains songs and dances typ-
| ical of four Spanish provinces. Lon-
| nie Johnson, guitarist-blues singer,

has recorded a “Blues by Lonnie

Johnson” album.
f In line with its expansion policy,
Continental Record Co. has added
Joe Dosh, Germaine Sablon, Ray
Smith, the Pine Toppers, and the
Morrison Sisters to its artist roster.
The Morrison Sisters warble “His
Feet Too Big for de Bed” and “Choo-
Choo-Ch-Boogie,” “California Polka”
and “Sambalin” in featured Conti-
nental recordings. Other discs are:
Red River Dave and Texas Top
Hands in “What Is Life Without
Love” and “Coo-Se-Coo”; Jimmy
Dale’s “The Intoxicated Rat,” backed
by “The Cowboy Returns to the
West”; Frank Yankovic’s version of
“Summer Night,” sided with “I Know
of a Sweet Little Gir]”; Dole’s Dick-
ens Quartet doing “Sing Re-bop,”

appointment as director of

Vop”; Jachito’s rendering on “Jack-

1 Jack-Jack,” sided with “Un Amor

Vendra”; Enoch Light’s orch, with
Dick Brown on vocals, presents
“Mexicali Rose,” “Blue Skies”; The
Orkiestra Polskie Dzwony offer
“Long. Head Polka” and “Shepherd
Dance.” Polka customers will appre-
ciate Frank Yankovic’s album, “In
Polka Time.” Continental has a wide
catalog taking in international, west-
(Continued on page 148)

plus “Don’t Move a Vit Till I Say |

:z)eo[)uxe
RECORD CABINETS

ORDER NOW FOR PROMPT DELIVERY

| The Cabinets
Your Customers Want

Large enough to hold the largest size
Combination Radio - Record  Players.
Made of hardwoods — strongly con-
structed like a piece of fine furniture.
Walnut or Mahogany finish. Packed
1 to a Carton. F.O.B. Factory, Phila-
delphia, Pa.

LARGE
SIZE
DE LUXE
RECORD
CABINET
24’ wide, 18"

deep, 26’’ high,
Weight 23 Ibs.

No. 350

$11.95

LARGE
SIZE
DE LUXE
| DOUBLE
TIER
RECORD
CABINET
24’ wide, 18"
deep, 32" high,
Weight 39 1bs.

No. 450

$17.95

LARGE SIZE
DE LUXE
RECORD

CABINET —

WITH DOOR

24" wide, 18" deep, | ™
26'" high
Weight 28 (bs.
400

$14.95

|
| MINIMUM SHIPMENT 4 PIECES

See our display—Booth 71—Exhibition Hall
NAMM Show—Palmer House, Chicago—June 1-5

FURNITURE
SPECIALTIES CO.

Commercial Trust Building
| Philadelphia 2, Pa.
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THE RACK THAT'LL RACK UP RECORD
SALES (AND PROFITS) FOR YOU!

"Tor-Tex Comeny |
F———BECORDS ~

Bryrainerin oe S MOXITOR

Here they are—the most talked-of collection
of record albums to hit the trade in years. This

great group of top stars in the entertainment
field for the ﬁrst time as far as is known on
phonograph records.

And what records! Terrific material speci-

ally designed for these recordings and every
one recorded—get this—before an actual audi-
ence to give that three dimensional quality
which makes for truly top entertainment.

Your customers are going to want these

for thrilling, new home entertainment—
perfect gifts—collectors’ items to treasure.

List price $4.50 (plus tax) per album.

And —remember — we are limiting

A complete
“COMEDY DEPARTMENT”
... Vivic full-color
' covers .. - beautiful

bular meral rack
tduisplays five albums

A deep.

each dealer. Get your quota of Top-Ten

Records...Monitor Equipment Corp.,
640 West 249th St., New York 63, N. Y.

MONITOR COMBINATION
RADIO-PHONOGRAPH

...with a new airplane type radio
...and an all automatic record
changer with exclusive new fast,
gentle, silent record operation
and automatic cut off ... (plays
10” and 12” records interchange-
ably in any order without adjust-
ment). Embodies new war-time
electronic developments.

TOP-TEN' RECORDS

Distributed by

MONITOR

e Wbt Destongeiiiad Tty of Home vhaners
7Y

*Trade Mark Audience Records, Inc.

SEE JUNE 9th 1SSUE OF LIFE MAGAZINE FOR OPENING CONSUMER ANNOUNCEMENT
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Columbia Notables at Plant Ground-Breaking

Columbia artists Nelson Eddy and Frank Sinatra team up to help break the ground on the site of the

new million-dollar Columbia Records Hollywood plant,

for application to the face of indi-
vidual records to carry “putting away
information,” and album alphabets to
apply to backs of albums, the edges
of shelves and racks to identify stor-
age units one from the other.

The second system is for the deal-
er’s use and is comprised of two units
of loose leaf visible type index books
—one for cataloging of records by
artist, title, orchestra or composer,
or cross referencing between these
categories. It is then used for ref-
erence by clerks at the counter or
on the telephone or by customers for
self-selection. The second unit is
a visible type loose leaf inventory,
forms for which can be made as
duplicates of the counter books and
be filed by the same method or pref-
erably by label and number. Mer-
chandising kits, display pieces and
other selling aids are available for
the dealer from the Recordplate
Company.

Columbia artists, officials and guests looking

on are, (I. to r.): Ray Noble, vice-president Andrew Schrade, president Edward Wallerstein, Al Dexter,

Xavier Cugat, Sonny Burke, Woody Herman, George Montgomery, Dinah Shore, vice-president Manie

Sacks, Les Brown.

Recordplate Systems

The Recordplate Co., Pasadena,
Calif., is offering two types of rec-
ord indexing systems suitable for
consumers and dealers. The first is

a complete system for dealers to sell cataloging

to their record customers, and to be
taken home and used to organize rec-
ords so that they can be found and
played. This system is composed of
three basic units——an attractive loose
leaf visible type index for listing and
records,

Aero Ad Director

E. J. Conlon has been appointed di-
rector of advertising and sales pro-
motion for Aero Needle Company,
Chicago, manufacturers of Aeropoint
long life phonograph needles. The
company has launched a new mer-
chandising campaign directed to

“Recordplates” dealers and distributors.

Dlsc has built a balanced catalog of 100 album
titles since early 1946

The ASCH Label is back! . . . releasing a new series of pop-
ular symphonic classics (the majority of them hitherto un-
available on records) including performances by the great
new SANTA MONICA SYMPHONY ORCHESTRA con-
ducted by Jacques Rachmilovich , . . AND — 3 new Amer-
ican folk and documentary series of the genuine kind
always identified with Asch.

AUTHORIZED DISTRIBUTORS

ARTHUR RIXON & SON, 209 W. Washington St., Greeneville, S. C.
BERGER ELECTRIC CORP., 1358 N. E. First Ave,, Miami 35, Fla.

DIXIE RECORD SUPPLIERS, INC. 731 W. Cary St., Richmond 20, Va.
DON SHERWOOD CO., 2213 San Pablo Ave., Berkeley, Callf.

HALIFAX DISTRIBUTING CO., 428 8. Sallna St., Syracuse 2, N. Y.
HERBERT H. HORN, INC., 2401 8. HIill St.,, Los Angeles 7, Callf.
HOUSEHOLD DISTRIBUTING CO., 1233 N. W. 12th Ave., Portland, Ore.
JAMES H. MARTIN, INC., 1407 Divsersey Blvd., Chicago, IIL

MALVERNE DISTRIBUTORS, INC., 1700 Broadway, New York City.
MONARCH SALES CO., 210 N. 22nd St., Birmingham, Ala.

MUSIC SUPPLIERS OF NEW ENGLAND, INC., 561 Warren St., Roxbury 21, Mass.
NIAGARA-MIDLANO CO., 831 Main St., Buffalo, N. Y.

PENNSYLVANIA RECORD SUPPLY, 1224 Arch St., Philadelphia, Pa.
POST & LESTER CO., 10 Chestnut St., Hartford 5, Conn.
ROBERTS-NICHOLSON CO., 1201 Commerce Ave., Houston 2, Texas.
SOUTHLAND DISTRIBUTING CO., 441 Edgewood Ave, S. E., Atlanta, Ga.
SNI.DOR RADIOLECTRIC, LTD., 455 Craig St., W., Montreal, Que., Canada.

STAND;}IRD DISTRIBUTING COMPANY OF PITTSBURGH, 1729 Fifth Ave., Pitts-

burgh, Pa.
UNITED WHOLESALE CO., 510 Poydras St., New Orleans, La.
W. E. HARVEY CO., INC., 1312 Ontario St., Cleveland 13, Ohio.

Write for complete price lists to Distributor in your area, or to:

DIS

COMPANY OF AMERICA 117 W. 46 St., New York 19, N.Y
“The Folkways of the World on Records’
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” patent
Pending

RECORD CARRYING
AND STORAGE CASE

HOLDS TWENTY-FOUR 10” OR 12”7 RECORDS

Brand New! It sells on sight. . . . 1t's different. . . .
It’s practical. There’s nothing else like it.

This smartly styled case is constructed like o fine piece of modern
luggage . . . made in beautiful navy, tan, brown and red simulated
leather, with a double zipper for easy handling. It is lightweight,
durable and waterproof. Record envelopes may be quickly removed
and the Rec-carier used as overnight bag, sheet music case or
picnic bag.

pending on this article . . .
beware of imitations.

Note: There is a patenl}

Distributed by
Decca Records, Inc,
G. E, Supply Co.

SHAWLINE, INC.

117 WEST 25th STREET, NEW YORK 1, N. Y.

To Retail at $9.95
Price Iixed Under Field-Crawford Act

RADIO & Television RETAILING o May, 1947



OX JUKE BOX JUKE BOX JUKE BOX JUKE BOX JUKE BOX JUKE BOX JUKE BOX JUKE BOX JUKE BOX JUKE BOX JUKE BOX JUKE BOX JU

J OX E BC
UKIFOX JU

X JEKE BOX |

XJ BOXJUKE BC

KIDDIES JUKE BOX JUNIOR JUKE BOX

Profit-Plus—Easy-To-Sell

Something different has really been added! A phonograph with a new approach, new sales appeal, in-
creased volume! That’s the Kiddies*, Junior® and Senior” Juke Box line. In a pre-test campaign, they have
been sensational sellers. Superior tonal quality plus the multi-colorful lighting effect has great popular ap-
peal with children and adults alike. Priced for today’s market.

TELEVOX FEATURES

Completely self-contained unit, consisting of high Fidelity Electronic Amplifiers o Light weight Crystal
Pick-up e Powerful Alnico 5 Speaker ¢ Heavy duty motor and turntable e On-off, volume and tone con-
trols e Plastic windows give multi-colorful lighting effects similar to regular large size Juke Box e Plays
10” and 127 records with amazing fidelity o Sturdy, simple-to-operate genuine musical instruments.
o Series of attractive colors available.

SEE OUR DISPLAY AT HOTEL STEVENS

! a ! Some territories still available.
MOUNT VERNON, NEw YORK *Reg. Trade Mark—Pat. Pending
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WEBSTER ELECTRIC meet demands
for an All-around Good Cartridge

I/ Weight

l/ Response characteristics
l/ Voltage output

l/ Dimensions and mountings
I/ Type of terminals

'/ Type of ground

V Tracking pressures . . )
Designed to Meet Varied Requirements

Depending Upon Tone Arm and Equipment

@ The wide selection of Webhster Electric cartridges offers a cartridge
with correct characteristics for replacement use. Correct weight, re-
sponse, voltage output and other requirements so necessary for top
performance.

Webster Electric cartridges are GOOD cartridges of balanced construc-
tion that produce maximum output at designated tracking pressures
with minimum distortion and minimum mechaniecal reproduction. All
models offer exceptionally uniform response over the desired range of
frequencies, with low distortion and minimum needle noise.

Complete tone arm assemblies of improved design, in a wide selection
of models are also available for the replacement market.

All Webster Electric products are carefully designed and manufactured
under highest quality standards. They have been on the market for
" WEBSTER ELECTRIC years, and during this time have proved their value for long life and
CARTRIDGES top performance.

(Licensed under patents of the Brush Development Com pany)

WEBSTER | | ELECTRIC

Y
RACINE (““//| WISCONSIN
Establlshed 1909
Expor! Depl. 13 E. 40th Street, New York (16), N. Y. Cable Address “ARLAB" New York City

t*Where Quality is a Responsibility and Fair Dealing an Obligation'’

E
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Visit Other Stores

To Keep Up With Trends {/I.m,{:

@ Do you know what’s happening in
other stores in your trading area?
Do you know what merchandise is
being unloaded via price-cutting?
Do you know whether some other
dealers have supplies of the products
you are unable to obtain?

Answers to these and other ques-
tions can best be brought about by
getting out of your own store now
and then to “shop” in others.

Right now, for instance, even in
this short-supply market, there are
certain appliances, which because of
over-production, over-pricing or
other reasons, are ‘drugs” on the
market and are being dumped right
and left—some being cut more than
fifty per cent!

Unless the dealer gets out and sees
for himself he can never be dead cer-
tain about what’s happening. He
cannot get all of his infarmation via
the competitive advertising he hap-
pens to see, or by gossip picked up
from salesmen and customers, He
must see for himself. Talk with those
of his fellow merchants with whom
he is friendly, exchange ideas with
them.

Getting out and around is not only
good business but it is a means of
obtaining mental and physical exer-
cise which can be refreshing and
stimulating. It keeps the dealer from
getting into a rut.

Getting out in the *“field” helps
the dealer in his purchasing. He is
not likely to overstock items he sees
in great numbers at cut prices. He
is likely to make a drive to get mer-
chandise his competitors have which
he has taken for granted is unobtain-
able. Visits on the outside help him

RADIO & Television RETAILING ¢ May, 1947
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One of the best ways to find out what's happening in the merchandising picture in your territory is to

get out and see what other stores are doing.
keep business on a cleaner basis.

to get new selling ideas, and to learn
of trends in window-display and
store improvement.

Nowadays, the supply situation is
most peculiar. Some stores are heav-
ily stocked with items which other
dealers do not have. The dealer and
his salesforce should know all about
such conditions. Such knowledge will
save many an embarrassing moment
in instances where the merchant tells
a customer that such-and-such a prod-
uct isn’t available, only to have the
shopper advise that he’s seen such
merchandise in a competitor’s store.

Competitive merchants should visit
one another for their mutual benefit.
The merchant who looks upon a com-
petitor as an enemy is hurting his
own business, and his chances for
cooperative action.

Local merchants, carrying the same
sort of products should compete with
each other upon bases which are
strictly along business lines. Such
competition should never involve per-

Meeting and exchanging ideas with your competitor helps

sonal enmity. When the merchant
goes out to take a look at other stores
he should not do so in the role of a
spy. The right attitude to take about
competition in business is that the
whole thing’s a contest of merchan-
dising wits—a game to be played
fairly and squarely.

Bitter wrangling and unethical sell-
ing methods by dealers who remain
strangers contributes no good to the
local merchandising scene.

When a dealer finds that his fellow
merchant isn’t such a bad fellow after
all, cleaner competition will ‘nearly
always result. By visit ing one
another, retailers will not only keep
abreast of what’s happening in the
field, but will help local business keep

clean face.

Just as a tour now and then through
the residential areas in his trading
territory often turns up valuable
leads and ideas, trips through busi-
ness districts are bound to repay the
merchant in more ways than one.
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Are YOU just as ready to
receive customers?

Ahhh! There’s a wise business man who’s
got his door wide open for business.

How about you? You can be just as ready
to receive the calls of shoppers through the
‘yellow pages’ of your local Telephone
Directory. Your advertising in the ‘yellow
pages’ will quickly tell prospective customers
just what they want to know...
what goods you sell and the ser-

vices you have to offer.

For further information, call your

local telephone business office.
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® “Why, I wouldn’t buy at the Blank
Store. The way the clerk spoke to
me last week, I wouldn’t go in there
if every other store in town were
closed.” This sentiment, voiced by a

woman consumer recently, echoes
the reaction of a large percentage of
the Blank Store’s customers. And
customer loss, today, is dangerous.

Insolence or carelessness on the
part of the dealer’s sales staff is in-
excusable. With the arrival of in-
creasing amounts of merchandise,
greater difficulty in making rapid
sales is becoming evident. Where
formerly a consumer entered a store
and left after making a purchase, con-
sidering himself lucky to have been
able to buy what he wanted . . . or
close to it . .. today he shops. And
the store in which he received the
most courteous service is the store
in which he buys . . . regularly.

More Effort Needed

To the smart dealer, the overhaul
of his salesmanship is of an im-
portance equal to the modernization
of his store. He finds he must add to
his services. He gives advice and
suggestions freely. He smiles more
often. Instead of taking an order for
some “not-in-stock’” merchandise and
putting it on file as he formerly did,
the dealer is faced with the necessity
of pushing his stock, of demonstrat-
ing features and of devoting time to
the customer.

The postwar retailer is beginning
to find that it has become progres-
sively more simple for the prospec-
tive purchaser to walk out if not im-
mediately attended. With virtually
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Sef Your Sales
For More Profit

Improved Technique Will be Required in Buyers’ Market

all radio-appliance stores handling
similar stock, the customer will find
what he needs at the next store.

What then? How to meet this need
for selling? In reality, the solution
of the problem is simple. It requires
a bit of time and training, but the
results, in dollars and cents sales in-
creases would be worth ten times the
effort.

First, the wise retailer will realize
that the time has come when the cus-
tomer, once again, “is always right.”
When a complaint is registered, he
will deal with it reasonably, for in
doing so he will build his own pres-
tige, a reputation for fairness. Even
when such complaints may require a
refund, the manner in which the re-
fund is made can either make or lose
a customer.

Sales Factors

A firm requirement in the recon-
version of sales technique is a thor-
ough knowledge of the merchandise
by the sales staff. The store owner
can familiarize his salesmen with the
selling points of his stock, but he
must not gloss over even the most
insignificant facts. More than once
these minor items of information
have proven to be the weights which
tipped the balance for ultimate sale.
Buying desire must be created and
knowledge of stock is the power
which can implement that desire.

Dependability is another important
element. The merchant who delivers
will see that his delivery is prompt.
When he has a radio or appliance in
his servicing shop, its return will be
punctual, and the work itself will be
clean and precise. The consumer
doesn’t know repair problems. Nor is
he concerned. When he leaves a
radio or an appliance for recondi-
tioning or repair, he expects to find
it in top condition when he comes for

it. And if he is forced to return the
same item repeatedly due to improper
repair, another customer may be lost.

Probably the most important factor
in the success of a retail store is the
customer-salesman relationship. The
patron wants courtesy and efficiency.
If the salesman meets these require-
ments, a liaison is established which
is almost impossible to break. The
salesperson who smiles, who explains,
who is patient with the purchaser can
infinitely benefit the dealer’s sales.
Occasions may arise, of course, when
it would be impolitic to push a sale,
but these are rare, and the customer
reaction to the original offer to help
would be an immediate indication of
the policy to be followed.

The discerning dealer knows that
the wartime “sales-honeymoon” is
over. With the knowledge that only
the fit survive, he is making himself
fit. He is setting his sales for re-
conversion.

Porfrait
of a
Good Salesman

Interested 1n iis work
And in his customers.
Cheerful. ... ..

Eager to help... ...
Eager to please, le

is patient under
stress. Understanding
and straightforward

at all times. .......
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Lighting Indusiry News

Money-Making Ideas Come from Manufacturers

New Lustra Folder
on Germicidal Units

“New Protection Against Airborne
Diseases” is the title of a new folder
on commercial germicidal units issued
by Lustra Corporation of America, 40
West 25th Street, New York 10, N. Y.
Five new germicidal models are recom-
mended for use where people work or
congregate, and are said to utilize po-
tent ultraviolet radiation to kill air-
borne germs, viruses and mold-forming
spores of many contagious diseases in-
cluding common colds, influenza, bron-
chitis, streptococci and other contagious
respiratory infections listed.

There are two new types of Protect-
O-Ray wall units for upper air disin-
fection, one overhead unit combining
germicidal radiation with fluorescent
lighting, one plastic-housed portable
unit for localized applications, and two
open-type portable units for individual
room sterilization and utilization in
walk-in refrigerators and food storage
rooms.

Counter Merchandiser
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Westinghouse Electric Corp. offers dealers this
sturdy lamp merchandiser at $2.31, FOB shipping
point. It is made of cadmium finished wire.
Shipped from Bloomfield, N. J.

New Interior Lighting

Modern lighting methods constitute one
of your most effective display tools. Make
provision for new lighting when you re-
vamp any part of your store interior.

If, for example, you plan to cover your
present metal or plaster ceiling with new
material such as acoustical tile, this will
at the same time enable you to install a
new overhead lighting job with whatever
concealed fixture you consider necessary.

The Good Lamp Salesman
According to General Electric lamp
experts, the good salesman should sell
the benefits of lighting, sell the glamour
of lighting and should sell spares.
There’s many a good tip for the re-
tailer in GE’s sales manual “How to
Shine Behind a Lamp Counter.”

Assistant Sales Manager

Fred Masterson who has been appointed assistant
sales manager of the Mitchell Mfg. Co., Chicago

lighting equipment makers. The naming of the
new sales executive was made public by Edwin A.
Nickel, sales manager.

Ways to Get That
Extra Lamp Business

Push sales of “health” lamps by
unique and easily-built vacation scenes
in your show windows.

*: £ *

Let the local garages, factories, mills,
etc.,, know that you stock vibration type
bulbs and you’ll find that buyers will
beat a path to your door.

Ed * %

Don’t forget to tie your lamp dis-
plays in with various holidays and sea-
sons. Such displays boost lamp sales
and enhance the appearance of your
show windows.

& * %

Always keep a display of “special”
lamps in the window. Lumilines, fluo-
rescents, miniatures, etc. A variety of
shapes and sizes is not only interest-
intriguing to the passerby, but is also
a sales-producer.

Solar Heat-Ray Lamp

The Solar Electric Corp., Warren,
Pa., lamp manufacturers have available
a leaflet describing uses of its heat-ray
lamp, selling retail at $2.75. The bulb
draws 250 watts and is equipped with
ruby-red glass for glare-free applica-
tion.

New Phil-Mar Lamp
Has Many Features
Phil-Mar Electric, Inc., of Cleveland,
Ohio, manufacturer of lamps and Glas-
tron shades, has added a new and
beautifully designed wall lamp to its
recently-introduced line of wall lamp
packages. Named the “Ivy Bowl,” this
pinup ensemble features a lamp made
of cast aluminum and a shade made
of fiberglas fabric pressed into flint
hardness.

Phil-Mar lomp which comes packed in new “'Pack-
a?e aof Light'” gift and display carton is called the
"lvy Bowl.”

It is individually packed in the new
“Package of Light” gift and display
carton designed to contain a wall lamp,
shade, reflector bowl], and a GE flame-
nol cord and plug set. With a 100-
watt bulb this ultra-smart lamp and
shade offers an extra touch of ivy and
flowers, and delivers a soft, diffused
light. Both fire resistant and excep-
tionally durable, the shade may be
cleaned simply and easily by wiping
with a damp cloth. Lamps are avail-
able in eggshell Glastron with a braid-
ed yellow rope trim.
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- “HIGH" for the
Large Rugs

w

“LOW" for the

Small Rugs

ELEADERSH‘IP *ﬂiﬂ? BUILBES YOUR DEAI.ERSIIII’I

y[//fml
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mRADE

WITH EXCLUSIVE
“SUCTION-REGULATOR"

Universal’s new Brush-Type Cleaner
offets the greatest advancement in
Cleaner history . .. the sensational new
“Suction-Regulator.” No longer will
housewives have to hold down small
rugs while cleaning them. This unique
feature developed by Universal engi-
neers switches at a tap of the toe from
“High” for cleaning large rugs to
“Low” for cleaning scatter rugs pre-
venting rug drag or sealing.

PROOF in design...
PROOF in performance...
PROOF in valve...
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V/PROOF IV FEATURES /

1. Exclusive “Suction-Regula-
tor” eliminates sealing and
dragging of lightweight rugs.

2. Automatic Rug-Adjusting
Nozzle adjusts to any rug.

3. All-Metal Construction for
beauty and sturdy long life.

4, Oversize “Vibro-Brush”
loosens stubborn dirt.

5. Rubber Pistol-Grip Handle
which assures easy, accurate
manipulation.

6. "“Touch-Toe’" Handle Con-
trol gives choice of three han-
dle positions.

7.Day-Glo’’ Headlight points
the way into dark corners.

8. “No-Mar’’ Bumper protects
furniture on all three sides.

Look For No. &

in the Universal
Product Parade
Next Month!

UNIVERSAL

LANDERS, FRARY & CLARK
New Britain, Conn.
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The bright, clean and efficient-looking repair section is a merchandising asset to the retailer. Photo shows appliance service department at Lambert & Simpson store, St. Paul, Minn.

“Personally-Conducted’”
Departments Pay

e One of the best good-will stimu-
lators the radio/appliance merchant
can employ is the personally-con-
ducted tour through his maintenance
department,

Customer-visits through the service
department impress young and old
alike. Tours through service sections
give the layman an insight into the
investment necessary on the part of
the dealer who maintains a well-
equipped repair shop. The visitor or
tour can also see the sort of things
he uses in his own home being “fixed”
by experts. He’ll be further impress-
ed by the testing equipment, ma-
chines and tools, as well as on the
large stock of parts, needed to render
first-class service.

A trip through a service depart-
ment which is well-kept, completely
equipped and properly staffed will do
as much to “sell” a customer on the

To the layman, the radio mechanic’s a wizard.
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stability and ability of the dealer as
any word-of-mouth or printed adver-
tisement can ever do.

Moreover, the dealer who goes in
for these personally-conducted tours
will find that they serve other pur-
poses too. For instance, the shop
where “company” may be expected at
any time, must be kept clean and
bright. The servicers will be kept on
their toes, and will be made to feel
important, and part of the organiza-
tion, due to being introduced to the
visitors; called on to describe the
sort of job they’re working on.

Capitalize on Service

Wide-scale use of the service
department as a business-builder
through conducted tours cannot, and
should not, be employed where such
sections, because of the physical lay-
out of the building, are cramped,
cluttered or dingy. Service sections
are often little more than holes-in-
the wall; sometimes because there’s
no other way out for the dealer and
in other cases where the owner
doesn’t see the necessity for improv-
ing them.

Where he has the room to do so,
many a merchant will find that he can

obtain upped-repair production, bet-
ter work and happier employes
through a shop improvement pro-
gram. Certainly, if he does make his
repair section an attractive, conven-
ient and orderly place, he will be
able to use it as a striking illustra-
tion of just what he means when he
tells a customer that he backs up his
sales with top-flight service.

There are numerous ways of get-
ting consumers to visit the service
department. Invitations to visit “our
new service section” may be sent
out through the mails; customers and
prospective customers may be in-
vited to go through the repair de-
partment when they visit the store,
One of the most telling “tours”, which
not only flatters the customer, but
arouses his interest to a greater ex-
tent, is to have the dealer invite the
customer in to see his, the custom-
er’s, radio or appliances in a state of
repair, or to see the owner’s defec-
tive product tested before his very
eyes.

In using personally-conducted trips
through service departments, there
are several do’s and don’ts which
should be adhered to rigidly. For
instance, customers should never be
sent through by themselves. This
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There Are Many Advantages in Permitting the Customenrs

to See What the Boys in the “Back Room’ Are Doing

“go in and see whether Joe has it
fixed yet,” is bad business from many
angles. Unannounced visitors who
meander through service sections an-
noy repairmen, may injure them-
selves, damage their clothes or be-
come so accustomed to having carte
blanche to the “inner works” that
some will make the service depart-
ment a hangout whenever they have
some time to Kkill.

Customers should be escorted
through the service department by
the boss, a salesperson or by a shop
foreman or repairman. Children
should be watched so that they won’t
be able to do any mischief to them-
selves or to property.

Points of interest to the customer
exist at every hand in the shop of the
dealer who repairs radios and elec-

fying job is being done on his equip-
ment.

The popularity and all-too wide ac-
ceptance on the part of the consumer
of the “exposés” of alleged service
rackets, and gyps who run them, have
contributed toward making a lot of
consumers skeptical of repairers in
general. A nothing-to-hide service
department does much to offset this
feeling. Due to the before-mentioned
adverse publicity many folk are sus-
picious of the dealer who takes a
radio or appliances somewhere out
of the customer’s sight to test it.
Many dealers have moved radio serv-
ice departments right out in the open
for the purpose of displaying the
complicated-looking equipment and
creating favorable impressions as to
their technical skills.

Costly equipment impresses the customer.

Tours through Service
the Merchant

trical appliances. The overhauling of
a motor, for instance, gives the tour-
conductor an opportunity to explain
in simple language just how the
power plant operates. A radio chassis
is an interest-intriguing and mysteri-
ous piece of apparatus to the layman
which will cause him to become more
and more service-conscious, more
and more impressed with the neces-
sity for the repairer to be an efficient
technician.

The dealer can paint a dramatic
picture in showing his customers how
refrigerators are “gassed” through
tracing the course of the refrigerant
through the system, how the “works”
of the washing machine is quite simi-
lar to the gears and controls used in
the family car. The bewildering “in-
sides” of the automatic toaster helps
the layman to understand why it may
cost as much as it does to install a
new element, thermostat or switch.

In addition to impressing the reg-
ular customer or the prospect as to
the value of service, which is truly
the backbone of the independent re-
tailer’s bid for business in the radio
and appliance field, a tour through
the “shirtsleeve” department is often
all that is needed to convince the
skeptic that a real, honest, cost-justi-
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It is impossible, of course, to bring
appliance repair sections out in front,
or to do appliance repairing in show
windows, but the dealer who has a
presentable department can overcome
this handicap by lifting the “Iron
Curtain” via conducted tours.

Not long ago a dealer brought in a
washer for repairs, and after examin-
ing it found that water was leaking
into the gearcase from the tub, and

that several teeth were broken off a
gear. He offered to do a complete
overhaul for $49.50. The customer
“beefed” about the charge, but finally
accepted upon the dealer’s assurance
that a first-class job would be done.
One day the owner of the washer
dropped in at the store, and the mer-
chant invited him to see what was
being done in the way of repairing
{Continued on page 106)

CUSTOMERS ARE ‘“SOLD” WHEN THE DEALER

LIFTS THE

“IRON CURTAIN”

ON SERVICING

Patrons who can see what's going on can justify prices for re-

pair work

When visitor’s day is every day the merchant and his staff must

keep their house in order

Dealers can build valuable good-will via trips through service

departments

The “this is Bill Williams, our expert technician,” introduction
makes the servicer feel like an important guy in the organization

N
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The display of refrigeraters and freezers at the Moran store is o simple array of representative units plus a few backgrounds and display pieces.

Getting More Business

Texas Retailer Keeps the Promotions Going and Nets a

Nice Volume from the Appliance Customers of Sherman

® The first of the eye-grabbing as-
pects of the Moran Appliance Store;
113 N. Walnut St., Sherman, Texas,
is the front of the establishment. It
stands out because it’s white, trim-
med with black tile, and the windows
are solid plate glass.

Inside, the area is small, but the
atmosphere has a carefully arranged
neatness. Proprietor B. R. Moran
has found room for refrigerators,
washers, ranges, stoves, sewing ma-
chines, complete kitchens, sinks, and
freezers, in addition to all types and
sizes of radios and combinations. He
plans to add a large record depart-
ment later, probably on the second
floor.

Mr. Moran has some lively ideas
for stirring up business in all these
lines. “Some of these ideas,” he says,
“we inherited. Some we borrowed;
many of them are our own.

“Every business man or salesman
knows that you must contact people,
interest them, and convince them be-
fore you can sell them. You must
get as many people as possible into
your store. You must show interest
in them as well as get them inter-
ested in your product. You must con-
vince them that the thing they are
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buying (never let them feel you are
selling them) will save them time,
labor, money, and will give them long,
trouble-free service. It must also
give them pride of ownership.

“Aggressive advertising is a must
with us. We try to reach everybody
in our trade territory. We use the
local radio station, KRRV, and we
use direct mail. Of course, we also
use the local newspaper with a good
continuous ad. Newspaper advertis-
ing is something the people expect,
and it is an economical way of reach-
ing more prospective buyers.

Makes Service Sell

“We also use our servicing depart-
ment, and I might add, use it for all
it’s worth. It’s worth a lot, too.”

The Moran store has taken ex-
ceptional pains to make its well-
arranged and fully-stocked service
department do an excellent job. Con-
veniently built-in panels and a string
of up-to-the-minute test instruments
are features.

L. L. Whitt is the service engineer
for Moran, and although his chief
interest is his technical work, he still
believes that a repairman should be

prepared to meet the public. He
dresses like a salesman as well as a
technician, and he makes sure -that
the whole maintenance section is
always in pleasant and trim condition.

“We’re proud of this department,”
Moran says, “we do our very best to
give the finest service possible, and
always allow the customer teo go
away feeling he won whatever argu-
ment, if there must be any disagree-
ment, that might arise.

Gets Customers In

“We make no pick-ups or deliv-
eries except on our own products or
when there is no other way. When
we go after a radio, that keeps the
owner out of our store, We’d rather
have that owner bring his radio into
our service department. Not all of
them buy, not by a long shot. But
they will buy, some day, here or
somewhere else. Then, too, people
meet, gossip, and just plain talk. Talk
about the new things coming on the
market, like FM radios, etc. Not all
talk is about politics or labor trou-
bles. When folks talk about new
radios, etc., they’ll talk about you,
good or bad. Our job is to keep them
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saying only good things about us.
Nothing is overlooked in our store
that will help build better store-
customer relations.

“Competition is growing keener.
From here on it will become more so.
The days of taking names for future
delivery have passed. Folks used to
rush in, buy quick, and ask for im-
mediate delivery. They were half
afraid that something would happen
even after they had paid off, and
they still wouldn’t get their purchase.
It’s much different now. Folks come
in, unhurriedly, look around, and ask
many questions. They ask for com-
parisons. What makes our set a bet-
ter radio than so-and-so’s up the
street? You can’t get by with tell-
ing them it’s the name Moran, or the
name Philco. There are other good
names. Other good products.

Buyers Have Changed

“Not so long ago folks would hesi-
tate about coming back for a minor
adjustment or repair to their new
purchase. Now they come back, and
they want to know why. A power
tube burned out the second day they
used their new radio. Why? The
freezing unit in their new refrigera-
tor freezes too fast. Why? The
only explanation acceptable to them
is an immediate repair or adjustment.

Where the fault lies—workman-
ship, transportation, or other factors
—doesn’t matter. It's up to the
Moran Appliance Store to take all
the blame, and make the necessary
repair or adjustment immediately and
courteously. We do that. Our cus-
tomers are our friends. No one can
have too many friends.”

A customer entering the store sees
neat display shelves on either side,
adjacent to the window areas. In the
center of the floor are console radios
and an oval island fixture on which
are shown the smaller sets. Along
one wall are more small sets and
combinations, plus a kitchen sink
unit shown in a corner display spot.
Along the other wall are ranged the
refrigerators and freezers, together
with another sink directly opposite
the first.

Planned for Sales

Across the back of the store,
there’s a stairway in the center,
flanked by the service department on
one side and the office on the other.
The stairway leads to rooms on the
second floor which are occupied by
a photo studio. The studios are sepa-
rately owned and operated, and the
two businesses have found that the
interchange of traffic is a benefit to
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DEALER MEETS BUYER’S MARKET

—uses radio, newspapers, direct mail

—makes full use of service contacts

—accents building of buyer confidence

—expands store and sales facilities

each of the other establishments.
In general, the store depends upon
simplicity and neatness to gain a
striking appearance for the interior.
The displays and the backgrounds
used are not elaborate and expensive,
and Moran consistently makes good
use of the merchandising helps of-
fered by the manufacturers. Since
the showroom itself is not large (only
about 29 by 25 ft.) it takes consider-
able thought and skill to make it
look like a good selection of mer-
chandise that can readily be shown
and demonstrated to customers.
When Moran says that the nature
of the market has changed—that peo-
ple are a great deal more critical
about their buying—he is not speak-
ing of the new trend as a merchan-
dising principle which is mentioned
at sales meetings and forgotten. In
this store, the arrival of the buyer’s

market is a matter which actually
underlies all the Moran relations with
customers. It is a factor in today’s
demonstration and display, and it is
very much an element in servicing
jobs.

In many cases, it has not been easy
for a retailer to switch from a mild
and institutional form of promotion
to the hard-boiled and go-getting type
of merchandising. The latter is aimed
at down-to-earth sales clinching in
the face of strong competition, and
it is often hard to hit the stride. Not
so with Moran—he’s getting the job
done in a number of ways.

Everything about the Moran Ap-
pliance Store adds up to one thing—
more customers—more satisfied cus-
tomers. That is the real answer to
the nice volume of business that
passes through the doors just “A
Few Feet on Walnut Street.”

B. R. Moran himself explains to members of his sales force how a combination may be demonstrated under
the current conditions of a buyers’ market.

He starts with “‘Competition is now keener.”

ey ey
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Elecirical Appliance

Factory-Recommended Procedures and Time-Saving

Washer Service Hints

The following tips on washing ma-
chine service come from the Landers,
Frary & Clark (Universal) factory:
On motor over-heating calls the re-
pairer should bear in mind that wind-
ings on washer motors will withstand
a temperature of 194 degrees F. This
is too hot to the touch of the hand,
yet safe to operate. If upper roll
does not turn, the roll is glazed with
soap. Clean with sandpaper or hot
water. On complaints that machine
knocks with load, check the follow-
ing: Is customer overloading? Are
any parts worn? Is agitator operat-
ing lever being improperly adjusted?

Money in Train Repair
Repairing electric trains is a
banged-around business as almost
every toy train owner knows. The
smart dealer who sets himself up
with a few parts, transformers and
necessary test equipment can make
himself some real money and some
good friends in proper servicing of
miniature railroad systems.

Small Motor Current
Draw Test is Simple

It is often desirable or necessary to
determine the amperes drawn by
small motors or appliances, in order
to check for overloads, grounds or
other unusual conditions.

Since cartridge fuses are used in
some installations for motor and
major appliances, time may be saved
when making tests by arranging a
blown or dummy fuse as shown in
photo 1.

B
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Figure 1.

The blown fuse is drilled at each
metal end and a wire soldered in the
drilled hole at each terminal. The
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wires are of suitable capacity and
length to attach to the ammeter.

While the fuse shown is rated at
30 ampere it may be convenient to
have similar arrangements with fuses
of higher ratings.

However, with fuses of higher rat-
ings it is best to bolt the wires to the
fuse terminals, rather than soldering.

In practice, the original fuse is re-
moved from the circuit temporarily
with fibre fuse pullers, as in photo 2.

Figure 2.

The dummy fuse described above is
then inserted in place—the other ends
of the wire having first been attached
to the ammeter. See photo 3.

If service cannot be interrupted, a
jumper wire may be placed around

Figure 3.

the original fuse before its removal
and then removed after the ammeter
is in the circuit.

If the starting current of a motor
is involved, a jumper or shorting out
wire should be placed across the am-
meter terminals—photo 4—until the
running or normal operation of the
motor is reached, to protect the meter

from being overloaded and possibly
damaged.

Another convenient means of by-
passing the ammeter for starting cur-

Figure 4.

rents of small motors such as wash-
ers, furnace motors, etc., is the use of
a pendant switch across the ammeter
terminals as in photo 5. re

Care should be used to replace the
original fuse after making tests as
above.

Figure 5.

Heater Cord Ratings

A 10,000 cycle cord will stand up
under 10,000 bends and 10,000
straightenings at one place without
breaking (20,000 bends in all). Fol-
lowing color code is used on heater
cords: 3,000 cycle, red background;
some makers used silver markings
for 3,000 cord, also. Gold back-
ground, 10,000 cycle cord.
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Servicing Methods

Repair and Testing Techniques

Hints on Sunlamp Operation

If Sun-Kraft ultraviolet sunlamp
fails to operate, look for these causes
first:

Be sure to test the wall outlet. Ex-
amine the connecting plug (A) which
fits into the wall socket. The prongs
(A-1) may need spreading in order
to establish firm contact.

If you are supplied with direct
current, and after 15 to 20 seconds
the ac-dc Sun-Kraft does not light
up, reverse the plug in the socket.

Be sure that the thin metal strip
(B) directly behind the quartz tube,
extending from the top metal clip to
the bottom ceramic channel, is in
direct contact with the quartz tube.
However, this thin metal strip should
not touch either the reflector or the

bottom clip. If it does touch the
reflector, gently bend it outward to
break contact.

Plug in the lamp and switch it on.
Turn the lamp bottom upward, and
look through the four large openings
in the base. Through one of these
holes you can see the tip of the radio
tube glowing distinctly red. If there
is no red glow, your trouble is either
a defective radio tube or a loose con-
nection in the wiring. Anyone fa-
miliar with radio circuits can easily
check the wiring.
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Despite all rigid inspections and
tests to make perfect Sun-Kraft
lamps, infrequently a unit may be
shipped with some slight undiscov-
ered defect. For instance, the set
screw (D) may be loose in the timer
knob, and just a simple turn with a
small narrow screwdriver will tighten
the screw, making the knob grip the
shaft of the timer firmly.

Talking Shop

A good wire stripper soon pays for
itself. In addition, its use prevents
injured fingers and damage to wires.

In cutting carbon brushes down to
fit they should be made exact size.
If too tight in holder, the brush will
be driven up into holder by the com-
mutator, and will stick there. If too
loose, it may break or ride unevenly.

One of the handiest things to have
in a shop is a metal vessel large
enough to dunk a washing machine

transmission in. This saves mechan-
ics’ hands and prevents oil and grease
from getting all over floors and
benches. If inflammable materials
are used as cleaners, the vessel should
be used out of doors and not too
near buildings.

Premier’s Electrical
Circuit Tester

This circuit tester is simple to use. With it
the servicer can perform a thorough-going
inspection of vacuum cleaners. Made by
Premier Vacuum Cleaner Division, General
Electric Co., Cleveland, Ohio.

Installing No. 385-W-27 Worm Shaft Seal
in Universal Washing Machine Transmission

(1) Remove agitator and wringer. Pt
10-32 screw in breather hole in
transmission. Turn machine upside
down. See Fig. I.

(2) Disconnect pump as shown, remove

motor and coupling.
(3) Remove old seal with small chisel or

(5) Apply fairly heavy shellac to seal seat
and outside-diameter of seal and as-
semble to shaft (Fig. II9 using paper.

(6) Drive or push seal into place using collar
1-7/64” O.D., 505 I.D. and at least
127 long. (Fig. 11D,

(7) Assemble seal as shown in Fig. 1V,

(8) Reassemble machine. Be swure to re-
move screw from breather hole!
(9) Allow shellac to dry (4-5 hours) before

starting machine.

similar tool.
(4) Clean seal-seat thoroughly with benzene
and wipe dry.
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GE ELECTRIC RANGE

New line of “speed cooking” electric
ranges feature new improvements: built-in
six quart pressure cooker, high broiler unit
and improved surface units. Builtin alumi-
num pressure cooker occupies the deep-

This utensil may also be
used as a surface unit, and serves as an
crdinary thrift cooker for normal cooking.
General Electric Co., 1285 Boston Ave..
Bridgeport 2, Conn.—RADIO & Television
EETAILING.

well position.

Westinghouse TOASTER

Model TT-72, turnover toaster, stream-:
lined, finished in tarnish-proof chrome.

-

T LT

T UL

”~

Toast two slices of bread automatically
turning them when trays are lowered. De-
tachable cord and miniature plug Included,
Base is of fluted black plastic. Westing-
house Electric Corp.. Appliance Div., Mans-
field, O.—RADIO & Television RETAILING.
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Frigidaire REFRIGERATOR

Apartment-house size refrigerator pro-
vides 6 cu. ft. food storage space. in «a
cabinet of same dimensions as the con-
ventional 4 cu. ft. model. Features 11.6
sq. ft. shelf space; Size: 51-11/16 inches
high, 24 inches wide and 26% inches deep.
Super-freezer compartment. Freezer chest
will hold 15 1bs. frozen food. Control switch
has 10 separate dial adjustments, Auto-
matic lighting. Frigidaire Div., General
Motors Corp.. 300 Taylor St., Dayton 1, O.
—RADIO & Television RETAILING.

Telechron ELECTRIC CLOCK

“Knickerbocker” model, self-starting elec-
tric clock, model No. 4H99. Brown wood
case has gold color top ornament. Blue-
black hands and black Roman characters.

~

Movement contains self-starting synchro-
nous Telechron motor. Height 1134 inches,
width 7% inches, depth 3% inches. Retail
price, $15.00. Telechron, Inc., Ashland,
Mass.—RADIO & Television RETAILING.

Princess TABLE STOVE

Electric table stoves, compact, portable
model;. equipped with tray-type heat resist-
ant plastic handles. One-piece steel shell.

The Newark Appliance Corp., Inc., 92 So.
Sixth St., Newark 7, N. .—RADIO & Tele-
vision RETAILING.

Electrical

Hotpoint ELECTRIC RANGE

Features newly designed Calrod unit,
oven switches grouped with controls on
back panel. Calrod unit deep well cooker

can be raised to surface, and oven unit
placed outside oven wall 16 increase output
space. Hotpoint, Inc., 5600 W, Taylor St..
Chicago 44, IIl.—RADIO & Television RE-
TAILING.

ABC RINSER

ABC.O-Matic washer features ‘‘scum-
free”” rinser which automatically loosens

dirt and particles of soap-fat. Altorfer Bros.
Co., Peoria, II.—RADIO & Television RE-
TAILING.

Mac-Lane BROILER

Electric broiler features: plastic heat-
proof handle: polished steel reflector; safe-
t-hinge locks: gravy-well. Comes com-
plete with grate. MacLane Mig, Co.,
Newark, N. J.—~RADIO & Television RE-
TAILING
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Home Appliances

Frostair REFRIGERATOR-
FREEZER

Frostair contains a 7 cu. ft. refrigerator
with modern features and a 3%z cu. ft. zero
storage and frozen food locker. Separate
dutch door for each compartment. Two-
motor operation to power both locker and
refrigerator. Sliding shelves glide out for

visibility. No defrosting, no covered
dishes, special compartment for tall bottles,
wire baskets for fruit, vegetables, etc. Re-
tail price $550. Frostair Div., General Tire
& Rubber Co.. Chicago, NL—RADIO &
Television RETAILING.

Universal ELECTRIC RANGE

Model RA6801, “Speedliner” range for
small homes and apartments, Oven
equipped with positive automatic tem-
perature control, super-heat monotube thrift
units, 5-heat control. Size: 16 x 16 x 19 in,

Overall size: floor space, 21% x 24%2 in.,
height, 39 in. 5-heat surface units. Land-
ers, Frary & Clark, New Britain. Conn.—
Radio & Television RETAILING
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Dishamatic DISHW ASHER

Electric dishwasher heats its own water
while dishes are held securely in their

racks. After the final rinsing the cover
pops open and the dishes are steam-dried.
Washes up to 85 pieces. 24 inches square,
36 inches high, Lake State Products, Inc.,
Jackson, Mich.—RADIO & Television RE-
TAILING,

Rittenhouse DOOR CHIME

King Edward model affords a choice of
three melodies for the front door, together
with two notes for the rear door, and one
for other purposes. Other features include
an adjustable volume control. Chime model
has a plastic housing designed around blue
plate-glass mirror. Retails at $48.50—A. E.
Rittenhouse Co., Inc., Honeoye Falls, New
York-—RADIO & Television RETAILING,

Cordomatic OUTLET REEL

Multiple outlet reel provides electric out-
lets where necessary. Cord take-up reel

fanie s L L -

surmounted with cone type continuous slot
receptacle atfording accommodations for up
to six plugs. Available in two sizes, equip-
ped with 10 and 20 ft. asbestos jacketed
cord. Cordomatic, 1724 W, Indiana Ave.,
Philadelphia 32, Pa.—RADIO & Television
RETAILING.

Handyhot JUICIT

Porcelain reamer shape Sunkist juicit.
Molded glass bowl, aluminum strainer
and reamer easily removed for cleaning:
low over-all height. Compact, fan cooled

induction motor. Baked white enamel
finish with chrome trim. Pushbutton type
on-off switch. Chicago Electric Mig. Co.,
6333 W. 65th St., Chicago 38, IIL.—RADIO
& Television RETAILING

Piomar IRON

Automatic electric iron features: 5-way
control for any type fabric: weighs 42
Ibs.: even heating surface: tip-up heel
plate: streamlined design: molded handle
stays cool, Priced at $9.95. Pioneer Prod-
ucts, Inc., Baltimore 15, Md.—RADIO &
Television RETAILING.
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New Appliance

Restemp BED W ARMER

Electric bed warmer operates safely at
low voltage. Measures 36 inches by 54

inches, covers single bed from pillow

downward. Heat rises from below. Can
be set for varying degrees of heat. The
Crise Mfg. Co., Columbus 16, O.—RADIO
& Television RETAILING.

Freez-Pak REFRIGERATOR

22 cu. ft. portable electric refrigerator,
requires no defrosting. Measures 22 inches
high, 28 inches long, 16 inches deep.
Weighs 55 lbs., has 11-1b. ice capacity, and

space for eight ice trays. Unit is expected
to retail for $129.50. with one-year guaran-
tee included. Freez-Pak Corp., Royersford.
Pa.—RADIO & Television RETAILING.

Acme TEMPERATURE
CONTROL

Heating element temperature control:
units can be supplied with 100-250-500

and 1000 watts for various temperatures.

Control box is stainless steel and tubes are
brass nickel plated. Heating elements re-
placeable. Acme Laboratory Equipment

Co., New York 27, N. Y.—RADIO & Tele-

vision RETAILING.
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Dixie IRON

Automatic electric iron features: open
handle, to permit ironing in sleeves and
small openings: light in handle to illuminate
working area; thin plate for ironing around
buttons: fabric indicator dial; finger-tip con-

trol: modernistic plastic handle. Dixie
Electric & Miqg. Co., Inc., Radford, Va.—
RADIO & Television RETAILING.

Detecto-Master
ALARM SYSTEM

Automatic fire and cold alarm system for
homes, farms, industry. Instantly and ac-
curately detects dangerous temperature
changes and locates the trouble. Consists
of control unit to be wall-mounted in any
central area, plus a series of “detector”

thermostats placed in the areas to be
guarded. Red light flashes on and bell
starts ringing at control center, and indica-
tor needle on meter points to area where
trouble has occurred. Lord-Taber Co., Inc.,
545 No. Main St.. Canandaigua, N. Y.
RADIO & Television RETAILING,

Littelfuse FENCE TESTER

Designed for testing of electric fence cir-
cuits. Neon bulb, sealed in insulated case.
flashes brightly if fence is working proper-
ly. Intensity of flash indicates condition

&

N

of fence circuit. Easy to use—hang case
on fence wire, using conductor hook, and
neon tube flashes. Littelfuse, Inc., 4757
Ravenswood Ave., Chicago 40, Ill.—RADIO
& Television RETAILING

Items

Norge GAS RANGE

Model N-350, divided-top gas range.
Large center oven with oven visualizer.

Range is 38 inches wide, 26 inches deep.
49% inches high, Available also equipped
for bottled gas. Norge Div.. Borg-Warner
Corp., 670 E. Woodbridge, Detroit, Mich.—
RADIO & Television RETAILING.

Temp-Stir CEILING FAN

Ceiling fan can be quickly installed in
present ceiling electrical outlets, also in
any room without a ceiling fixture. Light
in weight. Automatic control; can be set
to co-ordinate with heating control. Can

[; ey

be used in summer and winter. Variable
speed control; diffused air louvres, fan is
hand gauged: ceiling spring suspension,
Elk-Manster, Inc., 8601 Denison Ave.,
Cleveland. O.—RADIO & Television RE.
TAILING.

Rumsey LAWN MOWER

Electric lawn mower cuts through grass,
weeds, stubble. Electrically driven alloy
steel blade rotates in a plane horizontal

e

to ground’s surface. Cased in bright alu-
minum: weighs 60 lbs. Removable handle
for easy storing. Retail price $97.50.—
RADIO & Television RETAILING
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As any keyhole can tell you, people consist of males and
females. Neutrons, and stuff, cause the male and female to
attract one another.

Once permanently in the same magnetic field, male and
female sct about feathering their nuclear nest with assorted gad-
gets and groceries.

You may sell the female an clectric clock for the kitchen, so
that she can put the ironing board away in time to get dinner
for the male. Or you may sell one to the male for the bedroom,
so he won't be always missing the 8:15! But when you scll the
same couple an electric dishwasher, for example, you've got o
get male and female to agree—'cause they don’t shell out that
kind of dough every day.

Either way, though—whether you peddle electric clocks or
electric dishwashers, light bulbs or sunlamps —you've got to sell
two sexes, males and females. Lither together or separately.

And who can woo males and females like The American
Magazine!

Dollar for dollar, page for page, no other magazine can
match the multi-

million male-fe- ﬂe .

male circulation ‘Am er’lean

delivered by ... ﬂ i
qgIzine

THE CROWELL-COLLIER PUBLISHING CO., 250 PARK AVE., NEW YORK 17, N. Y., PUBLISHERS OF THE AMERICAN MAGAZINE, COLLIER'S, AND WOMAN'S HOME COMPANION
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Dealer Profit-

Selectron ELECTRIC CLOCK

Electric clock equipped with builtin
time switch to turn radios on or off. Can
also be used on appliances. Self-starting,
automatic. Housed in maroon, plastic
case. Retails at $9.95. Arnold Clock
Corp.. 189 Sunrise Highway. Rockville
Centre, L. I, New York—RADIO & Tele-
vision RETAILING

Chrom-Ever Fan

Electric fan features 8 inch blade; base
and motor housing of spun aluminum: rub-

2

£

A

ber base pads. Retail price $8.95.. As-
quith Associates, 131 State St. Boston 9.
Mass.—RADIO & Television RETAILING

Even-Heat IRON

Automatic electric iron features: handle
designed for comfort; low angle of sole
plate edge for ironing close up to buttons:
15 temperature variations for 5 standard
fabrics. with 3 heat speeds for each: pin-
rests for holding iron; weighs 3 lbs. Even-
Heat Co.. National Bank Bldg., Detroit 26.
Mich.—RADIO & Television RETAILING.

Bryant FREEZER

Regent model has a capacity of 38 cu. ft.
Sectional construction. Unit is all-aluminum
with refrigerator-white exterior, chrome
plated hardware, Four cold-plates: three

of the plates are usable as direct-contact
freezing shelves. Refrigeration unit can be
installed at either side of cabinet or in a
remote location. Bryant Corp., 625 Bryant
Ave. No., Minneapolis 11, Minn.—RADIO
& Television RETAILING.

FOR LATEST RADIO MERCHANDISE, SEE PAGES 44
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Internationc! Harvester
FREEZER

11-cu. ft. chest model. International Har-
vester Co., 180 Wo. Michigan Ave., Chicago
1. I.—RADIO & Television RETAILING.

Gemco AIR
CONDITIONING UNIT

Compressor unit features: aluminum
semi-hermetically sealed compressor unit
and motor housing: oil separator and auto-
matic oil refure: two-staging, for savings
in water consumption: peak performance

under varying water temperatures and sup-
ply: can be phigged in: light in weight;
modern in style and appearance. Electrical
controls assembled in one cabinet. Gen-
eral Engineering & Mig. Co., 4417 Oleatha
Ave., St. Louis 16, Mo.—RADIO & Television
RETAILING.

Rotiss-O-Mat
ROASTER-BROILER

Roaster-broiler combination works on
principle of barbecue revolving spit. Self-
basting., self-cooking, self-turning. 3-posi-
tion flat grill for low, medium, high heats.
Weighs 122 lbs. Rotiss-O-Mat Corp..
Astoria, L. ..—RADIO & Television RE-
TAILING.

akers

Crosley GAS RANGE
Model DGI1-17. 40 inches wide, 25%

inches deep, 42 inches overall height.
Decorative chrome oven and broiler vent

grill. Interval signal timer, electrical ap-
pliance convenience outlet on backguard.
automatic oven interior light. Crosley Div..
the Aviation Corp., Detroit. Mich, —RADIO
& Television RETAILING.

Tanlux HEALTH LAMP

Lamp produces twofold effect of sun-
tanning skin. and acting as a germicidal
or healing agent. Lux Craft Corp., 28-30
South Day St.. Orange, N. ].—RADIO &
Television RETAILING.

Hoover CLOSET

Cleaning equipment closet designed for
efficient storage of household cleaning ma-

Exterior of plain wood.

terials and tools.
two doors. Two main compartments inside,
The Hoover Co., North Canton, O.—RADIO
& Television RETAILING.

Kleen Air VENTILATOR

Filter-type ventilator adjustable to all
windows. Specially-developed fiberglas
filter; air taken into room by ac motor that
never needs lubrication. List price, $19.95.
Kleen Air Corp., 60 E. 42 St., New York 17,
N. Y.—RADIO & Television RETAILING.

to 48
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. Products of
L5 BORG-WARNER
’ =

il

|| peosucrion

With the elevation of the Norge electric f 4

storage water heater to full status as a major f,

household appliance, Norge now offers seven v : | i
passkeys to profits. Seven lines, seven leaders } ! '

. seven big-ticket items with which the ; ‘ .
Norge dealer can plan his future and build a5 ;

his fortune!

Two styles—a standard design, as illus-

trated, and a 36” high ““table top” design.

Six models, 30- to 82-gallon capacities.

“The Best Dealer in Town Sells NORGE!"

Nortge is the trade-mark of Norge Division, Borg-Warner Corporation,

5

Detroit 26, Michigan. In Canada: Addison Industries, Ltd., Toronto, Ont. SEE
] eEm S B
r1_~7 { /‘r*_‘:.—‘ ‘ ['j
— I .“ u_ ! | e
- ] t
B 1 i il ErORE YOU BUY
Refrigeration : 'Ei_gclrlc Ranges 1 Washers * Gas Ranges  Home Heaters Home ang Farm Freezers ’ ¢ 3 -

A
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What Makes Them Decide

\

® Good salesmanship isn’t always
responsible for making the sale.

While it is true that most sales are
made via the clever salesman-good
merchandise route, many are consum-
mated by the customer upon amazing
and seemingly ridiculous bases.

For this reason a salesman who
has absorbed a goodly store of knowl-
edge of human psychology is often
able to hog-tie certain sales which
he would have probably lost had he
depended solely upon cut-and-dried
selling techniques.

In the past, many a householder
bought a washing machine, ironer or
range for the sole reason that the
appliance matched the color scheme
of her kitchen. Now, black and white
or all-white is being made, and it
“goes with” any decorative scheme in
the home.

In following “lost sales” for the
purpose of keeping contact with pros-
pective customers, the writer has en-
countered either first or second-
handed, a number of weird reasons
why some sales went to the com-
petitor. Of course, in most cases, the
lost sales could be charged up to
such ordinary things as more at-
tractive price, pre-conceived prefer-
ence for another brand, etc. But
sometimes out-of-this-world factors
motivated the customer in making his
final choice.

“I felt sorry for Salesman X,” one
woman explained. “He had a hungry
look about him.” The guy looked
“hungry” so the sympathetic cus-
tomer bought his product. Imagine
that!

102

. fo Buy From You?

Sound Merchandising Accounts for Most Sales But

There Are Some OQut-of-this-World Reasons Too!

A man who had been considering
a whole flock of different oil burners
admitted that he had dreamed that
so-and-so’s equipment was the best!

It happens now and then that a
salesman gets drawn into a family
argument wherein a man and wife—
or a combination of man and wife
and a handful of relatives and friends
—are pulling for different makes. In
some of these cases one of the parties
has actually bought the product out
of sheer spite.

His “hungry’”” look caused her to buy from him.

Brand names and dealer names as
they affect a few certain persons
from superstitious or nostalgic view-
points have played stellar parts in
buying decisions and, of course, there
are numerous ‘“borderline” cases
which are understandable and fan-
tasy-free, and serve to point out to
the clever salesman reasons for ad-
hering strictly to the fundamental
adjuncts to salesmanship as a speak-
ing art.

Many buyers are favorably or un-
favorably influenced by the sales-
man’s attire, his diction, mannerisms
and ability to “click” with the cus-
tomer. In some people, factors such
as these consciously or sub-con-
sciously govern sales, whereas it
would seem more logical for the cus-
tomer to consider the worth of the
product and the reliability of the
seller as prime reasons for making
decisions.

Some buyers have deliberately gone
out of town to buy “on time” from
strange dealers because they didn’t

want the local merchant to xnow
“their business.” Many buy certain
brands to keep up with the Joneses
and still others are influenced, often
erroneously, by friends or relatives.

It is certainly understandable to
expect a stockholder in a manufactur-
ing company to buy the firm’s prod-
ucts as a gesture of loyalty as well
as from a business standpoint, though
there are many times when a sales-
man will be able to overcome this
obstacle by a thorough selling pres-
entation of a competitive brand.

Ideal down-to-earth reasons for his
getting a sale should include all or
some of the following reasons: 1.
Salesman was convincing. 2. Mer-
chant’s reputation favorable. 3.
Brand pre-sold through advertising,
owner-recommendation or through
fact that customer owned other ap-
pliances of same make. 4. Price ap-
peal. 5. Personal friend or relative
of dealer.

These are the sort of things we’d
Iike to count as being responsible
for all of the sales we make, but this
is not possible.

There are always some folk who
do their buying via motives which are
difficult for the ordinary salesman to
understand.

Salesman’s attire and diction influence sales.

The best thing to do is to study
human nature and to learn to watch
customer reactions to sales presen-
tations so keenly that if needs be
we can capitalize upon certain bi-
zarre situations which are certainly
not to be found in any book of rules.
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Followr The
brason

2-WAY
Minimum inventory investment, units
that suggest companion sales, exclusive
features that reduce selling to simplicity [A”[

. . . these are the advantages of the com-

pact Gibson line. All three of the nation-
ally known units in the profitable Gibson TO MORE

line incorporate features that every PROF'TAB’.E
woman wants in her dream home. Design
VOLUME!

your sales approach around these Gibson

“firsts” for faster turnover, liberal profits!

GIBSON Refrigerator

Freez’r Loeker aud Fresh’ner
Locker . . . No other refrigerator
gives you this combination sales
appeal. A separate, roomy com-
»artment for frozen foods, Freez'r
'l,ncker keeps frozen foods farm
fresh. Temperature and humidity
Freez'r Shelf lockers provide more of Fresh’ner Locker is ideal for

storage and processing space for preserving the crispness of salads,
fruits and vegetables.

GIBSON Home Freezer

Five unobstructed, wall-to-wall

frozen foods. Upright design for
Kookall Automatic Electric Range greater conyenience and visibility
Here is the range with the feature .. . simplilies locating and identi-
that gives you a clear-cut sales
advantage. Ups-A-Daisy, Gibson’s
exclusive range innovation, pro-
vides four surface cooking units,
or three surface units plus a deep-

well Kookall. Waist-high broiler. G'BSON REFRIGERATOR COMPANY

R . =0
Two ovens . . . one banquet-size.

Concealed oven vents in all models GREENVILL E, MICHIGAN

keep kitchen cleaner.

fying packages.
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PRODUCTS OF ELECTRICAL APPLIANCE MANUFACTURERS

Listing the companies whose lines cover one or more of the seven groups of greatest importance to retailers and distributors.

The following manufacturers of electrical ap-
pliances returned our editorial questionnaire
giving the information needed for these listings

Refrig.-Freezers

Laundry Equip.

Vac. Cleaners

Elec. Ranges

Gas Ranges

Space Heaters
Traffic Appl.

Adel Precision Products Co., No. Hollywood, Calif..........
Admiral Corp., 3300 W. Cortland St., Chicago .
Altorfer Bros. Co. (ABC), East Peoria. III.
Amana Society, Refrigeration Division, Amana, lowa........
American Electrieal Appl. Co., 3014 Ft. Hamilton Pkwy., Bkiyn.
American Electrical lleater Co., Detroit, Mich.. .. ...........
American lroning Muchine Co., Algonquin, IlL.. .............
American Stove Co., 4301 Perkins Ave., Cleveland, Ohio
Apex Electric Mfz. Co., Clevelund. Ohio . .........00...0...
Appliance Indus. of Amer., 666 Lake Shore Dr.. Chicago 11, I1l..
Appliance Mfz. Co. (Duchess), Alliance, Ohio. , . g+ L
Arista Associates, 416 Dean St., Brooklyn, N. Y ;|
Armstrong Products Co., Huntington, W. Va .
Atlantic Mfe. Co., llumburg, Pa. .. ..
Automatic Washer Co., Newton, Towa ............0. ... ...
Barlow & Seelig Mfz. Co. (Speed Queen), Ripon, Wis
Barton Corp., West Bend, Wis.. .................
Beam Mfe. Co., Webster City, lowa .............
Bell Appliance & Radio. 125 E. 46th St., New York
Bendix HHome Appliances, Inc., South Bend, Ind..... .. y
Ben.llur Mfe. Co., 631 E. Keefe Ave., Milwaukee, Wis.. .. ...
Berger Electric Co., 109-01 72nd, Forest Hills, N. Y.........
Bersted Mfg. Co., Fostoria, Ohio ... .................. ...
Birtman Electric Co., 4110 Fullerton Ave., Chicago, LI.. .. ...
Blackstone Corp., Jamestown, New York . ............ .. .. .
Buffale Forge Co., 205 Mortimer St., Buffalo, N. Y.
Burkaw Electric Co., 105 £, 29th St., New York, N
Calkins Appliance Corp., South Bend. Ind. ........
Cameo Products, Inc., 37 William St., New York, N.
Camfield Mig. Co., Grand Haven, Mich.
Carrier Corp., Syracuse. N. Y.
Casco Products Co., 512 llancock Ave., Brid geport, Conn,. . ..
Central Rubber & Steel Corp., Findlay, Ohio. ............ .
Century Precision Works, Ine., 503 West 56th St.. New York
Chieago Dryer Co., 2210 No. Pulaski Road. (hieago, 1. .. ...
Chieago Electric Mfg. Co., 6333 W. 63th St., Chicago, 1II.. . ..
Clements Mfg. Co. (Cadillac), Chieage, Nl.......... ... . . .
Rex Cole Inc., 21.05 51st Ave.. Long Islund Citv, N. Y.. .. ... ‘
The Coleman Co., Inc. 248 N. St Francis St., Witchita 1,
Conlon Bros. Mfg. Co.. 4512 W, Fillmore St. Chicago. Ill. .. ..
Conlon Corporation, 1821 Seo. 52nd Ave.. Chicago, 1il
Coolerator Co., Duluth, Mich,
Copeland Refrigeration Corp., Sidney, Ohio .
Coroaire lfeater Corp., Hanna Bldg., Cleveland,
Cory Glass Coffee Brewer, 221 N. LaSalle St., Chicago
Cribben & Sexton Co., 700 No. Sacramento Blvd., Chicsgo. . . .
Crosley Corporation, Cincinnati, Ohio . ...................
Dalbar Mfg. Co, 1314 Forest Ave., Dallas, Tex
Deepfreeze Division. Motor Products Corp., N. Chicago, IH.. . .
Detroit Michigan $tove Co., 6900 E. Jefferson, Detroit
Dexter Company, Fairfield, lowa . .......................
Dominion Electriec Mfg. Co., Mansfield, Ohio ..............
F. A. Dormeyer Mfg. Co., 4316 N. Kilpatrick Ave., Chicago. . .
Duo-Therni, Div. of Motor Wheel Corp., Lansing 3, Mich......
Easy Washing Machine Co., Syracuse, N. Y
Economaster Products Co., 9th Ave., Nashville, Tenn.
Edison G. E. Appliance Co. (llotpoint), Chicago, IlI
Edwards Company, Norwalk, Conn.. . ...
Eleetrie Steam Products Corp., Detroit, M o
Electrical Industries, Ine., 42 Summer Ave., Newark,
Electro-King Mfg. Co., 503 N. LaSalle St., Chicago, 111.
Electromaster, Ine., 1803 E. Atwater St., Detroit, Mich.
Electromode Corp., 45 Crouch St., Rochester 3, N. Y
Electronic Enterprises, Inc., 1312 Forest Ave., Dullas, Tex.. ..
Emerson Electric Mfg. Co., 1824 Washington Ave.. St. Lonis, Mo.
Empire Appliance Co., 480 Lexington Ave., New York
Eureka Vacuum Cleaner Corp., 6060 Hamilton Ave.. Detroit. . .
Evanair Division, Evans Products Co. 15310 Fullerton, Detroit
Faraday Electric Co., 11 S. LaSalle St., Chicago, Il

S. W. Farber, Ine., 141 S. 5th St., Brooklyn, N, Y.
Featherline Corp., 299 Madison Ave., New York, N
Finders Mfg. Co.. 3669 S. Michizan Ave., Chicago
Florence Stove Co., Gardner,
L. K. Franklin Co., 1211 So. Hill St., Lo Angeles 15, Calif.. . . .
Fresh-nd Aire Co., 210 N. Clinton St., Chicago, Ill.. . ... . ... .|
Frigidaire Div., General Motors Corp., Dayton, Ohio ........ ‘
Frostair Div., General Tire & Rubber Co..332 $. Mich. Ave., Chicago
P. A. Geler Co. (Roval), 540 E, 105th St., Cleveland, Ohio. . |
General Consumer Prods. Ine., 4610 N. Western Ave., Chicago |
General Die & Stamping Co., 262 Mott St., New York, N. Y.. .
General Electric Co, Appl. & Merch. Dept., Bridzeport, Conn..
General Mills, Ine., Chamber of Com. Bldg., Minneapolis, Minn. .
Getz Power Washer Co., 1025 Walnut St., Morton, 1ll.. ... ...
Gibson Refrigerator Co., Greenville, Mich
A. C. Gilbert Co., 319 Peck St., New Haven, Conn...........
William L. Gilbert Cloek Co., Winsted, Conn. .............
Gilfillan Bros., Ine,, 1815 Venice Blvd., Los Angcles. .......
Gill Eleetric Mfg. Co., Redlands, Calif. ...................
Glenwood Range Co., Taunton, Mass, ............. Sy
Globe-Ameriean Corp., 101 E. Broandway, Kokomo, Ind
G-M_Laboratories, Ine., 1326 N. Knox Ave.. Chicago, 1
Go Electrie Corp., 200 William St., New York, N. Y. . 95
Grand Home Appliance Co., 2323 E. 67th St., Cleveland, Ohi
Gray & Dudley Co., 222 3rd Ave.. Nashville, Tenn.
Haines Mfg. Corp., 4751 No. Clark St., Chicago, Il
Hamilton Beaeh Co., Div. of Scovill Mfg. Co., Racine, Wis.. . .
Hamilton Mfg. Co., Two Rivers, Wis. . ...........0..0.....
Hammond Instrument Co., 2015 N. Western Ave., Chicago, IlI..
Hanovia Chem. & Mfg. Co., Newark, N. J

Hardwick Stove Co., Cleveland, Tenn. .........
Health-Mor, Ine., 203 N. Wabash Ave., Chicago. .
Heinz & Munschauer, 20 Superior St., Buffalo, N. Y. ........
Hill-Shaw Co. (Vaculator), 311 No. Densplaines St., Chicago. . .
Hobart Mfg. Co. (Kitechen Aid), Troy, Ohlo
Holland Rieger Corp.. Sandusky, Ohio ...
Hoover Co., North Canton, Ohio ...... oMo
Horton Mfg. Co., 131 Osage St., F1. Wayne, o s et W2 B
Hurley Mach. Div. (Thor), Elee. llousehold Util. Corp., Chicago
Ilg Eleetric Ventilating Co., 2874 N. Crawford Ave., Chieago. . .
E. Ingraham Co., Bristol, Conn. . ........................
International Appl. Corp., 1027 Metropolitan Ave., Brooklyn. .
International Detrola Corp., 1501 Beard St. Detroit, Mich.. .
International Harvester Co., 180 N. Michizan Ave., Chieago. .
Ironrite Ironer Co., 332 Cass Ave., Mt. Clemens, Mich.. .. ...
Jackson Appliance Mfe. Co.. 75 Front St.,, Brooklyn 1, N. Y..
F. L. Jacobs Co. (Launderall), 1043 Spruee St., Detroit

Kalamazoo Stove & Furnace Co., Kalamazoo, Mieh. ....
Kam Industries, 112 E. 28rd St., New York. N. Y.......
Kamkap, Ine., 200 5th Ave., New York, N. Y..........
Kellogg Koiled Kord Div.,Kellogg Switchboard & Sup. Co., Chicago
Kelvinator Leonard Div., Nash Kelvintor Corp., Detroit, Mich..
Ken-Rod Mfg. Co., 288 Frelinghuysen Ave., Newark, N. J.....
Klseo Co., Inc., St. Louids, Mo. . ...........c..v.ivnenn.
Knapp Monarch Co., 3501 Bent Ave., St. Louis, Mo.. .. .......

¢ s00e G0 ee sseee

Manufacturers not listed may furnish data for

the next issue. No advertising obligation.

Additions or revisions will be made menthly.

Refrig.-Freezers

Laundry Equip.
Vac. Cleaners

Elec. Ranges

Space Heaters

———

Gas Ranges

Traffic Appl.

Koral Elec. Mfg, Co., 43-22 Van Dam St.. L. I. City, N. Y...
Lafler Refrizeratore, Rochester, No Yoo oo o vn ounnnonnennnns
Landers, Frary & Clark, t7 Center St., New Britain, Con
Lewyt Corp., 60 Broadway, Brooklyn, N. Y......
A. G. Lindemann & Hoverson Ceo., Milwaukee, Wis.
Lovell Mfg. Co., Erie, Pu, ... ... ... ... .. ...
Lowell Mfg. Co., 589 E, Illinois Ave., Chicago, 11l
MeAllister-Ross Corp., 135 So. La Salle St., Chicago

1
MacArthur Products, Ine., 34 Front St.. Springfield, Mass. . . . .

Majestic Electric Appliance Co., Inc., Galion, Ohio ......... |
Malleable Iron Range Co. (Monarch), Beaver Dam, Wis, . ...
Manning Bowman & Co., Meriden, Conn. . ................ l
Muarlin Mfe. Co., 37 E. 21et St., New York, N. Y.
Martin-Parry Corp., York, Pa,
Mat Matic Home Ap. Corp., D
Mavtag Co.. Newton, lowa ..o ovnunnununnnun nnnnn. .
Mell-O-Chime & Signal Corp., 119 S. Jefferson St., Chicago 6.
Menasco Mfg. Co., Burbank, Calif ......... . av |f
Merit-Made, Ine., 91 Elin St., Buffalo,
llerman Miller Clock Co., Zeeland, Mich. .. ... .....
Miracle Electric Co., 36 So. State St., Chicago, II.
Modern Maid Co., Inc., 122 S. Michigan Ave., Chicago 3. IIl.. .
Monitor Equipment Corp., 610 W. 249th St., Riverdale, N. Y.
Montag Stove Works, 2011 N. Columbue Blvd., Portland, Ore.. |
Morton Appliance Co., 666 Loke Shore Drive, Chicago, 111.. .. |
Morton Mfg. Co., 5105 West Lake St., Chicago, 1l
National Acoustiec Products, 120 N, Green St. Chicago 7. Ill.. .
National Die Casting Co., Touhy & Lawndale Ave., Chicago, 111. |
National Stampinz & Elee. Wks, ( White Cross), W. Lake,Chicago.
Naxon Util, Corp., 3600 Tuchy Ave., Skokie. 111
New Haven Clock Co., 133 llamilton St., New Haven, Conn.. .
Nineteen Hundred Corp., St. Joseph, Mich.
Noblitt Sparks Industries (Arvin), Columbus, Ind.
Noma Electrie Corp., 53 W. 13th St., New York, N.

Norge Div., Borg-Warner Corp., E. Woodbridge, Detroit, Mich..
Nu-Tone Co., 821 E. 3rd St., Cincinnati, Ohilo
One Minute Washer Co., Kellogg, Iows
Panelectrie Products Div., Gen. Aire, Eq., South Norwalk, Conn.
Philco Corp., Tioga & C Sts., Philadelphia, Pa.
Pleasantaire Corp., Tower Bldg.. Washington, D, C
Portable Elevutor Mfg. Co., Refrig. Div., Bloomington, III.. . . |
Portable Products Corp., 120 Blvd. Allies, Pittsburgh, Pa.. .. .
Precise Electronies Co., 614 W. 49th St.,, New York, N. Y
Premier Vacuum Cleuner Div., Geneoral Electrie Co., Cleveland. O.
Pressed Steel Car Co., 122 S. Michigan Ave.. Chicago, Ill. .
Prevore Elec. Mfg. Co., 122 18th St., Brooklyn, N. Y.
Proctor Elec. Co., Philadelphia ... .............0.....
Radiant lleater Corp., 521 Fifth Ave., New York, N. Y.. .
Ray-Dyne Co., 141 W. 2.4th St., New York, N. Y,........
Redi-Electric Co., 141 W, 24th St., New York, N. Y,
Refrigeration Corp. of Ameriea, 225 W.57th St., New York, N
Regina Corp.. Rahway, N. J. ... ... .. ... uinunnnnnnnn.n..
Revere Clock Co., McMillan at Dover, Cincinnati, Ohio
Rexair, Inc., Fisher Blda., Detroit, Mich.
Reynolds Electrie Co., 2650 W. Congress St., Chicago, Ill.. . . .
Reynolds Metals Co., Louisville, Ky, ... ..... s=sxe MNpx. iernindi
A. E. Rittenhouse Co., Inc., lloneoyo Falls, N. Y. .......... t
Robbins & Myers, Inc., Sprinzfield. Ohio
Roberts & Mander Stove Co., llatboro, Pa. =4
Robeson-Royal Corp., 176 Anderson Ave., Rocheaster, N. Y.. ..
Geo. D. Roper Corp., Blackhawk Div., Roekford, Ill. ...
Round Oak, Dowagiae, Mich.
Rutenber Electric Co., Marion. Ind.
Samson United Corp., 1700 University Ave., R es
D. E. Sanford Co., 331 Madison Ave.. New York, N.
Sanitary Refrigerator Co., Fond du Lae, Wis. .
Sehelm Bros., East Peoria, III. , ... .............. .
Scott & Fetzer, 11.101 Locust Ave., Cleveland, Ohio
Seeger Refrigerator Co., Arcade & Wells Sts.. St. Paul, Minn..
Seeger Sunbeam Elee. Mfg. Co. (Coldspot), Evansville, Ind.. . . .
Servel, Inc., Evansville, Ind.
Sessions Clock Co., Forestville, Conn. ...........0..00....
Sheridan Electronies Corp., 2850 S. Michigan Ave., Chicago, I11.
Siznal Electrie Mfg. Co.. Menominee, Mich. 300
Silex Co.. 80 Plinv St., Hartford, Conn, g
F. A. Smith Mfg. Co., 801 Davis St., Rochester, N. Y........
Son-Chief Electrics, Ine., Winsted. Conn. .....
Sparks-Withington Co., Jackson, Mich. ..,......... .o
Sperti, Inc., Beeech & Kenilworth Sts., Cincinnatl, Ohio |
Standard Gas Equip. Corp., Bayard & Hamburg, Baltimore, Md.
Steem Electric Co., Grand & Potomae, St. Louis, Mo,
Stern Brown, Inc., Long Island City, N, Y,
Stiglitz Furnace & Foundry Co., Portland Ave., Louisville, Ky.
Sunbeam Corp., 5600 Roosevelt Blvd., Chieago, Il
Sun Kraft, Ine., 213 W, Superior, Chleago, Ill. ............ !
Superior Electric Prod. Corp., Cape Girardeau, Mo, ........
Swartzbaugh Mfg. Co. (Everhot), 1336 W. Bancroft St., Toledo
Tappan Stove Co., Inc., Mansfield, Ohio ..................
Telechron Corp., Ashlond, Mass. . . ... cvveueerinnnnenn... |
Tepfer Appliance Co., Cincinnati, Ohio . ..................
Thermador Eleetric Mfg. Co., S. Riverslde Dr.. Los Angeles, Cal.
Thermo-Boiler Co., 23 Flatbush Ave., Brooklyn,
Seth Thomas Clock Co., Div. Gen. Time Inst, Corp., Thomaston, Ct.
Toastmaster Prod. Div., McGraw-.Eleetrie Co., Elgin, Ill.. .. ...
Toast-O-Lator Co., Ine., 10.23 Jackson Ave., L. I. City, N. Y.|
Toastawell Co., 620 Tower Grove Ave., St. Louis, Mo. ......
Traubee Products, Ine., 924 Bergen St., Brooklym. N. Y.
Trilmont Prod. Co., 2:1th at Walnut, Philadelphia, P
Tyler Fixture Co., Niles, Mich. . .............
Union Products Mfg, Co., 35 Park Pl.,
United States Time Corp.. 630 5th Ave.,, New York, N, Y.....
Utility Appliance Corp., 4851 S. Alameda, Los Angeles 11, Cal. |
Vacuum Cleaner Supply Co., 5081 Broadway, Chieago, IIL. ... |
Vietor Electric Prod., Inc., 2950 Robertson Ave., Cincinnati. . . |
Vietor Products Corp., Hagerstown, Md. . .........cc000...
Viking Mfg. Corp., 1747 Chester Ave., Cleveland, Ohio. .... . |
Voss Bros. Mfg. Co., Davenport, JIowa ...v.viivvunnenna...
Waage Mfg. Co., 632 N. Albany Ave., Chicago, Ill.. .. ........ |
Ward Refrigerator & Mfg. Co.. 6601 So. Alameda, Los Angeles.
Waring Produets Corp., 331 Madison Ave., New York, N, Y... |
Waverly Prod., Inc. (Steam-0-Matie), 230 5th Ave., New York
Weber Showcase & Fixture Co., Avalon Bivd., Los Angeles. Cal. |
Welbilt Stove Co.,, Maspeth, L. I., N. Y. . .................

Western Stove Co., Culver City. Calif. . ...
Westinzhouse Electric Corp.. Appliance D
Whiting Corp., 38 S. Dearborn, Chicago 3, Ill....

Wilson Cabinet Co.. Smyrna, Del. ................., e

Winslow Mfg. Co., 114 Manhattan St., Stamford, Conn. ... ...

Wittie Sales & Mfge. Co., 1414 S. Wabash Ave., Chicago, Ill.. .

Yale & Towne Mfg. Co., Traffic Appl. Sales, 350 5th Ave., N.Y. |
Zenith Electrie Appliance Co., 129 Crosby St., New York, N.Y.

Zenith Machine Co., Duluth. Mich. ..,..

-
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ANOTHER DUAL-TEMP* exciusive

MCRE

DUAL-TEMP
EXCLUSIVES!

Two Refrigerators in One
Above, a built-in freezing locker; below,

a huge, purified moist cold compartment . . .

as indz2pendent in their operation
as though they were two separate
refrigerators.

Two YTemperature Controls

Each of Dual-Temp's two compartments has
its owr. cooling system and its own
individual temperature control. Tempercture
in either compartment can be varied
without affecting the other. No other
refrigerator can do that!

No Defrosting

Dua!-Temp's huge, purified moist cold
compartment never has to be defrosted.
Completely insulated from the freezing
locker, temperature never goes below
freezing. No freezing means

nothing ta defrost.

No Covered Dishes

With 859, humidity maintcined
throughout, foods can be placed anywhere
in the moist cold compartment and kept
fresh for weeks without covering.

Sterilamp Protection

Acts lik= sunshine to retard mold growth,
reduce spoilage due to bacterio,

and combat offensive odors.

ADMIRAL CORPORATION, CHICAGO 47

RADIO G Television RETAILING + May, 1947

*Trade Mark Registered

what a world of difference

Completely insulated .

that makes! Because Dual-Temp’s Freezing Locker is com-
pletely insulated, there is no “‘spill-over’ of cold into the food
storage compartment below. Even with the freezing locker
continuously set at 15° below: zero . . . the sub-zero tempera-
ture required to efficiently freeze many foods . there's
never any danger of freezing foods in the moist cold com-
partment. Only Dual-Temp is built that way! Only Dual-
Temp's Freezing Locker has been officially approved by

Birdseye-Snider for safely storing commercially frozen foods!

REFRIGERATOR

CAN BUILD A

DUAL -TEMP

DUAL-TEMP REFRIGERATORS « HOME FREEZERS « ELECTRIC RANGES « RADIOS
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Tours Through
Service

(Continued from page 91)

the washer. The customer was shown
the completely dismantled machine,
and when he got ready to leave, he
said to the dealer: “You know, Mr.
Smith, I feel a hundred per-cent bet-
ter about this whole thing. I was
a little dubious about what I'd ac-
tually get for my money, but I can
see now how the price is justified.”

That’s just one example of how the
dealer can get fair prices for good
work by having no secrets about what
the “boys in the back-room” are do-
ing.

Yes sir, there’s a lot of good to be
had through the practice of expos-
ing your good service to the public
eye. It'll make your customers be-
lieve in your service; it will force
your men to keep the place clean and
it will make your servicers feel more
and more as though they are partners
in the business—not mere slaves who
are stuck away in some grimy cubby-
hole.

Personally-conducted tours through
service departments can be made to
pay, and are definitely a merchandis-
ing function and a most effective way
to prove that you back up your sales
with dependable service.

S |

Scene at the Philadelphia display rooms of Graybar, where dealers sow array of new appliances.

Big-Scale Open House
Event Staged by Graybar

At its first postwar appliance and radio
show, the Graybar Electric Co., Atlantic
District, has concluded a 35-day open
house event for dealers in the Philadel-
phia trading area. At the Graybar display
rooms at 910 Cherry St., Philadelphia, the
company presented the new 1947 Uni-
versal ranges, Reynolds Eskimo freeze,
the full line of Olympic radios, “Auto-
matic” washers, Royal cleaners, and
trafhc appliances including 33 nrationally

advertised lines.

Graybar’s Atlantic distriet has created
a separate appliance and radio sales
organization with experienced merchan-
dising counselors under the direction of
Walter Soder, merchandising manager
in the Philadelphia area, and John P.
Wear, Jr, district merchandising man-
ager.

The district organization includes
branches at Washington, D. C., Balti-
more, Md.,, Wilmington, Del., Allentown,
Reading and Harrishure, Pa.

ORDER NOW!' IMMEDIATE DELIVERY

Finished in a high-gloss, heat resist-
ing, baked enamel, nichrome refrac-
tors porcelain glazed in two tones,
elements of pure nichrome metal.

Lifetime guarantee attached to each.

#20 gauge cold-rolled steel, elec-
trically welded. Equipped with rotary
switches giving range of three sep-
arate heats, low at 250 W., medium
500 W, high at 750 W. AC or DC.

MASTER DeLUXE DIVISION
ofthe VAGUUM GLEANER SUPPLY CO., Inc.

5079-81-83 BROADWAY, CHICAGO 40, ILLINOIS

Established over

30 years

at the same

location I}
1% discount when check or M. O. accompanies order.

OUR REFERENCES : DUN & BRADSTREET, National —
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UPTCWN NATIONAL BANK, CHICAGO,

FAST TURNOVER
INCREASED PROFITS
FOR ALERT DEALERS

TABLE MODEL
ELECTRIC RANGETTE

Retail List Price $16.65

Dealer’s Cost $7.95
Lots of 12 $7.75

Terms to Rated Dealers

WAFFLE IRONS

Immediate Delivery 110 or 32 V.
Specify Voltage Desired When Ordering

Beautiful chrome plated finish. All steel con-
struction. Heavy duty cast aluminum grids.
600 watts. Free floating hinge. Imbedded
elements for faster baking. Mounted on
attractive tray with beautiful wood handles.
Bakes large 8-inch waffles. Retail $14.95 each.

Dealer’s Cost $9.95 each
TERMS: Check with Order or
C. O. D. Railway Express. F. 0. B, Chicago,

Loca!

RADIO & Television RETAILING ¢ May, 1947



Now! Get records that do these
9 vital jobs... easier, simpler, fas

<

\§

DEPENDABLE TAX n ETAILED SALES
INFORMATION NALYSIS

PROTECTION OF n INFORMATION ON
MERCHANDISE PROFITABLE LINES

CONTROL OF CASH n ACCURATE INVENTORY
' NTROL

-

1
1

n RECEIPTS FOR
@ CUSTOMERS

i

n COMPLETE CUSTOMER
LISTS

m DEQUATE
| INFORMATION

Write for FREE folder! Discover how Standard’s
pre-tested Formcraft continuous forms and

| A Morainly punched Sionderd Resistr fems  STANDARD’S FORM FLOW REGISTERS give you more

i B. Pin-whee! feed means extra speed, extra car- 8 : (omple'e re(ords w“h Iess wriﬁng' IeSS work
bons, perfect alignment, P . 5

' : €. Llocked-in copies provide extra protection, pos- - I\Iany & TC.COl'd syste.m that was gOOd enough a few

itive control. L years ago is totally inadequate for the job it must do,

i - today. That’s why thousands of firms have adopted Stand-

E\xég T T Rt i = e ol ard Register’s modern, exclusive, pre-tested systems and

Form-Flow Registers. Standard Register systems help

Radio and ‘pp’iﬂﬂff Dealers you get better, more useful records faster—records that

conform to government regulations, income tax reports,

GET THESE SPECIAL BENEFITS

All records clear, legible. at one writing. Copies for sumer good will. Get all the facts. Mail the coupon,
customer, olfice, delivery and locked-in audit records. today. There’s no obligation.
No copying errors. Foolproof check against lost records.

and at the same time protect cash, merchandise and con.

Fixed responsibility, including delivery receipt. No con- o bt

fusion on terms of sale, payment, or delivery instructions. o  The STANDARD REGISTER Company
Complete legal contract and copies with one customer . Dept. 1305 Dayton 1, Ohio 5
signature. © Please send me Free Standard Reglster Business )
’ () Digest which tells me how | can write belter records o
TH E : in my business . . . easier . . . simpler . . . faster! 1
Q Q
STANDARD REGISTER ) 3
COMPANY | P—
S STREET Q
Maonviacturers of Registers and Forms |
for ALL Busi and Industry ©  qnry ZONE STATE Q
DAYTON 1, OHIO o 0_«]

Pacific Coost: Sunset McKee-Standard Register Sales Co., Oakland 6, Calif. Canada: R. L. Crain Ltd., Ottawa. Llondon: W. H. Smith & Son, Ltd.
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n ) Aerator by Air
» A ; E—
__ ,fﬂ rhls 1s the salesman -

trained to sell MORE

s b
rhls 1s the customer

sold on the STORE

When deliveries slowed up, the Jackson Furniture

Co., Oakland, Calif., chartered a United cargoliner

to bring in 300 of the Aerator washers made by

Monitor Equipment Corp. Entire shipment was
‘ sold in a single day, according to Monitor.

Heads Bendix Imnstitate

Miss Margaret B. Doughty, widely-
known economist and educator, has been
| appointed director of Bendix Home Laun-

dry Institute at South Bend, Ind. As

director, Miss Doughty heads the nation-
wide home service program of the manu-
facturer, and among other duties directs

()ur Subject for rhy me the training of distributor service direc

tors.

Deepfreeze Appointment

F. IF. Duggan, Deepfreeze general sales

A d h y h t h ° manager, has announced the appointiment
of B. G. “Sandy” Sanderson to the post

n ere s t e ec n I q Ue of regional sales managgr for the Western
states. Sanderson’s headquarters are

1 457, West Merchandise Mart,
that SELLS every tlme g:\?:nFrancisco_es ern Merchandise Manrt

. . Making Radarburgers
DO THIS Iron as you nor- . . . touch the . . . lower iron. Slight s b s
mally would . . . button and iron handle pressure locks legs P e " -
lifts itself . . . and you resume ironing. -

SAY THIS You iron with the Simply touch the red I.ower iron and ‘
Never-Lift just as button and the iron gently press rear of ‘
you would with any magically lifts itself. handle to lock legs ‘
good automaticiron. No lift...No tilt... in place. Resume ‘

No twist. ironing.

PROCTOR

nyJﬂlK[k ’N APP‘-’ANCE MERCHAND’S’NG Doing a stopwatch eectronic cooking the

White Tower restaurant, Brookline, Mass., is the
Radarange unit made by Raytheon Mfg. Co. Har-

PROCTOR ELECTRIC COMPANY,PHILADELPHIA 40, PENNSYLVANIA | ngg”Mif‘C;%Igseg:::;)sl.ls'rafes how it cooks a "hot
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It takes a veteran who knows the game

...10 spot tomorrow’s **big-leaguers”

. . or to pick the radio and appliance lines that will
score the most sales. American enterprise and com-
petition have produced so many quality lines of
electrical merchandise that it’s no cinch to foresee
which ones will be the “big-leaguers” in tomorrow’s
market.

Graybar dealers throughout the nation rely on
the ability of our Merchandising Department to
select for distribution those lines which will make
a hit with the most shoppers — year in, year out.
For two reasons, the faith of these dealers is well
placed. Over the years, Graybar has proved its

)

HOME RADIO
MAJOR APPLIANCES

TRAFFIC APPLIANCES

SN

RADIO & Television RETAILING ¢ May, 1947

wisdom of selection. And Graybar has freedom of
selection. As a solidly established, national dis-
tributor, Graybar has the confidence of leading
manufacturers — yet has remained independent,
self-directing. That’s why our dealers get recom-
mendations that are both sound and unbiased.
Graybar dealers enjoy the convenience of ob-
taining popular merchandise from local Graybar
warehouses, and they get the profit-building
assistance of our Merchandising Specialists.
Merchandising Department, Graybar Electric
Company. Offices in over 90 principal cities. 456

o o o o an independent
distributor with a
talent for picking

best-sellers

109



Here’s the world’s first

VIBRATOR DATA BOOK /.

Mallorv believes in giving service bevond the sale.
A D to) R

CHECK THIS LIST OF CONTENTS . T'ha’s why it ba(-lfs its products with helpful technical
Basic Vibrator Straciures literature—outstanding books like the Mallory Technical Manual,
M#lory Standard Vibrator the Radio Service kncyclopedia and others.
ypes o 0
?’(:\ii'l?f‘;;fe(t:'g:;:: ANl ="\ Now comes another important Mallory publication: the first ot
r 18 o C o < o
Characleristics V;/ its hind in the world. I’s the Vibrator Data Book. a comprehensive
Typical Vibrator Characteristic’ by . . : ) )
Data Sheets . e manual that tells vou everything about vibrator power supply systems
Power Transformer Design that Mallory has learned in sixteen vears of building better vibrators
General Procedure in Designing ; . ! )
Transformers and vibrator power supplies. Does your shop service auto radios?
Ex]‘)’:;};lﬁs ofilics nEfoThier The Vibrator Data Book is an absolute must for you. Do you handle
Design Considerations for Other other types of equipment powered from a DC source? This volume
licati ..
ATplica o > ower very definitely belongs on your work bench.
High Frequency Vibrator P y y g y
Supply . .
Timing Capacitor The price? Only $1.00. The supply? Limited at present. Better order
ST Crit oty now from your Mallory Distributor before the first edition runs out.
Design Praclices and Methods y )
of Interference Elimination  ATLLE )
Vibrator Power Supply Circuits See Your Mallory Distributor for a free copy of the
Vibrator Inspeclion Procedures I 947 Re[}[ﬂcenu)nf I/il)ru]()r Cu,ide

P. R. MALLORY & CO., Inc., INDIANAPOLIS 6, INDIANA
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SERVICE &« SOUND

Four Ways ito More Money

Are You Defaulting on Service Profits?

® Beyond the shadow of a doubt, the
radio and allied service industry is
expanding at a tremendous rate. Ra-
diomen with years of theoretical
study and practical experience realis-
tically look for a prosperous, grow-
ing service department to arise from
their efforts. They see higher in-
comes ahead.

By the very nature of service work
in general, such an expansion must
be based on personal efficiency firstly,
and capital turnover secondly. Since
every man’s time is strictly limited,
much attention has been devoted to
this first factor . . . and rightly so.

A shortcoming of many a good
service department operator, never-
theless, has been a lack of planning
on the second factor, namely, how to
put capital to work most effectively.

To avoid misunderstandings, let us
review the four sources of service
profits, commencing with the first
three, which should by now be famil-
iar to every experienced service man-
ager, and taking last the question of
how parts stocks can be a financial
pillar.

The Sources of Income

1—Basic Labor Charge—This is the
amount per hour charged for servic-
ing work of the least profitable na-
ture, such as on midget radios, in-
spections and estimates, warranty
work on contract, etc. This charge,
set at a level that will maintain the
department, pays all wages, provides
a gradual long-term accumulation of
capital and equipment, and shows a
profit proportional to the investment.
2—Specialization Labor Charge—
This is the additional per-hour fee
which recompenses the man who im-
proves his productive ability. This
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extra charge should be applied in a
flexible manner to work done on
television, FM, auto radio, record
changers, finer consoles, appliance
motors and timers, custom installa-
tions, PA systems, and in fact to
some variable extent on every type
of servicing requiring extra ability.
There is nothing about making such
a charge which is unusual in the
service industries in general, even
though, peculiarly enough, it isn’t
always practiced in radio and appli-
ance work. The ability of the serv-
icer to attract and satisfy a demand
in his neighborhood for this kind of
work is a measure of his ability to
make the most of his working time
it is his technical efficiency
rating.
3—New Equipment Sales—We've
said it before, but it bears constant
repetition: the servicer who isn’t
aware, during every moment’s con-
versation with a service customer,
that he has before him a potential

Check Yourself Now!

equipment customer, eager for pro-
fessional advice on what to buy, is
just wasting the time he might other-
wise spend filling out bank deposit
slips. While not in the first two
categories, time spent in this fashion
means profit for the service depart-
ment, and deserves a position in this
list.

4—Parts Sales—There’s a limit to a
man’s time. Spending it on the best-
paying type of service work and
“inside-track” selling can by them-
selves produce very attractive profits.
However, it is an axiom in business,
that “it takes money to make money.”
This means that any capital which
you may collect which is not being
used to make money for you, is being
wasted foolishly. It is on this issue
that many stumble on the way to
building a prosperous business.

In service work, there is more than
one way to make capital pass out
dividends. You can invest it in time-
saving equipment, modernization of
the service shop’s physical appear-
ance, and others. But of critical im-
portance is to put it into stock with
a rapid turnover . . . in other words,
replacement parts.

Double Your Time's Value

Your bench time can be doing
double duty. It is already purchased
by the customers who want your
knowledge applied to their sets in
discovering faults. This very same
time should also be spent selling re-
placement parts . . . your stock of
which, unlike time, is not a fixed
quantity.

Radiomen have very patiently suf-
fered being called every nasty name
in the book—or digest-type maga-

(Continued on page 130)
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because RCA Batteries are
designed by radio experts

There’s an RCA battery type for practically every portable
or farm set. And they're sold primarily through radio
outlets. That's why RCA Batteries provide a more extensive
and a more profitable battery business for you.

RCA Batteries are engineered for radio. Each type has the
right capacity for the current drain of the sets it is designed
for. And all “A-B” types are engineered so that both
sections deliver effective voltage for the ful/ life of the
battery pack. That's one reason why dealers and servicemen
everywhere are turning to RCA Preferred Type Radio
Batteries for greater customer satisfaction.

And remember —you can get your stock of RCA Radio
Batteries conveniently and quickly from the same RCA.
Distributor who supplies you with RCA tubes,
parts, and test equipment.

Flashlight Portable A’s Portable B's Portable AB’s Farm A's Farm B's Farm AB's Industrial
TUBE DEPARTMENT

RADIO CORPORATION of AMERICA

HARRISON, N. J.
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While overhead location is preferred, wall installatians of the 12’/ General Electric cone PM speakers are also used. At left, Buddy Eisen, who sold the system,

checks out the selector box associated with the speaker directly above.

Each of the three studio sections has its own setup.

New Use for Sound Systems Has Terpsichore Teachers Talking

@ “Less rummage and more rhumba”
is the musical theme at Fred
Astaire’s new dance studio which
opened in March on New York’s
swank Park Avenue.

A principal feature at the gala
opening was the interesting new
sound system, arranged to permit
each instructor in the 31 lavish indi-
vidual studios to select a continuous
program of any desired type of music
by the flick of a switch, instead of
having to waste time pawing through
a loose pile of scratched, dusty
records.

In a small room well apart from
the studios eight 24-record automatic

players generate the programs, per-
mitting routine or emergency main-
tenance without the slightest need to
disturb dancers. Seven of the ma-
chines are set up with a consistent
type of music, including slow rhumba,
fast rhumba, tango, waltz, fox trot,
samba and “that new swing trot, The
Astaire,” which New Yorkers have
been seeing demonstrated over tele-
vision.

From 10 a.m. to 10 p.m. the auto-
matic machines play through a total
of 48 sides of each type of record,
and repeat the cycle ceaselessly. The
eighth channel is left open as a spare.

Each program is separately ampli-

fied, preset in level and fed through
a central audio distribution and con-
trol box to one of eight pairs of
twisted shielded wire. These lines
are each piped behind the walls to
three strings of speakers. Mounted
in recessed acoustic boxes in the
ceilings and walls, each speaker is
separately controlled by selector pan-
els located handily for the instructor.

A central monitoring panel is lo-
cated in the record-player closet,
while a fine wood console cabinet in
the executive office puts prospective
learners in an appreciative dancing
mood while discussing the lessons.

(Continued on page 132)

« System block diagram at left shows three
speaker strings, each «carrying eight channels.
¥ Below, Wilbur Schnock, who engineered the
installation, inspects one of the eight Packard
Model 400 changers with individual 50W Masco
amplifiers, shown under the turntobles.




Money In Fixing Intermiis

The spots marked with an X have traditionally been
investigations there, but take nothing

® Intermittent operation is one of
the most difficult and exasperating
problems a servicer ever encounters
in a radio. Many men in self defense
have developed “forcing methods”
such as heating suspect components,
in dealing with these sets. These
practices, however, sometimes are
useful only in specialized instances,
and if applied without plan are not
likely to clear up the trouble.

The locating of the intermittent is
a problem in detection. It requires
logic, and plan . .. a systematic re-
duction of the possible causes until
the actual cause is found.

The process begins in the custom-
er’s home. A set reported to “fade”
should not be moved, should hardly
be touched, until the customer has
demonstrated the complaint,

Make certain the set actually is
intermittent. There is nothing harder
to find than the little man who wasn’t
there. Make certain it “fades” when
tuned to a local station, and that the
customer is not listening to a DX
station that may be carrying a pro-
gram similar to the local. In the lat-
ter case, of course, the “fading” may
be normal, due not to intermittent
trouble, but rather to activity of the
Heaviside layer.

Make certain also, that the fade is
in the set and is not being caused by
local interference that breaks up the
signal and causes the AVC to turn
down the gain. Auto sets are par-
ticularly subject to this type of mis-
interpreted fading.

A generator capacitor connection
or shield bonding sometimes cuts in
and out, permitting the motor noise
to interfere. The signal will seem to
fade as the noise increases. Actually,
such trouble is with the installation,
not in the set.

Check the antenna and ground con-
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the points where most intermittents arise. Start
for granted, on the ’'‘fading’’ set.

nections of home receivers. There

may be a break in the lead in, a de-
fective multiple antenna system, or
one antenna touching another. Re-
move the ground and use a roll of
bell wire tossed out the window for
a quick check by substitution.

SHORT OCCURS HERE,
BEND UPPER NIB UP

LOOK FOR
BREAKS HERE

I-F transformer trimmers are well known trouble
spots, as are fine coil terminal wires,

Make certain that other units con-
nected to the set, such as micro-
phones and record players, are not
causing the trouble. These attach-
ments are occasionally connected by
home grown mechanics who do not
always leave the rest of the set alone.

Check the tubes in the radio to
see that they have not been improp-
erly replaced by the set-owner with
others of higher filament ratings, low-
ering the filament voltage per tube
until minor line voltage fluctuations
affect them. Taps on the power trans-
former may be set too low, causing
the same effect.

If the set has to be brought to the
shop, do so with care. Remember
that you want to be certain you have
really fixed it. A severe jar will
sometimes return it to operation for
several weeks.

A word of warning may well be

sounded here. If the intermittent
has a very long “cycle” of occur-
rence, so that you cannot be sure
whether or not the trouble is in the
radio, yet it is necessary to remove
the set or pass up the job, do the
former only on one condition. Loan
a substitute radio to the customer,
explaining that the repair is of a type
that may take time.

Make sure that the set you leave
does not have its AVC in operation,
and install it exactly the same way
as was the original receiver. Ask the
customer to notice, during the next
few days, whether or not the trouble
appears on the set you leave. Then,
after a day or two, telephone to get
the results of his observations.

A Wise Precaution

Without this definitive test to make
certain the trouble lies within the
set itself, you might well lose your
time, money and customer. If, on the
other hand, the trouble is found to
be in the installation, you can still
make a profitable, legitimate charge
for the analytical as well as correc-
tive work, delivery time, etc., in-
volved, and boost your reputation in
an entire circle of friends and neigh-
bors.

With the radio back at the shop
and having been proved faulty, the
following procedure can be used:
1—Tap each tube sharply several
times, replacing all which produce
variation in volume or clicks.

Applying radiant heat to “‘force’” troubles.
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—If Done Right!

Handling “Fading’® Troubles Takes Smart Troubleshooting—

But There’s Good Profit Awaiting.

FOIL BREAK OCCURS HERE 7

=

TWIST AGAINST LEADS

A

A A common cause of ‘‘fading’’ capacitors, gen-

erally checked by twisting the unit against the

pigtail leads. » A forcing method for suspected
d paper d

2—If the fading cycle is long enough
to permit actual signal tracing dur-
ing the “bad” or “fade” period, lo-
calize the trouble to one or two par-
ticular stages by means of signal
tracers or gain measuring instruments
such as the chanalyst, signal gener-
ator and VTVM or oscilloscope.
With practice, much time can be
saved by learning to recognize the
characteristic sounds which often ac-
company fading. These will be de-
scribed in a moment.

3—1If the fading cycle is too short
for the convenient application of
step 2, use that same method with
the aim of discovering the stage or
section in which the volume varia-
tions originate, rather than attempt-
ing to measure the gain itself. Care-
ful listening may still permit the
audible analysis as mentioned above.
4—If the fading cycle is extremely
long, don’t waste time waiting for
the radio to act up of its own accord
in its own sweet time. Instead, use
“forcing” methods to attempt to iso-
late the trouble or speed up its cycle.
Several are described below.

Listening to the set as mentioned
before may save much time. The rate
at which the fading occurs, the
sound it makes when it fluctuates,
and the time lapse between fluctua-
tions will often provide the needed
clue. For example an oscillator cut-
ting in and out is pretty obvious. The
signal disappears, the rush increases,
and the entire band seeps in.

An intermittent r-f stage in a
superhet is evinced by an increase in
the rush, and a “thinning out” of the
signal. The AVC increases the gain
as the signal seemingly drops in per-
centage modulation. It sounds as
though the station is fading, except
that it occurs on all stations.

Intermittent breaks before the de-
tector usually have static accompany-
ing them. The r-f stages pick up and
amplify the slight arcing which oc-
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WITHOUT
TOUCHING

curs at the bad connection. Breaks
after the detector and closer to the
speaker display more of a thump
characteristic in proportion to the
volume change. More current is in-
volved; there is less amplification fol-
lowing the breaks, and the action is
more like a switch.

Intermittents in the i-f stage dis-
tinguish themselves, as a rule, either
by a drop in overall gain or volume,
including rush or noise sounds, or
by oscillation. The same effect, how-
ever, may also result from intermit-
tent common bias or power lead com-
ponents.

Typical Audio Sounds

Audio stage intermittents, when
they do not cut the signal off com-
pletely, reveal themselves by a gen-
erally mild change in the tone or
quality, This must be differentiated
from severe distortion or blocking,
which may often be traced to other
stages.

While these signs may help isolate
the trouble to a stage or section,
still others aid in identifying the
faulty component within the stage.
In applying the next-mentioned ef-
fects, however, remember that these
are offered in the nature of hints or
tips, rather than sure identification.
The parts or circuits upon which they
cast suspicion should thereupon be
studied with the proper instruments.

The most convenient items to
check, although they are not the

Here’s How to Do It

greatest contributing factors towards
fading, are the tubes. Even after
testing in a tube checker, they should
be strongly tapped and left on test
for at least several hours.

All paper and electrolytic capaci-
tors in a suspected intermittent cir-
cuit should be replaced. It doesn’t
pay to test them individually unless
the circuig to which the fault has
been localized contains a complex
mess of them. In the latter case,
use a capacity checker.

When working on a three or four
year old midget replace them all. The
micas should be left for the last. Old
capacitors almost always show age
on test, as indicated by high power
factor and leakage. In such a case,
it is a waste of time to test them
individually.

Replace all the capacitors in the
affected circuit, all those that have
lost their sealing wax, and any in a
critical position in the radio, such
as couplers with several hundred
volts across them. If you still have
not found the right one, try pulling
on the tubulars and heating the metal
can capacitors slightly with a solder-
ing iron.

An intermittent capacitor will
often cause a gradual fade and snap
back to normal with a change in line
voltage. Turning the set off and on
again, or turning a light on in the
next room may cause a change. To
establish the presence of this condi-
tion, use the variable line isolating
transformer which may be hooked
into the service bench, or test under
voltage with a good capacity checker.

A tube with an intermittent fila-
ment will drift in and out at the heat-
ing and cooling rate of its filament,
which may vary from about 10 sec-
onds to 30 seconds. This is easily
verified with an a-c voltmeter across
each tube socket.

(Continued on page 130)

Light jars and sharp rolls can give hints of bad connections and stray wires and solder blobs.

DROP TO
JAR

|

ROLL CHASSIS
SHARPLY
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Servicing FM

eceilvers

Here’s What to Look for in Troubleshooting the Discriminator,

Limiter and §-F Amplifiers. Continued

OISCRIM.

LIMITER

4

LA
L]

w

At left is shown a typica! discriminator circuit, indicating the alternative methods of making a d-c returp.
At the right is an example of o de-emphasis network foun

use of iron slug tuning.

® The March RADIO & Television
RETAILING discussed the general
procedure for checking the distinc-
tive portions of an FM receiver, and
pointed out some sources of trouble
found only infrequently in AM ra-
dios. Now we shall take up more
troubles which appear in FM sets.

Most of these troubles can best be
detected by means of S-curve obser-
vations of which several patterns
were briefly mentioned before, to-
gether with an explanation of the
means used to obtain them. A closer
examination is now in order. These
patterns are drawn from the experi-
ence of the author, Norman L. Chalfin.

In a normally functioning FM re-
ceiver properly aligned and after sta-
bilizing for at least half an hour, the
discriminator curve should look like
pattern A. This shows a negative
peak of voltage from the discrim-
inator as the frequency modulated i-f
signal passes a point 100 k¢ lower
than the center frequency, an equal
positive peak produced by the signal
passing 100 kc higher than center fre-
quency, and a smooth straight line
joining the two peaks.

If the band width of the receiver
is insufficient the pattern will appear
as in B. If AVC is not present it
may be necessary to turn up the gain.
This pattern is a result of the over-

y _m (Y
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N
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A—Normal discriminator S-curve.
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all receiver response dropping off be-
fore the limit of the discriminator’s
response range is reached, as shown
in another pattern H, depicting a
poor i-f alignment.

Insufficient band width in the sys-
tem will result in audio clipping at
the higher modulation levels and a
very noticeable distortion to the lis-
tener. High frequency sounds such as
“S” are chopped and sound rough. In
a severe case of this kind the sound
is actually garbled.

Common Cause of Distortion

Pattern C indicates an off-center
discriminator. The sound output in
this instance is badly distorted and
as can be seen by the pattern, a check
on the center frequency by means of
a vacuum tube voltmeter would prob-
ably show a value which would knock
the pointer over to stop on the far
side of the meter.

Unequal positive and negative
peaks from the discriminator output
are caused by the attenuation through
the i-f system of the frequencies
which ordinarily result in equal posi-
tive output peaks from the dis-
criminator.

Readjustment is possible with an
insulated tool. This should be em-
ployed because at the usual interme-

‘.BL.

ARy,
/]

B-—Insufficient receiver band width.

from Preceding Issue

DISCRIM

In the center, is seen on adaptation to permit the
d on some FM reccivers.

diate frequencies (10.7 mc on many
new FM sets) any metallic element
would detune the discriminator. The
centering adjustment is made on the
secondary side of the discriminator
transformer and this is usually a
“floating” or ungrounded capacitor.

Other causes of this condition are
as shown in the typical discriminator
diagrams, are an open coupling ca-
pacitor Cc between the limiter and
discriminator circuits or an open
RFC or load resistance R, which
serves the same function in some re-
ceivers, coming from the discrim-
inator center tap.

If the coupling capacitor is open
it will be virtually impossible to es-
tablish any set frequency adjustment
which is true also of an open RFC or
decoupling load resistor. This is like-
wise true for either coupling capaci-
tor in the case of slug-tuned discrim-
inator coils.

Since S-curves are made with the
signal generator feeding into the re-
ceiver input, to definitely establish a
trouble to be within the i-f stages re-
quires the taking of another curve at
the output of the limiter stage. Os-
cillograph connections to accomplish
this are shown in the diagram.

Pattern D is typical of that which
may appear about five minutes after
a set has been turned on. This con-

C—Discriminator off center frequency.
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the Oscilloscope

dition, caused by frequency drift, re-
quires retuning. It will be wise to
allow the set to stabilize for about
half an hour before setting the oscil-
lator and r-f trimmer adjustment to
track with the dial designation.

Pattern E indicates the presence
of oscillation within the i-f or r-f
sections of the receiver. The elimi-
nation of these conditions involves
much attention to by-pass capacitors,
filaments, screen and cathode circuits,
and i-f and r-f amplifier tubes. It
can also result from feedback in the
B supply or AVC lines from other
stages in the amplifier string.

It will be found that the wiggles
in the pattern will vary their ap-
pearance and position in the discrim-
inator pattern as the hand is brought
near to the offending stages. The
strong pip to the right of the center
line in pattern E results from a re-
generative condition within the i-f
amplifier. Readjustment of the i-f
trimmers can be made, to slide this
pip over and out of the range of the
discriminator pattern.

For Comparative Purposes

A similar condition can be pro-
duced artificially for purpose of com-
parison, by feeding a 10.7 mc modu-
lated r-f signal into the set along
with the FM signals. This condition
seems to be caused by some feedback
path from the high level stage back
to one of the first i-f stages. The
“grass” at the left of this figure is the
type of condition that is associated
with oscillation in the r-f section.

Pattern F is typical of a weak sig-
nal response. In the instance illus-
trated the set had a good limiter
and so no noise appeared but if the
limiter action were poor, this same
pattern would appear with consider-
able noise figures or grass superim-

posed upon the S-pattern. Generally
the r-f circuits are detuned in this
condition and it can be corrected by
simple adjustment.

Considerable background noise or
the failure of the set to limit such
noise as produced by automobile ig-
nition would indicate poor limiter
action and this circuit should be in-
vestigated for defective components.
A typical condition would be an open
limiter grid leak, in which instance
no limiter grid current flows.

Trouble Shooting Limiters

The manufacturers of the sets will
normally supply voltage information
charts for the limiter. Generally, lim-
iter voltages are about 34 or less than
the voltages on other i-f amplifier
tubes in the circuit (excluding the
filament, of course). If the set under
test departs radically from this con-
dition look for trouble in the re-
sistors generally used for bleeder
service and voltage dividers for
screen and plate.

Reverse limiting is a condition
which 1is sometimes encountered.
This occurs when some stage preced-
ing the usual limiter stage becomes
overloaded, saturates and starts draw-
ing grid current. This results in
higher signal levels being received
at lower audible volume than some
lower-level signals.

This condition is normally not en-
countered in sets having AVC. AVC
voltage in these sets is generally de-
rived from the drop across the lim-
iter grid leak and fed through filter
resistances and suitable bypass con-
densers, as shown.

Because at low signal levels lim-
iters are not satisfactory, some sets
employ ‘“double” or ‘“tandem” or
“cascade” limiters. However named,
these are two stages, one following

D—Result of frequency drift.
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E—Evidence of feedback or oscillation.
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A G—Oscilloscope curves on the response up to
the discriminator should show a broad, flat top
without marked peaks or depressions.

¥ H—Narrow and peaked overall response curve,
taken at limiter lood, shows the effect of an in-
coriect alignment of the tF stages.
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the other, in which any failure of the
first limiter to remove a noise am-
plitude pulse will be accomplished
in the second stage of limiting.

The second limiter is usually RC
coupled to the first, and troubles with
limiting can sometimes be traced to
failure of the second tube due to volt-
age or other conditions which become
apparent only upon voltage-resistance
analysis.

One more point of difference be-
tween FM and AM receivers is the
use of the de-emphasis circuit to cor-
rect for the pre-emphasized transmis-
sion characteristic in the audio mod-
ulation. This circuit has a time con-
stant of 75 microseconds and results
in an AF frequency response curve
not illustrated. The circuit of a de-
emphasis network is shown, along
with the typical discriminator. The
values for the proper characteristic
are 75,000 ohms and .001 mf.

]
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F—Weak signal response, r-f detuned.
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Aligning Fi

, Poclket Sets

Detailed Instructions, Circuit Diagrams and Parts Lists for Newest Radios

BELMONT BOULEVARD is a 5-
tube pocket radio weighing about 11
ounces, using a plastic speaker de-
signed to fit into the ear, with the
earpiece cord acting as an antenna.

To align, use an output meter
which will give a 1.5 volt deflection
without loading the output tube, and
very short battery leads if external
batteries are used. Unsolder the lead
marked with an X in the small illus-
tration, connecting one side of the
meter to the capacitor terminal and
the other side to the receiver chassis.
Be sure to reconnect the leads after
the alignment is done.

Connect the ground lead of the 455
kc generator to the chassis, the “hot”
lead through a .1 mf capacitor to the
grid of the 2G22 converter, and align
the trimmers on both i-f transformers
for maximum output. Next, with the
generator and receiver at 1625 kc,
vary the oscillator trimmer for max-
imum signal, and do the same for the
oscillator tuning slug at 1400 kc. Re-
peat the last two steps alternately for
best tracking.

After exchanging the .1 mf for a
10 mmf capacitor, connect the gen-
erator at 1625 kc to the antenna plug

lead as shown in the small illustra-
tion, and vary the oscillator, antenna
and r-f trimmers for maximum out-

- 03 mt
¥ copasiter
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) Red dot
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marker

Generotor connactipn
1o anleand plug.

(12

Adjurt sluge here

Location of major units in Belmont radio.

put. Changing the generator fre-
quency to 1400 kc, adjust the antenna
and r-f tuning slugs for maximum,
and repeat this and the previous step
alternately for best possible tracking.

CROSLEY MODELS 86CR and
86CS are three band sets covering the
broadcast, short-wave and upper FM
ranges. Two i-f frequencies, of 5825
kc and 167.5 kc are used in the
double-conversion AM superhet cir-
cuit, while a 10.7 mc i-f is used in the

In using the chart which appears
at the end of this discussion and the
diagram below for making an align-
ment, numbered and lettered refer-
ences will be found. These are ex-

plained here, as follows:

Instruction I—Tune the generator for
maximum output at 75-100 kc each
side of the 10.7 mc. null. If the read-
ings are unequal, adjust the primary
padder of discriminator transformer
5 until equally-spaced equal-valued
peaks are achieved.

Instruction 2—Make the i-f peaking
adjustment with the generator tuned
to the higher frequency peak men-
tioned in Instruction 1, then check
for an equal reading at the lower fre-
quency peak, readjusting primary and
secondary if necessary to secure it.
Instruction 3—Connect generator to
either lug of FM antenna transformer
primary trimmer 60, for example,
point G in the diagram. Connect the
generator ground to the chassis at a
point close to the trimmer, keeping
lead lengths to a minimum. The gen-
erator’s shielded cable should not be
draped near the underside of the
chassis.

With the generator at the high-side
peak of the 10.7 mc i-f, adjust the
10.7 mc primary on transformer 2
(bottom of chassis) and 10.7 mc sec-
ondary on transformer 3 (top of chas-
sis) for maximum output at about

Belmont socket connections are shown looking at the prongs or contacts with the tube’s red dot or the socket's raised marker at the right.
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Crosley diagram redrawn for easier

80 kc each side of 10.7 mc. Check the
low-side peak for equal output, re-
adjusting the primary and secondary
if necessary.

Instruction 4—The 78-ohm dummy
mentioned in step 9 consists of one
39-ohm resistor in series with each
of the two leads coming from the
signal generator to the dipole antenna
terminals on the receiver.

To align the FM band, preset core
131 to midway position, and radiation
balance trimmer 57 two turns from
closed position. Adjust the FM os-
cillator trimmer 54 (bottom of chas-
sis) to maximum output, with the
signal generator at low level. If
this trimmer is missing, adjust the
oscillator core instead.

With a hairpin short across trim-
mer 60, adjust trimmer 58 (bottom
of chassis) for maximum output, then
peak trimmer 60 with the shunt
across trimmer 58.

Instruction 5—A field strength meter
may consist of a d-c 100 microampere
(full scale) meter shunted by a 1000
mmf mica capacitor having very
short connections, and attached to a
75-ohm 5-foot twisted pair having a
germanium crystal rectifier in series
with one lead directly at the meter.
Connect the end of the 75-ohm line
to the dipole antenna terminals. If
the adjustment of trimmer 57 in step
12 requires a change of over I3 turn,
repeat the setting of trimmers 58 and
60 as mentioned in the last part of
Instruction 4.

Instruction 6—For the wave trap ad-
justment, connect the field strength
meter from the generator side of the
30 mmf capacitor to the chassis, vary-
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ing the generator output to get a
10-15 microvolt reading. Adjust pad-
der 51 slowly and carefully for a
sharp dip in the reading.
Instruction 7—The dummy loop an-
tenna, used to replace the “Signal
Web” when the chassis is removed
from the cabinet, consists of a 14.7
microhenry inductance shunted by a
70 mmf capacitor.

ig t and troubleshooting. When ordering replacement parts, reter to factory parts list.

Shunt A—At point A shown in sche-
matic, connect a 5000 ohm carbon re-
sistor thru a .1 mf to ground.

Shunt B—Same as A, at point B.
Shunt C-D—Same elements as A, con-
nected from point C to point D.
Shunt E-F—Similar to C-D.

Point G-—See Instruction 3.

Point H—Point for connection of
signal generator output, step 7.

ALIGNMENT CHART (Output Meter Method)

Posltion of
Signal Generator
Fre- in Serles Range Tuning
Step quency with To Switch  Cap
1 167.5kc¢ 0.1mfd 2nd!-fgrid SW Open
) 8SG7 (2)
2 167.5kc 0.1 mfd 1sti-fgrid SW Open
8SG7 (1)
3 10.7mc 30 mmf 2ndi-fgrid FM Open
8SG7 (2)
4 10.7mc 30mmf 1sti-fgrid FM Open
8SG7
5 10.7mc 30 mmf G-(see FM Open
instr, 3)
8 5325kc 30 mmf 1sti-fgrid SW Open
8SG7 (1)
7 5825kc 30 mmf H-(link SW  Open
coupllr_\r on
10.7 i-f 2)
8 b5825kc 30mmf BAC7grid SW Open
8 100me 78ohm FMdipole FM Channel
dummy ant. terms 2681
10 87.9m¢ 78ohm FMdipole FM Closed
dummy ant, terms.
11 107.9m¢ 78ochm FM dipole FM  Channel
dummy ant. terms 300
12 Disconnect generator, connect FM  Channel
field strength meter. 215
13 9.6mc 30mmf OneFM SW  9.6me
ant. term.
14 11.8mc 30mmf OneFM SW 11.8me
ant. term.
15 10.7mc 30mmf OneFM SW 10.7me
ant. term.
18 10.7mc 30 mmf One FM FM 10.7me
ant. term.
17 B635ke 30 mmf High side of BC  Closed
dummy loop
18 1620 ke 30 mmf Highsideof BC  Open
dummy loop
19 '400ke 30 mmf Highsideof BC 1400 ke,
dummy loop max, sig.
20 600kc 30 mmf Highsideof BC 600 ke,
dummy loop max, slg.
21 5825kec 30 mmf Highsideof BC 1400 ke
dummy loop

Adjust Directions

2nd i-f trans. 8 Shunt A, ad}. sec. (top).

Shunt B, adj. pri. (bot.).

Shunt C-D, adj. sec. (bot.).

Shunt E-F, adj. prl. (top).

Tune sec. for null (bot.)

Tune pri. per Instr. 1,

2nd I-f 10.7 trans. 4 (FM) |Ad]f p;i. (top) and sec. (bat.) per
nstr.

str. 2.

Trans. 2 pri. (bot.), trans 3 sec,

top) per Instr. 3.

Turn core out of coll, then in for

1st peak. DON'T FORCE.

Ad}. sec. trimmer and sec. link

(bot.). Repeat steps 6 and 7 for

max.

5825 ke I-f trans. 2 Ad]. prl. trimmer (bot.) and prl.
tink (top) for max.

FMosc.core131and trim.54 See Instr. 4.

FM ant. trims. 57, 58, 60

FM osc. core 131, to pull Repeat 10 and 11 until shifting

in sig. stops. Excess coverage indicates
excess capacity in 54.

FM osc. trimmer 54 for max.

Radiation bal. trimmer 57
(top) for null

SW oscillator series padder
65 for max. (top)

SW oscillator core 16 for

1st I-f trans. 4
(AM section)
Discriminator trans. 5

1st I-f 10.7 trans. 2 and 3
2nd AM osc. coil 7 (bot.)
5825 ke I-f trans, 3

See Instr, 5.

Disconnect fleld strength meter,
connect signal generator.
Repeat 13 and 14 for tracking at

max. (bot.) 9.6 mc and 11.8 mc.
SW ant. padder 51, sec. Shunt [, adj. trimmer 59 rocking
trimmer 59 gang. Shunt J, ad]. padder 51,

rocking gang.

Adjust for null point on fieid
strength meter. See Instr. 6.
Preset BC ant. wave trap 85 to
2 turns from closed. Adj. BC osc.
padder 56 for max. (top).

Repeat steps 17 and 18 until freq.
shift stops.

Atop timmer atop gang for max.

SW pri. padder 51
(10.7 me trap)
BC oscillator series padder

BC oscillator core 15 (bot.)
for max,
BC antenna trimmer

BG antenna core 132 (top)
for max. while rocking gang
BC wave trap trimmer 85

First models only., Omitted in
later mod.
Adjust for output null.
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Practical Tele Repairs

Second of Series Summarizes Troubles With Specific Models
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tube.
RED RED
cns i E In a fused power circuit there is

® The previous article on trouble-
shooting television receivers in the
April issue, discussed the general pro-
cedure and began listing the most
common troubles experienced in cer-
tain sets.

Modern television power supplies
are characterized chiefly by their
simplicity and by the fact that they
are of the high voltage type. In the
experience of the writer, Louis
Loshak, formerly service manager
for the RCA distributor in New York,
90% of all tele service calls during
past years were rooted in power sup-
ply failures, barring, of course, an-
tenna troubles.

Let us proceed then with a further
examination of this important sec-
tion of the receiver. The illustration
shows the circuit employed in the
RCA TRK-9, 12, 90 and 120 high

120

always the danger that an unthinking
individual will short circuit the fuse
in the event of its failure. This is
done by wrapping foil over the fuse
or by the use of an auto fuse of heavy
amperage. Such practices can only
result in worse troubles occurring.

The main transformer in these
power supplies cannot stand a severe
short for more than a fraction of a
minute. Hence hundreds of trans-
formers were put aside by the manu-
facturer to cover carelessness on the
part of the servicer or consumer in
not abiding by the manufacturer’s
instruction to fuse correctly.

The Importance of Bleeder

In examining the RCA schematic,
notice a series of nine carbon re-
sistors in addition to the focus con-
trol, which are part of the filter net-
work. These units are of the one
watt type. Correct values are im-
portant in this circuit for more reas-
sons than one.

First, the resistors act as the volt-

age divider. Second, the focus con-
trol is part of this network, so that
actual focusing of the image becomes
impossible if one of these carbons is
open or seriously off value. Third,
this circuit provides a bleedoff for
any residual current charge that may
remain in the high voltage capacitors
in the event of failure of the scope
or of any of the leads.

Safety Factor

As long as the B-plus returns to
the negative this remaining current
is bled off, hence protecting the serv-
icer who will next handle the pack.
It was recommended by the manu-
facturer and since has become com-
mon practice to replace all these re-
sistors whenever a repair is effected
on any of these RCA power supplies.

In the DuMont power supply il-
lustration is shown the high voltage
circuit used in their prewar models.
This circuit’s weakness lay in its
power transformer. The unit devel-
ops shorts, usually between the fila-
ment winding for the kinescope and
other windings or between the leads
of the scope filament winding itself.

Replacement transformers supplied
postwar by DuMont do not carry the
kinescope filament winding. It is
necessary to procure a small 215 volt
filament transformer to mount on the
chassis shelf next to the scope itself.

Parallel both transformer primaries
and run to the a-c source. Wire the
two heavy filament leads from the
kinescope socket directly to the out-
put of the 214 volt transformer.

Check on Bad Contacts

Another troublesome spot in these
receivers lies in the kinescope socket,
the springs of which lose their ten-
sion. Arcing noises and intermittent
flashes are due to poor contact be-
tween socket and tube. Replace the
socket if this trouble appears.

Referring once again to the RCA
TRK models 9, 12, 90 and 120, it is
worth while to mention that several
cases of shorted primaries in the
smaller power transformers have been
experienced. In this set, too, low
voltage power supply troubles con-
nected with the kinescope cause
symptoms which may easily be mis-
taken for high voltage faults.

(Continued on page 130)
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STANCOR

has the acceptance, the facilities and
the designs that make transformers

the profitable part of your business

THE NEW PLANT OF STANDARD TRANSFORMER CORPORATION
IN CHICAGO AT ELSTON, KEDZIE AND ADDISON
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Stop Using “Try-Iis”

There’s No Excuse for Wasting Time With Slip-Shod Service Methods

® The “try-it” method of trouble-
shooting, while primarily a lazy man’s
device, has sufficient appeal to con-
tinue in vogue even in many shops
staffed with first-grade technicians.
Perhaps it’s because of that “some-
thing-for-nothing” feeling that a

servicer gets from discovering a
source of trouble with no honest ef-

Aerovox Model 76 Capacity-Resistance Bridge

fort on his own part.

This unprofitable evil, however,
has been losing ground of recent
years, as servicers have been show-
ing an increased interest in buying
equipment of the type which can
help them get down to the finer points
of servicing, where very often wasted
time becomes a critical factor.

A familiar fact to radiomen is that
capacitors, next to tubes, contribute
the largest number of component

A Cornell-Dubilier Analyzer, Bridge and Decades.
¥ Jackson 650A Condenser Tester
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Kay-Lab Model 401-A Micro-Miker

failures. Not always given the at-
tention it deserves, however, is one
of the handiest instruments on the
servicer’s panel, the capacity checker.

That condenser troubles are un-
avoidable, and do not at all cast ad-
verse reflections upon the capacitor
manufacturers is seen by the ever-
enlarging number of such units in the

Radio City Model 665A Tester

ever-more-complex receivers of ever-
greater compactness. Nevertheless,
it is no easier to judge the value or
condition of a capacitor without a
proper instrument, than it is to do
the same thing for a tube or resistor.

While under certain conditions it
is quite proper for a radioman to re-
place a group of capacitors without
individual testing, as explained in
another article in this issue, a greater

McMurda Silver Model 904 C-R Bridge

number of cases are better and more
profitably handled by the use of a
meter. On this page are illustrated
several types of capacity checks, ana-
lyzers and bridges. While the group
shown is by no means complete, rep-
resentative types are listed.

Some, it will be noted, are small,

compact and limited to the one spe-
cific function of measuring capacitors
by the bridge method, over a given
range of values. Others include insu-
lation resistance, leakage, and power
factor measurements, while still
others measure volts, ohms and mil-
liamperes. One is designed especially
for video amplifier and vhf work,

Solar Model CBB Capacitor Analyzer

measuring extremely low values of
capacity.

Choosing the basic type is mainly
a matter of individual preference,
conditioned by portability and space
requirements, and to some extent by
the available capital. The local ac-
tivity in television and FM servicing
is a further factor in many areas.
Many shops, indeed, use several spe-
cialized instruments.

No matter which exact type is pur-
chased, the basic fact remains that
one of these instruments will pay for
itself many times over in an increased
ability to handle profitable, speedy
servicing, Make bench room for it.

A Sprague Model 16 Tel-Ohmike
¥ Triplett Model 2450 Tester
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Radio Clinic has all fifteen RIDER MANUALS

VOLUME XV=JUSTOUT!

2000 pages, plus 150 page “‘How It Works™ Book
$18.00 complete

The Radio Clinic, with two stores
on Broadway in New York City,
has long been recognized for the
high efficiency of its radio servic-
ing department. Like other suc-
cessful operators, Radio Clinic has
always depended upon the au-
thoritative data in RIDER MAN-
UALS to diagnose the troubles in
ailing American - made receivers
issued from 1930 to 1947. Also
fike thousands of others, Radio
Clinic is still benefiting from
RIDER MANUAL Volume 1, bought
17 years agol

From no other single source is
such information avaifable. In no
other way can you have at your
fingertips the facts you need to
locate troubles in any ond all
receivers that come to your bench;
receiver schematics, voltage data,
resistance values, chassis layouts
and wiring, and trimmer connec-
tions,

Volume XV, covering sets issued

during 1944, includes the exclusive
Rider ‘‘clarified-schematics”’ which

breck down the composite diagrams
of hundreds of complieated multi-
band receivers into individual sche-
matics of each circuit as it exists
with each turn of the wave band or
equipment switch.

Also with each copy of Volume
XV is included the 150 page ‘'How
It Works'’ book, o proctical guide
to the theory of operation of the
new technical features in the latest
receivers. These exclusives are but
two of the many important features
in Yolume XV, which alsa includes
all popular ““Ham’* communica-
tion receivers, Scott receivers, Mag-
navox RA combinations and record
player combinations.

RIDER MANUALS provide a
systematic, compact, indexed data
service, always in order, always
ready with the information you
must have for efficient, time-sav.
ing, profitable servicing. Year
after year, after year, RIDER
MANUALS keep pouring out prof.
its for servicemen.

In spite of greatly expanded
production, demand for RIDER
MANUALS still exceeds supply.
Place your order today.

JOHN F. RIDER PUBLISHER, INC.
404 FOURTH AVENUE, NEW YORK 16, N. Y.
Export Division, Rocke International Corp., 13 E. 40th St., New York City. Ceble ARLAS

Volumes XIV to Vil (each volume)
Volume VI
Abridged Manvals [ to V (one volume)....
Record Changers and Recorders

15.00
11.00
17.50

9.00

Inside the Yacuum Tube
Solid concept of 1heory
and operation

Understanding Mncrowaves
Provides foundation for
understanding 4

Radar
Entertaining, revealing,
in lay longuage

The Cathode Ray Tube

at Work
Accepted OU”’\O"'Y on
subject L

Frequency Modulchon
Gives prmclples of FM
radio

Servicing by Sngncl

Tracing
Basic method of radia
servicing . i s

The Meter at Work
An elementcry text on
meters . . .

The Oscillator ai Work
How to use, test and
repair "

$4.50

6.00

1.00

4.00

2.00

4.00

2.00

2.50

OTHER RIDER BOOKS

Vacuum Tube Voltmeters
Both theory and practice $2.50

Automdtic Frequency

Control Systems
—also automatic tuning
systems . . . . 75

A-C Calculation Charts
Two to five times as fast
os slideyule . . . . 7.50

Hour-A-Day-with-Rider
Series—
On “'Alternating Currents
in Radio-Receivers'”
On ““Resonance &
Alignment”’
On "'Automatic Volume
Caontrol’’
On “D-C Voltage

Distribution” $1.25 each

This new Rider Book,
soon to be announced,
will be of lasting use-
fulness to everyone in-
terested in any phase
of radio.

RIDER MANUALS

MEAN SUCCESSFUL SERVICING
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Sterling Manufacturing
GRAPHIC TESTER

The “Graphic Tester” is a multi-range
meter with type and range of measure-
ment printed on the front panel in the
form of a graph. D-c volis to 1000, a-c
volts to 1000. ohms to 1 megohm. deci-
bels to 4 46, and d-c current to 10 amps
are selected by the left hand knob, while
the knob below chooses the particular part
of the range desired. An additional con-
nection jack is used for ac and d-c 5,000
volt ranges. Sterling Manufacturing Co.,
9205 Detroit Ave., Cleveland, Ohio. —
RADIO & Television RETAILING

Hickok ELECTRONIC
YOLT-OHM-CAPACITY-
MILLIAMMETER

Model 209. uses a 9” meter and a 30
cycle to 300 megacycle high-frequency
probe having an input impedance of 6
mmif and 12 megohms. The d-c ranges of
0-3, 12, 30, 120, 300 and 1200 volts reject
a-c components, for use across AVC and
limiter loads, with a polarity reversing

4

switch included. Resistance from .1 ohm
to 10,000 megohms in 8 ranges, a-c volts
and d-¢ milliamperes in 6 ranges, and ca-
pacity from 1.10,000 mmi and 1-1,000 mi
in 7 ranges can be measured. Six tubes
are used. Hickok Electrical Instrument
Co.. 10523 Dupont Ave.. Cleveland 8.
Ohio.—RADIO & Television RETAILING

Resistance Products

PRECISION RESISTORS

Precision wire wound resistor kits No.
1 and No. 2 are designed for use with
Marion meters and schematics, for build-
ing a 400-microampere 500-ohm multi-
range tester. Kit No. 1 is composed of
half precision resistors and half matched
pair resistors, while kit No. 2 consists en-
tirely of precision units. Both contain all
the values needed for building the meter.
Resistance Products Co., 714 Race St..
Harrisburg, Pa, — RADIO & Television
RETAILING
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Model 200 mutual conductance tube
tester comes in four types, with 3” or
412" meter., and portable or zounter cases.
Both calibrated microhm and “reject-good”’
scales are used to check all modern tube
types. with the advantage of a switching
system which can be adapted to future
fypes as well Electronic Measurements
Corp.. 114 Liberty St New York 6, N. Y.—
RADIO & Television RETAILING

Provac VTVOM

Provac model ED 100 has & d-c voltage
ranges covering up to 1.000 volts with 11
megohms input resistance. 5 =¢ ranges to
1.000 wolts at 1,000 ohms per volt sensi.
tivity cnd six resistance rances to 1.000
megohms. By means of an rf probe (Edi-
probe) »f voltages to over 100 mc and 50
volts can be measured with an effective
loading of 3 mmf and 1 megohm. The
Ediprobe is clso sold separctely for use
with ary standord VIVM, while Model ED
100 is sold without the probe as Model
100. Electronlc Designs, Inc. Irvington.
N. Y.—RADIC & Television RETAILING

Shallcross

KILOVOLTMETERS

The series of 8 Kilovoltmeters provide
d-¢ measurements within 2% and a-<c
measurements within 5%, drawing 100 mic.
roamperes at full scale. Built for portable
use, a typical unit of the line, model 760-A,

has 3 scales of 5. 10 and 20 kilovolts with
a sensitivity of 10.000 ohms per volt. Shall
cross Mfg. Co., Collingdale, Pa.—RADIO
& Television RETAILING

Green Electric
BENCH RECTIFIER

A new portable rectifier has an ad-
justable output from zerc to § volts dec,
with a continuous current capacity of
25 amperes. This 150-watt bench unit,
model 7251C, uses a full wave selenium
rectifier, a magnetic circuit breaker on-
off switch in the input, a variable voltage-
control transformer. and output current and
voltage meters. W. Green Electric Co..
Inc., 130 Cedar St, New York, N. Y.—
RADIO & Television RETAILING
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Test Equipment made
..and the ot wlglladle % dse |

Hickok has been producing fine Test Equipment since 1910 and

has never compromised with quality. The Hickok philosophy has
always been, "make it better than anything else available”.

It would be relatively easy to bring Hickok Instruments down to
a so-called “popular price’”” by eliminating certain exclusive
features and by skimping in quality of materials and construction.
But, it has been proven over the years thal the best service men

want top performance and accuracy, long life and completeness
of design. They know that Hickok Instruments are more profitable
to use in the long run.

Here are three of the newest and most profitable service instru-

ments in the Hickok line. Write today for complete information.

OTHER HICKOK INSTRUMENTS OF Model 532P, is the most popular of the Hickok
MATCHLESS ACCURACY Tube Testers. Tests all makes of tubes under

actual use conditions, and measures them more

Signal Generators, with or without crystal—Trace- accurately. No bad tubes get by. Has many fea-
ometers—Channel Testers—Oscillographs—Electronic tures found in no other make of Tube and Set
Volt Ohm Milliammeters—Vacuum Tube Volt Ohm Tester, foremost of which is DYNAMIC MUTUAL

CONDUCTANCE. The additional accuracy made
possible by using this principle was acknowledged

Made by the exclusive manufacturers of Dynamic Motual by the armed forces during war time use of Hickok
Conductance Tube Testers. All HICKOK equipment employs
HICKOK meters—the standard of quality in electrical indi-
cating instruments since 1910. Write today fos fully illustrated
fiterature and prices.

Milliammeters—Volt-Ampere Wattmeters.

Instruments.

The Model 195 is a 5 inch Oscillograph using the new 5 UP-1 Cathode
Ray Tube. It has extra high gain vertical amplifiers and both sinusoidal and
linear sweep circuits, with phasing control. With this Oscillograph you can—
Align I. F. and R. F. stages; determine causes of trouble; analyze wave shape
of signal; determine unknown frequencies; amplify and view very weak signals.

Model 288 X Crystal Controlled Signal Generator.

Provides necessary test voltages, with a high degree of accuracy and
dependability, for servicing amplitude and frequency modulated and
television equipment. Wide frequency range. Crystal Controlled Signal
accurate to .01%. Has self-contained decibel meter for convenient
means of measuring power and voltage and determining resonance in
alignment work. An ideal bench mate for Model 195.

THE HICKOK ELECTRICAL INSTRUMENT CO.

10523 Dl{pont Avenue, Cleveland 8, Ohio
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Newest Ideas for Sound Dealers

Clark PA AMPLIFIER

Model PA-10a is a 10W amplifier
for small and medium sized audi-
toriums. Two 6V6GT tubes deliver
a virtually flat response from 50 to
10,000 cycles with less than 3% har-
monic distortion at 10 watts output,
with a hum level at least 60 db below
full output. Two controlled inputs
of .5 megohm each accommodate a
mike and phono pickup. The third
control on the sloping-front cabinet
is for tone attenuation. The output
is tapped for 4, 8, 16 and 500 ohms
impedance. Clark Radio Equipment
Corp., 4636 Ravenswood Ave. Chi.
40, II1.—RADIO & Television RE-
TAILING.

E-V DYNAMIC
MICROPHONE

By the use of a new Acoustalloy
diaphragm, Electro-Voice Model 630
has a flat response from 40 to 9,000
cycles. Output level in 53 db below

1 V/dyne/sq. cm,, open circuit. Built-
in cable connector permits vertical
tilting of microphone head in 90-
degree arc, for directional or non-
directional pickup, without moving
cable. Supplied with built-in switch
and 20’ of shielded cable. Electro-
Voice, Inc., Buchanan, Mich.—RA-
DIO & Television RETAILING.
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Industrial Devices
MINI-VOLT

The Mini-Volt is a neon-glow volt-
meter for measuring a-c and d-c¢ from
65 to 660 volts with an impedance of
about .5 megohm. It is operated by
turning a knob until the neon in-
dicator lamp extinguishes, permitting
the voltage to be read from a cali-
brated scale under the knob. Indus-
trial Devices, Inc., 22 State Road,
Edgewater, N. J—RADIO & Tele-
vision RETAILING.

Shure “MUTED
STYLUS 60” PICKUP

A patented Shure lever system of
driving this crystal pickup cartridge
is designed to provide high needle
compliance. The osmium or sapphire
tip is easily replaceable. Tracking at

less than 1 oz., an output of 1.9 V is
available at 1,000 cycles. Shure Bros.,
Inc., 225 W. Huron St., Chi. 10, Ill.—
RADIO & Television RETAILING.

Turner NOISE-CANCELING
MICROPHONE

Designed for use in factories, ma-
chine shops, railroad yards, aircraft
and other places where noise level is
high, Model 15D-NC cancels out

background noise, transmitting only
close talking speech. A hand-held
dynamic type in a light alloy case,
it contains a push-to-talk thumb
switch, and is available in 50, 200,
500 ohms and high impedance. Turner
Company, Cedar Rapids, Iowa—RA-
DIO & Television RETAILING.

Altee LIMITER
AMPLIFIER

e [y -
S i 11115
i s e e . .

g - -

Model A-322C Limiter Amplifier
compensates for volume variations
resulting from changes in the speak-
er’s position with respect to the mike,
preventing blasting and loudspeaker
overloads and allowing the use of a
higher sensitivity in the PA system
without feedback. A gain of 68 db
with a response from 20 to 20,000
cycles is available, with a 5W out-
put and 600 ohm input and output
load impedances. Altec Service Corp.,
250 W. 57th St., N. Y. 19, N. Y.—
RADIO & Television RETAILING.

General Electric PADS

These new wire-wound L-pads and
T-pads cover impedance ranges from
8 to 600 ohms. The T-pads may be
used as variable attenuators in stable
line impedance circuits, while the L-
pads have application as individual
volume controls for multiple speakers
or as attenuation controls for con-
stant impedance at either the source
or the load. Rated at a maximum
power dissipation of 2.5 watts, the
units have a continuous range of
from .5 to 30 db attentuation in 90
degrees of rotation. Specialty Divi-
sion, G. E. Electronics Dept., Wolf
St. Plant, Syracuse, N. Y..-RADIO
& Television RETAILING.
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_ 7 PHILCO O\
S Al Fedia
AERIALS

o o iy, e e

PHILCO 5-UNIT
AUTO AERIAL DISPLAY

Shows a selection of 5 popular models.
Smartly styled. Occupies minimuimn space.
Permits customer to see them 4/l and
make his choice. Helps you sell-up. Get
it FREE from your Philco Distributor.

PHILCO 2-UNIT
AUTO AERIAL DISPLAY

Shows 2 models — the famous Philco
Duoflex and the sensational “‘Special,”
greatest auto aerial value of all time. The
perfect sell-up display! Fits anywhere. Get
it FREE from your Philco Distributor.

PHILCO
OUTDOOR AERIAL

\ Everything in one package

. at a sure-fire low price. For
¥ months 1t's been selling
like hot cakes. Profitable!

PHILCO
FARM AERIAL

Another bigselling package
deal. A “must” for dealers
selling in the farm areas.

PHILCO FM
DIPOLE AERIAL

Makes any FM radio per-
form better. Get ser for the
swing to FM by fearuring
yourinstallationservice with
this new Philco product.

RADIO & Television RETAILING ¢ May, 1947

43/'/'” / .

for YOU

Here it is from Philco—the aerial line that
gives you everything to get a bigger share of
this profitable business this year. A// the best-
selling types of aerials—p/us sensational new
models with quality and price appeal. Auto
Aecrials—Home and Farm Aerials—FM Aeri-
als. Values that stand out above competition!
Features that sell on sight! Displays that catch

customer’s eyes—lead to many extra sales!

PHILCO COOPERATIVE ADVERTISING
Greatest in the Aerial Business

Yes, cooperative local advertising over yoxzr name—
newspaper advertising, radio advertising, direct mail
pieces, handbills—Philco goes a// out to make your
store the aerial headquarters of your community.

Every month, the year ’round, new
PHILCO SALES-BUILDING PROMOTIONS
help you get this profitable business

With Philco Aerials and other Accessory Products,
you can take the seasonal dips out of your sales.
Fresh new Philco promotions help you keep sales
going up month after month—keep stocks moving.
There’s nothing like the Philco plan for profits! Get
the facts at once from your Philco Distributor.

PHILCO ACCESSORY PRODUCTS ARE BIG BUSINESS!

Morchan?! s

means Bigger Profits
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Making Service
Money
(Continued from page 111)

zine. It is to be regretted that in so
many cases their defense has been a
retreat. In a mistaken attempt to
avoid these biased allegations, com-
petent servicers have gone out of
their way to patch up parts which by
right . . . and in the best interests
of their customers ... should immedi-
ately be replaced. Which is neither
good radio nor good business.

We hold, of course, no brief for the
occasional radio man who tries to
sell unnecessary replacements. To
such a man we say: there is some-
thing wrong in the way you run your
business, if you can’t make out in a
legitimate manner. But there are
few of that stripe, and they’re mar-
ginal shops at best.

These, then, are the four ways of
making service profits. Note care-
fully that of the three which are the
primary responsibility of the service
department, the sale of parts is the
easiest and quickest to increase.

Not only replacements of com-

ponents which are located during the

trouble-shooting process, but also
those which may be in a weakened
state, such as batteries and tubes;
or corroded, such as auto antennas;
or aged, such as speakers with brittle
cones or weakened magnets; or miss-
ing, such as noise filters; or shabby,
such as line cords . . . all these and
more like them, provide a barometer
by which the service manager’s mer-
chandising-mindedness can be meas-
ured.

Practical Tele
Repairs
(Continued from page 120)

For example, a poor connection in
plug pin #4 of the kinescope cable
and socket will remove the picture
tube bias, causing excessive current
resulting in loss of cathode emission,
burnt spots in the screen, and blown
high voltage rectifier and fuses. With
symptoms of this sort, inexperienced
men may be misled into wasting a

g 2V KINESCOPE FIL.

~4000V.

+1500V.

T 7

Piewar Dumont power iranstormer contained k.ne-
scope fil t windi Repl ts do not.

130

good deal of time on the high volt-
age supply.

Should replacement of rectifier and
fuse produce current, and the kine-
scope filament light but develop noth-
ing but a bright, intense spot, shut
the receiver off immediately. The
trouble then may lie in the circuits
supplying the deflecting coils of the
kinescope, or the deflecting plates, if
the tube is of the electrostatic type.

Running a kinescope without de-
flecting and intensity grid voltages is
akin to running a power tube without
bias. Permanent damage results if
this condition is not immediately rec-
tified. A short cut to isolate deflec-
tion trouble is to shunt a voltmeter
across the low voltage supply of the
video receiver and to see if the B
supply is there. Lack of voltage gen-
erally means that the rectifying tube
(5U4G) is out or that there is a
shorted capacitor.

Deflection QOutput Shorts

A further source of trouble in the
large RCA receivers lies in the hori-
zontal output transformer developing
an internal short or ground. This
short is often of the high resistance
variety and requires careful checking
under operating conditions to isolate.

An irritating condition is found in
the RCA TRKS5 and TTS5 power sup-
ply in the filter condensers which
will break down under operating
voltage. You may check these units
by conventional means and find that
they are satisfactory yet when high
voltage is applied arc-overs and
breakdowns occur. Of late it has
been common practice to replace the
original dual unit with two separate
tubular condensers that are now being
manufactured by several condenser
suppliers.

Another item to check on large
RCA power supplies is the connect-
ing cables from the video chassis and
the sockets that receive these cables.
Oxidation often occurs at these
points due to heavy filament current
causing arcing. This is also a phe-
nomena that may at first throw the
servicer into believing that his trou-
bles lie in the filters.

Actual shorts in filter condensers
employed in the large RCA models
are seldom encountered. However,
opens do occur. Large bars appear-
ing across the scope are the result of
a-c present due to lack of filtering.

Filter condenser trouble is rarely
encountered in DuMont prewar mod-
els but may we again caution the
servicer to watch that scope socket
and high voltage leads.

The radio serviceman who has not
attempted tele servicing before need

not be frightened by the alleged com-
plexity of this work. Practical video
service is not entirely different from
the maintenance of a large radio re-
ceiver or a phono combination, with
one vital exception . .. watch out for
dangerous high voltages!

Fixing
Intermittents
(Continued from page 115)

A cold solder joint will not usually
react to line voltage surges but will
respond microphonically to vibra-
tions; a person walking across the
floor, the rumble of trucks in the road
will snap volume up or down. An
erratic tubular capacitor suspended
by its pigtails will react to vibrations.
A metal-clad capacitor usually will
not. A microphonic tube will often
develop an a-f tone, caused by the
vibration of its elements.

Filter capacitors which go bad
after warming up give themselves
away with the increase in hum, some-
times swinging into motorboating.
Often this trouble permits inter-stage
coupling which develops a high
pitched audio howl. This may not
be continuous.

The opening of a cathode by-pass
capacitor is accompanied by a loss of
bass response, and therefore some-
times by a surprising loss of volume
because the highs may have been cut
off at the tone control’s customary
setting, and the bass is the major por-
tion of the audio output.

You can check suspected coils by
grounding them at the plate end for
a moment. This puts the B+ across
them and will sometimes cause inter-
mittently-open windings to break
down permanently.

Don’t Add New Troubles

When you are tugging at leads, and
warping the chassis in your search
for trouble, remember that a wire has
more than two ends. A pull at one
end may affect a joint some distance
away. The same goes for the chassis.
Tapping a can at one end may cause
a make and break in a can at the other
end. Tap lightly, and listen for the
loudest noise. Try tapping the same
unit from a different direction also,
to take a “bearing” on the trouble
spot.

It is a good idea.to go over all
the solder joints with a hot iron. This
marks them, and makes it easy for
you to keep track of your visual in-
spection,

Breaks in the voice coil and speak-

(Continued on page 136)
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Will your soldering iron support a new home ¢

w We don’t blame you or any radio
o

technician for wanting a new
hodle only you can’t get it by wishing. You can with
your soldering iron. Every electronic device you
service requires the use of your soldering iron.
Therefore, anything that gives you more time behind
your soldering iron means more cash for you.

NEW BOOKLET FULL OF MONEY-MAKING IDEAS

What can you do to make more money ? This ques-
tion is answered by a straight-shooting booklet
called “Keep Your Iron In The Fire", part of a com-

plete service-sales program initiated by IRC in the
interest of servicemen. Ask your IRC Distributor
for your copy ... today. International Resistance
Company, 401 N. Broad Street, Philadelphia 8,

Pennsylvania. In Canada: International Resistance

Company, Ltd., Toronto, Licensee.

VISIT the IRC Booth— #88A at the
Radio Parts and Electronic Equipment
Show — Chicago, May 13-16 inclusive.

CE COMPANY

Wherever the Circuit says &

INTERNATIONAL
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Studios Buy PA

(Continued from page 113)

LINE LOADING AESIS
16,0001 EACH

Wiring diagram of one of the individual control
panels, showing attention to compensation.

Although enough “soup” is avail-
able for many times the volume, the
speakers are generally run at rela-
tively low level. The intensity is
left to the teacher, who uses the
attenuator on his own control panel.

According to Joe Eisen & Sons of
710 12th Ave., New York City, sound
dealers who made the installation, this
is the first of a series of such systems
which they expect to sell. If is, they
say, likely to set the pattern for
sound work in dance studios . . . a
new field which bids fair to net many
a PA dealer one or two fine jobs this
year,

Four Money-Makers

(Continued from page 39)
a string of five listening booths for
popular music fans, and up a few
stairs to the rear are two larger lis-
tening rooms where classical discs
can be played more leisurely and with
less interruption.

In the Whiting organization are
two other stores—Heim’s Music
Store in nearby Danbury, and the
Deluxe Radio Parlor at 1158 E. Main
St. in Bridgeport. Managers make
every effort to swap stocks when the
occasion suggests it, in order to give
the customers what they want, on the
spot.

The staff at the main store includes
mostly specialists who have been with
the organization for some time. Rob-
ert Brandt heads the department of
high-grade sets and musical instru-
ments; Douglas Boyd is the appliance
sales manager. Douglas Cann runs
the record station and Charles Sauer
is the service manager. William
Coughlin heads up the sales of
smaller merchandise.

Meetings of all store personnel are
held twice a month, at which all the
problems of sales, promotion, service,
etc.,, are aired in an informal way.
The sole purpose of these sessions is
to allow the store policies to be in-
fluenced by the suggestions of the
staff.
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Like having an EXTRA MAN in

Il\]
—etad

RADIO- PHY
SWITCH

VOLUME
CONTROL

VOLUME 1, containing first ten sets of
PHOTOFACT FOLDERS in de luxe
binder, $18.39. Individual sets Nos. 1 to 10,
$1.50 each. De Luxe Binder alone, $3.39.

COMPLETE ¢

Everything you need in one handy, unified
form —large schematics, pictorials keyed to
parts lists and alignment data, complete
listings of parts values and replacements,
alignment, stage gain, circuit voltage and
resistance analysis, coil resistances, dial cord
stringing, disassembly instructions, record
changer analysis and repair.

ACCURATE ¢

All sets are actually taken apart and an-
alyzed by experts in the Sams laborato-
ries. Every part is measured, tested and
triple-checked for accuracy. All data is
original. This means the data you get is right.

CORRECT ¢

PHOTOFACT FOLDERS are issued twice
monthly, as the new receivers come off pro-
duction lines. You don’t have to wait for in-
formation. As receiver changes are made, you
get correction and addition sheets for your
files. Your data is always up to the minute.

READY TO USE ¢

All diagrams and pictures are coded to num-
bered parts lists. Everything is positively
identified for fast work. All folders are set up
in uniform, easy-to-follow style: big type, big
illustrations—no hunting, guessing or eye
strain—no more loss of time and temper.

RADIO & Television RETAILING » May, 1947

your shop

Photo of Dave Krantz, President
" of PRSMA, Philadelphia,
using PHOTOFACT FOLDERS.

PHOTOFACT FOLDERS

HELP YOU EARN MORE MONEY..
Cost less than 9¢ a day

‘“Iike having an extra man in my
shop’ . . .“The kind of ‘specialist’

radio servicemen say about PHOTO-
FACT FOLDERS. Yet this indispen-
sable “hired help” actually costs less
than 9 cents a day!

Here are the straight facts: PHOTO-
FACT FOLDERS offer the best in-
formation ever prepared for radio
servicemen—complete, accurate, up-
to-the-minute, easy to use. They save
you hours of time and effort because
they place at your fingertips ALL the
information you need to do a better
job. And that means you can earn
MORE MONEY.

The information in PHOTOFACT
FOLDERS is right because it is based
on actual analysis of sample sets
right in our own laboratories. It is
complete and current, too, because
it covers all radios, phonographs,
*Trade Mark Reg.

I need’”’ . . . that’s what hundreds of

record changers, recorders, communi-
cations systems and power amplifiers
as they reach the market.

PHOTOFACT FOLDERS come to you
in sets of 30 to 50 at only $1.50 per
set. Low as this price is, it also includes
membership in the Howard W. Sams
Institute.

Set No. 19 will be ready for mailing
May 10th. Set No. 20 on May 25th.
Sets Nos. 11 to 18 inclusive, also
priced at $1.50 each, are available for
immediate order.

Actually, PHOTOFACT FOLDERS
cost you nothing since they pay for
themselves again and again. They’re
ready to help you now—at the most
difficult time in servicing history. See
your distributor or write us today. In
Canada, address A. C. Simmonds &
Sons, 301 King Street East, Toronto,
Ontario.

HOWARD W. SAMS & CO., INC.

2024 EAST WASHINGTON STREET, INDIANAPOLIS 6, INDIANA

Puotoract SERVICE

*The service that pays for ifself over and over again’’
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New Phono Lines

Disc-Playing Accessories and Equipment

Regina RECORD HOLDER

Super Standard Model hassock record
holder—the third unit of Regina line
(Others are Standard and Deluxe).
Features antique brass tack and white
piping trim. Heavy padding makes com-
fortable seat, as well as cenvenient place
for disc storage. Daval Co. (exclusive
national rep) 19 W. 44th 5t, New York
18, N. Y.—RADIO & Television RETAILING

Symphonic PHONOGRAPH
F

.

“Co-Ed” model eleciric portable record
player, with Alnico & dynamic speaker,
2-tube amplifier. Separate volume and
tone controls. Ostrich-finish leatherette
covered. §$36.50. Symphonic Radio &
Electronic Corp., 292 Main Si., Cambridge.
Mass.—RADIO & Television RETAILING

Ultratone RECORD PLAYER

Model PA-61 portable autematic phono-
graph with 3-tube amplifier, tone control
and 5” PM speaker. Milwaukee-Erwood
automatic disc changer. Plywood case

covered with two-toned fabricoid. Audio
Industries, Michigan City, Ind.—RADIO &
Television RETAILING

134

Furniture Specialties
RECORD CABINET

Model 400 de luxe record cabinet with
four compartments and door. Top large
enough to hold largest radio-phonograph
of record player. Sturdy construction in
fine-furniture style—made of hardwoods.
Available in walnut or mahogany finish.
Measures 24" wide by 18 deep by 26"
high, Weighs 28 lbs. packed. Minimum

|
f
i
shipment is 4 pieces. Furniture Special-
ties Co., 15th St. and S. Penn Square.
Philadelphia, Pa.—RADIO & Television
RETAILING

Symons STORAGE ALBUM

Patented disc storage and package al-
bum, providing space for 12 records—six
of each side of album, in heavy manila
envelopes. Special back permits envel
opes to lie flat. “Tip Lock” feature pre-
vents discs from falling out, no matter how
album is held. Glamourized in both
pastel and dark shades—spine backs and
sides are gold imprinted. Packed 24 to a

carton with advertising materials included.
L. H. Symons & Associates, 345 Hudson
St. New York 14, N. Y.—RADIO & Tele-
vision RETAILING

Ellis RECORD CABINET
!

1% S e NG

Disc storage cabinet sized to carry
any radio-phonograph, with capacity of
about 25 albums. Made of kiln dry hard-
wood, finished in authentic stains and
three coats of lacquer. Wood or metal
grill door optional. Measures 232" by
172" by 28”. Ellis Mig. Co., 130 W, 3rd
St., New York, N. Y.—RADIO & Television
RETAILING

Pliotone PHONOGRAPH

Electric

record player designed for
Youngsters, teen agers—or for rumpus
room. Reproducer and speaker by Waters
Conley: motor and parts by Alliance. All
steel 9” turntable, die cast metal arm,
chrome-finished reproducer. All'meta)
lightweight cabinet. finished in washable
velvety high pile; 12%4" in diameter, 10"
high. Comes in three contrasting-color
combinations: red-and-gold, baby-blue.
and-baby-pink, plus blue-and-gold. Plays
up to 10” records: electric stop and start
control. Weighs 6 lbs. $17.95 retail. Plio-
tone Co., 200 Fifth Ave.. New York 10,
N. Y.—RADIO & Television RETAILING

RMS CABINET

Model LTC 750 table model case, to
accommodate all types of record changers,
Plus compact amplifier. Sturdy construc-
tion, leatherette covered. Handles 10~
and 12“ records, 5” or 6" speaker. Out
side dimensions are 18 long by 15%"
wide by 10%” high; mounting pamel is
14Y2” square. Radio Merchandise Sales,
Inc., 550 Westchester Ave., New York 55.
N. Y.—RADIO & Television RETAILING

Jitter Jack PHONOGRAPH

Model 4002 electric portable record
Player, playing 10” or 12" discs with
cover open or closed, 2 watts audio power
output. New Astatic crystal pickup, ta-
pered volume and variable tone conmtrol,
5 PM dynamic speaker, 9" flock-sprayed
turntable. Brass.finished hardware leath.
er handle, flush-mounted needle cup.

Streamlined plywood case covered with
Brown Levant and

two-tone eggshell

i—k‘?,
leatherette, rounded corners. Measures
14%” by 13%"” by 7%2”. Weighs about

14 1bs. Jackson Industries, 1708 S. State
St., Chicage 16. IIL.—RADIO & Television
RETAILING

RADIO & Television RETAILING » Moy, 1947



*»

* Minimum

* Good wave

Accuracy
Stability

leakage

form

* —extraordinary in its price class

The Model 315 Signal Generator
has a big nine-inch meter type dial,
with hair-line pointer, for high
readability. Smooth vernier control
permits close settings.

Circuvit; Electron coupled circuit
assures extreme stability and output
uniformity throughout the band.
Three tubes are utilized in the cir-
cuit — full wave rectifier, modula-
tor and oscillator. Standard 30%
modulation at 400 cycles is used.

Output: Signal is controlled
through an ingenious step attenua-
tor of the ladder type. Volume level
of each step is regulated by a smooth
non-inductive control which pro-

.

Simpson Model 315 Signal Generator

Here’s a test signal source that maintains its accuracy under
constant use. The Simpson Model 315 Signal Generator pro-
duces fast and accurate “‘trouble-shooting” every time. The
reason is as clear as its signal: this generator is Simpson en-
gineered and built.

Like all Simpson test equipment, Model 315 is made almost
entirely within the various Simpson plants. This, plus our
tremendous investment in expensive production tools, is your
assurance that Simpson testers will not quickly become obso-

vides an R.F. output from a few
microvolts to ,15 volts and a 400
cycle outpar from zero to 3.5 volts.

Bands; Six R.F. coils provide
ranges of 75-200; 200-600; 600-
1700 kilocycles and 1.5-4; 4-12; 10-
30 megacycles. Coils are designed to
retain original inductance regard-
less of temperature or humidity
changes. A special switch automat-
ically eliminates “‘dead spots.” Fre-
quency accuracy is 1%.

Shielding; Coils. attenuator and
signal selector are individually
shielded. Oscillator and modulator
assemblies are sealed in a rigidly
welded, entirely enclosed chassis. An

SIMPSON ELECTRIC COMPANY

time, trouble-free service.

lete and will be of unvarying quality.
An investment in the Model 315 is an investment in life-

effective line filter is used. Even the
line cord is shielded. Result: leak-
age is negligible.

Calibration: Each coi! is individ-
ually calibrated to close tolerances
against crystal standards by means
of variable inductance and variable
minimum capacitance, Tests show
negligible changes over long peri-
ods of time under extreme temper-
ature and humidity variations.

Size 16”"x10”x6”. Weight, 15 lbs.
Shipping weight, 20 lbs.

Dealer's Net Price................ $67.35
For 220 Volt 50 or 60 cycle
add ... 7.50

5200-5218 Kinzie Street, Chicago 44, lllinois

mps O

INSTRUMENTS
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FOR ALL THAT IS
BEST IN MUSICAL

HOWARD
MODEL
909M

Available in Mabogany or Blonde Finish

{ l

ﬂR RADIO )
HOW PHONOGRAPHS
TONE REALISM that s Recognized
By All Who Appreciate Good Music |

With Howard Acousticolor, the listener selects and combines expressive
tonal variations of treble and bass to suit his own musical taste. Brilliant
high notes and deep sonorous lows, are blended and balanced to a tonal
perfection of richness, warmth and color. Distinctive and beautifully styled,
the Howard 909M with thrilling Acousticolor literally sparkles with pow-
erful sales-compelling features.

You'll find real selling ammunition in a Howard
Acousticolor demonstration. You'll find, too, a
permanent profit opportunity with nationally ad-
vertised products of America’s Oldest Radio
Manufacturer.

CHICAGO 13, ILLINOIS

PIONEERS IN FM RADIO
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Gift for Mother’s Day

Designed especially for Mother's Day, May 11, is

this ac-dc set by Galvin Mfg. Co. For bedroom,

klfChElI. or sunroom, this Motorola Model 55X15

comes in 4 colors—Consolweld cabinet with baked

enamel finish. It's a 5-tube unit listing ot $34.95
in Zone 1; $36.95 in Zone 2.

Radio’s Big Show

(Continued from page 37)

Organization meetings and sales
get-togethers are scheduled for May
10 and 11. No meetings of this type
are to be hold during the next four
days. On Tuesday, Wednesday and
Thursday, the attendance in Exhibi-
tion Hall is limited to members of
sponsoring manufacturer organiza-
tions, their booth attendants, their
sales representatives and distributors.
The exhibits will be open from 10
am. to 6 p.m. daily.

Friday, May 16 is “open house” day,
when radio servicemen, amateurs,
engineers and the general public will
be admitted to the show without
registration. It is expected that
extra technical personnel will be on
hand at the booths during this peri-
od, to answer the queries of hams
and experimenters.

The officers of the show corpora-
tion, in addition to Mr. Prince are
J. A. Berman of Shure Brothers,
president; Charles Golenpaul of Aero-
vox Corp., vice-president; J. J. Kahn
of Standard Transformer Corp., sec-
retary; and Sam Poncher of Newark
Electric Co., ‘treasurer. The direc-
tors are R. C. Sprague of Sprague
Electric Co.; W. W. Jablon of Ham-
marlund Mfg. Co.; R. J. Sherwood of
Hallicrafters Co., and W. O. Schon-
ing, Lukko Sales Co.

Money in Intermits
(Continued from page 115)

er cable leads are sometimes identi-
fiable by the fact that they open with
a blast of volume, and then are dead
silent. Not even a power hum can
be detected. A jar will often put
them back in operation.

In general, the point to keep in
mind is that without a prearranged
plan, it is almost hopeless to single
out the fault from the thousands of
possibilities. The trick is to narrow
down the number of suspected parts
in a logical step-by-step procedure,
which for best results must be fig-
ured out to match the particular case.

RADIO & Television RETAILING o May, 1947



TESTED FOR

% CHARACTERISTICS

% ENDURANCE

% STABILITY

What does triple-tested mean?
It means that General Electric
resistors have been subjected to
the most rigid tests and inspec-
tion to make certain that they con-
form to high quality standards.
Characteristics, endurance and
stability have been checked in the
laboratory and in the field, under
actual operating conditions.
These checks are assurance to
youthat General Electric resistors
will stand up . .. will give greater
customer satisfaction.
In designing this line of resis-

tors, quality was the first consid-
eration. But, along with quality,

flexibility in application was de-
manded. The wide possiblerange
of uses for each unit, extending
from simple to complex circuits,
can be met with minimum stock
requirements. Your customer’s
needs can be supplied . . . your
inventory can be kept down.

General Electric’s completeline
of high quality resistorsalso hasa
triple value for you. Since the cus-
tomer’srequirements can be sup-
plied from one source, it saves his
time. Thatmeans greater customer
satisfaction, more sales, more
profit. And remember, these
resistors are easierto sell because
they bear a name known for
quality, General Electric.

Be suretostock the entireline of
General Electric universal parts.

For complete information write: General Electric
Company, Electronics Department, Syracuse 1, N.Y.

POWER RHEOSTATS

25 watt, 50 watt
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CONSTANT IMPEDANCE
ATTENUATORS

GENERAL {5 ELECTRIC

FIRST AND GREATEST NAME

IN ELECTRONICS

WIRE-WOUND L-PADS AND T-PADS

COMPOSITION RESISTORS

POWER WIRE-WOUND
RESISTORS

Adjustable ]
10, 25, 50, |
100 watt I

10, 20 watt

TUBE-TYPE
WIRE-WOUNOD RESISTORS

COMPOSITION CONTROLS
ATTACHABLE SWITCHES

WIRE-WOUND CONTROLS




Ttme-saving and all-out-in-the-open layout at Nework Electric Co., Chicogo,
has a mass of streamlined bins to greet the customers. ‘‘Seif-service has paid

in increased sales,” say officials of the 23-year-old firm. To the rzor
are demonstration rooms for receivers, amplifiers and test equipment.

Dealers flock in ta “‘open house’* event at Allied Applionce Co., Boston. L. to r.,
a Bendix dealer group, Leo Gaumont, Barnet Cchen, Albert Gaumont, E. A.
Worthen, Mrs. Herbert Srhwartz, and Thomas J. McCue—the latter being radio

division manager of Allied.

Jobbers in Action
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Madern quarters of Shapiro Distributors Co., Newburgh, N. Y., features 27,000 up-to-the-
minute square feet ot 315 Broadway. The 47-yeor-old company thus has cmple room
for further expansion in servicing the dealers of the Hudson Valley area. ‘‘Tomorrow’s
displays’’ are provided for.

General view of the spacious display floor at D=Mambro Radio Supply, Inz., o recently
opened Manchester, N. H., branch of DeMambro Distributors, Inc., Bostom. From this
branch Stewart-Warner radios and other lines will be distriputed to the retailers in the
northeastern territory.

he Admira!
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Reflecto? Kit

u leading alues in FM
qutrements of cach installa-
ded for finest FM reception:
, plus strong weather-proo
for YOU!

ra proﬁts
in a rang¢ of 88

tro_ub\e-free operati
ht and Folded Di-Poles show? at the right operate
olded Di-Pole model provides proader antenn? tuning an

300 ohm (ransmission line for maximam response and

folded Di-Pole
Mode! FM-55
List $10.25

comb'med with either of the two Di-Poles a3

HESE OUTSTANblNG FEATURES:

wall angle-

revolves Of Glts in base allowing complete flexibility

« Universal pase mounts roof ot

» Sturdy vertical element
Di-Pole for maximum gain.
« Di-Pole element
wcmhex-proofed inside
» Ring pxovided for attachment of guy wires
ohm colinear (mnsmissim line i

in orientitg

corxosion-pxevemi\'c atuminum- All othet part$ comp\etely
secure installation

insulmed with polyelhylene.

of exclusive design minimizing

assuring

o Sixty feet of dielectri€ 300
3 Stand-off insulators guiding transmission line

capacity 10 gm\md and eliminating ceflections OF the line

w
RITE FOR FREE CATALOG

V1524 EAST 45th STREET - v AND 3, OHIO
CLEVEL i
ADA: Atlos R W., Taront ntor ano
IN CAN H s i
odio Corp., 560 King St |
. W., Tol o, Ontaria, C
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PT.: C. O
. O. Brand
andes, Mgr., 4900 Euclid Ave., Cl
., Cleveland 3, Ohio
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REFLECTOR ¥IT MODEL FMR-63 List $5.28

maximum

desired signal and eliminates under
sirable and interfering reflections.
Di-Pole elements €an pe rotated 1©
any direction and tilted for any
angle © facilitate orientings

stroight Di-Pole
Model FM60
st $9.00
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Zenith Names Ad

and Promotion Heads

TEAMED FOR

PERFECT HEARING COMFORT

When RCA engineers checked
headphones for their new hotel
“coin-operated” radio, they quickly
found what they wanted in the
New TELEX Monoset. Today it’s
standard equipment on this RCA

hotel model.

Take a “tip” from RCA and whenever
comfortable hearing, fidelity and ease of use
are needed for your sound equipment, specify
the TELEX Monoset. It replaces old style,
uncomfortable headphones. Light weight
(1.2 0z.). Worn under the chin. Rugged Tenite
plastic construction.

Write Department AA for information and quotations. We’ll be
happy to show you how the TELEX MONOSET can become part
of your teamn for perfect hearing comfort.

NG AT IT
“EP‘“‘ S 8¢

0800080800000 0000000800000 ©o s a0

Canadian Distributors: A TELEX PARK
Addison | 1dustries, Ltd., Toronto Minneapolis, Minn.

Zenith Radio Corp., has completely
separated its sales promotion and adver-
tising activities with the appointments of
David H. Grigsby as manager, sales pro-
motion department, and William E. Macke
as manager, advertising department. Both
executives, according to the announcement
by H. C. Bonfig, vice-president have been
with Zenith for a number of years, and
both have long backgrounds in advertis-
ing and sales promotion.

Mr. Grigsby came to Zenith in 1945
after six years as sales promotion and as
merchandise manager for the Scholl Mfg.

= Vil
David H. Grigsby

William E. Macke

' Co. He has previously been with the Fair

Store in Chicago, and with the Sears
Roebuck Store in Toledo, Ohio.

Before joining Zenith in 1943, Mr.
Macke had served five years with Stewart-
Warner as assistant advertising and pro-
motion manager. He first entered radio
with Grigsby-Grunow in 1928, and from
1933 to 1938 was assistant advertising
and sales promotion manager for Fair-
banks Morse.
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DESIGNED FOR THE BETTER SERVICE SHOP...

¥ i S 8
1 : 3
TILES PEA caND -
i w 100 o

curryr © AUDIO OSCILLATOR SELECTOR
00 WA S3A STAND-BS
20="0" 1w . e e

.

RCA's NEW AUDIO OSCILLATOR
e o o first unit of «
revolutionary new line

A real time-saver for
loudspeaker testing and radio servicing

Profitable applications include such diverse jobs as finding the
cause of loudspeaker rattle, measuring receiver fidelity and
audio amplifier response.

The WA-54A is a temperature-compensated, beat-frequency
oscillator with an electronic output-level indicator. The
electronic eye serves as a reference to provide an even signal
level at all frequencies, and also acts as a zero-beat calibration
indicator.

ON THE WAY —a superior line of test equipment that
puts time-consuming service jobs on a profitable, . . . ‘
production-line basis . . . that anticipates all FM and source include: wide range . . . continuous tuning . . . low

television needs. Matched styling of all instruments distortion . . . low hum level . . . balanced line outputs . . .

Other outstanding features of this audio-frequency signal

permits attractive, convenient grouping. Watch for
announcements of the other units in this new line. Keep ] . ) .
in touch with your RCA Test Equipment Distributor. bulletin, which is yours for the asking.

application as an a-f amplifier . . . all explained in the WA-54A

TEST AND MEASURING EQUIPMENT

RADIO CORPORATION of AMERICA

ENGINEERING PRODUCTS DEPARTMENT, CAMDEN,N.J.

In Canada: RCA VICTOR Company Limited, Montreal



TELEVISION

robDaAyY

Decision on Color Video
Starts Things Moving

When the Federal Communications
Commission announced its rejection of
the CBS application for commercial color
television, the action was regarded as a
vigorous tonic to trade activity in black-
and-white video.

Manufacturers are announcing more
new models. Dealers and distributors
reported sell-outs of video sets on hand.
More applications were being made for
station permits, and additional cities be-
came “television areas.” More work was
started on construction of new transmit-
ters and studios. Audiences in the estab-
lished tele cities began to reach more
important proportions.

J. R. Poppele, president of the Tele-
vision Broadcasters Association, in com-
menting on the decision by FCC, said
that :

“As a result of the decision, the public
can expect the production of television
receivers to be accelerated greatly and
that the number of applicants for com-
mercial black-and-white television stations
will be increased materially during the
next few months.”

Dr. Alfred N. Goldsmith, well known
consulting engineer, made the statement
that “Television prospects are now clear
and assure rapid expansion, public ac-
ceptance and a bright future for commer-
cial television . . . the clear-cut and salu-
tary decision of the FCC has brushed
away the gray overhanging clouds which
have shadowed television’s future.”

GE Gets Video
Dealers Started

First showing of the new General Elec-
tric television receiver and dealer appoint-
ment program has been held in Bridgeport,
Conn,, by David H. Fisher, radio sales
manager, General Electric Supply Corp.,
of Connecticut. The meeting introduced
the Model 801 television receiver, the
first post-war General Electric direct view
instrument, and acquainted Connecticut
dealers with the method of distribution.

There will be two types of GE dealer-
ships, Mr. Fisher explained:

“First, the servicing dealer, the type
of retail organization which has complete
shop facilities as approved by GE tele-
viston engineers, and, most important,
which is staffed by technical service per-
sonnel, adjudged proficient to handle
completely video installation and service.
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“Second, the non-servicer dealer will be
that type of retail outlet which does not
at the moment qualify as above, but will
act solely in the capacity of a sales agency.
In this case, however, a factory approved
servicing agency will be provided.”

One-Fifth of Sets
Go to Chicago

“Within five years there will be an
estimated 150 television stations in op-
eration and more than 10,000,000 re-
ceivers tuning in on their programs,”
predicted Ardien B. Rodner, Jr., presi-
dent of Television Advertising Produc-
tions, Inc., at a television demonstration
conducted by the Commonwealth Edison
Co. before the Chicago Association of
Commerce and Industry.

Mr. Rodner said the latest information
indicates that manufacturers of television
receivers expect to produce about 360,000
sets this year.

“Because of a campaign to promote
television in Chicago that has been or-
ganized by the Electric Association,” he
reported, “manufacturers have agreed to
allocate at least 20% of their total pro-
duction to Chicago.
should get about 72,000 sets this year.

Those receivers will probably have an
average price of $500, so that means
$36,000,000 worth of new business for
Chicago merchants.

“Also remember that television is all
plus business, extra business. It will not
detract in any way from any other in-
dustry. It is new business for dealers.
distributors, manufacturers, their suppliers
and everyone connected with them.”

A feature of the demonstration was
introduction of the newly-announced
Stewart-Warner “Videorama” television
receiver,

Jobbher Buys Tele
Time on KTLA

Kinney Brothers, Los Angeles, the
Southern California distributors of Stew-
art-Warner television, radios and house-
hold appliances, has signed a contract
with Los Angeles television Station
KTLA, for an afternoon and evening
spot announcement five days a week. Cur-
rent Stewart-Warner television models
are presented to the public via the shows.

This form of advertising is reportedly
making a big hit with all of Kinney
Brothers’ dealers. The firm is believed
to be one of the first distributors in the
country to advertise via television.

“Big Picture’ Sets in
Many Cities

Deliveries of the “Big Picture” tele-
vision units made by United States Tele-
vision Mfg. Corp. have started in all the
major television cities, according to word
from Hamilton Hoge, president of the
firm. He said that the sets with the
2114” by 16” screen are now being in-
stalled in leading hotels, night clubs,
taverns, etc., as well as many private
homes in Washington, Philadelphia, De-

IA-1842

That means we troit, Chicago, St. Louis, Schenectady
and Los Angeles.
Demonstration Room for Dealers
1A-1846 TA-2137 1411845
’/
1A-1805

JA-1808

A

One of RCA Victor’s nine layout ideas for retailers’ television demonstration rooms is this “medium size’
one—about 10 ft. by 12 ft. Number 1A-1846 is a wall chart on service policy; 1A-2137 is a double faced
easel sign; 1A-1845 is another chart of all sets in the line; 1A-1805 is an information easel; 1A-1838 is
o plastic streamer; 1A-1808 is a ring binder for catalog sheets and specifications; 1A-1842 represents

rotogravure folders on the line.
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|SENSATIONAL

Transmits only when spoken to at close range

A new Turner development . .. Now factories,
machine shops, engine rooms, trains, aircraft, etc.,
can have sharp, clear communications. Turner
engineers have solved the problem of effective
speech transmission under adverse noise condi-
tions. The Turner Model 15D-NC is so expertly
designed and balanced it amplifies only sound
originating close to its specially engineered dia-
phragm. Random sound (noise) arriving from
a distance strikes both sides of the diaphragm
simultaneously and is canceled out. This new
microphone transmits only when spoken to at
close range from the front.

The LOUDER the noise —the BETTER the results
By speaking directly into the front side of the Turner
Model 15D-NC clear cut results are achieved at ordinary
levels of conversation. The din, clatter, and clang of
machinery and other disturbances are canceled out. In
fact, the higher the noise level, the more effective will
be the results observed.

Designed for Convenience

The Model 15D-NC is a rugged dynamic built to stand
severe operating conditions. It is housed in an attractive
hand held case of light, tough alloy. When not in use,
it may be hung on a hook. If desired, a “push-to-talk”
thumb switch is built into the handle for on-off opera-
tion or relay work. Available in 50, 200, 500 ohms, or
high impedance.

SPECIFICATIONS Turner Model 15D-NC
CASE: Smooth, die cast alloy.
FINISH: Gray gunmetal enamel.

MOUNTING: Hand held. Hole provided at
top of case for hanging on hook.

EFFECTIVE OUTPUT LEVEL; 56 db below
1 volt/dyne/sq cm.

FREQUENCY RESPONSE: 50 to 5000 c.p.s.

OUTPUT IMPEDANCE: 50, 200, 500 ohms,
or high impedance.

DIRECTIONAL CHARACTERISTICS: Close
talking only.

DIAPHRAGM: High quality corrosive resist-
ant aluminum,

MAGNETIC CIRCUIT High energy magnetic
circuit with moving voice coil. Both sides of
diaphram exposed to balance out random
soun

shielded.

CABLE . 7 foot arttached, single conducror,

DIMENSIONS: 7° long x 2% " wide x 1% deep.
WEIGHT : Approximately 24 ounces

OPTIONAL. ""Push-to-talk’’ thumb switch for
on-off or relay operation,

Also available as Model 15D semi-directional dynamic without noise canceling

feature. Level. 56 db belou I wolr/dynelsq ¢m. Response: 40 te 7500 ¢. p. s.

THE TURNER COMPANY

903 17th Street N.. E., Cedar Rapids, Iowa

TURN TO TURNER FOR SOUND PERPORMAN'CE
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Represents Emerson

Have you these 5 sales atvantages? | neic’ia'ie Ve

Every Stromberg-Carlson sound, radios, telephones and telephone
equipment distributor now has switchboards.

available these 5 sales advantages for What’s more, Stromberg-Carlson
you—35 profitable products with all dealers have had this profitable line
the latest scientific features that sound for over a year!

equipment customers are looking for Look these quality products over—
...designed and manufactured with then you will decide to carry the

the same skills and experience that profit line. .. Stromberg-Carlson

make the famous Stromberg-Carlson natural-voice Sound Equipment.

] = AMPLIFIER, MODEL AR-37 2- EXECUTIVE TELEPHONE,
: - INTER-COM, !
MODEL 6240 s Stanley Abroms

| Now serving the factory, distributor and
dealer interests in all California and
western Nevada, Stanley Abrams, son of
Max Abrams, treasurer of Emerson Radio
and Phonograph Corp., is competing on
the same level as the rest of the sales or-

Serving up fo ; ganization for an executive position in the
Two input jacks, one provides sl twenty-five pri- future.  Young Abr.ams, a veteran of
ﬁﬁt’“:ﬁ?’é?ﬁer"mf "Eeffraégeﬂ%cfécss :r:LefQ:;'ﬁ;;LO:L‘:Z: Alaska and the Aleutians, where he served
500-600 ohm circuits without change in com gives instant, reliable and pri- with the U. S. Air Forces, spent a year in

level. Treble attenuation and boost, base vate communication as well as pro- . . .
boost, base compensated volume con- b e e M - training in the Emerson factory in New

trol, separate gain control and fidelity Other systems available to fit your York, followed by several “conditioning”
control give the finest in record and specific requirements,
wired music reproduction.

trips in the sales field.

Federal Telephone in
3. AMPLIFIED INTER-COM, Large New Factory

DEL IM-514 L
In a cabinet of English Brown Mahogany with MOOEL 2 A quarter-of-a-million square-foot
coffee brown trim, this unit is supplied with ; manufacturing plant in Harrison, N. J.
either seven or fourteen station push-buttons. 3 AT 0N . h = feriet’ ! ’
Operating on AC or DC current, it has separate XA featuring the latest facilities for the pro-
controls for incoming and outgoing volume : duction of home radios and consumer ap-
ond a telephone-type press-to-talk key. Re- I h N
mote stations are available in ’rhe_ same cn'bi- pliances, has begun operation as the new
net finish and with the same high quality : home of the consumer products division of
Alnico V reproducer as the master station. r 2
[ Federal Telephone and Radio Corp.,
manufacturing associate of International
Telephone and Telegraph Corporation.
The structure which houses the manu-
facturing and administrative staffs of
== — Federal’s home receiver and applianec di-
» SOUND SYSTEM, } : vision faces Newark from the east bank
MODEL SS-750 i \ : of the Passaic River and is convenient to
. . ' rail, water and highway facilities. Home

LG e e receiver models are currently in produc-

gineered system. Incc;)r- i tion at the new plant, with additional as-
porates AM-FM radio b - . : o )
e, ] A sembly lines avalllable as output increases.
Portable system Tn a three-section controls, provision f;»r : ‘ Eventually, radio production will be
compact case. |5 watt amplifier e O";”:l'j‘;;i;’_;‘:we? ) joined by numerous home appliances slated
;'i'chro‘;?,eon"’eh?:,“;%',usph,w?ie;v‘j; divided into four output ! for manufacture by I‘ederal.
duty AlnicoV reprodtlJcers, and 25 cgrcunl& W:re:i for ,°p'| |
feet of durable cord with con- ;:J?rr:: Rrjg"g;:denlcl?r:le;zl 8 ! ‘
nhec’fors nc;?cched. Onelc?se has g glacier- ” Nﬂllled West(,‘l'n sal(‘s
the reproducer receptacle for con- [ Yy W
necﬁi; inuccsccde. Underwriters grey finish. Underwrit 4 Manager for Eureka

ers approved.
approved. John Burdick Lanigan has been ap-
pointed Western sales manager of the
Eureka division of the Eureka Williams
Corp,, it is announced by George T. Stev-
e e e e e e e i T Ny ] | ens, executive vice-president,

4 \ Lanigan has long been identified with

: / \ sales and advertising. Prior to joining
% “» STROMBERG-CARLSON

" (' : ; NATURAL-VOICE % SOUND SYSTEMS

i
§ Eureka he was a merchandising and
advertising executive with Time, Inc.

Effective immediately, Lanigan will

| make his headquarters in the FEureka

division offices located in the Merchandise
Mart, San Francisco, Calif.

g

0 o o e St B ot 2
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MEISSNER

FOR TWENTY-FIVE YEARS
THE STANDARD OF COIL QUALITY %ﬁ L] e

For over a quarter century the name Meissner has stood for

the finest in electronic equipment. Founded in 1922 by the late
William O. Meissner (famous for his outstandingly successful
inventions in communications and electronics) this company has

been the source of many new developments in the radio field.

First to-build a complete line of jobber co'ls; first to design and
build plastic IFs and to introduce Ferrous IFs, Meissner has long
led in the development of fine coil equipment for every appli-
cation. A pioneer in FM (holding the second license issued in this
country) Meissner was also the first to manufacture radio receiver
kits. The Meissner Signal Shifter is still the Number 1 require-
ment for the complete ham shack and the Meissner Analyst

has saved thousands of man-hours for servicemen everywhere.

Today Meissner's original policy of aggressive research and
development remains unchanged. Strengthened by 25 years

of electronic manufacturing experience it is your guarantee

1 of product quality . .. an assurance of perfect performance v v

under all conditions.

R | 2 Ta A ey et .
N .
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Receiver Displays
in Local Studios

Retailers and jobbers are part of a new
FM sales plan being used in Charlotte,
N. C.

Local Station WBT-FM is now on the
air 7 hours daily, broadcasting from
studios which are open to the public. In
the WBT studios, Charlotte distributors
of FM receivers rotate in a weekly display
of new FM sets. Arrangements are made
whereby visitors to the studio hear the
FM broadcasts over the receiving sets on
display. Dealer representatives are on
hand to explain and demonstrate the *M
receiver sct operation.

Sees Vast Changes
in Broadcast Sales

In an address for the Advertising Club
of Washington, D. C., Hugh D. Lavery,
of McCann-Erickson, Inc., spoke on “The
Advertising Agency Viewpoint on FM”
and said that frequency modulation “could
cause a revolution in radio.”

Mr. Lavery pointed out that “As FM
grows in the next few years, two sig-
nificant developments can be expected in
radio . . . first, the great radio audience
will be divided into more slices. More
advertisers will get a shot at the large
evening audience. As FM station cover-
age expands, more advertisers will be
able to reach prospects by radio than was
ever possible before. More smaller ad-
vertisers will be able to use radio as rates
will be low on most FM stations by com-
parison with AM stations for some time
to come.

“Second, with the competition for au-
dience provided hy the lower cost FM
broadcasting, a new premium will be
placed on programming. It will be pos-

sible to experiment with new talent. The
public and incidentally, the advertisers,
will be benefited.

“The result could be a revolution in
radio—affecting both who can buy time
and how they fill that time. This is the
opportunity for I'M broadcasters to de-
velop their medium and for advertisers
to get in on the ground floor with a new
selling tool. To take advantage of this
opportunity, the FAl broadcasters on their
part, should begin to improve their pro-
gramming. A steady diet of phonograph
records hardly furthers FM listening to
the degree necessary for serious competi-
tion with AM radio.”

FM on the College
Campus Is Planned

A new plan to provide U. S. colleges
with small low-powered, low-cost FM
broadecast transmitters has been proposed
to the FCC and the U. S. Office of Edu-
cation by the General Electric Company’s
electronics department.

The company says that the establish
ment of such stations on a wide scalc
would encourage adult as well as student
educational programs and help train thou-
sands of students to help meet the de-
mand developing for commercial FM sta-
tion personnel.

The diminutive FM transmitter, with
an output of 214 watts, would provide a
five or six mile range and could be re-
ceived on standard FM receivers. This
range is enough to cover most college
campuses, fraternity or sorority houses
and surrounding student homes with FM
educational programs. The transmitter
operates on no more electricity than is
required for a three-way floor lamp, about
250 watts.

California Showing of Combinations

The Freed-Eisemann line of radio phonographs, of which FM is a feature, got its premier West Coast show-
ing at the Western Merchandise Mart, San Francisco. ‘Frank K. Ryan, Mart president, is shown congratulating
Carole G. Hamilton, owner of C. G. Hamilton Co., Freed sales representatives.
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Sales Highlights

New FM Antenna

Here is the Westinghouse FM receiver antenna
called the ““Stratovision’ model—to retail at $9.95.
Features of the field-tested dipole include swivel

base and aluminum masts and elements. It can
be used with any receiver on the 88 mc. band.

Sell Proper FM Aerials,
Bendix Official Urges

“FM is here to stay, but it’s not a
Utopian market,” says J. T. Dalton, gen-
eral sales manager for radio and tele-
vision, Bendix Radio Division, Bendix
Aviation Corp.

“These words are inspired by a realis-
tic approach to the antenna market,” ex-
plains Dalton, who wants to sell FM for
its merits and not just to add sales.

“Don’t sell I'M radios without antennas
when there is definite question about re-
ception. Check your local FM stations for
their primary broadcasting areas, then ex-
plain the .antenna story whenever your
prospect or customer lives beyvond them.
Insure his listening pleasuré and you help
assure FM’s future in your market,” the
Bendix Radio sales hedd pointed out.

Mountjoy With Stromberg
As Chief Radio Engineer

Garrard Mountjoy, former president of
the Electronic Corp. of America, has been
appointed chief radio engineer of Strom-
berg-Carlson Co. by Frederic C. Young,
vice-president in charge of engineering
and research.

Mountjoy previously was head of the
licensee consulting section of the RCA
license laboratory. He was at different
times director of research and develop-
ment..at Lear, Inc, .and chief engineer
of Sparks-Withington Co.
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Here’s the latest addition to

the Pyramid family —an
ultra-compact, high quality,

metal-sealed, easy-to-mount capacitor!

Pyramid Type TM units are
available in a wide range
of capacity and voltage ratings,

for every application.

And, like all other Pyramid

capacitors, they’re modestly priced!

W R ITE FOWR LITERATUTRE f

~ PYRAMID

ELECTRIC COMPANY

JERSEY CITY 6, N. J.
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0|ncomparuble Ra
Exclusive Orthosonic Syst

ton, and 1
to-load position.
stays horizontal .
switch closes player compartment.

Lhoand v .

ELECTRONIC’S UNIQUE, NEW CHAIRSIDE RADIO-PHONOGRAPH

® Outstanding in Flectronic’s great new
Orthosonic Radio line is the Model
710CB, Chairside Radio-Phonograph.
There’s nothing else like it! The electro-
lift mechanism does the trick—a new,
important sales feature exclusive with
Electronic! Embodying Electronic’s en-
tirely new and exclusive principle of
Orthosonic Sound Reproduction, by
which the listener can adjust to suit him-
self the balance between the low and
high tones, the Model 710CB is in a class
by itself for big-volume, high-profit sell-
ing at the luxury level.

Equally attractive, each in its style, are
the companion models to the Chairside
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dio Reception—thanks to Electronic’s |

em of Sound Reproduction.

0 Lef’s Play Records—a touch of a but- ‘ﬁ, y

he record-changer rises to easy-
Lid of the compartment
.. and a touch of the

é 2

qA

—the Model 710PC Apartment Console
Radio-Phonograph and the Model
710W Table Model. All have these im-
portant, sales-making features:

Orthosonic Sound Reproduction
Built-in Bass and Treble Boosts
Twin amplifiers with independent
tone control
Superheterodyne circuit
8 Tubes and 2 Rectifiers
Handsome Dark Red
or Blond Mahogany Cabinets
Electronic gives you complete coverage
of market demand with 14 glorious
models. Whether in the more expensive
sets, or in the lower price range, each
Electronic Radio has something special
. something different . . . something
new your customers want. That’s why
you'll want Electronic’s Orthosonic Ra-
dios in your store! Write for catalog
pages and complete information!

ELECTRONIC LABORATORIES, INC.

INDIANAPOLLS, INDIANA

Dise Profits
(Continued from page 80)

ern, hot jazz, hillbilly, as well as for-
eign language singles and albums.

Enric Madriguera has been signed
to a long term recording contract
with National Records. ‘“The Music
Ambassador of the Americas” Na-
tional releases are “Jack, Jack, Jack,”
backed by “Made for Each Other,”
and “The Cowbell Song,” coupled
with ‘““Guatemala.” Other National
waxings have been made by Charlie
Ventura, “Moon Nocturne, Parts 1
and 2”; Billy Eckstine doing “Time
on My Hands,” flipover, “I Love the
Loveliness of You,” and Gatemouth
Moore’s version of “Love Doctor
Blues,” backed by “They Can’t Do
This to You.”

Sonora has inked Warbler Ginny
Sims to an exclusive contract. New
Sonora discs have been waxed by
Fred Meadows, the Singing Waiter.
The sides are “When Your Old Wed-
ding Ring Was New” and “When 1
Lost You” and “Once Upon a Time,”
coupled with “Dear Ol1d Girl.”

Add Waxings

Mercury Records has released the
following: “Rhapsody in Blue” and
“Kitten on the Keys,” as done by
Jack Fina; Anita Ellis warbling “Ask
Anyone Who Knows,” backed by “As
Long as I'm Dreaming”; Glen Gray’s
rendering of “Time After Time,” plus
“Necessity”; Dinah Washington’s
“Mean and Evil Blues,” backed with
“You Satisfy.” A Tony Martin disc
has been released, “Dreams Are a
Dime a Dozen” and “I Miss That
Feeling.”

Louis Prima’s latest hit for Ma-
jestic Records is “Baciagaloop,”
paired with “Just a Gigolo.” Other
Majestic releases include: Eddie
Howard’s “My Adobe Hacienda” and
“Midnight Masquerade”; Noro Mo-
rales’ “Alo Alo” and “You Better
Mind Your Mama”; Jan Peerce’s ren-
dering of “Because,” flipover, “Oh,
Promise Me”; The Twilight Three
doing “As You Desire Me,” plus
“Pale Moon”; and Ray Dorey’s
“Mam’selle,” coupled with “The Man
Who Paints the Rainbow.”

Rainbow Records is featuring sev-
eral new albums. “Show Parade of
1946-47” features Larry Clinton and
the Toon Timers in hit tunes from
six Broadway musicals. New, “A
Love Letter” album, starring Mar-
shall Young singing six love tunes,
contains a love letter on cover with
actual space for purchasers to fill in
names. Hit songs from the new
Broadway musical, “Brigadoon,” with
Alfred Drake featured on the vocals,
are contained in another new Rain-
bow album.
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GAKS CATHODE TYPE,
VOLTAGE AMPLIFIER

“We radio service dealers have a
problem all our own and it is get-
ting more complicated every year
as electronics become more gen-
eral. In the old days we just
serviced ordinary home receivers.
Now we have FM, television, com-
bination phonographs, portables
and other electronic units that are
becoming popular in every home.

“As a Tung-Sol dealer I can get

TUNG-SOL

Sales Offices: Atlanta

LAMP WORKS

«+ Chicago *

advertising to build my business.
Tung-Sol plans its advertising to
help build the dealer’s business
and develop his prestige locally.
Instead of concentrating the
advertising on forcing consumer
acceptance, and going around the

retailer, Tung-Sol advertises

TUNG-SOL
setrartoae-tostod

ELECTRON TUBES

through the retailer . . . building
him up while creating acceptance

for Tung-Sol tubes.

“You know, Jim, I looked ’em all
over during the war. I used any-
thing I could get. I had to. But
now I'm going to build my busi-
ness on quality and service and for

tubes...that means TUNG-SOL.”

b |

INC.,

NEWARK 4,

Dallas » Denver » Detroit » Los Angeles » New York

NEW JERSEY

Also Manufacturers of Miniature Incandescent Lamps, All-Glass Sealed Beam Headlight Lamps and Current Intermittors
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Plastic Film Capacitors Applauding New Appliances at Sales Conference
For Heavy R-F Current

The r-f current carrying characteris-
tics of Plasticon Glassmikes using Type
L plastic film was demonstrated at the
recent New York IRE meeting by the
Condenser Products Co., of 1369 North
Branch St., Chicago 22, Il

This new unit has a Q of over 5,000,
can be operated over the temperature
range of —65°C to +85°C, and occupies
I5oth the space of an equivalent upright
bakelite cased mica capacitor. At the
show, a 1500 mmf, 5000-volt d-c rating
Plasticon LSG Glassmike measuring 34"
OD x 1343” long was operated on one
mc at five amperes. After 8 hours, the
temperature rise was about 5°C.

During the Universal distributor conference in Chi-
cago, W. J. Cashman, right, director of promo-
tion ond publicity for Landers Frary & Clark,
receives the congratulations of Peter Sampson of
the Sampson Co., Chicago jobber, Others are
Sompson staff members who attended the big
sales mceting.

Music Industry
Promotion Launched

A new “Promotion Program” for the
music industry was officially launched at
an organization meeting of the board of
trustees held in Chicago, according to
an announcement by William A, Mills,
executive secretary of the National Asso-
ciation of Music Aerchants.

Louis G. LaMair was clected chairman
| of the board of trustces. Selection of
the other officers was delayed pending
the naming of trustees to the board by
organizations not represented at the
initial meeting.  NAMM’s staff was
designated as the administrative agency
| Attending the organization meeting
were: Louwis G. LaMair, chairman:
Robert A. FHill, National Piano Manu-
facturers Association; Max Targ, Na-
tional Association of Musical Merchan-
dise Wholesalers: Robert H. Helfrick,
Band Instrument Manufacturers; Jay
Kraus, National Association of Musical
‘ Merchandise Manufacturers, and E. R.

McDuff, NAMM.

| Newspaper Promotion
{ for Anniversary Pertable
i

Newspapers throughout the U. S. are
carrying a new cooperative advertising
campaign: featuring the new Silver Anni-

‘ versary Model 5D3 three-way portable

i . .

ONE of the least discussed points in loudspeaker % .SCt (Se.e “New Radios SCCUOH‘ of this

sales is how many customer requirements can be filled OS/AJC 1_5(;11\6\; I?FrgsucegtbyBGﬂri? RZ;(IKI)\IC%YD-v
7 ashington St., Brooklyn 1, N. Y.

Most of Garod’s group of over 5,000 re-

tailers are tieing in with the promotion

rapid his turnover, and the more money he can make. | of the new portable a 634 Ib. unit finished
The OXFORD SPEAKER line has been carefully engineered in bright pastel colors. The receiver was

and designed with the thought in mind that it should serve designed to appeal to the summer vaca-
the most customers with the least number of speakers. Hence f tioners and to the vounger set, according
it is the OXFORD SPEAKER line that provides Maximum to Garod officials.

Customer Coverage. This built-in MCC factor is why the bet-
ter jobbers say, “OXFORD SPEAKERS, All Jobbers’ Choice.”’

from a jobber’s stock. Obviously the smaller the stockpile |

the Jobber must maintain to service his trade, the more

JFD Wins Safety Award

The State Insurance Fund of New York
has announced that the JFD Co., Brook-
lvn, N. Y. was awarded first place in the
ox F o R D E I- E CTR l c c o R PO RAT l o N 1‘()46 accident reduction contest in the

light metal products group. Over 2300
3911 SOUTH MICHIGAN AVE., CHICAGO companies competed in this contest.

»
*OXFORD SPEAKERS/ALL JOBBERS’ CHOICE i Xk O F-? M)

Copyright. OXFORD ELECTRIC CORPORATION. 1947.
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MODEL 2470

\\ O“ \}a 7ée
©"\' TROUBLE-SHOOTER
FOR HOUSEHOLD
APPLIANCES

o

MODEL 666H

e WATTMETER, AMMETER, AND VOLTMETER ELECTRICAL APPLIANCE TESTER CHECKS
SINGLE PHASE 2-WIRE, SINGLE PHASE 3-WIRE, AND 3-PHASE 3-WIRE CIRCUITS

Use this ‘“trouble shooter’’ to measure wattage consumption, current
and line voltage of all household appliances and small motors under
actual operating conditions. Double-primary transformers and “Y”’
box resistors for accurate testing on lines with unbalanced currents
or voltages. Just the tester for electric refrigerators, washers, radios,
ironers, and other appliances. Power used by the smallest appliance
is readily checked on the extremely low scale range of 0-20 watts
(fused to prevent damage from accidental overload). All switches
and leads are ample to carry full loads continuously.

® You need Model 666H Volt-Ohm-Milliammeter, shown at right—the
handiest tester of all. Has A.C. and D.C. Volts at 1000 Ohms per Volt
0-10-50-250-1000-5000 (compensated copper-oxide rectifier provides
for A.C. measurements); D.C. Milliamperes 0-10-100-500; Resistance
0-300 Ohms; 10 Ohms reading at center scale, 0-250,000 Ohms.

ELECTRICAL INSTRUMENT CO. srurrron, onto
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Tube Sales to Be
Counted by RMA-NEMA

A new market service, providing for
the first time a complete statistical record
of electron tube sales—and termed of
major importance to virtually every mem-
ber of the electronic industry—has been
announced by the Radio Manufacturers
Association and the National Electrical
Manufacturers Association.

The NEMA statistical department will
carry out the joint activity, which covers
the sales by manufacturers of all tubes
except receiving, X-ray and battery-
charging types.

The industry-wide sales data will be
compiled on a quarterly basis beginning
with January 1, 1947. An over-all report
also will be prepared for 1946.

New Wire Recorder on the Market

See You in CHICAGO

We have set our sights on the Big Show
because, in Chicago, we will give you
a preview of our 1947 plans—show you
products we're proud to offer under the
Eastern Amplifier banner! . . . To com-
plete the new units of our line, in which
you'll be vitally interested, we have

established and expanded engincering
forces with know-kow, background and
outstandingly successful experienee.
From here in—wuich EASTEEN jfor new
and unusual soumd equipment! ., . .
Eastern Amplifier Corporation, 734 East
140th Street. New York.

SEE YOU IN CHICAGO -- BOOTH 34
Stevens Hotel

Leon Alpert

William Lorenz

W. E. Macdonald

Gerson Lewis
S. K. Lackoff
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Sales reps of Webster-Chicago Corp. gather ‘round
for preview of new Webster Model 80 wire re-
corder. This portable unit with simplified controls
sells for $149.50 in the east; $153 west of the
Rockies. L. to r., A. S. Johnson, W-C sales en-
ineer; William J. Purdy, San Francisco; Verner O.
enseg, ISeottIe, Wash.; ond Ronald G. Bowen, Den-
ver, Colo,

Merit Names Five
New Representatives

At the Chicago plant of Merit Coil &
Transformer Corp., the greatly increased
manufacturing facilities have enabled the
company to expand distribution of the
standard line of Merit transformers. Sales
manager, John I. Crockett, Jr., has an-
nounced appointment of the following ad-
ditional representatives for the line: C.
E. Anderson, Rockefeller Bldg., Cleve-
land 13, Ohio, for Ohio, West Virginia,
Western Pennsylvania including Johns-
town, and Covington and Newport only
in Kentucky; Marty Camber, 30 Dongan
Place, New York, N. Y, for New Jersey
and New York; R. W. Farris Co., 406
W. 34th St, Kansas City 2, Mo., for
Missouri, Iowa Kansas and Nebraska;
Nickerson & Rudat, 383 Brannan St.,
San Francisco 7, Calif., for Northern
California; Dale G. Weber, 7026 S. W.
Capitol Hwy., Portland 1, Ore, for
Oregon, Washington, Montana, Idaho and
British Columbia.

Merit has also established an export di-
vision at 1607 Howard St., Chicago 26,
Il1,, under the direction of Dan. M. Ortiz.

Hospitality Booth
Sponsored by “The Reps”

The New York chapter of “The Rep-
resentatives” is already considering spon-
sorship plans for another “Information
and Hospitality” boothh at the next
annual IRE convention. The action
follows the unusual success of the unique
booth which the Reps sponsored at the
last such meeting in the Grand Central
Palace, New York City. This booth
featured a stenographer, all kinds of
office and shipping room supplies, direc-
tories and a large number of miscellane-
ous hospitality services. All of it was
free, except for the postage stamps, and
the idea was applauded by dozens of
guests.

Dan R. Bittan, chairman of the Rep’s
hospitality committee, is receiving further
suggestions from the trade. His offices
are c¢/o Bittan-Nevins Co., Inc., 53 Park
Place, New York 7, N. Y.
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GET ON
FREE MAILING
LIST NOW!

*THE CAPACITOR” IS YOUR MAGAZINE—PUBLISHED SOLELY TO
MAKE YOUR WORK EASIER—TO ADD DOLLARS TO YOUR INCOME!

With “Radio Service” signs sprouting on every
corner, now is the time to establish your shop
as the radio shop in your locality. How? By
building a record of reliable work — fast, efficient
service. That’s why you need “The Capacitor”.
* * %
“This remarkable magazine makes servicing easier
—helps you solve tough service problems—speeds
up easy ones, by bringing to you every month a
fresh supply of servicing hints and data.
* * X
Thousands of servicemen already are using “The
Capacitor” to give them an edge on competition.
Be the first in your territory to receive this valu-
able magazine — every month — absolutely FREE.
MAIL COUPON TODAY! Cornell-Dubilier Elec-
tric Corporation, Dept. JDS, So. Plainfield, N. J.

YOU'LL READ ARTICLES LIKE THESE IN EVERY ISSUE OF
“THE CAPACITOR". Here are some titles culled from
recent issues: How to Use Audio Oscillator and
Signal Generator to Simplify Tests — Hum Elim-
ination — New Requirements of FM and Television
Servicing — Alignment of Superbets. You'll find
use for such articles as these in handling 9 out
of 10 service jobs. Mail coupon NOW!

READ WHAT THIS SERVICEMAN SAYS. I wish to thank
you for mailing me ‘The Capacitor’. The special
items. are of particular interest because of their
easy reading and their simplification of complex
circuits.” This is typical of letters received every
day.

SERVICEMEN'S ADS RUN FREE OF CHARGE. The Trading
Post which appears in ““The Capacitor” every month
is your market place for buying, selling or swap-
ping all types of electronic equipment. Use this
C-D service to pick up that new signal generator
you need — or to turn that spare tube tester into
ready cash.

GET THIS COUPON IN THE MAIL TODAY

F————_—_—_—_——_——__— ——
CORNELL-DUBILIER ELECTRIC CORPORATION, Dept. JDS
South Plainfield, New Jersey

Please enter my name to start receiving “The Capacitor”
at once — absolutely free.

..................................................................

l [t own my own shop. [] | am employed. (Please check one}

L————‘,——————-———————————-

C

Reprinted from Radio and Television Retailing May o Service July 1947
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Marshall New Ad
Manager for Magnavex

Pierre F. Marshall has been named as
advertising manager for The Magnavox
Co., manufacturers of fine radio-phono-
graphs, radio components, and audio-visual
training aids, announces Frank Freimann,
executive vice-president.

Mr. Marshall brings to Magnavox a
widely varied background in advertising,
public relations, journalism, and the
graphic arts.

Magnavox advertising will continue to
reflect the basic theme of quality establish-
ed by the company’s promotions for the
past several years, with illustrations and
copy demonstrating that Magnavox radio-
phonographs are an investment in lasting

pleasure for the entire family. Additional
dealer helps and services to further stimu-
late activity at the point of purchase are
also promised for early distribution.

Contacts Distributors

Ralph Marks, President of Continental
Electronics Ltd., 252 Norman Avenue,
Brooklyn, N. Y., has just returned from
a very successful trip throughout the
country visiting the distributors of Con-
tinental’'s “Sky-Weight” line of phono-
graphs and phono-combinations. In re-
porting on his trip Mr. Marks also
stated that Continental is now ready to
open distributorships in the New York
territory as well as in several Midwestern
States.

GENERAL ELECTRIC
TUBE CHECKER TYPE YTW-1

DOUBLE CHECK the features of this new General Electric tube
checker—they’ll click with every service man. Fast, accurate
results save time—keep work moving.

® 412" square meter with red and green @ Leakage sensitivity (up to approximately

sectors for easy reading.
@ Four position switches.

@ Large roll chart that lines up with the four
position switches to give you the informa-

tion you want at a glance.
@ Checks all receiving type tubes.

@ Each tube element can be switched inde-

pendently of ali others.

240,000 ohms).

@ Spare pin jack providing for future tube
types with two top caps.

@ Green sector of instrument scale used for
good indication of all tubes. (No arbitrary
points need be chosen for diodes).

@ Meets all RMA Standards,

@ Automatically gives positive indication of '
filament tube continuity without waiting @ Portabie, sturdy, steel case, with grey

for warm-up period.

wrinkle-tinish,

For additional information, write: General Electric
Company, Electronics Department, Syracuse 1, New York.

GENERAL @) ELECTRIC
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Cinema-Vision Video Set

— .

The new Cinema-Vision table model television re-
ceiver is offered by Telesonic Corp. of America,
5 W. 45th St,, New York City. It has a 77
tube, 30 sq. in. of screen, and retails at $275.
Installation is handled by the factory and there’s
a l-year guarantee.

Two New Masco Reps

Arthur S. Detsch of Arthur S. Detsch
Co., 234 Sherlock Bldg., Portland 4, Ore,,
has been appointed factory representative
for Mark Simpson Mfg. Co., Inc., manu-
facturers of Masco sound systems and
equipment. He will represent the Long
Island City, N. Y. manufacturer in the
states of Washington, Oregon, Idaho and
the western half of Montana.

Felix Simon, P. O. Box 614, Denver 1,
Col, has also been named as a Masco
rep. He will cover the states of Wyom-
ing, Colorado, Utah, New Mexico, Ne-
vada (with the exception of Washoe
County) and the eastern half of Montana.

Emerson Promeotes Light

The appointment of Gerald Light as
assistant director of sales and advertising
of the Emerson Radio and Phonograph
Corp. has been announced by P. G. Gillig,
vice-president in charge of sales and ad-
vertising.

Mr. Light served as head of technical
publications and as service manager of
IZmerson Radio, and, previously was with
the advertising department of General
Electric Co. in Schenectady, N. Y.

Majestic Divisional
Manager

Lewis W. Reynolds is the new divisional manager
in Sautheastern U. S. for Majestic Radio & Tele-
vision Corp. and Majestic Records, Inc.
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Premium Quality SNC Transformers

Give MORE Applications...Cut Down Inventory Line

Ordinary transformers designed for one or two highly spe-
cialized applications and unadaptable by construction to uses
of a similar nature, extend inventories and tie up capital.
SNC transformers . . . known over the world for high quality
and uniformly satisfactory performance . . . are engineered to
eliminate the endless variety of sizes, shapes and restricted
applications that prove so costly both to the manufacturers of
electronic equipment and to the radio service dealer.

The entire SNC transformer line is fully described in the new
SNC catalog of only 10 easy-to-read pages, yet is flexible

enough to cover most electronic applications. Send for a copy

of this booklet! A quick reading will convince you of the

Send for many advantages of the simplified SNC line.
the revolutionary
SNC catalog. . .
Only 10 pages! Remember! SNC gives MORE applications with

SMALLER inventories for GREATER profits!

MANEEACTURING CO., INC.

WEST LAKE AVE. NEAR LEHIGH . GLENVIEW, ILLINOIS

RADIO & Te'evision RETAILING ¢ May, 1947
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Sales Training Program
Launched by Bendix

A sales training program designed to
inject more efficiency and profit into the
retail sales effort has been readied for
launching by Bendix Radio distributors,
according to J. T. Dalton, general sales
manager for Bendix radio and television.
“A good dealer is an asset to his com-
munity,” says Mr. Dalton. He states
that it is the firm’s belief that dealers
who cooperate with the Bendix distribu-
tors in this sales training program will
erase more quickly the abuses of the
seller’s market and will do a service
not only to themselves, but to the in-
dustry and community as well.

e
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AMERICA'S TOP QUALITY AMPLIFIERS

s O

jHE reputation for quality we have gained
among sound equipment jobbers and users
throughout the country is our most important
asset. The performance of any Newcomb am-
plifier is convincing testimony to that reputation.
We invite you to investigate the Newcomb line

. compare with others, note what it can do
for you, judge by your strictest standards. We

4 know you'll agree that the Newcomb line is
gy important to you, for its completeness .

for quality . . . for its price range . .. for

G profit . . . for repeat sales. . .and for prestige.

See us at the
RADIO-ELECTRONICS PARTS SHOW
(Hotel Stevens, Chicago, May 11-16)
BOOTH #7

“ ;iéd. 38, California
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Leading radio stars are mow being featured in
national color advertising of Bendix Radio. Here,
general sales monager J. T. Dalton (center) is
shown with Earl L. Hadley (left), advertising man-
ager, Fred Hatch (standing) and Hovey Hagerman
of MacManus, Jahn & Adams, Inc., the Bendix
ad agency.

Named Distriet Manager
for Gemneral Mills

Dan W. Thompson has been named
New England district manager for the
Home Appliance Department of General
Mills, it is announced by R. E. Imhoff,
Division vice-president and manager.

Thompson succeeds Frank Clopeck, who
resigned to re-enter the housewares busi-
ness in New England. Before joining Gen-
eral Mills, Thompson was New York
district manager for Proctor Electric
Company since 1939. Prior to joining
Proctor, he spent seven years with Land-
ers, Frary & Clark, makers of Universal
appliances.

Thompson’s headquarters at New Eng-
land appliance head for General Mills will
be in Boston.

New GE Refrigerators

Two additional cubic feet of refrigerated
storage space are made available to the
American housewife by General Electric’s
1947 line of standard space-making re-
frigerators, it has been announced by
L. H. Miller, manager of the company’s
household refrigerator division.

Leader of the new line is a deluxe re-
frigerator that occupies the same amount
of floor space as an average six-cubic-
foot box, but which has a full eight
cubic feet of storage capacity. This model,
designated the ND-8, is now on sale at a
recommended national retail price of $259.
75, Mr. Miller said.

Other models, are a six-cubic-foot re-
frigerator with the floor dimensions of an
average ‘“four”; low and medium-price
eight-cubic foot refrigerators with the
floor dimensions of an average “six” and
one ten-cubic foot deluxe refrigerator with
the floor dimensions of an average “eight”.

Emery Viece-President

Roberts & Mander Corp., of Hatboro,
Pa., makers of Quality ranges and steel
kitchen cabinets, has announced the elec-
tion of John H. Emery as vice-president
and sales manager. W. B. Eckenhoff

will continue as assistant sales manager.
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SWAP —-BUY
OR SELL

FOR SALE—3upreme Publications most-

radlo dlagrams, 1926 thru
1940 complete. Sell entire set for $5.50,
parcel post prepald. Maxim Appllance,
320 8. Central, Bartow, Fla.

FOR SALE-—Clarion sig. generstor CCB,
hand calibrated range 60 kc. to 45 mec.
Good condltion. Austin Radio Service,
108 Hall St., Jamestown, N, Y.

FOR SALE--Supreme 504-A tube and set
tester. Latest automatic push-button, llke
new; Hi-tidelity 14” speaker; 4-51 G.E.
speakers; Jewell bakellte cased a-c 0-15
V. voltmeter, Robert R. Rossi, 429 Moore
8t., Philadelphia 48, Pa.

FOR SALE-—Precision E-200 generator;
954-C tube and set tester, perfect condi-

often needed

tion. Tubes, one and two of a kind, many
hard to get; condenserg, other parts, At-
tractive prices. W. E. Clark, Box 365,
Newport, Tenn.

SWAP—Rider Manuals 14 and 1-5;

Rider's Sig. Traeing; Fada '42 manual}
photo facts 1-12; over 100 radie wiring

diagrams. Want a good broadcast and
S.\V. recelver. R. B. Wolliseroft, Gar-
rison Rd., RD-R3, Vineland, N. J.
WANTED—New radio tubes: 1F§; 1F7;
AC32; and 58's. Hollister Electric,
Auttsville, Ont., Canada.
WANTED—Vols. 1 and 2 ('45 & ’48)

Radlo Maintenance magazine, must be In
good ondition, not marked. Kurt Gabel,
241 2nd St., Pittsfield, Mass.

FOR SALE—Oil impregnated condensers
four tap per unit: 2 mf, .5 mf, .3 mf.
Under rated at 200 V d-c. Metal con-
tainers. Well known maker 24c each, one
dozen $2.50. No orders filied for under 4,
you pay postage. Rolf Thorkildsen, 58 8.
St,, Le Roy, N. Y.

FOR SALE—Precislon EV-10 portable
vacuum tube volt meter, ncw, never used,
tn original carton, $60 cash f.o.b. Also
RF-UHF probe for use with same $15. A
bargain. R. A. Dressler, 355 Front 8t.,
Millersburg, Pa.

SWAP—16" exhaust fan In frame with
motor; Rider Vol. 2, new; T-MB meters
new; 2-TB 35 tubes; HQ 120 receiver for
good used Victor or B & H sound pro-
jector, G. D. Grifin, 222 Eddy St.,

Ithaca, N. Y.
WANTED—Used 110 V. generator, a-¢
or d-¢, with or without engine, 200 to

2000 watts output, or a simllar d-c to a-¢
or a-¢ to d-¢c 110 V. dynamotor with
similar output. F. M. Sebok, 1469 Hilbish
Ave,, Akren 6, Ohlo.

WANTED—Rudio Service Dealer maga-
zine for 1942, "43, '44, "45, '46, WIIl pay
cash, Theo. L. Seybold, 610 Eye S8t.,
N,W., Washington, D. C,

SELL OR SWAP—New Warner brush
electroplating outtit with extra sccea-
sorles, $80 value, only $65. or Rlider’s,
8am's Foto Fucts, radio tubes, parts or
capacltor tester. What do you have for
a trade? Frank’s, 709 Darr, Farrell, Pa,

o

e

ACTUAL SIZg

Type 68P Capacitors
. . . Ranges from
.001 mfd. 400V to
0.5 mfd. 100V,

time electronic assemblies. . . .

are coming.

Look to Sprague for the newest—and the best!

But, even more important, they offer concrete evidence
of what you can expect from Sprague in the future. No
manufacturer was called upon to engineer as many unique
capacitor types for war equipment as was Sprague. The
Type G8P Midgets are the first of these to be converted
for everyday service and amateur radio use. Many more

HIS ABOUT MIDGET
TUBULARS?

There’s more about the new line of Sprague Type 68P
Midget Tubular Capacitors than appears on the surface:

They're the smallest, most dependable midgets yet
offered for normal applications. They're the direct result
of Sprague engineering experience in developing capac-
itors for the famous VT fuse and other miniature war-

See us at BOOTH 89 at the Chicago Show!

also has
An ideal signal tracer,
Bill's Radlo_Serv-
105 N. Jeffers, North Platte, Neb.

WANTED—Rider manuals
ditien, must be reasonable. John J.
Marsh, 4624 N. 19th St,, Milwaukee 9,
Wisc.

SELL OR SWAP—Philco remote control.
George Lutz, 144 N. Division, Buffalo,

WANTED-—Complete wiring diagram, and
if possible, Instruction sheet on Webber
60 tube tester. Joseph O. Miller, 2282
Loth St., Cincinnati 19, Ohfo.

WANTED—JFD or other make auto radlo
cuble cutting and swedging machine; aute
radio fittings. Monitor Appliances, Box
403. Chillicothe, Ohlo.

FOR SALE—Late models in new
equipment at reduced prices.

test
Tube

testers, volt-ohmmetcr, DMeissner analyst,
3" osiloscope, RCP vacuum tube volt-
meter. Radlo Communications Service,

4475 Myrtle St., San Diego 5, Calif.

WANTED— Rider manuals Vols. 1, 2, and
3. Must be in good condition; 30-watt
used moblle sound amplifier with speakers,

mike, turntable for 6 V., 117 V. ac- d-c.
Hoeritz Radlo Service, RFD 1, Randolph.
Wisc.

WANTED-—Panel kit or control for

Motorola auto radlo to fit 1937 Chev.
Also overhead speaker for 37 Chev. In-
terested in complete custom 57 Chev. auto
set complete, L. Steln, 456 Dedford
Ave., Mt. Vernon, N. J.

FOR SALE—Supreme vedolyzer. (ontains

The Sprague Trading Post is
a free advertising service for
the bencfit of our radio friends.
Providing only that it fits in
with the spirit of this service,
we'll gladly run your own ad
in the first available issue of
one of the six radio muagazines
in which this feature appears.
Write CAREFULLY or print.
Hold it to 40 words or less.

YOUR OWN AD RUN HERE FREE

Send your ad to Dept. RRT-57

SPRAGUE PRODUCTS COMPANY
North Adams, Mass.

(Jobbing distributing organization for products of
the Sprague Electric Co.)

Confine it to radio subjeets.
Make sure your meaning is
clear. No commercial adver-
tising or the offering of mer-
chandise to the highest bidder
is  aeeeptable. Sprague, of
course, assumes no responsibil.
ity in conncetion with merchan-
dise bought or sold through
these columns or for the re-
sulting transaections.

’scope, vacuum tube voltmeter,
fack for phones.
good condition, $120.

ice,
in good con-

FOR SALE—Precision 915 counter tube
checker, practically new, In original car-
ton. Cost  $84.41-—wlill sell for $70.
Al's Sales and Service, 727 State St.,
Schenectady 7, N. Y.

WANTED—Vol. 11 Rlder’'s or National
Union Manuals. Colusa Automatic Co.,
Colusa, Calif.

SELL OR SWAP-—-C/R tubes 3API1,
2AP1 with sockets; 6 amp. rectigon bulb;
Selsyn motor; 6 V d-¢ motor; condensers,
ail-filled 1 mfd. 1000 V d-c; potentiom-
eters, 2500 ohm 100 watt, 3500 ohm 50
watt, 1000 ohm 25 watt; many others.
Sell complete grour for $27.75 or signal
generator. R, Keithley, 145 E. Clinton
Ave., Rooscvelt, N. Y.

FOR SALE—Magnetic type handset TS-
10-N. Sig. Corps. 2 phones, $15. I
Kanter, 1301 E. 57th St., Brooklyn, N. Y.

FOR SALE—550 assorted used and new
tubes; speakers; mikes; parts; meters;
transformers; resistors, chassis’; plck-ups;
record changer; used radios. All above
equipment $370, not sold separate, Priced
for quick sale. II. MeMasters, 1800 8,
26th St., Terre Haute, Ind.

FOR SALE — G.E. voltmeter 0-15 volts,
new, $1; Westinghouse 0-3 amp. ammeters,
new, $3.50 each. Neal Molby, 582 W.
Chicago St., Coldwater, Mich.

WANTED-—-Television sets, Kkits: camera.

short wuave receiver; test equipment. Sell,
trade tubes at 60-70% oft 1ist, boxed
and guuranteed. Other radio parts at

equally low prices. Gershe, 147 Chester,

12, Brooklyn, N. Y.

WANTED Circuit diagram of BTL
model L tube checker. Will pay any
reasonahle price. Humbert Torrese, 217
E 12th St., New York 3, N. Y,

POSITION WANTED—Technieal radio-
electronies; graduate of Mass, radlo,
telegraph school; 14 mo. Sig. Corps radio;
2% years Navy IKTM 2/¢; amateur and
2nd class commercial  radio-telephone
licenses; in eastern Mags. I. Smith, 39
Prospect St., Alilford, Mass.

FOR SALE—Established radie business,
town of 1000. large rural trading area.
Combination radio service-gift shop, large
store, garage. Also 4 rm house, 3 acres

in suburbs available. Priced for quick
sale, ill health, G W. F. Fleld, 476
Greenwood St., $:, Puul, Minn,

WANTED—2 Army surplus TG-14's.
W. T. Rankin, Lockney, Tex.

SELL OR SWAP—$60 worth of radio
parts, excellent for beginner or shop;
for cash or tirade for automatic pistol,

32, 38 or 45 cal., or a Halllcrafters S-39
receiver. Robert Vogeltanz, Wilber RFD
2, Nebraska,

WANTED—Radio Clty 309 tube checker;
all kinds of test equipment; amplifiers;
parts, etc. State age, make, model num-
ber, description, conditlon, price, Adams,
2068 10th St., Lorain, Ohlo.

FOR SALE—Radio Service business,
Well equipped shop. AM, FM oscillators,
(Supreme); vacuum tube voltmeter & 7
other test unlts, faetory made; all Rider’'s
manuals; stock; tools; equip. worth $5000.
8ell for $10,600. Include 8 rm,
garage, shop, 4 acre, $20,000.
here 24 years. Grocott Radlo Service, Box
170, Ocean Grove, Mass.

FOR SALE——Superior 1280 tube and set
tester in handy leatherette portable case,
Charts and schematic dlugram_ Included,
$25. Harry Galewakl, 452 Maln 8t,,
Winona, Minn,

WANTED—Rider Manuals Vols. 8 to 11
and abrldged 1 to 5. Theodore Lohr,
140-28 247th St., Rosedale, L, I, N. Y,

WANTED—Inverter to change 32 V, d-¢
to 110 V. s-c, 60 cy.. 180 watts con-
tinuous output. Paul H. Achterburg
Radlo Serviee, Oconto, Neb.

FOR SALE—Weston capaclty meter 664,
new condition. August Friel, 885 Cone
PL, Apt. 2A, Glen Hazel Hgts.,, DPltts-
burgh 7, Pa.

SELL OR SWAP—Waterman pocketscopo
8-10-A. Bought in November "46. Want
a good signal tracer or Itider Manuals.
gaml\gs j\IcRue, 163 South St., Jersey Clty

FOR SALE—Entire stock of new
Army surplus  walkie-talkies, $25 each.
Chase Radio Service, Sun Pralrle, Wise,

FOR SALE—Amplifier for publlc address

U. 8.

or phono. Rated output 14 watts. Has
one mike and one phono input. Slghtly
used, hut In good econdition. A bar-

gain at $30. James E. Kietzer, 2035 W,
Berwyn Ave., Chicago 25, Il

FOR SALE—RLA Vietor recorded Mi-
12701 in urst elass conditior with good
RCA mike and sapphire cutting needle.
Sommers’ Song B8hop, #ropbae.stown, IIL

ASK FOR SPRAGUE CAnACITORS and *KOOLOHM RESISTORS by name!

* Trademark Keg.
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Cooperation Urged Sce How Sams Photo Fact Folders Are Put Together

for Worthy Cause

Each year during the week of Mem-
orial Day the Veterans of Foreign Wars
of the United States conduct their Na-
tional sale of Buddy Poppies, made by
disabled and needy ex-service men pa-
tients in government hospitals.

The V. F. W, the "Gold Stripe”
organization, all of whose members have
seen service overseas or in hostile waters,
believe that this annual appeal is a means
of giving tribute and honor to those who
have fought the battles of their country.
It affords, too, the opportunity of a
practical and patriotic program of re-
lief and welfare activities among dis-
abled and needy veterans and their
dependents.

i)

SOUND
SYSTEMS |

THE NAME OF GROWING IMPORTANCE '
IN SOUND EQUIPMENT

THE MASCO line has earned a unique position in the sound
field.

Standard component parts of nationally advertised manu-
facturers are used in the manufacture of Masco equipment
... the same parts that you regularly merchandise . . . none
but the finest!

Superior engineering and precision manufacture are the
key to Masco performance. High factory morale, extensive
inspections and executive know-how play their role in main-
taining Masco quality.

And of highest importance is Masco’s VALUE concept. In ‘
building for the future we believe that the widest use of
sound equipment can result only from a pricing policy that ]
expands the market to the greatest possible number of users. |

Compare Masco values with those of ANY other line.

MARK SIMPSON MANUFACTURING CO., inc.

32.28 49th Street, Long Island City 3, N.Y.
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Attracted by a common interest in the increased
sale and better use of radio replacement parts,
S. L. Chertok, below, Y of Solar Mfg. Co., and
above A , from left to right, Vic Mucher of
Clarostat, Charles Golenpaul of Aeravox, Austin
C. Lescarboura, advertising agency executive, and
Harry Kalker of Sprague recently visited Haward
W. Sams, seen standing, at his Photo Fact Folder
headquarters in Indianapolis. Highly satisfied with
their examination of the laboratory in which newly
marketed reccivers are studied, photographed and
charted for the compiling of service data, these
officials of well-known parts manufacturing firms
continue to be among the sponsors of the handy
Photo Fact Folders.

Television Sets for Taverns

Bace Television Corp., Green Leuning
Streets, S. Hackensack, N. J., has an-
nounced a new line of Tavern and Club
model television receivers. The line in-
cludes a standard unit, a master unit and
remote units for multiple installations.
All models are adaptable to either a 147
sq. inch or 236 sq. inch direct-view pic-
ture. All 13 channels are tuned by means
of bandswitching, and all covers are locked
to prevent tampering. Prices begin at
$1650.

Merchandise Manager

Along with the enlargement of their
electrical appliance section, Crown’s store
at 222 S. Wabash Ave.,, Chicago, has
announced the appointment of Edward
J. Bertrand as merchandise manager,
with complete charge of the operation
of the entire store.

Mr. Bertrand announced the appoint-
ments of Loren Lock as manager of the
home appliance section, Douglas Goldner
as manager of the radio department,
Celeste Greenberg in charge of the record
depaztment, and Howard Godirey, man-
ager of the service department.

RADIO & Television RETAILING ¢ May, 1947



Glamour at Night

How the ladies can dress on the coldest eve-
nings if aided by an electronic blanket, is in-
dicated here by the lingerie designer Thea Tewi.
Designs were inspired by the Simmons unit.

National Music Week
Celebrated May 4-11

Celebration of National Music Week,
May 4-11, is now under way, with the
34 sponsoring organizations bringing the
activities to a climax. The event is be-
ing observed throughout the U. S. by re-
tailers, radio stations, schools, parent-
teacher groups, churches, music teachers,
civic clubs, hospitals, newspapers, maga-
zines, theaters, factories, libraries, adver-
tising agencies, etc.

Many radio dealers are holding “open
house” in their stores, using Music Week
window displays, taking part in special
programs, and cooperating with all local
music groups to help put the event over
and to establish their stores as musical
centers.

Extensive sets of appropriate promo-
tional materials were being sent out by
the National and Inter-American Music
Week Committee, 314 Fourth Ave., New
York 10, N. Y.

Jobber Division Moved

Marion Electrical Instrument Co.,
Manchester, N. H., manufacturers of
precision electrical instruments and elec-
tronic induction soldering units, has an-
nounced that the jobber division of the
company is now located at the Manches-
ter address.

Jobber’s Jumbo Sign

A huge neon electric sign at the entrance of
the new showrooms of Emerson Radio of Penn-
sylvania, Inc., has attracted wide attention.
Eoc'r face of the sign is 25 ft. long by 20 ft.
high.

RADIO & Television RETAILING o May, 1947

Eveny Radio Serviceman
7%&m% ZZM-Z&thﬂWEE

AC-DC [BAI.I.AST
TIIBE MANUAL

JFD’s new 68- Page Ballast Manual
is o treasury of information for
Radio Servicemen and Dealers —
AND ITS" FREE!

10,000,000 radios now in use employ
plug-in ballasts. Eliminate gquess-
work when replacing — consult the
JED Ballast Manual. It lists:

1. More than 3000 radio ballasts.

2, AC-DC ballasts for fluorescent
+9 lights & electrical appliances.

3. Stepdown ballasts, 220 to 110 V.

Servicemen: YOUR FREE COPY of this book
(value $1.50) is now ready for you. To ob-
tain it, merely mail in to JFD factory twelve
flaps from JFD Radio Dial Belt envelopes;
include 10¢ in postage to cover mailing cost. This book is also
included in JFD Belt Kits B25A, BSOA, BIOOA. (Buy your JFD
beits and belt kits from your nearest parts jobber).

No redio service shop can afford to be without this complete
and essential source of information on Ballast Tubes, Send for
YOUR copy today!

J.F.D. MANUFACTURING CO.
4109-4123 FORT HAMILTON PARKWAY, BROOKLYN 19, N. Y.

“VERSATEX"

CRYSTAL MICROPHONE

MODEL 718A

Never before did $10 buy so much
microphone value as this.

LIST PRICE... $10.00

FOR HOME RECORDING —
COMMUNICATIONS —PAGING SYSTEMS
—LOW COST PUBLIC ADDRESS

Patents applied for by Shure Brothers. Licensed under the Patents
of The Brush Development Company.

}
—
SHURE BROTHERS, INC. .

4
Microphones ond Acoustic Devices l > 'kq

2253 West Huron Street Chicago 10, lilinols o )
Cable Address: SHUREMICRO \
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Emerson’s Big Promotion
for Its Retailers

The Emerson Radio & Phonograph
Corp. has launched an extensive factory-
distributor-sponsored promotion in behalf
of all dealers alike.

The newspaper campaign employs a
series of 1,000- and 800-line ads in more
than 300 cities, featuring new 1947 models
and urging calls on “nearest Emerson
Radio dealers,” The theme is “Better
Style, Tone, Performance and Value” and
the models illustrated start with the
“world’s smallest AC-DC superhetero-
dyne” at $19.95. Included are compacts,
portables, phonoradios, pocket receivers,
electric phonographs and recorders in a
wide range of prices,

Continues Parade of New Radio Products

L jimnm
L T
,’/ o

o
W
¥ |

JisThssdee--—

List price less tubes .
Kit of Matched Tubes, list .

sy
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MODERN
DESIGN
1947 STYLING

STAR VALUE

This compact system with its 5 watts of

power is MASCO’s answer to the needs of the musical

student. Its two mike inputs for voice or instrument make it adaptable to
P.A. work such as Chamber of Commerce and American Legion functions,
auction rooms, small night spots, etc. Seli-contained in a two-tone carry-
ing case with top mounted panel control for convenient operation. Safety
tused circuit, on-off switch, pilot light, heavy duty 8" Alnico ¥ P.M. speaker.

Contact your focal Masco distributor for immediate delivery. For
descriptive literature or other information write direct to factory.

MARK SIMPSON MANUFACTURING CO., Inc.
32-28 49th Street, Long Island City 3, N.Y.

SOUND SYSTEMS and Accessories

BACK

e

MODEL MAP-105
PORTABLE MUSICAL
AMPLIFIER ... 5-WATTS

i

$44.65

S . $5.30
Add 5% West of Rockies

Dept. D.

LT
—~ag]

RAvenswood 8-5810-1-2-3-4

w

In a new summary of pioneering work done in
producing parts for the rodio service field by
Julius Finkel, president of JFD Mfg. Co., the firm
has listed such products as telescopic antennas,
A-B-C ballasts, the Remote-O-Cable replacer
flexible outo radio cable and fittings, Universa‘
line cord, radio dial cable, Handy Spool line of
cables and cords, universal-mounting roof an-
tenna, etc. Al these were in addition to his
""Daniel Boone’’ work in his well known dial belts.
He is shown at his desk with his two sons, Al
(teft) ond Eddie, who serve as sales manager and
production manager, respectively.

Expands into Second
Modern Factory

Tele-tone Radio Corp. has now ac-
quired a second manufacturing plant at
540-550 W. 58th St., New York City,
according to an announcement by S. W.
Gross, president of the firm.

“Acquisition of additional factory space,
personnel, and equipment,” Mr. Gross
said, has been necessary for some time
to meet the rising orders for Tele-tone
models. Our sales now are about 100%
over comparable figures during the last
quarter of 1946. Greater availability of
parts and raw materials also makes plant
expansion at this time a sound venture
economically and financially,” Gross
stated.

The new factory is already in full
production and is equipped with “the most
advanced radio manufacturing equipment
and mass production machinery.” In line
with company’s announced policy of
manufacturing sets at lower prices, the
Tele-tone engineering staff and laboratory
personnel have been provided with addi-
tional space and personnel.

The firm is now producing a new three-
way portable set selling for $29.95.

Landis with Solar

The naming of B. C. (“Cliff”) Landis
as industrial distributor representative for
Solar Capacitor Sales Corp. in metro-
politan New York and northern New
Jersey, has been announced by W. C.
Harter, vice-president.

Mr. Landis has been in radio parts for
the past 20 years, during 18 of which he
was connected with Burgess Battery Co,,
the last seven as eastern division manager.
His office is at 1472 Broadway, New York
10, N. Y.
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Sound-on-Wire Recorder

!
{
t

Model B Powell wire recorder, first of five Wi-
Recorder units in the line, is announced by R. C.
Powell of R. C. Powell & Co., 57 William St.,
New York, as the first such unit to hit mass
production. The firm is soles representative for
WiRecorder Corp., Detroit, Mich.

RMA Set for Annual
Conclave in Chicago

FCC chairman Charles R. Denny has
conditionally accepted an invitation to be
the guest speaker at the RMA luncheon
on June 12th, during the 23rd annual
convention of the Radio Manufacturers
Association at the Stevens Hotel, Chi-
cago, June 10-12. Plans for the big
event have been completed by the RMA
convention committee headed by Leslie
F. Muter, RMA treasurer and past presi-
dent and president of The Muter Co.,
of Chicago.

All RMA divisions and major commit-
tees will mect during the thrce-day Chi-
cago session, and new Officers and some
new directors will be elected. A large
industry banquet, the first since 1941,
will conclude the meetings on Thursday,
June 12. Prominent industry and gov-
ernment officials will be invited to the
banquet, and a nationally known speaker
is expected to be announced shortly.

President R. C. Cosgrove, who is re-
tiring after three years of service, will
preside at the RMA membership lunch-
eon and meeting of the retiring board of
directors. Following election of the new
officers and directors the new board will
convene.

Divisions which will hold meetings
during the convention and their chairmen
are: set division, Paul V. Galvin, presi-
dent of the Galvin Corp., Chicago; parts
division, J. J. Kabn, president of the
Standard Transformer Corp., Chicago;
tube division, M. F. Balcom, vice-presi-
dent of Sylvania Electric Products Inc.,
Emporium, Pa.; transmitter division, S.
P. Taylor, Western Electric Co., New
York; and the amplifier & sound equip-
ment division, H. W. Bennett, General
Electric Co.

The annual RMA convention golf
tournament will conclude the events on
Friday, June 13, at the Calumet Country
Club.

Kaufman Appointed

The appointment of Jess Kaufman as
comptroller and assistant secretary of Air
King Products Co. Inc., division of Hy-
tron Radio & Electronics Corp., has been
announced by David H. Cogan, Air King
president. Mr. Kaufman was formerly
chief accountant, the position he has held
since joining the company in 1946.

RADIO & Television RETAILING + Moy, 1947

ANWOUNCING 40 SercoaZionecl
Hew PERMA-POWER by GTC

\ \ 1 1 / ﬁ’r/ )

/7

7

Help your customers -
take advantage of the High Line . ..
Convert 1% volt Battery Radios to All-
Electric Operation with

mopoeL o PERMA-POWER

Successor fo)
Porto-Power

¢/ GUARANTEED ELECTRICALLY FOR 3 YEARS
3/ SELENIUM RECTIFIERS. NO TUBES

Radio Plays Immediately
Visit
us at
Booth 63 at
the Radio

Shaw GENERAL TRANSFORMER CORPORATION

CHICAGO 7, ILL.

Made and Guaranteed by

1250 WEST VAN BUREN 5T.

A FLANAGAN SCOOP!—

Radio-Phonograph Combination
5 TUBES TO RETAIL AT

SUPERHET CIRCUIT $37.50

5”7 ALNICO SPEAKER
YOUR COST

BUILT-IN AERIAL

CRYSTAL PICKUP

FLANAGAN RADIO CORP. e
N.E. Corner 7th & Chestnut Streets, Philadelphia 6, Penna.
AMERICA'S LARGEST STOCK OF RADIO TUBES
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Look fo
Parts &

ALLIANCE MANUFACTURING

WHEN YOU DESIGN. .. KEEP

r the Alliance Mfg. exhibit at the Radio
Electronic Equipment Show, May 11th to

16th, Stevens Hotel, Chicago. See the complete line
of Alliance Phonomotors for Record Changers, Rec-

ord Players and Radio Combinations. Alli-
ance representatives will be glad to meet
all of their old friends and new ones, too!

ALLIANCE PHONOMOTORS
ALLIANCE POWR-PAKT MOTORS

Constantly expanding capacity and improved designs
will assure Alliance's No. 1 position in the radio industry
for the famous line of Phonomotors used to drive turn-
tables, record changers and radio tuning devices. Also,
new Powr-Pakt motors in both shaded pole induction
and split-phase resistor types will be produced for con-
tinuous or intermittent duty to power all kinds of controls.

COMPANY o

INCe

ALLIANCE,

Export Department, 401 Broadway, New York 13, N. Y, U. 5. A.

Selling Lenk soldering equipment is
easy because of Lenk’s 28 years of
leadership! The dependable quality
built into Lenk Blotorches, Electric
Soldering Irons and Solder has won
customer goodwill everywhere.

Lenk products are available now in
quantity to mect the demand. Reliable,
uniform quality and an expanding
national advertising program have
kept the road to profits open — why
break trail?

CASH IN ON 28 YEARS’
PREFERENCE FOR

DEPT, S, NEWTON LOWER FALLS 62, MASS.
Manufacturers of Soldering Rauipment Since 1919 IRONS

BLOTORCHES

SOLDER

ELECTRIC SOLDERING

SEE US AT THE

5406(1 BOOTH No. 123

MOTORS IN MIND
OHIO
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Wanamaker Joins the
Associated Stores, Ine.

H. A. Brennan, vice-president and gen-
eral manager of Associated Stores, Inc,
has announced the appointment of Duane
Wanamaker as advertising director for

Duane Wanamaker

this well known group of Florida retail
establishments.

Mr. Wanamaker is a prominent figure
in the radio and appliance field, having
directed numerous advertising and pub-
licity campaigns which have attracted
nationwide attention.

Going with the Grigsby-Grunow Co.
of Chicago when it was a small struggling
concern, Mr. \Vanamaker set in motion
an advertising program for the company
which soon made Majestic Radio famous
as the “Mighty Monarch of the Air”
throughout every country in the world.
At the height of these operations he was
spending as much as four and half mil-
lion dollars a year on Majestic publicity,
and the company was doing over a hun-
dred million dollars’ worth of business
annually.

In commenting on this appointment,
Welburn Guernsey, president of Associ-
ated Stores, stated, “I have been striving
for the past two years to surround myself
with an organization of ‘top-flight’ execu-
tives, many of whom have become af-
filiated with our company during this
time. Mr. Wanamaker is a welcome ad-
dition to our executive staff because of
his wide and diversified activities in the
field of radios, appliances and usical
instruments.”

Evans Distriet Manager

Appointment of Robert M. Pettigrew
as eastern district manager for the heating
and appliance division, Evans Products
Co., Plymouth, Michigan, is announced by
R. B. Evans, vice-president in charge
of the division.

Pettigrew’s territory will include Michi-
gan, Indiana, Kentucky, Tennessee (ex-
cept Memphis), Pennsylvania, West Vir-
ginia, New York and the New England
states. He will maintain offices at Evans
main plant, Plymouth.
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AT THE 1947 RADIO PARTS SHOW . . .

ALL EYES WILL BE ON THE NEW

Neal Heads West Coast
Westinghouse Gperation

Robert A. Neal, vice-president of the
\Vestinghouse Electric Corp., has been
named general manager of the company '~
expanding Pacific Coast operations, ac-
cording to Gwilym A. Price Westing
house president.

Appointment of a chief executive of
ficer for the Pacific Coast, reporting

directly to the president, is dictated by

. } O .
INTERCOMMUNICATION e@tcaé e/meJ/
expansion of the company’s operations

| - n -
there and involves no change in the per- t
sonnel or duties of those now in the com- us‘ness Ommunlca |0n ys ems
pany’s employ in that scection.  Westing- ’
liouse at present is completing lease ar-
rangements to operate the Sunnyvale,
California, plant of the Joshua Hendy
Iron Works. Other West Coast Westing
house plants are located at Los Angeles
and Emeryville, California, Portland, Orc
on, and Seattle, Washington.

ELECTRONIC

New Plug-In Tuner by
Packard-Bell

A new “plug-in” FM tuner unit has
been announced by Howard D. Thomas.
Jr., executive vice-president and general
manager of the Packard-Bell Co., Los
Angeles. The firm says “the tuner can
adapt any radio to receive frequency mod-
ulation broadcasts . . . On radio-phono-
graphs, the phonograph plug is removed
and plugged into the tuner, then the tuner

cord is plugged into the phonograph socket
on the set. On other radios the tuner is
attached in the same way by first install
ing an inexpensive phonograph plug and
socket in the sets”.

GE Has New Freezer

Answering the demands of people who
need a bigger home freezer, General Tilec-

Here's a picture preview of the NEW
AMPLICALL . . . completely revolutionary
... dramatically different and superior

... years ahead of anything in the
Intercommunication field. Here's
irresistible styling mated with ultra-modern
function—businesslike beauty in sleek
plastic that creates a powerful desire for
possession, that sells on sight. And that's
not all. At the May Show, we’'re taking

the “wraps’ off the most advanced

Here’s What You'll See—

In addition to our full showing
of the NEW AMPLICALL, you'll
want to see the complete new
line of RAULAND Electronic
Sound we'll feature at the
May Show. And don't miss the
new RAULAND FM Antenna
and Picture Tube display . ..

We'll be looking for you . ..

At Booth 83!

features ever developed for business
communication . . . the smashing
advantages that will sell the NEW
AMPLICALL for you as you've never
sold Intercom before!

tric is now in production of an 8-cubic-
foot chest-type freczer that fills all the
requirements of the average family.

According to L. H. Miller, manager ol
the GE household refrigerator division,
the new model, designated the NA-8, holds
280 pounds of assorted frozen food.
Recommended national retail price has
heen set at $299.75.

Electroneering is our business .

COMMUNICATIONS
TELEVISION

RADIO « RADAR

Bright Light Reps SOUND

Two new sales representatives have
been appointed by the Bright Light Re-
flector Co., Inc., Bridgeport, Conn.,, man-
ufacturers of fluorescent and incandescent
lighting equipment. Harry A. Miller will |
cover the states of Arkansas, Oklahoma
and Texas. His office is in Dallas, Texas.
Donald S. Gleason, Seattle, Wash., has
been assigned a territory embracing Idaho,
Oregon and Washington.

THE RAULAND CORP. - 4247 N. KNOX AVE, « CHICAGO 41, ILL.

DEALERS AND JOBBERS... HERE 1S YOUR IDEAL
FM OR TELEVISION DEMONSTRATOR

BROAD BAND ¢ HIGH GAIN
- ~ HIGH FRONT TO BACK RATIO

COMPLETE LINE OF FM AND TELEVISION
ANTENNAS PRICED FROM $8.75 to $27.50

) ALL ALUMINUM CONSTRUCTION
" SEE OUR PRODUCTS AT THE CONGRESS
packaged in a counter display carton for l(-II?JiL P flg'l;:é&g'\h/)w EEK OF MAY 12th
self-help selling. Instructions are sup- .
plied with each unit set, containing capaci- P Z s/C LABORATORIES, INC.

20-22 Van Wagenen Street

Insuline Offers Ignition
Suppressor Counter Box
A new auto radio accessory line has

been produced by the Insuline Corp. of
America, Long Island City, N. Y., and

tors and suppressors to match a given 7 Newark 4, N. ).
old or new car. |
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INDUSTRIAL'S
complete line of
TOP QUALITY CAPACITORS
offer the dependability

and service that has been
previously found only in the
largest installations of electronic
equipment. TIME and EXPERIENCE
have proven that INDUSTRIAL Capaci-

tors are demanded by more and more users

of quality electronic components.

Visit our display at the Radio Parts Show,
May 11-16, Stevens Hotel, Chicago, Booth 141.
Ask or write for our new 1947 Catalog No. 1084

OIL ... WAX ... ELECTROLYTIC |
INDUSTRIAL CONDENSER CORPORATION °

3243 N. CALIFORNIA AVENUE, CHICAGO 18, ILLINOIS gé\"éé L

TO BE AHEAD
in Buying Cest Cquipment

= BUY ACCURACY

~N@ BUY DEPENDABILITY ;

= BUY SUPREME-ACY

Ask your nearest SUPREME [obber for
a demonstration of Model 599-A Tube
and Set Tester {above), Model 561-AF
& RF Oscillator, Model 546-A Oscillo-
scope, Model 592 Speed Tester. Ask to
see the complete fine of SUPREME
equipment.

Model 599-A Tube and Set lester

SPECIFICATIONS
DC VoIts — 5 ranges 0/6/15/150,600, 1500
volts. 1000 ohms per volit.
AC Volts —.3 ranges 0/15/150/600 volts.
DC Current — 3 ranges 0/6/60/600 mitiiomps.
Output Volts—0/15/150/600 volts.
Ohmmeter — 4 ranges 0/200/20,000 ohms and
0/2/20 megohms.

Condenser Checher—Ohmmeter provides
tast method of checking leakage of both
paper and electrolytic condensers.,

Battery Tester — Tests most commonly
used dry portable batteries of 1.5/4.5/
6.0/45/90 volts. English reading *‘Re-
place-Good”* scate.

Tube Testing — Circuit incorporates
proven and modernized emission circuit.
Checks for short, leakage, and noise
tests between clements.
Power Supply—100-133 volts—S0/60
cycles, Special voltages and fre-
quencies on request.

fTHE AMERICAN STEEL EXPORT CO. Inc.,

Export Department: 1347 Madison Ave., New York 17, N. Y., US.A.

SALES HELPS

Philco Ready with Complete
Promotions on Accessories

Five aerials are shown in compact display.

Strongly backing up the slogan that
“Philco Accessory Products Are Big
Business!” the Philco Corp. is present-
ing a big selection of new merchandising
aid and sales helps for retailers selling
the firm’s parts and accessory list. These
products include aerials (FM, outdoor,
farm and auto), flashlights, microphones,
batteries, tubes, furniture and refrigerator
polish, phono needles, ice cube trays,
home recording blanks, etc.

Promotion materials include suggested
ads and radio announcements for all these
products, counter and window displays,
direct-mail circulars and post cards, plus
complete materials for offering a $I
special Spring radio tune-up.

Big Ad Campaign for
Serviceman Good-Will

NIA
3};‘“_,3\'_.‘“5@\‘
== |,r

‘ Eye-catchers compliment the serviceman.

\ A big-scale national consumer adver-
tising drive to promote good will for
radio servicemen and boost sales of tubes
has been announced by Sylvania Electric
Products Inc.

The campaign, conceived as a follow-up
of recent Sylvania market studies show-
ing that the majority of radio set owners
concede that the radio serviceman does a
good job, will include 38 high-visibitity
fractional page ads running to the end
of the year in Collier’s, Life, Post, etc.

Ads will be patterned with brief and
to-the-point copy emphasizing the depend-
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ability, honesty and skill of the local radio
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service dealer and the top quality per-
formance of Sylvania radio tubes for re-
placement. The campaign will be mer-
chandised through the distribution of
20,000 easel-mounted reprints suitable for
service-dealer window and counter dis-
plays, 40,000 615” x 9" window stickers
and 45,000 direct mail pieces.

Improved Type Counter Card

RV

Three-dimensional merchandising card is offered
by Duotone Co. for its $1.50 Lifetone phono
needle. Eye-catching lucite packages are neatly
mounted against informational background. Duo-
tone backs up the display with promotional cam-
paign to all jobbers to faunch the new point.

Million Deollar Drive
on Small Appliances

“A Million Dollars on the Line” is how
Proctor Electric Co., Philadelphia 40,
Pa., describes its new advertising pro-
gram—in which the firm offers dealers
a “partnership” for the sum of $6.95.
The set of promotional materials avail-
able for that price includes two full-color
cut-out displays priced at $3.48; two ad-
tie-in easels good for 3 months priced at
$4.65; six identification signs at $3.67;
demonstration and training materials of
four types at $1.72; together with a sup-
ply of ad guides, “sold” tags and con-
sumer folders. Two spectacular displays
are offered separately.

Proctor’s 1947 advertising schedule in
leading consumer magazines is called by
the company ‘“the largest, heaviest most
costly campaign in the long history of
small appliance merchandising.” It in-
cludes such publications as Saturday
Evening Post, Ladies Home Journal,
Good Housekeeping, McCall's, Better
Homes & Gardens, and 15 others.

Tip Toe Carousel

A new circular demonstrator has been introduced
hy Yale & Towne Mtg. Co., Empire State Bldg.,

ew York City, for its Tilp Toe electric irons.
Five irons are ready for use of interested cus-
tomers.
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READY

?5:2“'_'"-‘*

REG. U. 3. PAT. OFF

INTE

At last, Intercom equipment the business world
has waited for. Response to advance publicity
has snowed us under. Buyers are ready. Get set
to share in the peak demand for the BELfone

* Typical 15-station system operates for B¢ 2 Maestro. Using tiny instant-heating electronic

month :
* Ri : o tubes, a 15-station system operates for 6¢ a
?tlycllrla brown plastic cabinet in sieek, modern month. Mix “masters” and “‘subs,” combine

intercom and paging for easier selling. BELfone
beauty, simplicity, and up-to-the-minute acces-
sories all add up to bigger Intercom sales vol-
ume for you. Ask your nearby Bell distcributor
for details.

%{ BELL SOUND SYSTEMS, INC.

1197 ESSEX AVENUE COLUMBUS 3, OHIO
Export Office: 4900 Euclid Ave., Cleveland 3, OChio

* “Instant-heating” electronic tubes cut current

costs
* Provides ALL types of service in one system

RADIO PARTS « RADIO SETS
RECORD CHANGERS o PLAYERS
HAM GEAR « AMPLIFIERS « TESTERS

It’s here—the new 1947 Concord Catalog—a vast,
complete selection of everything In Radlo and
Etectronics, See these value-packed pages show-
ing thousands of items available for IMMEDIATE
SHIPMENT—hundreds of them now available for
the first time—featuring new, latest 1947 prices.
See new LOWER prices on finest-quality RADIO
SETS. PHONO-RADIOS, RECORD CHANGERS,
RECORD PLAYERS, PORTABLES, AMPLIFIERS,
COMPLETE SOUND SYSTEMS, TESTERS. Sce
latest listings of well-known, standard, depend-
able lines of radio parts and equipment—tubes,
condensers, transformers, relays—available for
IMMEDIATE SHIPMENT from huge stocks in
CHICAGO and ATLANTA. Mail coupon NOW!

Concord Radio Corporation, Dept. RE.57
901 W. Jackson Blvd., Chicago 7, Al

Yes, rush FREEE COPY of the comprehensive new
: Concord Radio Catalog.

§ NUMIO L. T oiomomonomas oG imaas b o  JETTN e $0E 1

RADIO CORPORATION |
LAFAYETTE RADIO CORPORATION PR !

ATLANTA 3, GA.

265 Peachtree St. .. State

CHICAGO 7. 1LL.
901 W. Jackson Bivd.



THE JACKSON
Model 645 AC-DC
ELECTRONIC
VOLT-OKM-MILLIAMMETER

is the instrument for you. Here are the

condensed specifications.

Both A.C. and D.C. volt ranges are
Electronic. This provides maximum sensi-
tivity and overload protection for all A.C,,
D.C,, and ohms ranges.

Measures resistance up to 1 billion ohms

(1 thousand megohms) — and as low as
2/10 ohm.

3 million ohms per volt sensitivity on
0-4 volt D.C. range. Constant input re-
sistance 12 megohms on all D.C. volts
ranges.

Over 4 million ohms per volt sensitivity
on 0-1 volt A.C. range. Input resistance
of 4.4 megohms on all A.C. ranges. Flat
frequency response between 50 cycles and
200 kilocycles.

Meter cannot be damaged by accidental
overload on any electronic range. Elec-
tronic overload protection on all A.C. and
D.C. volts, and ohms ranges. Variations
in line voltage do not affect accuracy
within the range of 100 to 125 volts.

Equipped with ballast control tube and ‘

self-compensating circuits.

Contains 3 tubes (6X5GT/6K6GT/7N7),
neon regulator, 1-414 volt battery and bal-
.last: self-contained, furnished with the
instrument.

Meter ranges—

A.C. Vo'ts: 0-1/4/10/40/100/400/1000

D.C. Volts: 0-4/10/40/100/400/1000

Ohms: 0-1000/10,000/100,000/1 meg/10 meg

/100 meg/1000 meg

M.A.: 0-1/4/10/40/100/400/1000

Decibels: Minus 30 to minus 5/minus 10 to

plus 15/10 to 35/30 to 55
Either _positive or negative D.C. volt-
meter indications instantly by means of
revers'al switch. Signal Tracing type test
lead, isolation resistor in probe.

Dimensions — 814" x 815” x 6" — Unit
welded steel case, grey morocco finish.

JACKSON

Fine Electrical
Testing Instruments

Jackson Electrical Instrument Co.
Dayton, Ohio
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FM Set Production
Put at 2,600,000

The figure for estimated production of
FM receivers during this year is about
2,600,000 according to a special FM com-
mittee of RMA. It is expected that the
majority of them will be FM-AM con-
soles.

The committee, appointed by RMA
president R. C. Cosgrove to make a “real-
istic” report on the outlook for I'M set
and transmitter production this year, how-
ever, took a more cautious view, after a
thorough analysis of all factors, and esti-
mated that the 1947 output of FM sets
possibly will be between 1.8 and 2.1 mil-
lion because of anticipated production
difficulties.

The RMA committee, which presented
its report at a meeting with a committee
of the FM Association in Washington,
D. C, said it is “most encouraged” by
the 1947 outlook for 'M set and trans-
mitter production, but warned that the
growth of this new broadcasting service
will be gradual and would be hampered
rather than aided at this time by the manu-
facturing of “cheap FM sets” which would
not realize the full advantages of IFM.

The RMA report also revealed that
transmitter manufacturers estimate de-
livery of more than 700 FA transmitters
by the end of this year and confirmed the
forecast of 700 T'M stations on the air
by the end of 1947 as made recently by
Charles R. Denny, Jr., FCC chairman.

Dealer Opens Branch Store

Linn’s Radio and Home Appliances,
with a headquarters store at 1202-08 Fil-
bert St., Philadelphia, has opened a branch
store at 921 N. Marshall St, to serve
residents of the Northern Liberties sec-
tion with a complete selection of popular
records, radios and home appliances.

| Named by Merit Coil

i
A. '"Bud” Fields has becn appointed by Merit Coil
& Transformer Corp., Chicago, as assistant sales
manager, to act as general assistant to sales
manager John 1. Crockett, Jr., and to head up
sa'es in the Chicago area. Mr. Fields was for-
me-ly with Thordarson, and Bell & Howell.

STANDS Enclosures
== Desk Stands
Speaker
Stands
Adaptors
Wall Boxes
Boom Stands

Write for illustrated catalog sheets

BArias sounn

CORPORATION

1451—39th Street, Brooklyn 18, N. Y.
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Lescarboura Honored by

French Officials

The French Embassy has announced
that Austin C. Lescarboura, well-known
journalist and industrial advertising con-
sultant of Croton-on-Hudson, N. Y., has
been awarded the coveted order of “Ofh-
cier de ['Instruction Publique”. The ci-
tation is in recognition of technical serv-
ices rendered for many years past.

This honor is a promotion from the
order of “Officier d’Academie” and the
decoration of Academic Palms, awarded
him for services to France and the Allies
in World War I in 1919, to the highest
French recognition of achievement in
liberal arts. Mr. Lescarboura is a frequent
contributor to American and French in-
dustrial and technical publications, and a
correspondent for the physics department
of the University of Lyons. More re-
cently he has been aiding members of the
French Mission for Industrial Production
in securing American technical aid for the
rehabilitation of devastated I'rench in-
dustry.

New Products Honored
by Safety Awards

Winner of the annual home safety
award given by Lewis & Conger, New
York, was the Tex-Knit Burnproof iron-
ing board cover made hy Textile Mills
Co., Chicago 24. The cover, which is
made of the “Asbeston” developed by U.
S. Rubber Co., was chosen as “foremost
among the vear’s new products in pro-
moting greater safety in the home.” The

sponsors, Lewis & Conger, the well
known metropolitan retailers presented
a bronze plaque on April to Kurt

Goldsmith, president of Textile Mills.

The cover is an elastic-edged hurn-
proof job, offered at $2.98 without a pad,
or at $3.98 with a wafflle-knit pad.

Seven winners of honorable mention
were also announced—to the General
Mills Tru-Heat iron, the Wil-Stan iron
holder, the Reflecto driveway marker,
the Amerline safety cap (for electric
outlets), the E-Z cap lifter (to be used
on any vacuum jar), the Magic Mirror
door interviewer, and the Safeway win-
dow cleaner.

Starts Delivery on
Compact Video Set

Colonial Television Corp., Laurelton,
L. I, manufacturers of custom built tele-
vision receivers, has delivered its first
models of the “Vision Master 700, to
radio and television dealers throughout
New York and New Jersey.

According to Arthur Berkman, presi-
dent, the “Vision Master 700 is one of
the most compact table model receivers
seen to date.” The sets retail at $199.50.

In addition, Colonial will soon offer
consoles with large screen television, AM,
FM and an automatic record changer,
also in the low priced brackets.

The installation department at Colonial
is now training personnel in installing,
servicing and maintaining of its receivers,
in accordance with its plan to offer the
set owner a one year unconditional
guarantee.
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Be

ure To Visit

Talk-A-Phone BOOTH 151

RADIO PARTS SHOW
MAY 13 THROUGH MAY 16

€ @ The very latest advancements in

inter-communication!

/eememéer The makers of Talk-A-
Phone make only inter-

communication . . . and

only the best.

Talk-A-Phone Co.

1512 S. Pulaski Road Chicago 23,11l

EXTRA Protection for EVERY Service Job!

FIXED OR

VITROHM RESISTORS

ADJUSTABLE

AVAILABLE
FROM STOCK

Fixed Type in 8 Sizes
from 5 Watts to 200 Watts

Adjustable Type in 7 Sizes :
from 10 Watts to 200 Watts SEND FOR 3

d dabl bl FREE CATALOG ! ;
You can g;,’uaranteea epﬁn aal e, trouk 61:1 Write for Catalog No. |{ w
free performance when you insta D-2. Gives complete data |1 f..}. &
VITROHM wire-wound resistors. L R e :,'-.4“\.\-“*_'t

Windings are held in place and pro-
tected by a special WL vitreous enamel
which is tough, crazeless, moisture and
acid-resistant, They give long service,
avoid call-backs, build satisfied custom-
ers and greater profits. Available in
wide range of resistance values.

—_—

WARD LEONARD

RELAYS - RESISTORS - RHEOSTATS

Electric control devices since 1892

Authorized Distributors Evervwhere

WARD LEGNARD ELECTRIC €O., Radio and Electronic Distributor Division, 53-H W. Jackson, Chicago 4
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OHMITE

o
LittleD
INSULATED
COMPOSITION RESISTORS

RESISTANCE AND
WATTAGE MARKED
ON EVERY
UNIT!

|
i
i |

|
|

1
(Actual Size) |

TINY but

DEPENDABLE

Y;)U never have to guess ahout the
resistance and wattage of any Little Devil
resistor. Every unit is not only eolor-coded,
but individually marked for quick, positive
identification. Millions of these Little Devils
have proved their ruggedness and reliability
in critical war equipment. Available from
stock, in standard RMA values from 10
ohms to 22 megohms. Tolerance =+ 109,

Available only from OHMITE Distributors

[ them af the ]
a:jeELECTRONlcs- SHOW

otel
Stevens H “Boot

h No. 74

s

' 5
Chicago, MaY Ay

Send Now for
Bulletin No. 127

Gives complete data and list
of RMA values. Includes dimen-
sional drawings and handy
color codes,

A ]

OHMITE MANUFACTURING CO.
4873 Flournoy Street

&
e gz with

OHMITE

RHEOSTATS « RESISTORS » TAP SWITCHES

Chicago, Ill.
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Heavy Promotion by ’
Traubee Products

Plans of the Traubee Products Inc.,
Brooklyn, N. Y., have been completed for
placing its new model 102 Time-Saver
pressure cooker in the actual production |
of 9 major films and on the stage set of
four shows on Broadway this spring, it
has been announced by Jacques Traubee,'
president of the firm.

Leading soap opera radio script writers
have also received a sample of the new
Time-Saver with complete information
about the new five safety features which,
according to Mr. Traubee, are scientific
improvements on all pressure cookers.

“We are utilizing every conceivable ap-
proach to getting the pressure cooker bet-
ter known and well-received,” Mr. Trau-
bee said.

New Factory Rep for
JFD Products

JFD Co., 4117 Ft. Hamilton Parkway,
Jrooklyn 19, N. Y., has announced the
appointment of the first direct factory
representative to handle the JFD line
of radio parts exclusively. The repre-
sentative is Edward E. Wineblatt, who
has been factory trained at the various
JFD plants in Brooklyn. Thus he has
a thorough knowledge of the precision
manufacture of all JFD products—radiof
dial belts and cables, battery plugs, ballast
tubes, step-down ballasts, line cords, etc.
He will cover the state of Illinois, with
headquarters at the Hotel Monterey, 808
Junior Terrace, Chicago 13.

Suggests More Attention
to Parts & Service Dept.

“The radio dealer should be in the
parts business with both feet! It should
he an important part of his business—
and a profitable part!”

These are the views of Morris Green
of the Almo Radio Co., parts distributor
of 509 Arch St., Philadelphia 6, Pa., as
expressed in a statement for the Appli-
ance Dealers Association of Philadelphia.
Mr. Green said that a dealer should
handle his replacement-parts-and-main-
tenance department with just as much
attention and thought as he gives to his
major appliance sales. It is his belief
that the more alert merchants are plan-
ning additional activity in the parts and
service business.

Mr. Green mentioned the more compli-
cated aspects of television and M, and
declared that retailers should not regard
the increased servicing responsibilities as
a ‘“headache” but rather as an opportun-
ity “for the radio dealer to prove his
organizational and supervising ability,
and to change a service department loss
into a handsome profit.”

Fada in New Factory

Fada Radio & Electric Co., Inc, has
moved from Long Island City, N. Y, to
its large, new plant at Belleville, N. J.,
according to an announcement received
from J. M. Marks, Fada president.

This perfect pair for personal portables the
new No. 2R “A", (left) made expresly for
personal portables and No. XX45, 67}s volt
“B"” battery, give more listening pleasure and
mean more sales and profits for you. Order
your stock today.

This brght, new package of 12
2R ““A"” batteries does its own
selling. Carton fits into small space on your
counter. Remember, Burgess recognized qual-
ity is preferred by 2 out of 3 electronic engi-
neers. Push Burgess—for more sales and profits!

NEW!

... TheVacation
‘ " Kit!

i
=
pleasure—6 No. 2R “A” bat-

teries and 1 No. XX45, 6714 volt “B"”—in an
attractive kit which packs easily into the vaca-
tion suitcase. A big seller to thousands of
vacationists, as well as ‘“‘stay-at-homes”’, teen-
agers and traveling men. Ask your distributor
for this new profit-package.

BURGESS

1S THE COMPLETE LINE OF

BATTERIES

BURGESS BATTERY COMRANY

sraeedar, iLinols

RADIO & Television RETAILING ¢ May, 1947



THE INTERCOM THAT
SELLS EVERYWHERE

Prices slightly higher,
Denver and west.

{ $2995 LisT

THE FIRST TOP QUALITY INTERCOM
IN THE POPULAR PRICE RANGE

® Thousands of homes . . . and busi-
ness establishments . . . are not only
prospects, but good prospezts for Utili-
phone. They all want the step-saving,
time-saving, money-saviig conven-
ience of instantaneous intercom-
munication. Now, Utiliphone puts
these advantages within the reach of
all in powerful, sturdy, good-looking
sets at moderate cost.

Here's a real sales and profit oppor-
tunity for distributors and dealers—
Utiliphone, with thousands sold last
year, is a line you can cash in with
now! Complete descriptive informa-
tion, fully illustrated, is zvailable, as
well as consumer literature and other
promotional helps. Write us oday!

Radio Utiliphone for Business and
Professional Men

The Radio-Utiliphone—a comtination inter-
com and radio receiver all in one high-quality
instrument. Hand- ”

somely styled .
easy to sell

easy to install . ..
it's new, unique ...
and exclusive! Full
details available.

ON FARMS

Limited Mumber >f Distributorships Available
Wire or Phone zales Division - Indianapolis, Rlley 1551

ELECTROMIC LABORATORIES, INC.

I1DJANAPOLIS, INDIANA
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it revolves . . .

it’s revolutionary 1

roto
i heam
antenna

FOR FM AND TELEVISION RECEPTION,

i
e

Aflip of the switch at the set

o ROTATES THE ANTENNA ARMS o TAPS THE
PEAK OF THE TELEVISION AND FM CARRIER“_
WAVES o EUMINATES “GHOSTS" o BOOSTS
WEAK STATIONS. /]

Be the first to feature this rotating, tunable,
remote-controlled antenna. Now, at last;
you can offer your FM and Video fans an
antenna that can be tuned into the wanted
station with a flip of the switch . .. ot the set.

It's as simple as focussing a camera, yet
it's efficiency PLUS. The KINGS ROTO BEAM
ANTENNA eliminates ‘*ghosts,”’ boosts weak
stations, and gives sharp, clear, unblurred
reception.

There are plenty of other reasons why your
customers will welcome this revolutionary
antenna, so write today for the descriptive
folder. RT

KINGS ROTO BEAM ANTENNA

List Price

$115.

Motching 'ramminloré
lines available.

= SN
= |

Licensed under Farns<
worth patents, 1

KINGS ELECTRONICS
372 CLASSON AVENUE, BROOKLYN 5, N. Y.

manufacturers of

FM, TELEVISION AND HAM ANTENNAS ¢ VARIABLE CON-

DENSERS « MICROPHONE PLUGS AND JACKS * CO-AXIAL

CONNECTORS « WAVE GUIDES « WAVE TRAPS « RADAR
ASSEMBLIES « SPECIAL ELECTRONIC EQUIPMENT
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20 Years Ago

From the May 1927 Issue of
Radio Retailing

YOUR FINANCES — Retailers
should not hesitate to borrow—
from carefully selected sources
—funds for legitimate business
expansion.

|| SUMMER CHECK-UP — Sea-
sonal follow-up on service con-
tacts are paying off in sales.

rADIO 15 MUSIC—tiow Deal- ||| TELEVISTON

ers use the universal appeal of : .
music to sell the unsold KIT”’ A High Quality

80,000,000, TELEVISION REGEIVER

MANUFACTURERS ARE NOT ready for Easy,
ALL ANGELS says retailer who Rapid Assembly

l was formerly in the manufac- Features the Brilliant
. furing  business—some sup- | | | ECTROVISION Picture Tube!
pliers should revise policies.

Y Yes, it's a Greenohm—not just REFRIGERATORS stocked with °

another power resistor. And that radios pay all the overhead. ENGINEERED

means a lot when you're building TELEVISION |
3 . e SERVICE PAYS—Dealer mem- SPECIALISTS ﬁn

new equipment or repairing old. It bers of California trade group ! :

guarantees you a tougher, longest- . .
lasting, absolutely stay-put pc?wer report maintenance profits.
resistor. SPECIALIST IN PARTS—
Brooklyn dealer says replace-
ment parts will be sold by “spe-
cialists” in the future.

Greenohms are those green-colored
cement-coated power resistors fea-
tured in the finest receivers, ampli-

fiers, transmitters and other elec- SUMMER APPEAL in radio dis-
tronic c;xs';}s';emblies. Greenohms hcclxve play windows features outdoor
proved that “they can take it” day scenes, floral exhibits, June .
after day, year in and year out. brides, light - colored ’fabJrics E:;Z,_,Z?(;f SrS:mt-)lea %%&;ﬁg—:—egdge g
) ) ) quired. easy-
They handle heavy overloads with- etc. to-follow INSTRUCTION SHEET gives
out flinching. The exclusive cement you all the knowledge you need.
coating won't crack, flake or peel. '} This kit INCLUDES SOUND, all com-
No tougher power resistors are ponent parts, and the following:—
made. Tweo New-Styled Models 1. SpeciAuIIy designed Televi-
sion Antenna.
by Setehell-Carlson | 2. A $30.00 Briiliant Lectro-
The portable “55” receiver which ap-: vision seven-inch Picture
peared in RADIO & Television RE- Tube . . . plus ALL other
TAILING on page 44 in the March issue, | tubes.

should not have been described as a new || 3, Pre-tuned R-F unit.

unit. The manufacturer, Setchell-Car}son, 4. Finished front pclnel.
Available in standard 5 to 200 watt {\‘EC 22‘2:3t Ult‘l‘;':rst‘]t% rA(;’.e". St'b Plat‘;' 5. All solder, wire, and 60 ft.
ratings. Widest choice of resistance Y g JEguex Uog [Ug o Bie, of low loss lead-in cable.

. . and that the company is now producing |
values. Fixed and adjustable types. only two units— table models 416 and 427. } Operates on 110V.; 50-60 cycles A.C.
List Price: complete with ALL tubes,

These two superhets feature plastic

*ASk ‘or GBEEN“HMS! cabinets which completely enclose the | $159.50 (Fair Traded)

backs of the sets. They also feature IMMEDIATE DELIVERY!

Your lo.cal jobber stocks Greenohms for your “Finger-Tip” COl]tI‘OlS, “Penthouse” dials, We believe that the comparative quality of
convenience. Order your power resistor re-
quirements from him. Ask for latest catalog
—or write us,

A . . this set is superior to other available sets.
and they are available in a variety of || It has been acclaimed by major television

colors schools.

DEALERS!
| JOBBERS!
| Swivelier Sales Rep CASH IN ON THIS KIT!

Dealers, this KIT is ideal for making your
own Custom-Built Telcvision Receiver.

H. C. Brandman, sales manager of

Swivelier Company, Inc, of New York SEE YOUR LOCAL DISTRIBUTOR.
City, announces that the Chicago territory or, for further information, write to:
| is now being covered by the George Butler TRANSVISION, INC. 3°r°.'h

Co. located at 1015 West Washington [ 385 North Ave.—New Rochelle, N.Y.
l Blvd. in Chicago.

CLARDSTAT MEG. CO., Inc. - 2857 N. 6t St., Brooklyn, N.Y.
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BATTERY 24 |
ELIMINATORS

A Complete Line for Every Requirement!

MODEL “P” ]

Models to convert dry battery radios to efficient AC receivers. ‘
Other models to convert dry battery radio for use only with 6
volt storage battery.

Cost but a few cents per hundred hours of operation. Completely

filtered—hum free—silent and efficient. Sturdily constructed—no
liquids or moving parts—operate in any position.

MODEL “Q"—Operates any 1.4 volt 4, 5 or 6 tube radio from

6 volt storage or dry battery, or Wincharger. ldeal for farms,
camps, autos, boats, etc.

MODEL “R’—Operates 2 volt 4, 5, 6 or 7 tube radio from 6
volt storage or dry battery, or Wincharger. (0.5 Amp. filament
max.)

MODEL “‘P”’—Operates any 1.4 volt 4, 5 or 6 tube radio from

110 volt 60 cy. source. Cuts down current use and saves bat-
teries for portable use.

MODEL “‘F’—Operates any 2 voit 4, 5, 6 or 7 tube radio from
110 volt, 60 cy. source. (0.5 Amp. filament max.)

Conadian representative, ATLAS RADIO CORP., Toronto, Canadoa 3l7E
“E.ONTA )
ELECTRO PRODUCTS LABORATORIES CHICAGO ol
Pioneer Manufacturers of Battery Eliminators CANADIAN WAREHOVST: | o omr.
549 WEST RANDOLPH STREET CHICAGO 6, ILL. 560 KING STREET WesT 7%

[y
it e

14
/i

ORDER.
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Yes, | too want Olson’s

| “Same- Day Service.” Send me your
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l ADDRESS

|
I
| new big Bargain Book FREE, :
]
I
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I
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Big -business efficiency in
intercommunication is no longer
reserved for big business! Be-
cause DICTOGRAPH—the system
used by top executives of the
world’slargest firms—hascreated
a new Electronic Intercom de-
signed and priced for small and
growing firms!

DicTtoGrAPH Electronic keeps
the president in split-second con-
tact with secretary of sales man-
ager, plant or stockroom—keeps
staff members at their desks,
working. Saves time, steps,

nerves. Keeps switchboard clear
for calls from customer or client.

“VoICcE-MIRROR” reproduc-
tion provides startling clarity —
you never have to repeat to be
understood.

DEALER FRANCHISES OPEN
IN CERTAIN TERRITORIES

So great is the demand for this new sys-
tem that the DICTOGRAPH branch-office
setup is unable adequately to take care
of the potential volume. Consequently,
in certain territories, we are seeking
top-calibre dealers.

A full-fledged sales force, plus service
and maintenance facilities are neces-
sary. Firms which qualify will find that
they have one of the most profitable
and satisfying propositions in the busi-
ness equipment field.

Please address all communications to
General Sales Manager.

DICTOGRAPH PRODUCTS, INC,,

$80 Fitth Avenve,
Now York 19, N, Y.
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DATES AHEAD

Future Events of
Interest to Readers

May 4-11: National Music Week
May 4-11: Houston National Home Show,
Sam Houston Coliseum, Houston, Tex.

May 5-9: National Electrical Whole-
salers Assn., Hotel Traymore, Atlan-
tic City, N. ]J.

May 5-11: National Plastics Exposition,

Coliseum, Chicago

May 11-16: Radio-Electronics Parts Show,
Hotel Stevens, Chicago.

June 1-5: National Association of Music
Merchants (NAMM) Trade Show,
Palmer House, Chicago

| June 10.13: Radio Manufacturers Asso-

ciation (RMA), Convention, Hotel

Stevens, Chicago

{ June 12-22: Second Annual Construction

Industries Exposition and Home Show,
Pacific Auditorium, Los Angeles
June 23-30: New York Furniture Show,
Grand Central Palace, New York City
July 7-13: Store Modernization Show,
Grand Central Palace, New York City
Oct. 7-9: National Farm Electrification
Conference, Claypool Hotel, Indianap-
olis, Ind.
Nov. 3-5: National Electronics Confer-
ence, Edgewater Beach Hotel, Chicago
Nov. 23-30: Second Annual National
Crafts & Hobby Show, Madison Square
Garden, N. Y.

-
Key to Buying
(Continued from page 55)

press, the manufacturer notifies the
dealer of his promotion plans, as
well as of additions to his catalog.
Display pieces, sales literature and
publicity releases are featured in the
trade press to notify dealers of sell-
ing aids.

Many retailers lapsed into the habit
of buying heavily during the war.
They ordered blindly, and in absurd
quantities, knowing that only one-
third or so of each order would be
filled. Record store proprietors who
made their start in the business under
these extraordinary conditions are the
ones who will have to be extremely
careful now. Learning all over again
how to avoid overbuying is not easy,
but profits can only be realized from
an efficient organization.

Record retailers should stick to
three smart merchandising rules:

1) Buy to keep business at a steady
pace. (Avoid periods of scar-
cities before a new shipment ar-
rives.)

2) Buy frequently, and plan to
have just enough stock on hand
to meet normal demand plus a
safety margin.

3) Aim for rapid stock turnover, so
that invested capital can be used
to maximum advantage.

CAPACITORS

Dual capacity electrolytics with mount-

ing brackets (common negatives)
Cap. WVYDC
20x20 ...150 .. 35¢
30x20 ...150. .. 39¢
30x20 ...150... 45¢
40x30 ...150... 49¢
40x40 ...150 .. 55¢
50x30 ...150. .. 55¢

ALMO RADIO COMPANY
509 Arch Street, Philadelphia 6, Pa.
LOmbard 3-9225

Mail Orders Filled Promptly
10% Cash with all orders

SPRAY KIT
REPAIR KIT

: PHONO
NEEDLE LUBRIPLATE

G-C ““Concert Grand”
PHONO NEEDLE
Master Point  needle
our very finest, scratch-
free reproduction, long-
life, special metal tip,
for use on automatic
record players. No. 1436

List $1.50 each

G-C LUBE-REX
“LUBRIPLATE”
Best contact cleaner on
market. Prevents corrosion.
Applicable for switches, at-
tenuators, contacts, etc.
Moisture repelient, rust-
preventing. No. 1209.
2 oz bottle—List 50¢

G-C MASTER
DE LUXE
CABINET

L = REPAIR KIT

Complete kit in permanent metal box.

Contains shellac stick, alcohol lamp,

varnishes, glue, enomels polish, direc-

tions, etc. No. 900 List $6.75

G-C FELT-KOAT
=, FLOCK FINISH

ra@"‘—‘

SPRAY KITS
Easy to apply flock for refinishing
turntables, cabinets, grilles, etc. Kit

contains spec:olly desugned spray gun,

2 colors flock, undercoats, thinner,

brush, instructions, etc. No. 180-2.
List '$10.75

Sold By All Jobbers. Write for Catalog.

RADIO DIVISION DEPT. G

EMENT Mig. Co., Rockford, I, U. S.
i 3,000 products

Manufacturers of over
Soles affices in nr;—_npcl cities
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Columbia’s MAY SPECIALS!

HOOK-UP WIRE

22 Ga. Solid bare copper with plastic insulation. ldeal
for alarm systems, inter-com work, Bell wire, etc.

Per 100 ft.— $2.95
Per 100 ft. coil —34¢

RUBBER HAND PLUG %

This is a hot item. A large handle
cap, screw type connectors.
Per 100 plugs— $7.50
Per 1000 plugs — $71.90

18 Ga. SOLID PUSH-BACK WIRE

Highest quality, lacquered braid over celanese serve.

Easy push-back. Tinned copper conductor. Yellow only.
100 ft. coil — 68¢
1000 ft. spool — $6.10

We carry in stock for immediate delivery many types of wire
and cable in gouges of from 23 to 2, in addition to various
types of multi conductor cable for many uses. We also manu-
facture cord sets and cables to specifications. Send us your
inquiries for prompt attention.

Our new catalog wil be ready for distribution shortly.
Write for your copy today.

COLUMBIA WIRE & SUPPLY CO.

5740 ELSTON AVE, CHICAGO 30, ILLINOIS

a capacitor for every appllcatlon
onfidence in 5 A

Amcon Capaci-
tors has been
earned on the
simple basis of
performance.
They do the
job they were
designed to do
—efficiently
and over long
periods.

PNIERICAN
CAPACITORS

Amcon precision engineering
means unfailing dependability

WRITE FOR CATALOG

Look for the Amcon
Trademark.

< AMERICAN CONDENSER CO.

4410 N. Ravenswood Ave., Chicago 40, illinocis

R AD I o gg‘i? ..... $ .ig Packed In
iosk7 .. 4a . . Bulk
E 128Q7 .. .47 Minimum Order
Tll B S 128A7 ... 49 25 of Each
Coaxial Wire RG59V per M Ft. . C.......$68.20
300 Ohm Lead-in Wire Per M Ft. ... ... .. ... 19.80
Shur Television Interceptor Antenna . . . 5.70
Ohm Millimeter for Qutside Serviceman .. .. 19.75

Also Speakers, Volume Controls, Condensers etec.

SEND FOR LIST

BROOKS RADIO DISTRIBUTING CORP.
80 VESEY STREET ~ CO 7-2312  NEW YORK 7, N. Y.

Moox 10 -

/0%

in your tool line, it’s LEADERSHIP that counts . .
the kind of leadership that makes XCELITE one of the
country’s TOP SELLERS! For a complete screwdriver
and nut driver line that “’sells on sight’’—and selis by
reputation—stock XCELITE.

Write us for all the facts.

PARK METALWARE CO., INC.
Dept. M Orchard Park, New Yark
See us at Booth 136A, Radio Parts Show

OM Tools PREFEIc{hIi{Egl; MBGYYB-EI)G(PERTS

CLOSING DATES FOR

RETAILING

5 h of preceding month for all ads requiring prooh;.
f composition, foundry work, key changes, etc.

ﬁo h of preceding month for complete plates only—
* no setting.

1sf of month—Publication Date.
Cancellations not accepted after 5th of preceding month.

CALDWELL-CLEMENTS, INC.

480 LEXINGTON AVENUE, NEW YORK 17

FOR IMMEDIATE SHIPMENT

No. 353 Crystal Pickups ... .... P —— $3.53
No. 395 Crystal Pickups ... .. 3. Tpemas 382
No. 289 Vibrator Transformers for 6 to 8 tube radlo sEELLa:n 2.89
No. 295 Power Transformer—650V 90 m 5V 2 amp.

6.3V 3 amp. Giveaway price ....... S ——— "

Thousands of bargains in tubes, parts, amplifiers, radios, etc.

RADIO & Television RETAILING » May, 1947

Souno Equipment Co.
911-913 Jefferson Ave., TOLEDO 2,0HIO

Write for Bulletin TV-17
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SENSATIONAL SELLERS

LAKE
AMPLIFYING SYSTEMS
Excellently-
designed,
¥ compact am-

plifiers, ideal
| for students,
professional
entertainers,
E homes, facto-
i ries, schools,
§ etc.  Perfect
for voice, mu-
! sical instru-
: ments, pick-
§ ups and con-
tact micro-
phones;clear,
[ rich tone;
t heavy ply-
wood in lux-
urious leath-
erette - cover-
ed, stream.
lined portable
e cabinets.

AS LISTED BELOW:

No. Watts  Inputs List Your Cost
L . . . 110.00. ... .$62.50

97.50 ...

87.50

87.50

75.00..

60.00

»
=
)]
=
IS

»
[}
(2]
RWN L

HAWAIIAN ELECTRIC GUITAR
Beautiful black plastic, trimmed witit chrome

237 scale, 4/, octaves of playing range

List—$50.00—VYour cost ... . $29.40

SERVICEMEN—RETAILERS

Write for our new, illustrated 16 page cata-
tog NR-116. It’s free. Get on our mailing
list] Write for our special catalog on micre-
phones, amplifiers and sound equipment.

LAKE DELUXE CHANGER

Revolutionizes the Industry!
A Sensational Seller!

11 Qutstanding Features: ‘

e Positive Intermix e Completely Jam-
® Service Adjustments proof
Eliminated ® Records Gently Low-
® Minimizes Record ered on Spindle—
Wear not dropped

@ Single Knob Control

® Automatic Shut-off l
® Plays ALL Records

on last record

Pick-up arm may he grasped at any time and
changer will not he thrown out of adjust-
ment |

® Resonance-free ball bearing tone arm
® Easily operated—any child can do it

Dimensions: 1313/16” W x
12137 D x 732" H $2 873
No. 116A .. YOUR NET -

0 Sales Co.

615 W, Randolph Street

Dept.
Chlcago 6 .

ELECTRIC HEATING ELEMENT

FLUX

Repair burned out electric elements of coffee urns, elec-
tric stoves, flat irons, toasters, and other electrical ap-
pliances. Simply apply Christy Electric Heating Klement
Flug to the break, turn on the current and PRESTO the
job Is done and your appliance is ready again for years of
satisfactory service. Generous size package (enough to-
repair 50 elements) sent postpaid for only $1.00.

ELECTRICAL APPLIANCE REPAIR PARTS
Renual Iron element. Guar, 1 year. Package of 6. $3.12

Toaster element forms. Clear Mica. Fits most
toasters. 10 for .. . 1.80-

Rubber Grommets—assorted Slzes Klt of 100 1.30

Motor insulating varnish. 1 p 1.00

tleating element wire. 10 ft colled 3/16” 0.D.

#2322 1.77
Hot Plate bricks 5%” diameter, 6 for 162
Electricians Drill Bits. 4~ 3~ ‘7"’ 3/"

Complete set ... ... .. ... ... .. 6.75
Ribbon element heating wire. Std. size 100 ft. %75

Percolator elements, Universal. Flat type. 1 yr.

guar. 2 for ........ .. 1.28
Element cement. Withstand 3000° F. 1 1b pkg 1.00
Lead wire. Asbestos covered heater hook-up wire

ORI, W . 440 burs 1.00
Carbon brush set. Assorted, 104 brushes. 15 Springs.

Complete set 3.00¢

Kerosene te Electric lamp conversion adapters
5 foronly ....... ... .. .. .. 1.00
Nlckel Electroplatmz Kit. Complete outfit. Ready 1
Elcctric Scissors Sharpener. Will handle all sizes.

Complete .................. . co. ... 9.75

Here Is your opportunity to save on repairing your own
appliances and to earn extra money repairing appliances.
for friends and neighbors,

CHRISTY SUPPLY COMPANY
Dept. T-160

2835 N. Central Avenue Chicago 34, M.
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AL TUNIe
racrons taeny
ano fmmy

9" Alliance Turntable. Rim-drive; %” hole.. .98

HHPHONO MOTORS!!—II10 V. AC, qulet
rim-drive, constant 78 rpm. Fan cooled.
With ¢ turntable.................. ... 2.95
TUBES: Perfect condition, but not in sealed
cartons. Guaranteed for 90 days.
Nos. 26, 27, 48 or 56 .29

Nos. 42, 45, 75, 77, 78, 80. 5Y3, 6H6 or 6K7.. .39
Nos. GAS 6C5, 6F5 6J7, 83A7, 8SK7, 128SK7
12SAT or 128Q]

.49
Nos. 1A7, 6A3. 6G5/6U5, 5018 or 50, .59
HEADPHONES (Army HS-33) 2000 ohms.
Leather covered, adjustable. With PL-
54 plug—1.25; 6 pairs for....... ....... 6.95 |
Vietor Power Transformer for models R-32,
r 75.  Unshielded................ 5.95
RADI0 HARDWARE TREASURE. An indis-
pensable assortment of approx. 1000 serews,
nuts, washers, lugs, ete. .................. .49

SERVICEMEN'S KITS |

No. 1—R.F., Antenna & Osc. coils, 10 asstd. .98
No. 2—Speaker Cones; 12 agstd., 47 to 167,
moulded & (’ree edge (magnetic lncl)

Less voice colls................c....... 2.00
No. 3—BAKEL|TE MICA CONDENSERS:
50 asstd. .00001 to .2 mfd, 200-800 .
WYV. Clearly marked.................. 2.95
No 4—TUBULAR BY- PASS CONDENS-
ERS: 50 asstd. .001 to .25 mfd, 200-800
WYV. Standard brands.................. 2.49
No. 6—Dial Scales; 25 asstd. airplane &
slide-rule (acetate & glass included). 2.98
No. 7—Eseutcheon Plates; 25 asstd. air-
plane, slide-rule & full-vision types.. 2.95
No. 8—RKnobs; 25 asstd. wood & bakelite

including push-on & setscrew types.......l.
No. 14—Volume & Tone Controls; 10 asst

wire-wound & carbon. Less switches....
No. 17—DIAL WINDOWS: 12 asstd. sizes

1m-1 ﬂat & moulded acetate and c¢on

€a
money & time saver. Cunmins 25
asstd. paper rings, 10 spiders, 23 asstd.

voice coil forms, 3 yds, felt strips. 20
chamols leather segments, kith of 16
shims & tube of speaker cement. All for 2.49
No. 23—RAD10 CEMENT & SOLVENT

K1T. Contains 3 oz. each of all-purpose
cement and solvent (thinner) for easy
cleaning of parts. With brush........ .69

PROMPT SERVICE ON ALL SPEAKER &
PHONO-PICK-UP REPAIRS {
Minimum Order $2.00—20% Deposit Required on \

All Orders. Please Add Sufficlent Postage.

|LEGToN

65-67 DEY STREET,

RADIO

NEW YORK 7, N. Y.

COMPANY | }

RADIO AND
APPLIANCE DEALERS
LOW PRICES
FAST DELIVERY

=L

We are in a position to supply you with
everything you need in the electrical and
radio fields. We can supply many hard-to-
get products, such as Plugs, Switches, Sock-
ets, Elements, etc. ‘

FREE—Send for our complete catalog show-
ing Electrical Wiring Devices, Portable Elec-
tric Stoves, Fluorescent Equipment, etc.

TRUTONE PRODUCTS COMPANY

Dept. RA

303 West 42nd St. New York 18, N. Y.
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INDEX To Adverfisers
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Page
Admiral Corp. . . 105
Air King Radio Div,, Hytrun Radio & Elec-
tranics Corp. .. . e 26
Alliance Mfg. Co. e 162
Almo Radio Co. .. ab ¥ 172
American Condenser Co. 173
American Magazine .. 99
American Telephone & Telcgraph Co. 86
Apollo Records, Inc. &9
Atlas Sound Corp. .. ~ 166
Audak Co. P 79
Audio !Industries ... . . .......: .70, M
Automatic Mfg. Co., Inc. 9
Bell Sound Systems, Inc. .. gaxh 165
Bendix Radio Div., Bendix Aviation Corp. 29
Brooks Radio Distributing Corp. .... 173
Burgess Battery Co. ... ....... .. 168
Coldwell-Clements, Inc. Prw: . T 173
Chicago Tribune W o' 18
Christy Supply Co. .. .. os. nWea . 3
Clarostat Mfg. Co., Inc. o 170
Collier's .. ... 1 . 12,13
Columbia Records Inc. s .. 61
Columbia Wire & Supply Co. - 173
Concord Radio Corp. - 165
Continental Electronics, Ltd. .... .. 72
Cornel!-Dubilier Electric Corp. ......... 153
Crescent Industries, Inc. .. . 76
Crosley Div., The Aviation Curp 2, 3

Delco Radio Div., General Motors Corp. 14

Diamond Record Corp. P ... 65
Dictograph Products, Inc. ... ... .. 172
Disc Co. of America .. ... ... ... ... 82
DuMont Laboratories, Inc., AI|en B. .. 8
Duotone €o. .. ... . ieeiiiiniiinans 64
Eastern Amplifier Corp. ...... 5O 152
Eckenroth Co. .. ... .. ... .. ..... 74
Electro Products Laboratorles X m
Electronic Laboratories, Inc. .. .. 148, 169
Emerson Radio & Phonograph Corp. . ... 47
Federal Telephone & Radio Corp. 20, 21
Flanagan Radio Corp. ... ....... ... 161
Furniture Speciafties Co. ... .. .. .... 80
Garod Radio Corp. . . ... ... ... 5
Garrard Sales Corp. oo ¥ o .od 78
Genera! Cement Mfg. Co. = . 3 W2
General Electric Co. , 137, 154
General Industries Co. .. ... ... ... 68
General Transformer Corp. ............ 161
Gibson Refrigerator Co. . ..... ........ 103
Graybar Electric Co. .. .. ... ....... 109
Hickok Electrical Instrument Co. ...... 127
Howard Radio Co. .. .. : 136
Hytron Radio & Electromcs Corp b 23
tndustrial Condenser Corp. ...... ... ... 164
International Resistance Co. .. .. ... 131
Jackson Electrical Instrument Co. ..... . 166
Jensen Industries, Inc. . ....... .... . 72
Jensen Mfg. Co. S = ey - D
J.F.D. Mfg. Co. ........c. vuvuenn 159
Kings Electronics ... . ... ... .. .... 169
Lake Radio Sales Co. .. ... ........ 174
Landers, Frary & Clark ... ... . ...... 89
Lear, Inc. .. .. ...... .. - I, 132
Lenk Mfg. Co. ... .. ... ... R 162
Leotone Radio Co. .. ... e 174
Lifetime Sound Equipment Co. e, 173

Page
Maguire Industries, Inc. . ..o 145
Mallary & Co., Inc., P. R. .... 110, Cover 2
Merit Coil & Transformer Corp. ... .. 4
M-G-M Records Div., Loew's, Inc. . .. 52
Minerva National Sales Corp. . ......: 49
Monitor Equipment Corp. 81
Morton Co., R. P canie e 73
Newcomb Audio Products Co. .. .. . 156
Noblitt-Sparks Industries, Inc. o sl 6
Norge Div., Borg-Warner Corp. ... 101
Ohmite Mfg. Co. ..o veren 168
Olson Radio Warehouse .. o IT
Oxford Electric Corp. .. .. «.c.-- 150
Park Metalware Co., Inc. ... ....onne 173
Permo, Inc. e e 75
Philco Corp. .. . g .. -3 .. 129
Presto Recording Curp A AR b 77
Proctor Electric Co. 108
Pyramid Electric Co. .... .. - sappgs VAT
Quam-Nichols Co. ... .. .. .- - - 175
Radio Corp. of America:
RCA Victor Div. .... 34, 35
RCA Victor Records T et 54
Test & Measuring Eqmpment Div. .. . 141
Tube Div. ... .. .- -« 112, Cover 4
Rauland Corp. .. .. .. ... 4 .. 163
Recoton Corp. .... b o .. 66
Rider Publisher, Inc., John F. . Car W23
Sams & Co., Inc.,, Howard W. ...... . 133
$/C Laboratcries, Inc. ... ... 163
Seeburg Corp., J. P ... Cover 3
Shawline, Inc. ... .. ... s e iees 82
Shur-Antenna-Mount, Inc. .. .. . )
Shure Brothers, Inc. ... ..... L 159
Simpson Electric Co. .. e 135
Simpson Mfg. Co., Inc., Mark .. 158, 160
SNC Mfg. Co., Inc. . ... Sors . .k dmy 195
Solar Capacitor Sales Corp. .......... 176
Sonora Radio & Television Corp. . ..... . 15
Sparks-Withington Co. . ... ...... ... 25
Sprague Products Co. e 157
Standord Register Co. .. ... ..... 107
Stondard Transformer Corp. ——T L
Steward-Worner Corp. ... ... ... ......- 24
Stromberg-Carlson Co. ... ... .. 30, 144
Supreme Instruments Corp. . ..... .. 164
Sylvania Electric Products, Inc. . ..124, 125
Talk-A-Phone Co. ... .. ... . o167
Tele-Tone Radio Corp. ........ .. 19
Televox, Inc _ g g . =aE (S
Telex, Inc. . ... 140
Templetone Radio Mfg Corp Tou's 51

Transvision, Inc. .
Triplett Electrical Instrument Co. e ... 151

Trutone Products Co. ............ .. 174
Tung-Sol Lamp Works, Inc 149
Turner Co. . . 143
Vaco Products Co. ... ... ... ... ... .m
Vacuum Cteaner Supply Co., Inc. ... . 106
Ward Leonard Electric Co. ... ........ 167
Ward Products Corp. ... .. e a2 139
Waters Conley Co. .................. 63
Webster Chicago Corp. . ....... 67, 80
Webster Electric Co. ............. .. 84
Westinghouse Radio Corp. .. WYY AL 16,17
Weston Electrical Instrument Corp. 10
Wilcox-Gay Corp. . ..... 27
Zenith Radio Corp. ... ... ... ce.eo.:s 22

While every precaution is taken to insure accuracy, we cannot guarantee against
the possibility of an occasional change or omission in the preparation of this index.
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THE MARK OF

QUAM

QUALITY

QUAM

WZ’Z/

SPEAKERS

COMPANY

Builders of Quality
Speakers Since 1923

33rd PLACE AT COTTAGE GROVE
CHICAGO 16, ILL.

QUAM-NICHOLS
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HERE ARE 1947’s MOST NEEDED
REPLACEMENT CAPACITORS

It's a lot easier to service both post-war and pre-war radios when you use Solar Capacitors.

Following a thorough survey of the dry electrolytics actually used in post-war set production, Solar
has pioneered in making available to the radio serviceman the capacitors needed for repairing
today’s compact receivers—quickly, neatly, and with a minimum of puzzling over what to do.

You'll find the needed listings of high capacitance and multiple-section capacitors
in the three new Solar leaflets shown here.

Form ES-100 describes the newly introduced Solar DSB plastic-film internal wrap cardboard
tubulars; Form ES-101 covers the famous mectal-clad “MINICAF units; and Form ES-103
describes the greatly expanded listing of twist-prong mounting Solar Type DY capacitors.

All three leaflets are available from your Solar distributor or directly from

SOLAR CAPACITOR SALES CORP,
285 Madison Avenue, New York 17, N, Y,

SOLAR CAPACITORS

“Ouality 4bove All”
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You know how much a dependable record

changer can contribute to the perform-
ance of a radio-phonograph combination.
Then why not go on record with Seeburg
Changers in the phonographs you manu-
facture?

Seeburg produces three changers—the
new intermix ‘“M?”’, the L’ and the “K”.

While each is designed for combinations
of varying price range, all three are en-
gineered to provide the last word in lis-
tening pleasure. When the changer is a
Seeburg, you can count on quiet, simple
operation . . . constant, sustained speed
. . . minimum time between changes . . .

long record life.

Seeburg ““M°° Tireepos
construction. CAPACITY: fourteen 10-inch
records, or twelve 12-inch records, or lwelve»
10 and 12-inch records intermixed.

SIZE: 14Y, x 14Y; inches.

See bul‘g QQLSS Two-post
construction. CAPACITY: fourteen 10-
inch records, or ten 12-inch records.
SIZE: 14V, x 14V, inches.

Seeburg QQK 23 Two-post
construction. CAPACITY: fourteen 10-
inch records, or ten 12-inch records.
SIZE: 12V, x 12V inches. )

J. P. SEEBURG CORPORATION
1500 N. Dayton Street . Chicago 22, N,
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@ @ _ELECTRON TUBE
Lot 3, J 5

World's Best-Known
ELECTRON TUBES

for radeo and
teferision receivecs

for transmitting and
industrial equipment

COMPONENT PARTS

PRECISION TEST EQUIPMENT

See us at the

Chicago Parts Show

PACKAGE SOUND LINE

Stevens Hotel, May 13-16
Room 9,3rd floor, and Reception Suite

TUBE DEPARTMENT

RADIO CORPORATION of AMERICA

HARRISON. N. J.




